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SUNDAY  TRIBUNE 


DAILY  TRIBUNE 


It’s  easier  to  sell  more  shoes  in  Chicago  Tribune;  49%  read  the  Daily  Tribune, 
when  you  concentrate  on  the  women  Whether  you  sell  shoes  or  shorten- 
who  buy  them.  ing,  shrubbery  or  shaving  cream,  the 

The  women  who  buy  the  most  are  Tribune  can  help  you  sell  more  in  the 
those  who  read  the  Tribune.  In  Chicago  nation’s  second  largest  market.  No 
and  suburban  households,  66%  of  the  other  medium  is  so  well  equipped  as  to 
women’s  shoe  buyers  read  the  Sunday  the  size  and  quality  of  its  audience. 

Household  coverage  of  women's  shoe  buyers 


2nd  Sunday 
adds  14% 


MORE  BUYERS  .  .  .  MORE  ADVERTISING  .  .  .  MORE  RESULTS 


Size  of  Bed  .  .  .  34“  x  44“,  6"  thick,  steel  buffer 
plates  at  each  end. 


Overall  Sizes  .  .  .  80V4“  long  over  bed,  width 
61V4“,  height  59V<j“. 


Weight .  .  .  11,000  lbs. 


3HP  Reversible  Motor,  equipped  with  automatic 
brake. 


Anti-friction  bearings  throughout. 


Forms,  loaded  and  unloaded,  from  either  end  or 
either  side. 


Finger-tip  push  button  controls,  located  at  each 
end  of  machine,  include  mushroom  head  “Stop" 
button,  on  and  off  light  switch,  forward  and  reverse 
start  and  stop. 


Micrometer  adjustment  dials  conveniently  mounted 
on  top  of  machine  for  easy,  accurate  reading. 
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and  timeliness. 


The  day  before  the  final  three 
astronauts  were  announced, 
UPl  newspapers  had  begun 
publication  of  daily  dispatches 
covering  the  full  range 
of  the  space  effort. 


Written  by  UPl  correspondents 
around  the  world,  “Man  in  Space’ 
backgrounds  readers 
for  the  historic  moment 
when  a  lone  astronaut 
steps  into  the  capsule  — 
and  space. 


A  UPl  MAN 
IS  AT  THE  SCENE 


Wrights  ‘® 


A  Salute  to 
*•  t  McKOON.  It. 


EDITOR  &  PUBLISHER  CALENDAR 


To  SELL  in  AKRON 
only  the  BEACON 
JOURNAL 


can  do  the  job! 

HOW  DO  YOUR  PRODUCTS  RANK  IN 


Here  are  the  facts 

about  the  AKRON  BEACON  JOURNAL  area  of  influence 


POPULATION  771,2«  ...  FAMILIES  226,175 


TOTAL  BEACON  JOURNAL  (  DAILY . 167,704 

cmcvLATWN  \  SUNDAY...178,499 

Plan  your  sales  promotions  in  Akron's  ONLY  daily  and 
Sunday  newspaper  and  be  sure  your  messages  go  home. 
ROP  1  color  and  black,  2  color  and  black  and  full  color 
available  Daily  and  Sunday.  Rotogravure  and  Color  Comics 
available  on  Sundays. 

AKRON 

BEACON  JOURNAL 

“Ohio’s  Most  Comploto  Nowspaper’’ 

JOHN  S.  KNIGHT,  Publisher 
Represented  Nationally  by  STORY,  BROOKS  A  FINLEY 

2 


MARCH 

12-14— Cer)tral  States  Circulation  Managers  Association.  Pick-CongrMs 
Hotel,  Chicago. 

15-18— Association  of  National  Advertisers,  Santa  Barbara  Biltmore,  Santa 
Barbara,  Calif. 

18 — Southern  Circulation  Managers  Association,  Jackson  Hotel,  Nashvilit, 
Tenn. 

18-19 — Florida  AP  Association,  Duval  Hotel,  Tallahassee,  Fla. 

18- 19 — North  Carolina  Press  Association  Mechanical  Conference  North 
Carolina  State  College,  Raleigh. 

19 —  Wisconsin  AP  Sports  Writers  Association,  Holiday  Inn,  Madison. 

19- 20 — Advertising  &ecutives  Association  of  Ohio  Daily  Newspapers,  Pick- 
Fort  Hayes  Hotel,  Columbus,  Ohio. 

20- 25— Short  Course  in  Crime  News  Reporting,  Northwestern  University, 
Chicago  campus. 

20-31— American  Press  Institute,  Investigative  and  Public  Service  Reportin9, 
seminar,  Columbia  University,  New  York. 

23-25 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Penn-Sheraioe 
Hotel,  Pittsburgh,  Pa. 

23- 25 — National  and  Local  Advertising  Managers  Workshop.  Abraham 
Lincoln  Hotel,  Springfield,  III. 

24- 25 — United  States  Basketball  Writers  Association,  Muhlebach  Hotal, 
Kansas  City,  Mo. 

25- 27 — Midwest  Circulation  Managers  Association,  Muhlebach  Hotel,  Kan¬ 
sas  City,  Mo. 

APRIL 

6-8— Iowa  Press  Association,  Des  Moines. 

6-8 — North  Dakota  Press  Association,  Fargo. 

6-8— South  Dakota  Press  Association,  Aberdeen. 

8 — Classified  Advertising  Conference,  Kellogg  Center,  Michigan  State 
University,  East  Lansing. 

8-9 — Kansas  AP  Wire  Editors  Association,  Lassen  Hotel,  Wichita. 

8- 9 — Illinois  Press  Association  Mechanical  Conference.  Hotel  Abraham 

Lincoln,  Springfield,  III. 

9- 1 1— Northern  States  Circulation  Managers  Association,  Hotel  Lowry, 

St.  Paul,  Minn. 

9-11 — Pacific  Northwest  Classified  Advertising  Managers  Associatioa, 
Alderbrook  Inn,  Union,  Washington. 

9-11 — Inter-State  Circulation  Managers  Association,  Hotel  Abraham  Un- 
coln,  Reading,  Pa. 

9- 15— Newspaper  Comics  Week. 

10- 12 — By-Line  Club.  Las  Vegas,  Nevada. 

10-21 — City  Editors  Seminar.  American  Press  Institute.  Columbia  University, 
New  York. 

13- 15 — Nebraska  Press  Association,  Lincoln. 

14 —  California  Nowspaper  Advertising  Executives  Association,  Leopard 
Cafe,  San  Francisco. 

14-15 — Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 

14- 15— Iowa  AP  Telegraph  Editors  Association.  Holiday  Inn  South,  D« 
Moines. 

15- 16 — Missouri  AP  Wire  Editors  Association,  Mickey  Mantle  Holiday  Inn, 
Joplin. 

16- 18— Ohio  Circulation  Managers'  Association,  Plck-Ohlo  Hotel,  Youngs¬ 
town.  Ohio. 

19 — ASNE  Science  Seminar,  Statler  Hilton  Hotel,  Washington. 

19 —  Canadian  Press.  Royal  York  Hotel,  Toronto. 

20- 21 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hotel, 
Toronto. 

20-22 — American  Association  of  Advertising  Agencies,  The  Greenbrier, 
White  Sulphur  Springs,  West  Va. 

20-22 — American  Society  of  Newspaper  Editors,  Statler  Hilton  Hotel 
Washington. 

23- 25 — Institute  of  Newspaper  Controllers  and  Finance  OfRcers,  Western 
Regional  Conference.  Benson  Hotel,  Portland,  Ore. 

24—  Associated  Press  annual  membership  meeting  and  luncheon.  Waldorf- 
Astoria  Hotel,  New  York. 

24-27 — American  Newspaper  Publishers  Association,  75th  annual  conven¬ 
tion.  Waldorf-Astoria  Hotel,  New  York. 

24-28 — Communications  Week  program.  University  of  Rorlda,  Gainesville, 
Ha.  .  .  .  . 

26— Mid- Atlantic  Circulation  Managers  Association,  Monticello  Hotei, 
Charlottesville,  Va. 

30-May  6— University  of  Missouri  School  of  Journalism  Week,  Columbia. 
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[INVEST  OPEN  MILUNE  RATE 
in  AMERICA! 

If  today’s  profit-squeeze  has  made  you  rate-conscious 
...  if  you’re  intent  on  getting  maximum  mileage 
from  your  advertising  dollars  .  .  .  take  a  long  look 
at  this  advertising  buy  in  a  94%  home-delivered  newspaper 
consistently  ranked  among  the  nation’s  top  ten  dailies. 


MILLINE  RATES  OF  NEWSPAPERS  OF  100,000  OR  MORE  CIRCULATION 

IN  40  LARGEST  U.S.  CITIES 


Milline 
Open  Rate 
Comparison 


The  Kansas  City  Star  (M-E)  $1.82 

Detroit  News  (E)  1.90* 

New  York  News  (M)  2.01 

Cincinnati  Post  &  Times-Star  (E)  2.07 

Cincinnati  Enquirer  (M)  .  2.08 

Boston  Record  American  (M-E)  ...  2.10 

Louisville  Courier-Journal  &  Times  (M-E)  2.26 

New  York  Mirror  (M)  2.27 

Philadelphia  Bulletin  (E)  2.30 

Los  Angeles  Times  (M)  2.31 

Philadelphia  Inquirer  (M)  2.34 

Columbus  Dispatch  &  Citizen  Journal  (M-E)  2.42* 

Rochester  Democrat  &  Chronicle  Times-Union  (M-E)  2.44 

Cleveland  Press  &  News  2.44 

Newark  Star-Ledger  (M)  2.46 

Atlanta  Journal  &  Constitution  (M-E)  2.47 

Chicago  Tribune  (M)  .  2.49 

Cleveland  Plain  Dealer  (M)  2.52 

Milwaukee  Journal  (E)  .  2.52 

Fort  Worth  Star-Telegram  (ME)  2.56 

Dallas  News  (M)  .  2.59 

Detroit  Free  Press  (M)  .  2.60 

Baltimore  Sun  (M-E)  2.61 

Denver  Post  (E) .  2.62 

Denver  Rocky  Mountain  News  (M)  2.62 

St.  Louis  Globe  Democrat  (M)  2.67 

Los  Angeles  Examiner  (M) .  2.68 

Los  Angeles  Herald  Express  (E)  2.70 

Minneapolis  Star-Tribune  (M-E)  2.70 

Los  Angeles  Mirror  (E)  .  .  .  .  .  2.75 

Memphis  Commercial  Appeal  Press-Scimitar  (M-E)  2.76 

Philadelphia  Daily  News  (E)  2.77 

Buffalo  News  (E)  .  2.77 

Buffalo  Courier  Express  (M)  .  2.77 

New  Orleans  Times-Picayune  &  States-ltem  (M-E).  .  2.78* 

Dallas  Times  Herald  (E) .  .  2.84 

Birmingham  News  Post-Herald  (M-E)  .  2.86 

Chicago  Sun-Times  (M) .  .  2.86 

Seattle  Times  (E)  .  .  .  2.91 

Pittsburgh  Press  (E)  .  2.93 


Milline 
Open  Rate 
Comparison 


Houston  Post  (M)  2.93 

St.  Louis  Post  Dispatch  (E)  2.93 

Seattle  Post  Intelligencer  (M)  2.95 

Indianapolis  Star  &  News  (M-E)  2.96 

Newark  News  (E)  .  2.98 

Long  Island  Press  (E)  3.00 

Chicago  Daily  News  (E)  3.01 

Milwaukee  Sentinel  (M)  3.02 

Oklahoma  City  Oklahoman-Times  (M-E)  3.04 

Washington  (D.C.)  Post  (M)  3.05 

New  York  Journal-American  (E)  3.07 

Phoenix  Republic  Gazette  (M-E)  3.08 

Houston  Chronicle  (E)  .  3.10 

Boston  Herald-Traveler  (M-E)  3.12 

San  Antanio  Express  News  (M-E)  3.17 

San  Antonio  Light  (E) .  3.21 

Washington  (D.C.)  Star  (E)  .  3.23 

Portland  Oregonian  (M)  .  .  3.34 

Chicago's  American  (E)  .  3.43 

St.  Paul  Dispatch  &  Pioneer  Press  (M-E)  .  3.45 

Toledo  Blade  &  Times  (E)  3.50 

San  Francisco  Examiner  (M)  ...  3.51 

San  Francisco  Chronicle  (M)  ...  3.54 

Pittsburgh  Post-Gazette  &  Sun-Telegraph  (M) .  3.55* 

San  Diego  Union  Tribune  (M-E)  .  .  3.56 

Oakland  Tribune  (E)  .  3.61 

Boston  Globe  (M-E)  .  3.66 

New  York  World-Telegram  &  Sun  (E)  3.68 

New  York  Times  (M)  ...  3.73 

Washington  (D.C.)  News  (E)  3.78 

Baltimore  News-Post  (E)  3.91 

Long  Beach  Independent  Press  Telegram  (M-E)  .  3.98 

San  Francisco  News-Call  Bulletin  (E) . .  4.02 

Houston  Press  (E) .  .  4.41 

Portland  Oregon  Journal  (E)  .  4.46 

New  York  Post  (E) .  .  4.89 

New  York  Herald  Tribune  (M) .  4.96 


*  Data  suppliad  by  publishar 
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THE  KANSAS  CITY  STAR 


Morning  and  Evening  668,296  Copies  .  .  .  94%  Home-Delivered 


Would  you  rather  sell 
the  big  ad  contracts  with 
the  same  promotion  dollar? 
Rememher— 

Men  who  control  the  biggest 
ad  schedules 

read  The  Wall  Street  Journal 


Ii  WAU  STREET  JOUBNAL 
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On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . 

Address . 

City . Zone .  . .  State . 

Company  . 

Mail  check  to 

,  Editor  &  Publisher 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 
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CHANGEOVKR  OK  COLUMNISTS  from  bright  and  brief  eritertai*. 

ers  to  world  pundits  and  pontihcators  is  lamented  by  a 
veteran  columnist.  Lee  Shippey,  San  Diego  Union.  He  reinj. 
nisces:  “When  I  first  became  one,  columnists  didn't  try  u 
pontificate  on  world  problems,  as  so  many  do  now.  We  left  that 
to  those  loftier  souls  who  wrote  the  editorials.  We  tried  to  be 
entertainers,  pure  and  simple,  and  most  of  us  succeeded  in  the 
simple  part.  Verse  was  as  much  our  standby  then  as  it  is  of 
authors  of  singing  commercials  now,  and  we  were  honorarSy 
called  poet-humorists,  trying  to  follow  the  fashion  set  by  Kugeae 
Field.  .  .  .  0.  O.  McIntyre  was  indiret;tly  responsible  for  pushii^ 
the  poet-humorists  out  of  the  newspapers.  Those  columns  grew 
into  the  gossip  columns  of  today,  and  more  readers  like  gOM^ 
than  like  poetry.  ’Odd’  was  a  delightful  writer  and  a  grand  guy, 
.  .  .  Up-to-date  columnists  are  far  smarter  than  we  oldsters  were. 
Some  really  seem  to  know  everything.  But  some  of  the  old  onei 
gave  us  more  to  warm  our  hearts.” 

Women  At  Work 

Tlie  gals  are  taking  over 
And  we  men  are  on  the  rack ; 

Fur  our  city  room  is  female 
With  the  bosom  and  the  .sack. 

Tlie  gals  are  cute  and  stacked  so  nice, 

(They'll  never  see  a  breadline)  ; 

But  all  that  shapely  stuff  around 
Endangers  every  deadline. 

So  if  this  paper  goes  to  press 
^'e  need  this  short  reminder— 

I.et's  all  go  out  and  buy  for  us 
Some  anti-sexual  blinders! 

— Bog  .Agee 

Ogden  (Utah)  Standard  Examiner 

— The  El  Paso  Times  reports:  “The  pet  population  of  ^ 
U.  S.  is  estimated  at  22,000.000  ;  5(X),0(X)  dogs  and  25.5004)10 
cats.”  .  .  .  Frank  Graham,  New  York  Journal- American  sporti 
columnist,  was  voted  the  William  J.  Slocum  Award  by  the  New 
York  Chapter  of  the  Baseball  Writers’  Association  for  his  loag 
service  to  baseball.  .  .  .  The  Indianapolis  Times  reports:  “Bunt 
has  been  helpful  to  Carol  because  her  husband,  Charles  Lowe, 
formerly  produced  Burns’  TV  shoes.”  .  .  .  Citadel  Press,  New 
York,  has  released  “Please  Don’t  E^t  the  Crab  Grass!”  by  Mix 
G.  Rezwin.  editor,  ( Peacock)  North  West  News,  Chicago,  ad 
;  attorney  Paul  Pavalon.  It’s  a  picture  (silent  film  stuff)  ad 
humorous  caption  collection  on  suburban  living.  ($1)  .  .  • 
Weldon  Ow'ens.  editor  of  the  newsy  “Cross  Country”  report  ■ 

I  the  Dallas  Times  Herald  and  a  roving  correspondent  and  goei 
I  will  ambassador  in  a  gleaming  white  station  wagon,  made  hi 
500th  after-dinner  speech.  He  tells  his  newspaper’s  story  to 
clubs  and  groups  about  130  times  a  year.  He  entered  newspapw 
work  at  the  age  of  nine.  .  .  .  Vicepresident  James  G.  Morttm, 
American  Weekly,  wrote  the  Anniston  (Ala.)  Star  in  answer  to 
an  editorial  about  the  origin  of  the  term  “Fourth  Estate”:  “lA 
j  us  acknowledge  Edmund  Burke  as  father  of  the  remark  until 
'  evidence  is  established  to  the  contrary.  Burke  deserves  a  per¬ 
petual  honorarv  membership  in  the  press  fraternity  or,  as  be 
called  it,  the  Fourth  Estate.” 

Copydesk  Cross 

The  ropydesk  is  the  newsman’s  cross. 

His  burden,  his  penance,  his  Hell. 

Where  the  glowering  man  in  the  slot  is  boss, 
Condemner  and  hangman  as  well. 

For  it’s  rules,  rules,  rules  for  the  copy  crew 
The  fools  forsaken  by  fate. 

Where  what’s  right  today  isn’t  always  true 
On  any  subsequent  date.  —Anon 
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Two  dollars?  Five  dollars?  Fifty  cents?  When 
votes  are  bought  by  candidates  the  community  pays 
the  price — corruption.  The  survival  of  honest  govern¬ 
ment  requires  constant  vigilance,  and  your  newspaper 
must  play  its  part.  In  St.  Louis,  the  Globe-Democrat’s 
hidden  camera  photographs  of  ACTUAL  polling  place 
payoffs  led  to  a  quick  clean-up  of  election  irregularities. 


Every  city  needs  a  newspaper  alert  to  the  problems 
of  its  people.  In  St.  Louis  the  Globe-Democrat  is  such 
a  newspaper. 


^t.^fouis  (felobc-iBcmonral 


editorial 


Examination  of  Conscience 

"Pennsylvania  editors  invited  journalism  students  to  ask  questions 
at  a  Newspaper  Career  Night  this  week.  If  ever  an  editor  had  to 
make  an  examination  of  conscience  this  was  it: 

Is  the  newspaper  industry  really  interested  in  journalism  graduates? 
What  kind  of  opportunities  for  advancement  are  there?  What  is  the 
starting  salary  for  reporters?  Why  do  newspapers  pay  such  low  wages 
to  such  talented  employees?  Why  are  newspapers  such  a  lousy  place 
to  work?  Many  employers  refuse  to  hire  a  college  graduate  because 
of  lack  of  experience;  what  kind  of  exjjerience  and  how  much  of 
it  do  you  want?  Are  newspapers  really  doing  a  good  job  of  informing 
the  jjeople?  If  you  were  to  do  it  all  over  again,  would  you  go  into  the 
newspaper  business? 

Stay  tuned  for  next  week’s  E8cP.  We’ll  see  what  answers  they  got. 

For  Tax  Deduction  Bill 

*  I  ^HE  Committee  on  Federal  Taxation  of  the  40,000-member  .\meri- 
can  Institute  of  Certified  Public  Accountants  lielieves,  as  ive  do, 
that  Congress  should  reverse  the  Supreme  Court  and  allow  a  tax¬ 
payer  to  deduct  expenses  incurretl  for  the  promotion  or  defeat  of 
legislation  affecting  his  trade  or  business. 

The  Accountants  put  the  case  succinctly  l>efore  the  House  Ways 
and  Means  Committee: 

“We  believe  the  taxpayers  not  only  have  the  right  but  have  an 
obligation  to  express  their  informed  opinions  and  share  their  ex¬ 
periences  with  legislators  and  the  public  generally.  When  such  ac¬ 
tivities  bear  a  close  relationship  to  the  taxpayer’s  trade  or  business 
or  to  other  activities  engaged  in  for  the  production  of  income  and 
the  methotls  employed  are  legal  and  moral,  the  expenses  thereof 
should  be  deductible  for  income  tax  purjx>ses.’’ 

This  argument  goes  hand-in-hand  with  the  Supreme  Court’s  recent 
decision  that  acknowledges  the  legitimacy  of  business  conduct  when 
public  relations  machinery  is  put  to  work  lobbying  for  or  against 
legislation. 


A  Remarkable  Pledge 

Stories  describing  the  fabulous  Mirror-Odhams  transaction  in  Lon- 
^  don  failed  to  mention  a  humane  as}>ect  of  the  negotiations. 

While  the  merger  talks  were  going  through  the  on-and-off  stages, 
management  of  the  Daily  Mirror  Group  adopted  a  new  policy.  \ 
journalist,  photographer  or  contributor  who  is  dismissed  from,  or 
voluntarily  departs  from,  any  publication  in  the  group  may  be  em¬ 
ployed  by  any  other  publication  in  the  group.  The  decision  rests 
solely  with  the  editor. 

We  commend  the  Mirror  Group  for  a  remarkable  j)ledge  which 
should  have  the  effect  of  keeping  a  great  many  trained  ami  competent 
people  in  the  business. 


On  the  Other  Foot 


ET  those  who  try  out  against  jxjlitical  bias  in  newspaj^ers  take  note 
of  an  item  in  the  Burlington  (Vt.)  Free  Press  of  March  2: 

Mayor  Fitzpatrick  was  preparing  newspajjer  advertising  to  combat 
what  he  calletl  prejudicial  handling  of  his  election  campaign  on  a 
television  station.  Said  the  Mayor,  preparing  to  advertise  his  side 
of  the  story  in  the  Free  Press:  “I  don’t  think  television  listeners  are 
getting  impartial  news.’’ 
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Ruby  Evans  Can  Count  Gems  in  Her  j-Career 


By  Virginia  Shenard 

In  the  fall  of  1900  when  she 
inteniewed  William  Jenninps 
Bryan  and  his  running-mate, 
Adlai  E.  Stevenson,  Ruby 
Douglas  Evans  was  already  a 
journeyman  reporter. 

Last  week.  Ruby  took  an  hour 
out  from  her  reporting  of  the 
doings  of  a  latter-day  Adlai 
Stevenson  to  celebrate  her  80th 
birthday  and  accept  the  homage 
of  fellow  reporters  at  Newsday. 

No  (lolden  Age  clubs  or  re¬ 
tirement  plans  for  Ruby.  Work 
is  her  credo — “I’d  be  bored  to 
death  if  I  didn’t  have  my  work 
to  do,’’  says  this  mother-of 
■four,  grandmother  of  10,  who 
has  never  missed  a  day  from 
her  job  as  society  columnist  and 
^)ecial  assignment  reporter  for 
the  Long  Island  tabloid. 

‘You  Need  Me’? 

Ruby  crashed  the  all-male 
city  room  of  the  Omaha  Daily 
News  in  1898  over  the  objec¬ 
tions  of  an  outraged  city  editor 
who  held  strong  views  on  the 
masculine  sanctity  of  his  office. 

“You  need  me,”  she  told  the 
choleric  man.  “You  need  a 
woman  to  write  about  other 
women.”  And  such  was  the 
power  that  men  should  never 
underestimate.  Ruby  got  her 
pick  of  desks  as  well  as  a 
“pair  of  white  gloves,  a  weekly 
stipend  of  $5  and  occasional 
brougham  fare.” 

Of  course,  like  city  editors 
before  and  since,  the  good  man 
went  down  fighting.  In  an  effort 
to  discourage  the  unwanted 
scribe,  he  placed  a  big  sign  on 
Ruby’s  desk  her  second  morning 


at  work.  “Miss  Douglas  will 
cover  the  court  house  beat,”  the 
sign  i-ead. 

“What  must  I  do?”  Ruby 
asked  her  boss. 

“There’s  a  big  trial  going  on 
down  there.  Smith  vs.  Jones. 
Cover  it.” 

Filled  with  the  brash  con¬ 
fidence  only  a  cub  can  know. 
Ruby  marched  off  to  the  wars. 
When  she  was  told  at  the  court¬ 
room  door  that  reporters  were 
being  barred  from  the  proceed¬ 
ings,  Ruby  joined  the  masculine 
scribes  who  were  whiling  away 
time  noisily  pitching  pennies  in 
the  Judge’s  anteroom. 

“What’s  this  trial  all  about?” 
Ruby  asked  the  men. 

There  was  a  sudden  hush  in 
the  room.  The  men  exchanged 
embarrassed  looks.  Then  one 
said  sheepishly,  “Look  it  up  on 
the  docket  there  on  the  wall.” 

Ruby  obediently  turned  and 
began  reading  off  the  names 
and  the  offenses.  When  she 
came  to  Smith,  she  read  aloud. 
“Smith  vs.  Jones:  rape.  Rape?” 

Then,  turning  to  face  the 
blushing  men.  Ruby  asked  in 
clear  loud  tones,  “What  is 
rape  ?  ” 

Certain  TubuuH 

“Y'ou  know,”  Ruby  said  in  re¬ 
calling  the  scene,  “it  w’as  just 
as  though  someone  had  yelled 
‘fire.’  These  men  practically 
knocked  each  other  down  trying 
to  get  out  of  that  room.  The 
last  one  to  the  door  glanced  at 
me  and  mumbled,  ‘Ask  your 
boss.’  Remember  this  was  dur¬ 
ing  the  19th  Century  when  cer- 


Anne  Hannan,  left,  Newsday  wom¬ 
en's  editor,  presents  a  cake  to 
Ruby  Douglas  Evans. 


tain  subjects  were  taboo. 

“Well,  I  headed  back  to  the 
office.  My  boss  was  nowhere  in 
sight  but  there  was  a  big  sign 
on  my  desk.  It  read:  ‘Miss 
Douglas  will  NOT  cover  the 
court  house  beat.’  And  you 
know  my  boss  never  did  tell  me 
what  rape  meant.” 

Ruby  and  the  Omaha  News 
almost  came  to  a  parting  of  the 
ways  prematurely  one  night  in 
1901.  Queen  Victoria  was  on 
her  deathbed.  The  paper  had 
appropriate  bulletins  ready  to 
go.  They  were  just  waiting  for 
the  news  to  be  flashed  by  Mr. 
Morse’s  telegraph  set  up  in  a 
comer  of  the  city  room. 

Dots  and  Dashes 

It  was  late  at  night  and  some¬ 
one  suggested  a  quick  visit  to 
the  comer  pub  for  refreshing 
libation.  Ruby  was  ordered  to 
“mind  the  store”  and  to  call 


them  if  the  telegraph  machine 
began  sending  out  any  dots  or 
dashes. 

But  Ruby  envisioned  herself 
as  a  sort  of  Joan  d’Arc  of  the 
Fourth  Estate,  putting  out  the 
paper  singlehandedly,  scoring  a 
scoop  over  the  world.  So  when 
the  telegraph  began  to  sputter. 
Ruby  was  all  set.  She  just 
knew  that  the  message  must 
contain  the  long  awaited  word 
that  the  queen  was  dead. 

“The  Queen  is  dead!”  Ruby 
shouted  to  the  men  in  the  press¬ 
room.  “Roll  the  press!” 

And  so  it  came  about  that 
even  as  the  hookey-playing  re¬ 
porters  were  blowing  the  foam 
off  their  third  beer,  a  paperboy 
entered  the  pub  with  an  arm¬ 
load  of  extras  carrying  head¬ 
lines  “The  Queen  is  Dead.” 
There  was  a  mad  scramble  for 
the  office. 

“You  know,”  Ruby  says,  “I 
was  proud  enough  to  burst  until 
I  looked  over  at  the  city  editor 
bent  over  the  telegrapher.  He 
looked  like  he  was  going  to 
have  a  stroke.  But  all  he  did 
was  straighten  up,  clear  his 
throat  and  say  in  a  trembling 
voice: 

“Miss  Douglas,  I  presume  you 
have  a  personal  pipeline  to  the 
Almighty.  This  telegraph  wire 
which  is  being  operated  by  a 
mere  fallible  man  says  that 
Queen  Victoria  is  still  alive.  For 
your  sake,  I  tmst  that  YOUR 
information  which  sent  our 
paper  out  on  the  street  with 
Y’OUR  scoop  came  from  an  in¬ 
fallible  source.” 

Fortunately  for  Ruby,  the 
Queen  died  an  hour  later. 

(Continued  on  page  66) 


nal  Prw 


Advadia 

ientalM; 

4898. 

Bldg.  10 


Padfc 

dvei  Kaa; 
i  l-79Sa 

I,  Con*- 
JnIvertHy 
$ity  Ava. 
ipreaaat*' 
4151. 


nagar.  2! 
Englaai 
Primton 
Lofldoa 


spoodad' 

»). 


reulariw* 
,ona  I  n* 
.  BaaiMa 


E  &  P  Index 


Advartising  News .  16-28 

8ooks  in  Review .  32 

Circulation .  51 

Classified  Clinic .  57 

Editofial  Workshop  .  30 

Personal  Mention .  38 

Photography  .  56 

Plant  Equipment .  43 

Promotion  .  52 

Ray  Erwin's  Column  .  4 

Syndicates .  58 

Weekly  Editor .  54 


•  a  a 

INSIDE  THIS  ISSUE 


hraal  awaits  big  press  corps .  9 

^e  last  word  on  Fleet  Street  .  II 

Seekers  flood  New  York .  12 

Riers'  press  parley  controlled  .  13 

2W  papers  offering  discounts .  16 

Young  columnist  reaps  beats  .  34 

2-way  radio  systems  aid  dailies  43 

Pa^rs  talk  back  to  magazines  .  52 

'Pfl'y  editors  are  anonymous .  72 


EDITOR  ac  PUBLISHER  for  March 


CARTOON  IDEA  OF  THE  WEEK 


CHILDREN’S  CRUSADE? 

Crook,  Long  Island  Newsday 

,  1961 


Short  Takes 

state  Drops  Liquor  Case  on  Students. 

—  Bloomington  (Ind.)  Herald-Telephone. 

a  *  * 

Viscount  Astor  (Bill)  with  his  new 
wife,  who  is  lovely.  The  Astors  seem  so 
sappy.  —  Elsa  Maxwell  in  New  York 
Jou  mal-A  merican. 

*  *  « 

Boy  Struck  by  Car  in  Poor  Condition 

—  Dallas  (Tex.)  Times  Herald. 

a  *  a 

Fatally  Shot  Man  Names  Assailant.  — 
Utica  (N.  Y.)  Daily  Press. 

a  a  a 

FACE  EAGER  TO  BREAK  ICE.  — 
Los  Angeles  (Calif.)  Times. 

a  a  a 

Miss  G  ....  S  ...  .  was  killed.  Her 
brother  was  less  seriously  injured.  — 
Grand  Forks  (N.  D.)  Herald. 
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**Used  to  be  the  West  Side  was 
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In  New  York,  just  part  of  a  ca 
stant  story  of  change.  New 

— well,  the  West  Side.  Now  it’s 

the  word  for  New  York.  Sol 

hard  to  tell  where  you  are.  Parts 

The  New  York  Times.  It  sent 

of  Sixth  Avenue,  you  have  to 

New  Yorkers  with  the  mot 

look  at  the  street  signs  to 

news.  It  sells  them  withth 

make  sure  you’re  not  on  Park 

most  advertising.  New  York 

or  Third.” 
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Israel  Awaits  Huge  Press 
Corps  for  Eichmann  Trial 


560  Registered;  Stories  Must 
Deal  Strictly  with  the  Case 


By  Eric  Gottjietreu 

A!>su<'ialed  Press  (lurrespundent 
(Written  especially  for  l\&P) 


Jerusalem,  Israel  Sector 
The  trial  of  Adolf  Eichmann, 
lehedulwl  to  start  here  April  11, 

I  is  likely  to  become  the  most 
thoroughly  covered  courtroom 
drama  in  world  history. 

1  Millions  of  words  will  be  dis¬ 
patched  from  this  country  and 
to  speed  transmission  there  will 
be  no  censorship  whatsoever 
j  on  telecommunicated  material 
j  which  deals  in  any  form  with 
the  Eichmann  case.  However, 
the  hundreds  of  newsmen  here 
I  for  the  trial  will  have  to  give 
;  a  pledge  that  they  will  not  use 
this  relaxation  of  censorship  to 
inject  into  their  stories  other 
material  which  is  still  subject 
to  Israeli  militarj’  censorship. 
Picture-taking  in  the  court- 
i  room  will  be  limited  to  an  offi- 

Icial  team. 

The  indictment  describes  Eich¬ 
mann  as  the  director  of  Adolf 
I  Hitler’s  Nazi  program  of  exter- 
i  minating  Jews.  Specific  charges 
1  are  that  he  murdered  millions 

I  of  Jews,  committed  crimes 
against  the  Jewish  people  and 
against  humanity.  A  general  ac- 
j  cusation  of  war  crimes  also  is 
I  made  against  him. 

j’  Germans  Not  Kestricled 

Of  the  560  newsmen  who  have 
iiegistercd  for  press  accredita¬ 
tions,  ,500  will  represent  non- 
L  Israeli  news  media  including 
I  about  100  American  publications 
J  or  radio  stations,  while  60  others 
,  are  working  for  Israeli  outfits. 
I  This  means  that  the  number 
of  newsmen  covering  the  Eich- 
®ann  trial  will  be  more  than 
double  the  250  admitted  to  the 
Nuremln-rg  War  Crimes  trial  of 
1946. 

Three  hundred  and  sixty  of 
the  500  representing  the  foreign 
press  and  other  news  media  are 
commg  from  abroad  —  alto- 
Brther  from  35  different  coun¬ 
tries.  The  other  140  are  Israelis 


writing  for  non-Israeli  dailies 
and  magazines. 

In  Nuremberg  only  five  Ger¬ 
man  nationals  were  admitted 
among  the  newsmen.  There  is 
no  restriction  on  Germans  this 
time,  provided  a  check  shows 
they  never  were  members  of  the 
Nazi  Party.  In  fact,  the  44  Fed¬ 
eral  German  newspapers  and  7 
East-German  publications  to  be 
given  press  cards  for  the  trial 
will  mostly  be  represented  by 
German  nationals  though  there 
are  also  some  Israelis  represent¬ 
ing  German  publications. 

In  Four  lianguagCH 

Not  all  holders  of  press  cards 
issued  by  the  government’s  Pub¬ 
lic  Information  Office  can  attend 
the  proceedings  at  the  same 
time.  Of  the  756  seats  in  the 
hall  only  474  will  be  allotted  to 
the  press.  This  should  allow  two 
seats  each  for  every  news 
agency  and  one  for  each  news¬ 
paper  or  periodical.  The  over¬ 
flow  will,  however,  be  able  to 
follow  the  trial  closely  with  the 
aid  of  a  transistor  radio  which 
can  be  obtained  against  a  cash 
deposit.  This  allows  the  news¬ 
men  to  listen  to  the  proceedings 
from  everywhere  inside  the 
building  in  any  of  four  lan¬ 
guages:  Hebrew,  German,  Eng¬ 
lish  or  French.  The  men  pro¬ 
viding  the  simultaneous  trans¬ 
lations  will  be  in  booths  on  a 
gallery  above  the  dais  seating 
the  bench,  the  accused,  the 
prosecution  and  the  defense 
counsel. 

In  addition,  it  will  also  be 
possible  to  follow  the  proceed¬ 
ing's  on  a  television  screen  in 
the  press  room. 

The  remaining  282  non-press 
seats  in  the  hall-tumed-court  of 
the  Jerusalem  Beit  Ha’am 
(Community  Centre)  will  be 
filled  by  official  observers  from 
foreign  governments,  diplomatic 


representatives  in  Israel,  high 
government  officials,  judges  from 
other  courts,  lawyers,  various 
representatives  of  political  or¬ 
ganizations,  etc. 

50  Seats  for  Public 

There  will  also  be  50  seats  for 
the  general  public. 

A  bigger  problem  than  the 
placing  of  the  newsmen  is  the 
speedy  transmission  of  the  news 
itself  but  Israel  is  making  all- 
out  efforts  to  cope  with  a  doubt¬ 
lessly  unparalleled  word  and 
picture  traffic  on  a  single  story 
from  this  country. 

Soon  after  the  Prime  Minis¬ 
ter,  David  Ben-Gurion,  had  an¬ 
nounced  in  the  Knesset,  on  May 
23,  last  year  that  Adolf  Eich¬ 
mann  had  been  captured  and 
was  in  Israel  to  face  trial, 
Chaim-Ben-Menaohem,  Director 
General  of  the  Ministry  of 
Posts,  appointed  a  six-man  com¬ 
mittee  to  coordinate  all  telecom¬ 
munications  preparations  for 
the  trial.  (Members  of  the  Com¬ 
mittee  are  A.  Raanan,  Director 
of  Postal  Services;  M.  E.  Ber¬ 
man,  Director  of  Engineering 
Services,  Radio;  Eng.  Th.  Katz, 
Principal  Assistant  to  Mr.  Ber¬ 
man;  Y.  L.  Landau,  head  of  In¬ 
ternational  Postal  Services;  J. 
Haberfeld,  Deputy  Director  of 
Telephone  Services;  M.  Jacoby, 
representing  Telephone  Engi¬ 
neering  Services.) 

The  “Ckjmmittee  of  Six”  es¬ 
tablished  a  special  telecom  cen¬ 
ter  right  within  the  court  com¬ 
pounds  in  order  to  give  maxi¬ 
mum  facilities  to  the  news  corps. 
The  “Eichmann  Post  Office”  has 
been  provided  with  a  complete 
set-up  to  handle  cable  traffic, 
phone  and  telex  calls,  photo 
transmissions  and  broadcasts. 

Circuits  to  l..undon 

The  Telegraph  Section  at  the 
Eichmann  court  will  have  at  its 
disposal  three  direct  radio  cir¬ 
cuits  with  London.  No  landlines 
whatsoever  connect  Israel  with 
the  rest  of  the  world.  These  will 
have  to  wait  till  peace  will  be 
signed  between  Israel  and  the 
Arab  States. 

The  regular  Tel-Aviv  -  Lon¬ 
don  circuit  may  also  take  some 
of  the  Eichmann  traffic  if  the 


three  extra  circuits  should  not 
be  able  to  absorb  everything 
filed  from  the  Jerusalem  court 
to  London. 

Further,  the  press  center  at 
the  court  will  be  connected  with 
Radio  Telegraph  Israel  in  Tel- 
Aviv  by  three  direct  lines  for 
the  relay  of  press  telegrams  to 
destinations  other  than  London, 
UK  and  Commonwealth.  There 
is  a  total  of  eight  circuits  from 
RTI  Tel-Aviv  to  the  world  out¬ 
side  the  London  orbit,  i.e.  cir¬ 
cuits  leading  to  Vienna,  Rome, 
Moscow,  Berne,  Paris  and  to 
the  American  networks  of  RCA, 
Western  Union  (both  via  Rome) 
and  Mackay  (via  Vienna). 

To  avoid  delays  in  transit  at 
Tel-Aviv  all  Eichmann  copy 
coming  there  from  Jerusalem 
will  get  a  special  prefix  mark¬ 
ing  it  for  top  speed  handling. 
On  the  other  hand,  it  is  en¬ 
visaged  that  in  emergency  cases 
the  direct  Eichmann  circuits 
from  Jerusalem  to  London  may 
also  be  used  for  Eichmann  traf¬ 
fic  to  outside  the  United  King¬ 
dom  and  the  British  Common¬ 
wealth  if  the  usual  channels  to 
these  other  countries  should  be 
blocked  by  heavy  traffic. 

Operators  Trained 

As  a  further  measure  to  avoid 
bottlenecks,  the  Israel  PTT  has 
bought  —  among  other  equip¬ 
ment  —  20  new  teleprinters 
which  have  been  put  up  in  the 
communications  room  next  to 
the  press  room.  Since  January 
15  a  corps  of  50  Jerusalemites 
—  most  of  them  young  girls  — 
is  being  trained  there  as  tele¬ 
printer  operators  which  gives 
them  not  only  a  fair  salary  but 
possibly  also  employment  pros¬ 
pects  in  this  field  later. 

Apart  from  this,  news  agen¬ 
cies  and  other  big  wordagers 
have  been  invited  by  the  Israel 
PTT  to  lease  radio  channels  on 
a  monthly  basis,  to  put  up  “pri¬ 
vate  teleprinters”  rented  to  them 
by  the  postal  authorities  and  to 
do  their  own  punching  and 
transmitting  on  these  machines. 
This  will  provide  a  direct  round- 
the-clock  radio  link  between  the 
big-wordage  filers  at  the  Eich¬ 
mann  court  and  their  respective 
opposite  numbers  at  the  Euro¬ 
pean  end. 

Clo!«ed  on  Subbath 

On  the  Jewish  Sabbath  the 
press  center  will,  however,  be 
closed  for  all  news  and  picture 
traffic,  the  government  has  de¬ 
cided.  During  this  time  a  skele- 
(Continued  on  page  67) 
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$6  Million  Expansion 
At  Washington  Post 


Bv  Pat  MunrcM* 


Bulletin  —  Purchase  of  News¬ 
week  magazine  by  the  Washing¬ 
ton  Post  Company  was  under 
negotiations  as  E&P  went  to 
press  Thursday.  Announcement 
of  the  acquisition  was  expected 
to  be  made  in  Friday  morning’s 
Post  by  Philip  L.  Graham,  presi¬ 
dent,  and  John  W.  Sweeterman, 
publisher  of  the  Post. 

Washington 

Leprechauns  must  have  been 
at  work  in  the  composing  room 
of  the  Washington  Post  in  the 
early  hours  of  March  18,  1954. 
For  on  the  front  page  of  that 
morning’s  paper  was  a  picture 
of  President  Eisenhower  admir¬ 
ing  a  green  carnation  pinned  on 
him  at  a  Friendly  Sons  of  St. 
Patrick  dinner. 

The  date  was  an  historic  one 
for  the  Post.  Just  the  day  before 
it  had  purchased  the  Washing¬ 
ton  Times-Herald  and  this  was 
the  first  issue  of  the  new  com¬ 
bined  paper. 

It  was  also  a  prophetic  issue. 
For  who  sits  in  the  White  House 
today  but  a  Son  of  St.  Patrick? 
The  Post,  itself,  although  mak¬ 
ing  no  formal  endorsement  of 
either  Presidential  candidate 
last  year,  happily  furnished  a 
lot  of  the  friendly  overtones  to 
John  Fitzgerald  Kennedy’s  vic- 
torj'. 

Circulation  Doubled 


dailies  into  a  new  paper.  Nota¬ 
ble  exception :  the  Post  declined 
to  run  Westbrook  Pegler’s  col¬ 
umn. 

George  Dixon  and  George 
Sokolsky  have  made  the  transi¬ 
tion  and  the  Post  has  kept  on 
old-timers  like  Marquis  Childs, 
Joseph  Alsop  and  Walter  Lipp- 
mann  and  added  Roscoe  Drum¬ 
mond  and  several  of  the  Hearst 
entertainment  and  gossip  col¬ 
umn  features.  Drew  Pearson  re¬ 
tains  his  spot  on  the  last  comic 
page  and  Mr.  Wiggins  explains: 
“It  developed  as  an  anchor  posi¬ 
tion.  We  had  been  using  him 
throughout  the  paper.’’ 

As  for  comics,  the  Post  runs 
five  pages  (reduced  in  size  to 
three  or  four  column  widths). 
On  a  recent  day  there  were  28 
comic  strips  and  seven  feature 
cartoons  which  compares  with 
16  comics  and  two  cartoons  in 
pre-purchase  days.  The  Sunday 
issue  has  20  pages  of  comics. 


Horizontal  Makeup 


The  Post  also  has  lots  of  other 
reasons  for  feeling  good  these 
days.  In  the  past  seven  years  it 
has  doubled  its  circulation  and 
its  advertising  volume.  Further¬ 
more,  a  $6  million  expansion 
nearing  completion  will  double 
the  floor  space  (new  figure, 
250,000  sq.  ft.)  of  its  plant  with 
enough  land  and  proper  founda¬ 
tions  (on  the  present  buildings) 
available  to  expand  it  to  twice 
its  size  again. 

Post  Editor  J.  Russell  Wig¬ 
gins  says  with  a  grin: 

“We  feel  pretty  good  about 
things.  But  when  a  paper  starts 
to  thinking  it’s  good  that’s  the 
time  to  watch  out.’’ 

The  “old”  (pre-Times-Herald 
purchase)  Post  and  the  “new” 
Post  have  the  same  flavor,  al¬ 
though  the  ingredients  have 
been  altered  to  a  great  extent. 
There’s  more  emphasis  on  the 
“news  hole”  with  more  stories 
for  women  and  sports  fans. 

When  the  Post  absorbed  the 
Times-Herald,  Publisher  Philip 
Graham  (now  president)  made 
a  daring  decision:  combine  vir¬ 
tually  all  of  the  features  of  both 


The  type  faces  remain  the 
same  but  the  inside  pages  have 
changed  greatly.  A  new  feature 
is  horizontal  make-up,  with 
heads  extending  over  several 
columns.  After  keeping  the  old 
Times-Herald  standby  for  years, 
a  full  picture  page,  the  Post 
scatters  its  art  work  through¬ 
out  the  paper,  although  keeping 
its  old  ratio  of  pictures  to 
printed  matter. 

The  editorial  staff  is  up  from 
150  to  about  200.  There’s  a  full¬ 
time  staffer  in  London  and 
stringers  in  Paris,  Bonn,  Rome, 
Tokyo,  India  and  Africa.  Top 


editorial  management  and  mem¬ 
bers  of  the  staff  take  trips  to 
far-off  lands  (Wiggins  to  India 
last  year.  Managing  Editor  A1 
Friendly  to  Africa,  and  Edi¬ 
torial  Page  Editor  Bob  Esta- 
brook  recently  returned  from 
South  America) .  Herblock’s  car¬ 
toons  are  an  editorial  page  fea¬ 
ture. 

Publisher  John  Sweeterman 
has  had  enormous  mechanical 
problems  to  lick  in  getting  out 
the  greatly-enlarged  Post.  All 
the  composing-room  work  was 
done  in  the  Post  building  but 
mats  had  to  be  sent  several 
blocks  away  to  the  Times-Her¬ 
ald  building,  where  most  of  the 
papers  were  printed.  There’s 
been  a  gradual  shift  of  equip¬ 
ment  to  the  new  building  and 
Post  management  is  heaving  an 
immense  sigh  of  relief  at  being 
able  to  put  the  T-H  structure 
up  for  sale. 

These  are  some  vital  statistics 
showing  the  progress  of  the  Post 
in  the  past  seven  years: 

Circulation  is  up  from  201,000 
daily  and  203,000  Sunday  to 
403,000  and  457,000  respective¬ 
ly.  (They  were  able  from  the 
start  to  retain  virtually  all  of 
the  non-du  plica  ted  circulation  of 
the  a.m.  edition  of  the  T-H  and 
have  added  to  it). 

The  Post  went  up  from  $1.75 
to  $1.95  a  month  for  daily-Sun- 
day  home-delivered  in  1955  when 
the  Sunday  price  was  raised 
from  15c  to  20c.  The  daily  price 
was  boosted  from  5c  to  10c  in 
January,  1958.  Daily-Sunday 
home-delivered  is  now  $2.25  a 
month. 

Advertising  linage  is  up  from 
25  million  lines  in  1953  to  45 
million  in  1960  (50th  place  in 
the  U.  S.  to  7th.) 

Last  year  it  ran  third  in  the 
country  in  news  and  feature  con¬ 
tent  (behind  the  Los  Angeles 
Times  and  the  New  York 
Times). 

(Continued  on  page  66) 


New  Paper’s 
Plant  Begun 
At  Phoenix 


Phoenix,  Ariz. 
It  was  a  great  day  for  Phoe¬ 
nix,  and  the  state’s  new  daily 
newspaper,  the  Arizona  Journal, 
Sunday  afternoon,  March  5. 
More  than  3,000  well-wisher* 
were  on  hand  to  see  construction 
started  on  the  Journal’s  plant 
on  a  2%  acre  site. 

A  carnival  spirit  marked  the 
event.  Several  hundred  members 
of  square  dance  clubs  performed, 
the  77-member  high  school  band 
played,  local  TV  personalities 
handed  out  gifts  for  youngsters 
and  TV  star  Barry  Sullivan  and 
songstress  Helen  O’Connell  con¬ 
ducted  prize  drawings  for  mer¬ 
chandise  certificates  and  a  Bas¬ 
sett  puppy  named  Scoop  the 
Newshound. 

Keynote  speaker  was  Colum¬ 
bus  P.  Giragi,  “dean  of  Arizona 
newsmen”  and  former  publisher 
of  the  Tombstone  Epitaph, 
Winslow  Mail  and  Holbrook 
Tribune-News.  He  is  editorial 
consultant  to  Arizona  Newspa¬ 
pers  Inc. 

Also  on  deck  were  Arizona 
Press  Club  president  Ken  Shake 
of  the  Prescott  Courier  and  Bill 
Lester,  program  director  of 
Phoenix  radio  station  KOY  and 
officer  of  the  Phoenix  Press 
Club. 

Bill  Chamberlain,  Arizona  and 
Texas  newsman  who  recently 
was  named  assistant  Journal 
publisher  by  Clinton  D.  McKin¬ 
non,  said,  “To  all  of  you  here, 
and  to  our  thousands  upon  thou¬ 
sands  of  well-wishers  and  sup¬ 
porters,  go  our  thanks  and  our 
promise  of  a  newspaper  in  which 
all  Arizona  will  take  pride.” 

Mr.  McKinnon  recently  re¬ 
signed  as  board  president  and 
relinquished  his  duties  as  pub¬ 
lisher  and  editor  of  the  Arizona 
Journal.  He  remains  as  pub¬ 
lishing  consultant  and  technical 
advisor. 

Robert  Morrison,  Phoenix  at¬ 
torney  and  vicepresident  of  the 
board,  announc^  that  selection 
of  key  personnel  for  the  Jour¬ 
nal  will  soon  be  announced. 

Mr.  Morrison,  former  Ari¬ 
zona  Attorney  General,  said 
“well  over  one  million  dollars 
in  Journal  stock”  has  been  sold 
to  over  3,400  Arizona  share¬ 
holders  within  the  past  year. 

Publication  is  scheduled  with¬ 
in  the  next  six  months. 


At  left,  groundbrealcinq  (or  Om 
Arizona  Journal  plant  at  PhoanU. 
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Daily  Mirror  Headquarters 
Last  Word  on  Fleet  Street 


The  reference  library  covers 
3,000  square  feet.  It  has  four 
million  clippinj^s,  in  steel  cabi¬ 
nets,  one  million  photoj?raphs  in 
cabinets,  half  a  million  nega¬ 
tives  on  glass  or  film  and  15 
thousand  reference  books,  pam¬ 
phlets  and  reports.  Some  half  a 


sports  department  and  other  spe¬ 
cialist  groups.  A  specially  de¬ 
signed  unit  along  the  window 
wall  is  occupied  by  the  art 
bench,  complete  with  built-in 
filing  trays,  an  illuminated  glass 
viewing  surface  for  examining 
transparencies,  and  photograph 
trimmers.  Adjacent  are  the 
London  rooms  and  a  photo  laboratory.  individual  Editorial  Offices. 

To  hardened  newsmen  the  The  Mirror  has  an  open  news-  Running  parallel  to  the  Mir- 
quietude  of  the  editorial  floor  in  room  of  more  than  5,000  square  row  newsroom  is  the  room  where 
the  new  £91^^  million — $27,000,-  feet,  the  key  point  of  which  is  telephoned  copy  is  received  and 
m— Daily  Mirror  headquarters  the  H-shaped  editorial  desk,  typed.  Each  telephonist  sits  at  a 
is  frightening.  It  is  more  like  the  with  built-in  drawer  bookcases  custom-designed  desk  2'3"  high 
the  sophisticated  atmosphere  of  and  telephone  units.  and  a  V-trough  document  con- 

a  Paris  fashion  salon  than  the  The  Night  Editor’s  desk  and  veyor  whisks  the  copy  through 
nerve  center  of  a  4,648,768  cir-  the  U-shaped  sub-editors’  and  a  hatch  into  the  duplicating  room 
eolation  newspaper.  re-write  table  are  arranged  in  and  then  out  to  the  messengers’ 

The  18-story  headquarters,  line  with  the  main  editorial  desk  room.  Internal  passing  of  copy 
officially  opened  March  8,  pre-  to  form  a  central  suite  of  pur-  and  photographs  between  the 
sents  the  ultimate  in  newspaper  pose-designed  office  furniture.  At  Editorial  and  Production  depart- 
office  planning.  Everything  has  either  end  of  this  suite  are  the  ments  is  done  by  Lamson  vacuum 
been  tailor-made  from  the  press  lines  of  desks  for  reporters,  the  tubes, 
room  in  the  fourth  basement 

right  up  through  the  glass  and  i 

uncanny  experience,  neverthe-  ^ 


$27  Million  Edifice  Now  Houses 
Cecil  King’s  Publishing  Empire 


Bv  Peter  Bo»tock 


On  the  editorial  floor,  the  pa-  */Sg^a 
pers  are  separated  by  the  main  *|^^g 

reference  library,  photo  and  wire  • 

B4-pres$es  and  newsprint  store.  ‘ 

BB-presses  and  foundry.  B2-  venti-  :;i 

Ia6ng  plant  and  newsprint  store.  - 
Bl-stores,  ink,  transformers.  G-  1 

publishing.  I -canteen,  telephones,  ^ 

publishing,  2-composing,  engrav- 
ing,  foundry.  3-editorial.  4-editor¬ 
ial.  5-circula6on,  promotion.  6-ad- 
vartising.  7-production  and  person- 
eel  offices.  8-service.  9-directors. 

10-accounts.  1 1 -heating  and  venti¬ 
lating  plant. 
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Job  Seekers  Flood  New  York 


Newspaper  Offices 


By  Philip  N.  Si-huyler 


Job  seekers  are  flooding:  New 
York  City  and  suburban  news 
shops  in  person  and  with  re¬ 
sumes. 


The  flow  has  been  constant 
for  at  least  the  past  10  years, 
during:  which  time  the  size  of 
staffs  has  not  been  materially 
increased.  Spring  and  fall  are 
customarily  high  points  of  ac¬ 
tivity.  But  many  editors  and 
l>ersonnel  directors  interviewed 
this  week  noted  a  recent  sharp 
upturn. 

Out  of  oOO  to  1,000  making 
the  rounds  yearly  only  50  to  100 
land  jobs.  They  are  likely  to  be 
either  seasoned  copyreaders  or 
green  copy  boys  or  girls.  Com¬ 
petent  journeymen  reporters  and 
rewrite  men  are  occasionally  in 
demand.  A  general  rule,  fre¬ 
quently  broken,  however,  is  to 
promote  from  within.  After  a 
three  months’  trial  iieriod.  Guild 
members  get  frozen  into  jobs, 
cited  as  one  reason  why  there 
is  little  turnover  in  New  York. 


M«»re  KcKurcliiig  Area 


A  majority  of  those  applying 
for  jobs  above  copy  boys  come 
from  outside  New  York.  What 
seems  to  lure  them,  the  editors 
said,  is  the  conviction  that  work 
in  New  York  is  more  exciting 
and  rewarding  than  elsewhere; 
the  pay  is  higher;  opportunities 
to  advance  in  both  newspaper 
work  and  other  fields  is  greater; 
and  living  in  or  near  New  York 
is  culturally  more  satisfying 
than  in  almost  every  other  city. 

The  New  York  Newspaper 
Guild  scale  ranges  from  $2,587 
a  year  ($49.50  a  week)  for  copy 
boys  and  girls  to  $8,380  ($165 
a  week)  for  reporters.  Contracts 
vary  by  new'spapers.  The  New 
York  News  pays  the  highest 
Guild  salaries,  $60.25  a  week 
for  copy  boys  as  of  now,  $61.25, 
Nov.  1.  $165  a  w'eek  currently 
paid  to  reporters  after  six  years 
will  go  to  $168  Nov.  1.  The 
Times  pays  copy  boys  $60  a 
week  now  and  will  go  up  to  $61, 
Nov.  1.  Minimum  for  reporters 
after  six  years  at  the  Times 
will  go  from  $164.55  a  week  to 
$167.65  Nov.  1.  In  general  copy- 
readers,  makeup  editors,  rewrite 
men  and  artists  get  to  top  scale 
in  fewer  years  than  reporters. 

Merit  increases  above  the 
minimum  and  exempt  editorial 
positions  lift  the  New  York  sal¬ 
ary  range  to  $15,000  a  year  and 


in  a  few  cases  higher  even  than 
that  for  reporters;  $12,000  to 
$20,000  for  some  de.sk  (^itors; 
and  to  $50,000  and  over  for  top 
places.  Syndicated  writers  and 
artists  are  not  included.  Their 
income  rises  to  fantastic  levels. 


Over  .$10,000 


Progress  to  salaries  of  over 
$10,000  a  year  is  not  swift.  You 
can  and  some  do  w'ork  20,  30, 
40  years  and  into  their  graves 
at  the  Guild  minimum.  “Moon¬ 
lighting”  is  common.  Mostly  it 
i ;  free-lancing.  In  a  number  of 
ca.ses  editors  add  to  incomes  by 
taking  jobs  as  instructors  in 
local  journalism  .schools.  Then 
there  are  sub-lists.  The  News 
on  its  sub-list,  for  instance,  may 
have  someone  working  on  the 
World-Telegram  &  Sun  or  the 
United  Press  International. 
They  will  be  called  upon  to  sub¬ 
stitute  when  a  News  regular  re- 
IKtrts  ill.  Copyreaders  in  par¬ 
ticular  ride  the  circuit. 

There  are  four  kinds  of  pen¬ 
sion  plans  offered  by  New  York 
newspapers.  The  Guild  and  the 
management  of  five  of  the  pa¬ 
pers,  Mirror,  Joumal-American, 
Post,  World-Telegram  &  Sun, 
and  Herald  Tribune,  jointly  op¬ 
erate  one  that  now'  pays  $65  a 
month  at  65  after  20  years  serv¬ 
ice.  The  Times  and  the  New's 
have  their  ow'n  plans  that  take 
into  account  earnings  as  well  as 
years  of  serv'ice.  These  plans 
work  out  to  higher  amounts 
than  the  joint  Guild-manage¬ 
ment  plan,  w'hich,  how'ever,  will 
get  higher  as  it  operates  longer. 
Other  papers  have  special  plans 
for  upper  level  employes.  The 
fourth  plan  is  that  run  by  the 
craft  unions  either  themselves 
or  jointly  w'ith  the  publishers. 


Pension  Plan 


in  other  news  shops  l>ecause  by¬ 
liners  are  Iwught  aw'ay  for 
higher  salaries  by  magazines, 
TV  and  PR.  Of  10  leaving  one 
paper  in  about  a  year’s  time, 
six  left  for  more  money,  two 
were  fired,  one  retired,  one  died. 
Two  of  those  who  advanced 
themselves  financially  got  $15,- 
000  a  year  from  a  weekly  news 
magazine;  one  went  into  TV; 
another  accepted  a  ix)litical  ap¬ 
pointment;  and  the  tenth  got 
a  columnist’s  job  on  Newsday, 
Alicia  Patterson’s  tabloid  for 
Long  Island. 

Raiding  of  good  w’riters  by 
one  pai)er  from  another  con¬ 
tinues,  but  not  in  the  same 
flamboyant  manner  as  it  was 
done  in  the  days  of  the  elder 
William  Randolph  Hearst.  Usu¬ 
ally  the  switches  grow'  out  of 
the  sub-lists.  But  some  editors 
profess  to  be  scouting  for  better 
talent,  scrutinizing  by-lines  not 
only  in  New'  York  but  in  out-of- 
town  papers. 


Mine  f«»r  Talent 


Stanley  Woodward,  sports  edi¬ 
tor  of  the  Herald  Tribune,  who 
w'hen  he  was  previously  on  that 
job  brought  Re<l  Smith  to  the 
paper  in  1946  after  assiduous 
reading  of  the  Philadelphia  Rec¬ 
ord,  declared  he  still  scouts  out- 
of-towm  and  New  York  papers 
for  talent.  Openings  today,  he 
admitted,  are  few'  and  far  be¬ 
tween.  But  when  Bill  Lauder 
Jr.,  retired  recently  after  25 
years  as  a  racing  writer,  Mr. 
Woodw'ard  put  in  his  place  Tom 
O’Reilly  from  the  Morning  Tele¬ 
graph.  He  had  follow'ed  his  writ¬ 
ing  for  some  time,  compared  it 
with  others  in  the  field,  and 
reached  the  personal  conclusion 
that  O’Reilly  w'as  absolutely  the 
handicap  star  of  the  field.  He’ll 
w'rite  a  short  daily  feature  be¬ 
sides  covering  racing  news  in 
general. 

Other  good  finds  can  be  ac¬ 
cidental.  Mr.  Woodward  is  pres¬ 
ently  impressed  with  John  Lake 


CITY  EDITOR  Richard  We*toftli« 
Herald  Tribune  says  he's  Impressed 
with  high  quality  of  job  applicenh. 


One  of  the  six  reported  he 
had  talked  at  length  with  77 
candidates  in  17  different  col¬ 
leges.  Others  were  just  as  busy 
in  their  respective  areas.  Three 
of  the  six  were  from  New  York, 
one  each  from  the  Southwest¬ 
ern,  VV’est  Coast,  and  Chicago 
offices.  Editors  in  the  last  three 
continue  screening  and  chooei 
the  men  they  need. 

“We  try  to  take  on  10  to  15 
people  every  June,”  Mr.  Phil¬ 
lips  said.  “They  serve  as  surplu* 
against  future  turnover.” 

Except  in  Chicago,  a  Guild 
shop,  the  WSJ  has  its  own  un¬ 
ion,  the  Independent  Association 
of  Publishers’  Employees.  Start¬ 
ing  pay  for  reporters  is  $110  a 
week,  graduates  up  to  $265  for 
special  writers.  Copyreaders  be 
gin  at  $115  and  by  reclassifica¬ 
tion  get  up  to  $180. 

Mr.  Phillips  noted  a  recent 
upturn  in  applications  for  jobi, 
due  undoubtedly  to  the  recruit¬ 
ing  visits.  In  the  course  of  a 
year  he  will  receive  about  200 
applications,  he  said.  Of  these 
he  will  interview  40.  In  addi¬ 
tion  to  the  10  to  15  college 
seniors,  he  will  probably  engage 
another  five.  The  W  S J  also  par¬ 
ticipates  in  its  owm  “Summa 
Internship  Program,”  financed 
by  the  Newspaper  Fund,  Inc. 
T^'o  college  students  will  be 
given  summer  jobs.  In  additk* 
to  the  pay,  they  will  receive  a 
$500  scholarship  award,  if  they 
work  through  the  summer.  Last 


The  Herald  Tribune  has  a 
pension  plan  for  non-organized 
employees  that  runs  up  to  $100 
a  month  on  retirement  at  65. 
In  addition  to  this  plan,  all 
Guild  as  well  as  unorganized 
workers  on  the  Herald  Tribune 
after  25  years  are  eligible  to 
receive  severance  payment  on 
retirement  that  amounts  to  a 
minimum  of  50  weeks  pay,  based 
on  two  weeks  for  each  year  of 
service. 

In  addition  to  the  big  turn¬ 
over  in  copy  boys  and  the  de¬ 
mand  for  copyreaders,  some 
staffs  are  aging.  Openings  occur 


Don  Carter,  director,  hopes  to 
double  the  number  this  year- 


a  young  copyreader  and  writer  y^sr  45  newspapers  cooperated 
from  Binghamton  w'ho  walked  in  with  the  Newspaper  Fund,  and 
and  was  hired  not  long  ago.  Mr. 

Woodward  also  believes  he  has 
smartened  up  his  copy  desk  with 
Jerry  Izenberg  and  Abe  Abukoff 
hired  from  the  Newark  Star- 
Ledger. 


High  Quality 


College  Reeruiling 


Only  New  York  paper  doing 
active  college  recruiting  is  the 
Wall  Street  Journal.  Iluring  re¬ 
cent  weeks  this  paper  has  had 
six  editors  talking  to  college 
seniors.  They  seek  to  screen  out 
the  “cream  of  the  crop,”  ac¬ 
cording  to  Warren  Phillips, 
managing  editor. 


Mr.  Phillips  was  himself  re¬ 
cruited  under  the  WSJ  pin® 
from  Queens  College  in  1947. 
Now  35,  he  is  managing  editor 
of  a  news  staff  numbering  329. 
Of  the  total  200  are  report«* 
and  desk  editors,  80  in  New 
York,  120  in  the  other  offic» 
There  are  112  reporters,  31  i® 
New  York  81,  elsewhere. 

Mr.  Phillips  believes  he  i® 
getting  a  very  high  quality  of 
{Continued  on  page  62) 
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Fliers’  Press 
Parley  Under 
Close  Watch 

*i  *  "/I 

Topeka,  Kans. 

The  long-awaited  press  con¬ 
ference  with  Air  Force  Capts. 

John  McKone  and  Freeman 
Olmsteail  moved  smoothly  along 
for  61  minutes  and  11  seconds 
F^ay  afternoon,  March  3. 
Announcement  was  made 


Telephones  and  Teletype  machines 
ware  installed  at  the  Forbes  Base 
Servicemen's  Club  for  use  of  the 
100  newsmen  covering  the  press 
conference.  A.  A.  Schell,  Topeka, 
tegs  the  lines  with  their  numbers. 


this  was  the  first  and  only  con¬ 
ference  the  two  officers  would 
have;  that  it  would  not  last 
later  than  3:30  CST;  and  that 
no  one  would  be  permitted  to 
leave  during  the  conference  ex¬ 
cept  film  couriers  and  two 
stenotypists.  He  pointed  out 
the  12  telephones,  the  wire  fa¬ 
cilities  and  the  typewriters 
available,  and  asked  the  news¬ 
men  not  to  stand  but  to  raise 
their  hands  and  when  recog¬ 
nized  by  Lt.  Col.  Robert  Ebey, 
of  USAF  Headquarters,  give 
their  names  and  organizations 
and  ask  the  questions  which 
would  be  repeated  by  Colonel 
Ebey. 

He  emphasized  that  the  way 
the  conference  was  being  run 
was  completely  at  the  request 
of  the  two  officers  themselves. 


Facing  100  newsmen  and  women 
left  Capts.  Freeman  Olmstead 
(left)  and  John  McKone  unruffled 
at  their  news  conference.  Both 
men  were  serious  during  most  of 
the  conference  but  managed  a 
few  laughs.  When  McKone  was 
asked  if  his  Russian  jailers  were 
"friendly",  ha  replied,  "Well,  I 
don't  think  if  they  were  friendly 
I'd  have  been  in  solitary  seven 
months." 

Maj.  Gen.  Amo  Leuhman,  di¬ 
rector  of  information  for  the 
U.  S.  Air  Force,  and  Col.  Charles 
Van  Vliet,  deputy  director  of 
information  for  the  Air  Force, 
were  on  hand. 

Col.  Frederick  O’Neill  and 
Col.  Lawrence  Tacker  accom¬ 
panied  Gen.  Leuhman,  and  Wil¬ 
liam  E.  Odom,  chief  of  the  De¬ 
fense  Department  news  branch, 
assisted  Mr.  Sylvester.  Col.  Wil- 


Wing,  introduced  the  two  cap¬ 
tains. 

It  was  decided  in  Washington 
that  a  photographic  pool  would 
handle  the  pictures  of  the  re¬ 
united  families  and  that  one 
.still  photographer  and  one  movie 
photographer  would  provide  pic¬ 
tures  for  all. 

Ix'aked  to  Pearson 

The  McKone  and  Olmstead 
families  decided  on  Rich  Clark¬ 
son  for  the  stills  and  the  pho¬ 
tographers  of  WIBW-TV  for 
the  movies.  Mr.  Clarkson  is 
chief  photographer  of  the  Stauf¬ 
fer  Publications’  Topeka  Capi¬ 
tal-Journal,  and  WIBW-TV  is 
the  Stauffer  Publications  sta¬ 
tion.  These  pictures  were  re¬ 
leased  Monday,  March  6. 

Saralena  Sherman  of  the 


Wednesday  that  a  conference  Both  men  were  serious  as  the  liam  Kyle,  commander  of  the  Capital-Journal  asked  the  Wash- 


had  been  set  up  Friday  with  conference  opened,  but  they  were  55th  Strategic  Reconnaissance  {Continued  on  page  66) 


the  two  fliers  who  had  returned  composed  and  quick  with  their 


from  Russian  prisons  5%  weeks 
before. 

On  Thursday,  telephone  and 
telegraph  facilities  were  set  up 
and  Arthur  Sylvester,  Assistant 
Secretarj'  of  Defense  for  Public 
.\ffairs,  came  from  Washington 
to  assist. 

On  Friday  at  2  p.m.  in  the 
ballroom  of  the  servicemen’s 
club  at  Forbes  Base,  the  con¬ 
ference  began.  Approximately 
100  reporters  and  photographers 
^ere  admitted  and  given  the 
prepared  statement  of  the  two 
officers.  They  had  a  few  minutes 
to  look  it  over  before  the  tele¬ 
phones  were  disconnected  until 
the  end  of  the  question  period  a 
little  more  than  an  hour  later. 

Mr.  Sylvester  opened  and 
closed  the  meeting.  He  defined 
*  few  background  rules — that 


replies.  Each  readily  volun¬ 
teered  answers  although  they 
declined  to  discuss  strategy  or 
tactics  envolving  their  mission 
when  their  plane  was  shot  down. 

The  question  period  began  as 
soon  as  Mr.  Sylvester  had 
opened  the  meeting  and  the 
captains  were  introduced.  When 
ready  to  close,  Mr.  Sylvester 
stood  and  said,  “I  think  we  have 
had  a  little  over  an  hour  here 
and  the  questions  are  running 
pretty  much  the  same.  I  think 
this  is  a  pretty  good  time  to 
terminate  the  conference.” 

A  38-page  transcript  of  the 
question  and  answer  period  was 
available  by  6  p.m. 

The  importance  of  the  con¬ 
ference  was  reflected  by  the 
rank  of  military  and  govern¬ 
mental  officials  assigned  to  it. 


Arthur  Sylvester,  Assistant  Secretary  of  Defense  for  Public  Affairs,  the 
man  who  set  the  rules  for  the  press  conference,  greets  Capts.  Freeman  B. 
Olmstead  (left)  and  John  R.  McKone. 
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VERA  BROWIV,  A  LEGEND 


City  Helps  Reporter 
In  Hour  of  Darkness 


By  Philip  F.  Workman 

Detroit  v 

Years  have  passed  since  the  \ 
day  Vera  Brown  came  on  the  r 
Detroit  newspaper  scene,  and  so  t 
it  was  a  few  days  ago  that  1 
people  from  across  the  city 
paused  to  honor  her  with  a  \ 
“dinnerless  dinner”  and  finally  a  j 
luncheon.  ( 

Vera  was  one  of  Detroit’s 
great  reporters.  She  went  to 
work  for  the  Detroit  News  as  a  £ 
reporter  on  July  1,  1918,  and  t 
then  joined  the  staff  of  the  ] 
Detroit  Times  in  1930.  f 

She  w£is  a  columnist  on  the  I 
Times  from  1945  until  the  paper  i 
ce£ised  publication  last  Nov.  7. 

Mounting  Expenses  ( 

The  dinnerless  dinner,  as  it  ’ 
was  called,  was  conceived  so  ' 
Vera’s  friends  would  have  a  ’ 
chance  to  help  her  with  some  of 
the  crushing  hospital  and  sur-  ' 
gdcal  expenses  incurred  since  her  ' 
eyesight  began  to  fail  two  years  ! 
ago.  She  now  is  £ilmost  blind, 
but  her  courage  remains  un-  ' 
flagging.  ' 

Vera  is  a  legend  in  Detroit.  ' 
During  the  years  she  was  a  : 
general  assignment  reporter  for 
the  News  £ind  the  Times,  she  ' 
covered  everything  from  fires 
and  murders  to  courtroom  spec¬ 
tacles. 

Vera  covered  both.  When  the 
Black  Legion  r£Ln  rampant,  she 
was  one  of  the  many  reporters 
who  lived  with  the  story  day 
and  night. 

Friends  recall  she  was  once 
threatened  with  a  gun.  She  was 
£isked  what  she  did.  “I  left,”  she 
said  promptly.  Once  when  she 
w£is  on  £issignment  at  the  De¬ 
troit  House  of  Correction,  Vera 
quipped  that  she  knew  more 
people  inside  than  out. 

She  said  her  most  “awful”  as- 
sig^nment  was  a  baby  contest. 
“No  newspaper  person  has  lived 
until  he  has  coped  with  doting 
mothers,”  she  explained  after¬ 
ward. 

Once  she  traveled  around  the 
world  to  write  a  series  on  travel. 
The  most  adventurous  trip  was 
up  the  Amazon  on  a  small  river- 
boat.  Her  stories  were  sent  home 
by  courier,  boat  and  plane  in 
time  for  each  day’s  paper. 

Serviceman's  Column 

Vera  first  became  a  columnist 
— an  anonymous  one — through 
her  interest  in  servicemen-  She 


was  the  author  of  “Dear  Buddy,” 
which  was  a  compilation  of 
notes  and  comments  on  home¬ 
town  news  published  by  the 
Times  during  World  War  II. 

“Our  Times,”  which  followed, 
was  written  in  such  varying 
places  as  France,  Florida, 
Guatemala,  Germany  and  New 
York  City. 

Vera  also  was  a  flier  of  note 
and  had  at  least  two  narrow 
escapes.  She  was  the  author  of 
13  newspaper  fiction  serials, 
four  of  which  were  published  as 
books  and  one,  “The  Redhead,” 
was  made  into  a  movie  in  1934. 

Four  men  who  share  an 
impish  turn  of  mind  and  a  great 
devotion  to  Vera  conceived  the 
non-dinner.  They  reasoned  that 
$10  would  be  a  good  price  for 
not  attending  a  dinner. 

The  four,  Harvey  Campbell, 
executive  vicepresident  of  the 
Greater  Detroit  Board  of  Com¬ 
merce;  Charles  F.  Edgecomb, 
Wayne  County  auditor;  Lee  J. 
Smits,  of  the  Michigan  Consoli¬ 
dated  Gas  Co.,  and  Hank  Shur- 
mur,  cameraman  for  WWJ-TV- 
Detroit  News,  £ilso  had  remem¬ 
bered  that  Vera  detests  ban¬ 
quets  and  for  that  reason  none 
was  held. 

Scores  contributed  to  the 
fund.  Finally  it  came  time  for 
a  presentation  luncheon,  and 
Vera  was  there  in  person. 

William  A.  Mayberry,  chair¬ 
man  of  the  board  of  the  Manu¬ 
facturers  National  Bank  and 
treasurer  of  the  Vera  Brown 
Fund,  reported  that  $12,500  had 
been  collected  and  that  the  fig¬ 
ure  was  growing. 

Many  of  Vera’s  fast  friends 
attended  the  luncheon.  Included 
were  her  first  city  editor,  George 
W.  Stark,  of  the  News,  now  re¬ 
tired,  and  her  last  boss,  James 
T.  Trainor,  city  editor  of  the 
Times  until  last  November.  Mar¬ 
tin  S.  Hayden,  editor  of  the 
News,  and  Frank  Angelo,  man¬ 
aging  editor  of  the  Free  Press, 
also  were  present. 

Vera  even  made  a  speech.  It 
was  brief — salty,  yet  warm  with 
affection. 

• 

Press  Foreman  Dies 

Roanoke,  Va. 

Robert  Roscoe  Fulton,  70, 
former  pressroom  superintend¬ 
ent  of  the  Roanoke  World-News 
and  Roanoke  Times,  died  March 
6.  He  retired  two  years  ago. 


Vera  Brown  recalls  past  experiences  with  her  first  and  last  bosses.  At 
left  is  George  W.  Stark,  city  editor  of  the  Detroit  Nows  when  she  wMt 
to  work  there  as  a  reporter  40  years  ago.  At  right  is  James  T.  Trainer, 
city  editor  of  the  Detroit  Times  until  last  November,  who  was  her  boss 
for  30  years. 


Ad  Agency  to  Help 
Revive  Newspaper 

A  New  York  advertising 
agency,  Preiss  &  Brown,  Inc., 
will  provide  counsel  in  an  effort 
to  revive  the  Brooklyn  Eagle 
this  spring. 

Richard  Dowd,  who  recently 
bought  the  stock  of  the  Eagle, 
after  failure  of  new  owners  to 
make  a  go  of  it  as  a  weekly,  said 
this  week  that  Brooklyn  Eagle 
Inc.  will  offer  100,000  shares  of 
stock  to  residents  of  New  York 
State  at  $3  per  share. 

The  advertising  agency  has 
been  retained  to  advise  on 
format,  staffing,  promotion,  etc. 
• 

Pinkley  Group  Buys 
Orange  Daily  News 

Orange,  Calif. 

The  Orange  Daily  News  has 
been  purch£ised  by  Virgil  Pink- 
ley’s  Associated  Desert  Newspa¬ 
pers. 

The  purchase  brings  to  seven 
the  number  of  daily  and  weekly 
newspapers  published  by  the 
group.  The  Orange  Daily  News 
was  founded  in  1908  and  has  a 
circulation  of  about  8,000. 

Charles  0.  Voigt,  owner,  editor 
and  publisher  of  the  paper  since 
1953,  will  be  retained  as  a  con¬ 
sultant. 

• 

Just  Plain  Pied 

Cleveland 

A  printer  discharged  by  the 
Cleveland  Plain  Dealer,  Andrew 
F.  Janis,  46,  arrived  recently  at 
the  Cleveland  Press  and  asked 
for  a  job.  He  was  refused.  He 
returned  to  his  automobile  in 
the  Press  parking  lot  and,  in¬ 
stead  of  leaving  by  the  drive¬ 
way,  he  cut  across  the  grass  and 
the  paved  portion  of  the  Press 
Plaza  and  drove  down  the  steps 
to  the  sidewalk.  His  car  lodg;^ 
and  hung  there.  He  was  fined. 
It  took  two  tow  trucks  to  get  the 
car  loose. 


Hubert  Holloway 
Dies;  Columnist 

Buffau),  N.  Y. 

Hubert  Halloway,  who,  as  a 
local  columnist  for  the  Buffalo 
Evening  News,  was  known  as 
the  most  friendly  man  in  West¬ 
ern  New  York,  died  suddenly 
March  1.  He  was  61. 

When  Mr.  Holloway  Ccune  to 
the  News  July  8,  1957  from  Cin¬ 
cinnati,  he  brought  with  him  41 
years  of  diversified  experioice, 
including  that  of  a  Washington 
correspondent  who  numbered 
among  his  friends  five  Presi¬ 
dents. 

A  native  of  Columbia,  S.  C, 
Mr.  Holloway  began  his  news¬ 
paper  career  at  16  as  a  re¬ 
porter  for  the  Charleston  (S.  C.) 
News  &  Courier,  by  21  was  city 
editor  of  the  Asheville  (N.  C.) 
Citizen  and  then  went  on  to 
work  for  the  U.  S.  News  & 
World  Report,  the  WashingUn 
Times,  the  New  York  World 
and  the  Cincinnati  Times-SUut. 
While  in  Cincinnati,  he  con¬ 
ducted  radio  programs  of  hn- 
morous  commentary. 

Between  newspaper  jobs.  Mi. 
Holloway  was  advertising  man¬ 
ager  and  public  relations  diree 
tor  from  1925  to  1927  for  J.  T. 
Homey  Developments,  Ashe¬ 
ville,  N.  C.  and  Lakeland,  Fla.; 
associate  director  of  public  »• 
lations  for  the  American  Auto¬ 
mobile  Association  from  1928  to 
1943  and  vicepresident  and  pah- 
lie  relations  director  of  the  In¬ 
stitute  of  Public  Relations  in 
New  York  from  1943  to  1948. 

• 

In  114  Newspapers 

A  “big  slice”  of  Eastern  Air 
Lines’  $6,000,000  advertisinf 
budget  will  go  for  an  institn- 
tional  ad  csimpaign  (via  Fletdr 
er  Richards,  Calkins  &  Holden. 
Inc.)  taking  off  March  13  in  IR 
dailies  in  66  major  cities. 
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Roundtable  Dropped, 
Foreign  Press  Hurt 


Fon-iffn  Press  Association 
memlx  rs  expressed  indication 
over  tlie  cancellation  this  week 
of  a  nnindtable  news  conference 
and  sightseeing  trip  for  25 
newsmen  which  was  scheduled 
in  Manchester,  N.  H.,  beginning 
March  2. 

In  the  past  few  weeks  the  con¬ 
ference,  which  was  to  be  spon- 
sore<l  by  the  New  Hampshire 
Council  on  World  Affairs,  was 
the  center  of  a  stormy  contro¬ 
versy  in  the  state.  On  Feb.  23, 
Probate  Judge  Emile  Lemelin 
of  Manchester  resigned  as  a 
council  director  when  he  learned 
that  four  of  the  newsmen  in¬ 
vited  are  from  Communist  coun¬ 
tries.  In  his  letter  of  resignation 
Judge  Lemelin  said  he  wanted 
“no  truck”  with  Communist 
newsmen  or  “any  of  their  ilk.” 

Two  days  later,  Ray  Winfield 
Smith  of  Dublin,  another  direc¬ 
tor,  resigned.  He  was  quoted  as 
saying,  “I  do  not  believe  such 
discussions,  and  the  manner  in 
which  they  have  been  organized, 
are  appropriate  for  New  Hamp¬ 
shire.” 

Governor’s  Suggestion 

On  March  3,  following  a 
suggestion  from  Gov.  Wesley 
Powell  that  the  State  Planning 
and  Development  Commission 
disassociate  itself  from  the  pro¬ 
posed  visit,  council.  President 
John  Morison  announced  the 
panel  was  being  postponed.  The 
governor  said  he  made  the  sug¬ 
gestion  “in  the  public  interest” 
after  he  learned  that  a  repre¬ 
sentative  of  the  Soviet  news 
agency,  Tass,  was  scheduled  to 
participate. 

On  March  5,  Mr.  Morison  an¬ 
nounced  the  seminar  had  been 
called  off  until  a  later  date 
“when  it  became  evident  that  it 
would  conflict  with  the  council’s 
‘operation  town  meeting*  proj¬ 
ect.” 

The  New  Hampshire  Sunday 
News  front-paged  the  story 
under  a  headline:  “Red  ‘Round- 
table’  Dropped.”  In  New  Yoric, 
PPA  President  Hans  Steinitz,  a 
correspondent  for  Der  Bund  of 
Switzerland,  exploded  over  the 
whole  incident: 

“I  don’t  see  how  you  can  call 
a  roundtable  conference  which 
includes  25  foreign  newsmen,  of 
which  21  are  from  non-Commu- 
nist  or  even  anti-Communist 
countries,  a  Red  roundtable.” 

“There  have  been  similar 
panel  discussions  or  conferences 
in  the  past  at  which  foreigfn 
newsmen  participated  and  al¬ 
ways,  of  course,  a  few  newsmen 


from  communist  countries 
among  them.  These  conferences 
were  always  considered  useful 
and  successful  affairs  in  improv¬ 
ing  knowledge  and  understand¬ 
ing  and  no  objections  against 
the  jiresence  of  newsmen  from 
communist  countries  has  ever 
been  raised.  Had  this  been  the 
case,  the  FPA  —  which  cannot 
tolerate  discrimination  against 
some  of  its  members  —  would 
have  had  to  refuse  its  coopera¬ 
tion. 

“To  the  best  of  my  knowledge 
the  U.S.  government  has  always 
welcomed  meetings  of  this  kind 
and  has  never  refused  the  nec¬ 
essary'  travel  permissions  for 
participating  Soviet  citizens.” 

Has  Members  Support 

Mr.  Steinitz  said  he  was  sup¬ 
ported  by  the  FPA  membership 
and  no  one  had  urged  him  to 
accept  the  New  Hampshire  invi¬ 
tation  on  the  basis  of  excluding 
the  communist  correspondents. 

Wladyslaw  Pawlak,  corres¬ 
pondent  for  Polish  Radio,  who 
was  one  of  the  newsmen  sched¬ 
uled  to  attend  the  conference, 
said  “the  incident  comes  at  the 
very  moment  a  group  of  Polish 
people  are  touring  the  U.S.  at 
the  expense  and  invitation  of 
the  Department  of  State.” 

The  conference  would  have 
included  panel  discussions  on 
world-wide  news  coverage  of  two 
events  in  1960,  the  vote  on  ad¬ 
mission  of  Red  China  to  the  UN 
and  riots  in  New  Orleans.  The 
participants  —  the  FPA  mem¬ 
bers  and  an  undetermined  num¬ 
ber  of  New  England  newspaper 
editors  —  were  asked  to  bring 
clippings  showing  how  each  of 
these  stories  was  handled. 

State  Department  View 

Mr.  Morison  said  he  “espe¬ 
cially  regretted”  having  to  post¬ 
pone  the  session  in  view  of  a 
communication  from  the  State 
Department  which  said  in  part: 
“The  department  is  particularly 
interest^  in  promoting  the  free 
flow  of  information  between  this 
country  and  the  Soviet  Union 
and  eastern  Europe,  and  regards 
this  as  one  of  the  major  goals 
of  our  program  of  exchange 
with  these  countries.” 

Vladimir  Bogachev,  Tass  cor¬ 
respondent  who  also  scheduled 
to  attend  the  conference,  filed 
a  story  on  the  cancellation  in 
which  he  said,  “What  the  New 
Hampshire  authorities  have 
patently  demonstrated  is  Amer¬ 
ican  democracy  in  action.” 
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Mills  Replaces  Knox 
As  S.F.  Examiner  BM 

San  Francisco 

William  H.  Mills,  general 
manager  of  the  Detroit  Times 
when  it  was  suspended  last  Fall, 
became  business  manager  of  the 
San  Francisco  Examiner  this 
week,  succeeding  Philip  M. 
Knox,  who  is  retiring.  Both  men 
are  veterans  of  the  Hearst  or¬ 
ganization. 

Mr.  Mills  started  with  the  De¬ 
troit  Times  as  chief  accountant 
and  worked  for  that  paper  for 
20  years.  Earlier  he  was  chief 
accountant  of  the  Washington 
Times-Herald. 

Mr.  Knox  has  lieen  a  specialist 
in  circulation.  He  began  his  ca¬ 
reer  as  a  carrier  for  the  St.  Paul 
(Minn.)  News  and  came  to  Cali¬ 
fornia  to  be  circulation  manager 
of  the  Sacramento  Bee.  Later 
he  held  executive  posts  with  the 
Oakland  Tribune  and  Pitts¬ 
burgh  Sun-Telegraph.  He  joined 
the  San  Francisco  Examiner  as 
business  manager  in  1952. 

• 

Arthur  Pegler  Dies 

Tucson,  Ariz. 

Arthur  James  P^ler,  a  re¬ 
porter  for  many  years,  died  at 
a  rest  home  here  March  7.  He 
was  99  years  old.  For  several 
years  he  had  been  typing,  on  an 
1889  machine,  a  manuscript 
called  “50,000  Deadlines.” 
(E&P,  Jan.  16,  1960).  Two  sons, 
Westbrook,  the  columnist,  and 
Jack,  a  New  York  businessman, 
survive  him. 


Chinese  Rebuff 
News  Exchange 

Washington 

Reopening  of  negotiations  for 
an  exchange  of  newsmen  be¬ 
tween  Red  China  and  the  United 
States  ran  into  a  stone  wall  this 
week,  the  State  Department  re¬ 
ported. 

When  Ambassador  Jacob  D. 
Beam  offered  a  list  of  32  U.  S. 
correspondents  who  had  been 
cleared  for  travel  to  China  and 
requested  the  Chinese  to  submit 
a  similar  list  for  visas  to  the 
U.  S.,  Peiping’s  Ambassador 
Wang  Ping-Nan  at  Warsaw  de¬ 
clined  the  offer.  His  reaction, 
according  to  a  State  Department 
spokesman,  was  that  matters  of 
this  kind  would  be  difficult  to 
arrange  as  long  as  the  U.  S. 
continued  to  “occupy”  Taiwan. 

• 

€^n.  Asensio  Dies; 

Sold  iei> Journalist 

Gen.  Jose  Asensio  Torrado, 
commander  of  Spanish  Loyalist 
forces  in  the  first  year  of  Spain’s 
Civil  War  in  the  1930s,  died  Feb. 
24  in  New  York.  He  was  68. 

Gen.  Asensio  came  to  this 
country  in  1939  as  military  at¬ 
tache  of  the  Spanish  Republic 
in  Washington.  When  the  Ma¬ 
drid  government  fell,  he  became 
the  representative  of  the  Basque 
govemment-in-exile  and  turned 
to  journalistic  efforts  in  behalf 
of  the  republic.  For  12  years  he 
edited  Espana  Libre,  weekly  or¬ 
gan  of  the  Confederated  Span¬ 
ish  Societies  of  the  U.S. 


Klein  Hopes  for  Study; 


Salinger  Hits 

Chicago 

Herbert  G.  Klein,  editor  of 
the  San  Diego  Union,  said  here 
this  week  he  hoped  that  mem¬ 
bers  of  the  American  Society  of 
Newspaper  Editors  would  show 
interest  in  having  an  objective 
study  made  of  the  reporting  of 
the  1960  presidential  campaign. 

Mr.  Klein,  who  was  former 
Vice  President  Nixon’s  press 
secretary,  reiterated  his  concern 
about  the  relative  bias  in  inter¬ 
pretation  of  the  candidates’ 
speeches.  The  press,  he  said,  has 
b^n  inclined  to  whitewash  his 
reference  to  this  matter  and 
play  up  the  fact  that  he  was 
pleased  with  the  balanced  cover¬ 
age  given  the  candidates. 

“As  far  as  content  is  con¬ 
cerned,  I  am  not  willing  to  judge 
either  way,”  he  told  a  press  con¬ 
ference  here  March  7.  “I  have 
seen  stories  which  did  reflect  a 
certain  amount  of  bias.  Whether 


Distortion 

they  were  general  or  individual 
I  am  not  prepared  to  say.” 

Pierre  Salinger,  press  secre¬ 
tary  to  President  Kennedy,  met 
with  newsmen  here  after  ad¬ 
dressing  1,200  persons  at  the 
Publicity  Club  March  8. 

“I  don’t  hold  to  the  theory 
that  Mr.  Nixon  was  done  in  by 
the  reporters  as  a  reason  for  his 
losing  the  election,”  he  declared. 

Announcing  a  meeting  in 
Washington  Friday  to  examine 
the  new  administration’s  free¬ 
dom  of  information  perform¬ 
ance,  Mr.  Salinger  said:  “We 
have  made  access  to  information 
at  the  White  House  the  freest  it 
has  ever  been.  Congressional 
leaders  talk  to  the  press  by  the 
hour.  But  none  of  us  is  going  to 
sit  by  when  there  are  leaks  that 
are  distortions  of  the  facts.  The 
press  has  the  responsibility  not 
to  rush  into  print  until  the  facts 
are  thorougdily  checked.” 
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249  Dailies  Now  Offer  Discounts  on  National  Ads 


A  total  of  249  daily  newspa¬ 
pers  througrhout  the  U.  S.  have 
announced,  or  will  announce, 
adoption  of  some  form  of  dis¬ 
counts  on  their  national  adver¬ 
tising  rates,  according  to  tabu¬ 
lations  compiled  by  E&P. 

Of  the  249  dailies  tabulated. 


•  183  have  bulk  discounts ; 

•  86  have  Continuity-Impact- 
Discounts  (C-I-D), 

•  111  have  some  “other”  form 
of  frequency  discount. 

These  figures  total  more  than 
249  because  many  of  the  papers 
offer  more  than  one  type  of  dis¬ 


count.  Eight  of  the  249  dailies 
offer  all  three  —  bulk,  C-I-D, 
and  “other.”  These  papers  are: 
Fresno  (Calif.)  Bee;  Modesto 
(Calif.)  Bee;  Sacramento 
(Calif.)  Bee;  Chicago  Tribune; 
Chicago’s  A  merican,  Gary 
(Ind.)  Post  Tribune;  Indian¬ 


apolis  Star  &  News;  :ind  the 
South  Bend  (Ind.)  Tribune. 

Ten  states  do  not  have  papers 
offering  discounts :  Delaware, 
Kansas,  Maine,  New  Hampshire, 
New  Mexico,  North  Dakota, 
Oklahoma,  Rhode  Island,  Utah, 
and  Wyoming. 


DAILIES  OFFERING  BULK,  C-I-D  OR  OTHER  FREQUENCY  DISCOUNTS  ON  NATIONAL  ADS 


(The  following  newspapers  have  either  announced,  or  will  announce,  adoption 
of  bulk",  C-I-D  or  other  frequency  discounts.)  Key  to  representatives,  page  65. 


Frequency 

Circulation  Bulk  C-I-D  Other 


Alabama: 

Decatur  Daily  News . . 

Gadsden  Times . 

Jasper  Mountain  Eagle  . . 
Mobile  Press  Register  . . . 

Selma  Times-Journal . 

Tuscaloosa  News  . 


Alaska: 

Fairbanks  News-Miner  .... 
Arizona: 

Douglas  Dispatch  . 

Yuma  Sun  &  Ariz.  Sentinel 

Arkansas: 

Blytheville  Courier-News  .  . 
Little  Rock  Democrat  .... 

Little  Rock  Gazette  . 

Searcy  Citizen  . 

California: 

Alhambra  Post-Advocate  . 

Anaheim  Bulletin  . 

Burbank  Review  . 

Chico  Enterprise-Record  .  . 
Culver  City  Star  News, 

Vanguard  . 

Escondido  Times-Advocate. 
Eureka  Humboldt  Times 

Standard  . 

Fresno  Bee . 

Fullerton  News  Tribune  .  . . 

Gilroy  Dispatch . 

Glendale  News-Press . 

Los  Angeles  Herald-Express 

Los  Angeles  Mirror . 

Los  Angeles  Times  . 

Los  Gatos  TImes-Observer 

Merced  Sun-Star  . 

Modesto  Bee . 

Monrovia  News-Post . 

No.  Hollywood  Valley 

Times  Today  . 

Monterey  Peninsula  Herald 

Palo  Alto  Times  . 

Pomona  Progress-Bulletin  . . 
Redding  Record- 

Searchlight  . 

Redondo  Beach  So. 

Bay  Breeze  . 

Riverside  Press-Enterprise  . 
Redwood  City  Tribune  .  . . 

Sacramento  Bee  . 

Sacramento  Union  . 

San  Bernardino  Sun- 

Telegram  . 

San  Diego  Transcript . 

San  Francisco  News- 

Call  Bulletin  . 

San  Gabriel  Valley  Tribune 
San  Jose  Mercury-News  . . 
San  Luis  Obispo 
Telegram-Tribune . 
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Advertising  News 
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Edited  by  Robert  B.  McIntyre 


‘Sports  Illustrated’ 
Ads  Sample  Contents 


By  Rol>ert  B.  McIntyre 


Sports  Illustrated 


New  York  Mr.  Trescher  explained,  because 
1  other  dai-  of  the  flexibility  which  newspa¬ 
pers  afford.  Sports  Illustrated  is 
a  weekly  news  magrazine.  It 

■  -  _  closes  in  New  York  each  Mon- 

day  night  and  is  available  on 
newsstands  throughout  the  na- 
tion  on  Thursday  morning.  Ads 
geared  to  the  editorial  content 
of  the  magazine  must  often  be 
written  on  this  last-minute  news 
basis. 

“Thus,”  Mr.  Trescher  went  on, 
“newspaper  advertising  does  two 
things  for  us:  1)  It  makes  it 
possible  to  use  the  best  of  our 
editorial  features  in  our  ads; 
m  and  2)  It  helps  us  convey  to  our 

public  the  important  fact  that 
Sports  Illustrated  is  always  on 
top  of  the  sports  news.” 

A  secondary  use  of  newspa- 
pers  by  SI  has  been  reflected  in 
the  Sports  Festivals  which  the 
magazine  has  been  putting  on 
almost  since  its  inception  six 
years  ago.  These  gatherings  of 
the  sports  greats  have  turned 
major  shopping  centers  in  key 
cities  into  miniature  Olympics — 
with  considerable  success  for 
the  magazine,  the  participating 
{Continued  on  page  26) 


suDscnber  income,  and  that  it 
has  achieved  a  unique  record  in 
certain  PIB  classifications  such 
M  men’s  apparel,  beer,  wine  and 
liquor,  passenger  cars,  cameras, 
tires,  etc. 

As  L.  L.  (Pete)  Callaway 
editor  ac  PUBLISHER  for  March  11 


GOOD  SPORTS,  ILLUSTRATED — Shown  checking  full-page  Sports  Illus¬ 
trated  ad  on  back  page  of  the  Detroit  Free  Press  are  (left  to  right): 
George  Trescher,  Si's  promotion  director;  Sidney  L  James,  Si's  pub¬ 
lisher;  and  H.  Edward  Alleman  Jr.,  vicepresident  and  account  group 
supervisor  at  Young  &  Rubicam,  Inc.,  agency  for  Time,  Inc.,  publisher 
of  the  weekly  sports  magazine. 
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AD-lines 

By  Robert  B.  McIntyre 


Ansco  Plans  Different 
Ad  Tests  in  Dailies 


Anyone  in  Chicago  trying  to 
paint  the  town  red,  or  any  other 
color,  won’t  do  it  with  paint  ad¬ 
vertised  as  selling  “Two  for  the 
price  of  one,”  thanks  to  the  Na¬ 
tional  Better  Business  Bureau, 
the  Chicago  BBB,  and  the  Windy 
City’s  major  dailies — the  Ameri¬ 
can,  Tribune,  and  Sun-Times  and 
Daily  News. 

*  *  * 

These  papers  have  adopted 
policies  relative  to  acceptable 
ad  claims  by  paint  retailers  under 
which  statements  such  as  “two 
gallons  for  the  price  of  one”  or 
“buy  one — get  one  free”  or 
“every  second  gallon  free  of  extra 
charge”  are  not  to  be  used  un¬ 
less  the  sale’s  price  for  the  two 
articles  is  the  advertiser’s  usual 
and  customary  retail  price  for 
the  single  article  in  the  recent, 
regular  course  of  his  business. 

The  policy  statements  were 
made  to  Chicago  Paint.  Varnish 
&  Lacquer  Association,  afhliate 
of  National  PV&LA. 

*  *  * 

This  action  by  Chicago’s  ma¬ 
jor  newspapers  points  up  the 
newspaper  industry’s  willingness 
to  cooperate  with  various  BBB’s 
in  helping  to  stamp  out  dishonest 
advertising  claims. 

It  all  began  last  summer  fol¬ 
lowing  a  nationwide  investiga¬ 
tion  by  NBBB  of  increasing 
prevalent  advertising  of  “Two 
gallons  of  paint  for  the  price  of 
one.”  NBBB  issued  a  bulletin 
condemning  “Buy  one — get  one 
free”  deals  as  deceptive  if  two 
units  are  always  offered  at  a 
single  stated  price. 

.\t  the  time.  Kenneth  B.  Will- 
son.  NBBB  president,  pointed 
out  that  several  firms  in  the  paint 
business  were  using  the  word 
“free”  fallaciou.sly. 

*  «  » 

.\ccordingly,  NBBB  recom¬ 
mended  that  such  terms  as  “Two- 
for-one  sale,”  “Two-for-one.  plus 
one  cent  sale,”  and  terms  of 
similar  import,  may  be  used  ac¬ 
curately  to  describe  limited  offers, 
wherein  one  article  is  being 
offered  at  the  price  at  which  it 
regularly  sells  independently,  as 
a  single  unit,  and  another  article 
is  offered  without  extra  cost,  or 
for  one  cent. 

«  *  » 

These  policy  statements  are 
interesting  in  view  of  the  preva¬ 
lence  of  this  type  of  merchandis¬ 
ing,  not  only  of  paint,  but  of 
many  other  products  as  well. 
FTC  is  aggressively  pursuing 
such  misleading  advertising  and 
has  already  issued  complaints 
against  several  companies. 


Chicago 

Before  1961  is  over,  Ansco 
will  be  using  test  campaigns  in 
large  newspaper  space  in  mar¬ 
kets  across  the  country,  Charles 
Dallas  Reach,  chairman  of  the 
l)oard  of  Reach,  McClinton  & 
Pershall,  Inc.  said  this  week. 

Mr.  Reach,  here  to  address 
the  annual  sales  meeting  of  the 
Ansco  Company,  a  division  of 
the  General  Aniline  Film  Corp., 
said  there  will  be  different  test 
campaigns  to  find  the  most  ef¬ 
fective  advertising  -  marketing 
formula  of  selling  Ansco  film. 
His  agency  took  over  the  ac¬ 
count  in  January. 

Subscribes  to  Plan 

He  said  he  subscribes  to  the 
general  recommendations  of  the 
Bureau  of  Advertising,  ANPA, 
whose  National  Sales  Force 
team  offered  a  suggested  pro¬ 
gram,  based  on  a  research  study 
made  by  C.  E.  Hooper,  Inc., 
among  2,100  drug  and  camera 
stores  across  the  country.  The 
survey  revealed  that  Ansco  had 
limited  distribution  in  drug 
stores:  Kodak  had  92%  to 
Ansco’s  16%. 

The  study  also  showed  that 
72%  of  the  store  managers  in¬ 
terviewed  in  stores  carrying 
both  brands  said  customers  ask 
for  film  by  number  only,  rarely 
by  brand. 

The  Bureau  used  the  findings 
of  this  research  to  support  its 
recommendation  for  the  use  of 
newspaper  advertising  as  fol¬ 
lows: 

1.  Peak  schedules  during 
maximum  sales  periods. 

2.  Get  maximum  exposure 
with  high  frequency. 

3.  Be  dominant  photo  adver¬ 
tiser  in  newspapers. 


Ads  Can  Help 

Mr.  Reach,  in  addressing  the 
Ansco  sales  executives  here  last 
week,  called  for  a  resurgence 
of  “old-fashioned  selling.”  He 
added  that  advertising  “could 
help,”  but  could  not  do  the  job 
alone,  since  advertising  is  but 
one  tool  of  management.  “Many 
believe  advertising  has  oriented 
the  consumer  to  the  brand 
rather  than  to  the  dealer,”  he 
said. 

“I  must  admit  this  is  true  in 
certain  lines  of  ‘over  -  the  - 
counter’  goods,  but  it  has  a 
built-in  hazard,”  he  continued. 
“That  hazard  is  brand  loyalty, 
the  deep  sell  of  personal  per¬ 
suasion.  But  the  power  of  ad¬ 
vertising  becomes  weakened 


where  the  outlet  handles  but  a 
single  brand,  like  gasoline  sta¬ 
tions.  It  becomes  weakened 
where  experts  are  involved 
who.se  advice  guides  the  public, 
as  in  your  industry. 

“Advertising  can’t  sell  film  or 
cameras  if  the  men  behind  the 
counters  of  thousands  of  camera 
stores  believe  the  brand  to  be 
inferior.  This  is  where  advertis¬ 
ing  and  selling  go  hand  in  hand. 
There  must  be  the  broad  sell 
and  the  deep  sell.  This  is  the 
partnership  between  the  sales¬ 
men  and  the  advertising  de¬ 
partment  and  the  agency.” 


Newspaper  Ad  Pulls 
$25,000  Order 

Can  a  newspaper  coupon  ad 
pull  a  big  order? 

UBS  Fund  of  Canada,  Ltd., 
the  new  direct-by-mail  mutual 
fund,  answers  with  a  resound¬ 
ing  “yes.” 

UBS  this  week  reported  a 
single  sale  of  $25,000  for  shares 
of  the  Fund  in  response  to  a 
coupon  ad — with  no  personal  so¬ 
licitation.  This  is  believed  to  be 
the  largest  single  order  of  any 
product  or  service  attributed 
solely  to  a  coupon  ad. 

The  $25,000  UBS  Fund  of 
Canada,  Ltd.  investor,  a  resident 
of  upper  New  York  State,  re¬ 
sponded  to  a  double-page  ad 
(via  Albert  Frank-Guenther 
Law,  Inc.)  which  appeared  in  a 
leading  metropolitan  newspaper 
(E&P,  Dec.  17,  ’60,  page  38). 

Shares  of  UBS  were  first  of¬ 
fered  at  $10  per  share  via  a 
series  of  double  page  prospectus 
ads  in  leading  newspapers 
throughout  the  country.  The 
unique  initial  distribution 
marked  a  “first”  in  mutual  fund 
and  financial  advertising  circles. 


Student’s  Advertising 
Testimonial  Published 

Dallas,  Tex. 

The  Dallas  Morning  News 
and  the  Dallas  Times  Herald, 
cooperated  to  give  wide  circu¬ 
lation  to  a  high  school  student’s 
editorial  on  the  value  of  adver¬ 
tising  in  a  democracy. 

Both  newspapers  printed  the 
essay  on  their  editorial  pages. 
The  young  author,  Ann  Lander, 
senior  journalism  student  in 
Dallas’  Thomas  Jefferson  High 
School,  received  a  typewriter 
and  an  encyclopedia  set.  The 
contest  was  conducted  by  the 
Dallas  Advertising  League. 


L.A.  Papers 
Out  To  Boost 
Linage  Share 

Los  Anoiles 

Suburban  dailies  and  weeklies 
in  the  Los  Angeles  metropolitan 
area  are  planning  a  concerted 
campaign  to  increase  their  shtue 
of  national  and  regional  adver¬ 
tising  now  heavily  concentrated 
in  the  four  metropolitan  papers. 

Harlan  Palmer  Jr.,  publisher 
of  the  Hollywood  Citizr  n-Neun, 
is  chairman  pro-tem  of  the  ex¬ 
ecutive  committee  of  the  as-yet 
unnamed  organization. 

Mr.  Palmer  said  the  new  or¬ 
ganization  plans  to  jiromote 
southern  California  area  papers 
in  Los  Angeles  and  Orange 
counties  both  locally  and  na¬ 
tionally.  They  have  tentatively 
picked  McCann-Erickson  to  aid 
in  the  promotion. 

There  are  more  than  200  daily 
and  weekly  newspapers  in  the 
area  that  will  be  aske<l  to  join 
the  program,  he  said.  These  in¬ 
clude  some  30  daily  newspapers 
ranging  in  size  from  the  Long 
Beach  Independent  Press-Tele¬ 
gram,  circulation  in  1960,  153,- 
000,  to  the  Wilmington  Press- 
Journal,  circulation  5,000. 

Other  members  of  the  execu¬ 
tive  committee  are: 

Ralph  Markham,  Van  Nwys 
News;  Tom  Alvord,  Santa  Mon¬ 
ica  Outlook;  Herb  Gulick,  Re¬ 
dondo  Breeze;  Walter  Bur¬ 
roughs,  Costa  Mesa  Globe-Her¬ 
ald;  Robert  Clark,  San  Gabriel 
Valley  Tribune;  Glenn  Pfeil, 
Torrance  Press;  Victor  Weath¬ 
ers,  Nomcalk  Call;  and  Gus 
Tierney,  Garden  Grove  News. 

In  the  meantime,  a  number 
of  city  councils  in  Los  Angeles 
and  Orange  county  communities 
have  passed  ordinances  which 
have  the  effect  of  keeping  out 
of  towTi  all  foreign  shoppers, 
such  as  the  Los  Angeles  Mir¬ 
ror’s  three-week-old  area-wide 
shopper. 

Typical  of  these  ordinances 
is  that  recently  passed  by  the 
city  of  Arcadia.  The  ordinance 
forbids  the  distribution  of  ad¬ 
vertising  matter  at  the  city’s 
homes  without  the  express  con¬ 
sent  of  the  residents.  Exempted 
from  the  rule  are  all  legally 
ajudicated  newspapers,  in  which 
category  most  suburban  daily 
and  weekly  papers  fall. 

• 

144-Page  ‘Progress’ 

Klamath  Falls,  Ore. 

The  Klamath  Falls  Herald  and 
New.s’  first  Progress  Edition, 
totaling  144  pages,  was  pub¬ 
lished  Feb.  26,  the  culmination 
of  eight  weeks  of  effort. 
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FIRST  in  Cleveland 
in  MEN’S  WEAR 
ADVERTISING‘S 
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Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  COUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

4 

m 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

■;||  HERE  IS  THE 

Retail  Food 

581,935 

498,319 

1,080.254 

"  COMPACT  MARKET 

Retail  Drug 

92,487 

59,441 

151.928 

WITH  RETAIL  SALES 

Automotive 

357,776 

368,264 

726.040 

1  LARGER  THAN  ANY 

Gas  Stations 

144,966 

161,669 

306,635 

ONE  OF  35 

Furniture.  Hsid  Appliances 

121,723 

86,025 

207.748 

ENTIRE  STATES 

11.  1961  ^ 


(Sourer,  Sales  Management  Surtry  of  Buying  Power,  May  10,  I960)  ^ 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales  -L _ 
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RETAIL  SURVEY 

Tailored  Promotions 
Offered  by  Pillsbiiry 


Minneapolis 

The  Pillsbury  Company  has 
announced  a  complete  customized 
promotional  service  for  the  gro¬ 
cery  retailer  in  a  new  “Creative 
Merchandising  Service.”  The 
service  will  enable  Pillsbury  to 
work  closely  with  the  food  retail¬ 
er  in  solving  store  image  prob¬ 
lems  and  in  the  development  of 
successful  merchandising  events. 

Programs  to  aid  effective  sell¬ 
ing  and  to  enhance  the  retailer’s 
individuality  will  be  available 
through  the  Pillsbury  creative 
staff,  which  has  constant  con¬ 
tact  with  the  Leo  Burnett  and 
Campbell-Mithun  ad  agencies. 
The  service  is  equipped  to  work 
on  specific  problems  of  retailer 
image,  in-store  traffic  flow,  mer¬ 
chandising  and  creative  adver¬ 
tising.  Services  will  include  cus¬ 
tomized  storewide  development 
displays,  advertising  and  special 
programs.  Each  promotional 
need  will  be  styled  according  to 


the  specifications  of  the  individ¬ 
ual  retailer. 

The  service  includes  a  com¬ 
plete  creative  staff  for  the  devel¬ 
opment  of  effective  approaches 
to  newspaper  advertising,  radio- 
TV,  and  outdoor  posters. 

All  stores  are  qualified  to  take 
advantage  of  Creative  Merchan¬ 
dising  Service  through  a  point 
system  based  on  Pillsbury  gro¬ 
cery  products.  Cost  of  the  spe¬ 
cific  service  or  promotion  desired 
by  the  grocer  is  determined  and 
expressed  in  terms  of  point 
values  which  are  earned  through 
the  purchase  and  merchandising 
of  Pillsbury  products. 

The  service  is  being  introduced 
by  Pillsbury  as  a  special  service 
and  will  not  replace  any  present 
promotional  activities. 

*  *  * 

BOON  TO  DEPT.  STORES? 

George  L.  Aronson,  president 
of  Pompeiian,  Inc.,  Upper 


Darby,  Pa.,  has  come  up  with 
a  serv’ice  said  to  combine  the 
best  features  of  department 
store  selling  with  the  best  fea¬ 
tures  of  door-to-door  selling  in 
a  modus  operandi  that  includes 
additional  exposure  of  the  de¬ 
partment  store  logo  and  store 
image  at  no  cost  to  the  store 
through  advertising  done  by 
Pompeiian  in  newspapers,  radio, 
and  point-of-purchase  material. 

Mr.  Aronson  has  established 
“Modem  Living  Centers”  in 
leading  department  stores  in 
Baltimore,  Cincinnati,  Columbus, 
Milwaukee,  Philadelphia,  Pitts¬ 
burgh  and  St.  Louis.  Through 
these  centers,  he  is  selling  such 
big-ticket  items  as  Pompeiian 
aluminum  awnings,  sidings, 
storm  windows  and  doors,  ja¬ 
lousies  and  porch  enclosures, 
kitchens  and  swimming  pools. 

According  to  Mr.  Aronson, 
members  of  his  direct  home-sales 
force  come  to  the  customer’s 
door  with  the  backing  of  a  pres¬ 
tige  department  store,  special¬ 
ized  sales  training  and,  perhaps 
most  important  of  all,  an  ap¬ 
pointment.  He  claims  that  this 
kind  of  sales  force  is  expanding 
direct  home  sales  from  the 
realm  of  rugs  and  draperies  to 
include  an  entire  line  of  home 
furnishing  items  and  is  enjoying 


an  average  of  85%  closings. 

Pompeiian  works  with  the  de¬ 
partment  stores  in  the  following 
way:  All  advertising  is  done 
under  the  department  store’s 
name.  Inquiries  for  further  in¬ 
formation  are  received  by  the 
department  store,  or  the  medium 
handling  the  advertising,  and 
turned  over  to  Pompeiian’s  staff 
which  gets  back  to  the  prospect, 
usualy  within  one  hour  from  the 
time  of  initial  inquiry. 

• 

Ohio  Oil  Receives 
‘Governor’s  Awarti’ 

Findlay,  Ohio 

The  Ohio  Oil  Company  has  re¬ 
ceived  the  “Governor’s  Award" 
for  1960  from  the  Ohio  Newspa¬ 
per  Association. 

In  presenting  the  plaque  to 
J.  C.  Donnell  II,  Ohio  Oil  presi¬ 
dent,  Ohio  Governor  Michael  V. 
DiSalle  said  the  citation  was  for 
“advancement  of  the  prestige  of 
the  State  of  Ohio  both  at  home 
and  abroad.” 

Annually  since  1949,  the  400- 
member  Ohio  Newspaper  Asso¬ 
ciation  has  cited  individuals  and 
organizations  for  their  contribu¬ 
tions  to  the  prestige  of  the  state, 
but  rarely  has  singled  out  a  cor¬ 
poration  for  such  recogpiition. 


JUST  OUT  I 

NEW  1961  AYER  DIRECTORY 

WiTH  COMPLETE  RESULTS  OF  1960  CENSUS 


inclusion  of  final  U.S.  Census  tabulation  makes  this  the  most 
important  edition  of  the  Ayer  Directory  in  ten  years 

118,000  changes  •  1560  fact-filled  pages  •  500  new  publications  • 
70  new,  specially  prepared  maps 


A  reference  library  bound  into  one  com¬ 
pact,  easy-to-use  volume!  The  N.  W.  Ayer 
Directory  is  recognized  as  the  most  authori¬ 
tative  single  source  of  information  on  the 
newspapers  and  magazines  of  the  United 
States  and  its  territories,  Canada,  Bermuda, 
Panama  and  the  Philippine  Islands.  93rd 
annual  edition  — your  one-volume  authority 
for  all  the  latest  statistics  on  . . . 

More  than  21,500  publications-names, 

addresses,  subscription  prices,  circula¬ 
tion  figures,  sizes  and  other  vital  in¬ 
formation.  The  most  complete  directory 
of  its  kind  in  the  United  States  and 
Canada.  Facts  and  figures  on  about 
500  new  publications  not  included  in 
the  19(50  edition. 

Invaluable  market  facts  on  the  U.  S., 
Canada— statistical  profile  of  North 
America.  Data  includes  industries  and 
agricultural  products  of  every  listed 
city  and  town,  with  banking  informa¬ 
tion,  motor  vehicle  registration,  num¬ 
ber  of  telephones  and  other  valuable 


facts  about  larger  market  areas.  Also, 
under  each  listing,  such  important  in¬ 
formation  as  available  transportation 
facilities,  distance  from  nearest  larger 
community.  And  specially  keyed  airline 
and  rail  maps  are  provided  for  every 
state  and  province. 

Special  interest  groups -publications 
appealing  to  groups  with  special  inter¬ 
ests,  hobbies,  foreign  languages,  reli¬ 
gions,  etc.,  are  listed  under  these 
classifications. 

Order  your  ’61  Ayer  Directory  now!  Still 
only  $30,  postpaid  within  the  U.S. A. 
Order  from  N.  W.  Ayer  &  Son,  Inc., 
Dept.  EP,  West  Washington  Square, 
Philadelphia  6,  Pa. 

A  word  of  appreciation  to  those  who 
ordered  the  1960  Edition.  Our  sincere 
regrets  to  those  whose  orders  came  in 
too  late  to  fill.  Last  year’s  edition  was 
sold  out  earlier  than  usual  despite  the 
largest  printing  in  history.  Please  or¬ 
der  your  1961  copy  as  early  as  possible. 
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CALIFORNIA: 

The  San  Diego  Union  •  Evening  Tribune 
Alhambra  Post-Advocate  •  Burbank  Daily  Review 
Culver  City  Evening  Star-News 
Glendale  News-Press  •  Monrovia  News-Post 
San  Pedro  News-Pilot  •  Venice  Evening  Vanguard 
South  Bay  Daily  Breeze 

ILLINOIS: 

Illinois  State  Journal  •  Illinois  State  Register 
Aurora  Beacon-News  •  Elgin  Courier-News 
Joliet  Herald-News 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO..  INC. 

(NalMHi  Ro6*rls  &  Asaociat«>) 


AD  CAMPAIGNS 

‘Skyscraper’  Ad  Key 
In  Unorthodox  Drive 


Repetition  as  an  advertising 
technique  will  get  its  severest 
test  next  month  (April  15) 
when  two  million  California 
newspaper  readers  are  exposed 
to  one  of  the  most  unorthodox 
campaigns  in  recent  years.  The 
campaign  for  Schenley  Distil¬ 
lers’  James  E.  Pepper  bourbon 
centers  on  a  totally  new  and 
original  media  approach,  both  in 
form  and  content  —  the  first 
“Skyscraper”  ad,  (see  cut)  as 
it’s  been  dubbed  by  the  adver¬ 
tising  agency,  Mogul  Williams 
&  Saylor,  Inc.,  New  York. 

The  “Skyscraper”  ad  is  just 
that  —  a  six-column  unit  com¬ 
posed  of  five  separate  but  ad¬ 
jacent  ads  with  virtually  the 
same  copy  and  layout  in  each. 
As  it  appears  in  the  newspaper, 
the  step-up  unit  is  shaped  like 
a  tall  building,  with  a  two-col¬ 
umn  ad  flanked  on  either  side 
by  two  indented  single-column 
ads. 

Until  the  new  campaign  was 
developed,  James  E.  Pepper  was 
marketed  by  Schenley  primarily 
in  the  South,  although  distribu- 


QUID  CITIES  LARGEST  COMBINED  DULY  CIRCULATION 

ROCK  ISLAND  ARGUS 
MOLINE  "dispatch 

REPRESENTED  BY  ALLEN-K  L  APP  CO. 


ONi  OP  THI 

FIRST  100 

MARKETS 


1960 
CENSUS 
270,058 


Final  figures  show  over 
14  million  people  in  the 
Quad-City  market.  Argus 
and  Dispatch  serve  the  big¬ 
ger  Illinois  side,  where  56%  of 
Quad-Citians  live. 


tion  of  the  brand  has  been  ex- 
tend(?d  to  other  areas.  Now  that 
the  brand  has  a  supply  of  10- 
year-old  Ixjurbon,  which  is  more 
than  twice  the  age  of  most 
bonded  whiskies,  Schenley  de¬ 
cided  to  widen  its  distribution 
with  a  market-by-market  cam¬ 
paign  based  on  a  “de  luxe  (luali- 
ty”  theme.  The  California  intro¬ 
ductory  drive  is  the  first  major 
test  in  the  program. 

Edward  Klein,  senior  vice- 
president  and  account  supervi¬ 
sor  for  Schenley  and  Park  & 
Tilford  brands  at  Mogul  Wil¬ 
liams  &  Saylor  explains  the  un¬ 
orthodox  approach  this  way: 

“Liquor  advertising,  being  se¬ 
verely  restricted  by  a  multitude 
of  federal,  state  and  local  regu¬ 
lations,  demands  a  completely 
different  set  of  criteria  in  judg¬ 
ing  the  potential  effectiveness 
of  a  campaign.  There’s  just  so 
much  that  can  be  said  about  a 
brand,  and  just  so  many  ways 
of  saying  it.  You  must  be  origi¬ 
nal  and  creative  within  the 
framework  of  existing  regula¬ 
tions.  However,  the  creative  use 
of  available  media  —  in  this 
case  newspapers  —  is  another 
matter.  In  an  introductory  cam¬ 
paign  for  a  liquor  brand,  the 
primary  objective  is  to  gain  at¬ 
tention  for  your  selling  message. 
This  California  series  should  do 
precisely  that.” 

Contributing  to  the  unortho¬ 
dox  nature  of  the  drive  is  the 
willingness  of  the  West  Coast 
newspapers  to  accept  a  basic 
condition:  Placement  of  editor¬ 
ial  material  above  and  around 
the  1,280-line  “Skyscraper”  unit. 
All  newspapers  on  the  schedule 


Seasoned  •  Alert  •  Widely  Traveled 
REPORTER 
Wants  assignment  abroad, 
preferably  Enrope. — Newspaper, 
magazine  or  syndicate 

•  10  years  experience 

•  Thoroughly  grounded  in  general 
news,  political  and  diplomatic,  fi¬ 
nancial,  desk  and  editorials  on  lead¬ 
ing  Canadian  newspapers. 

•  Columns:  international  affairs — 
Biblical  history,  archeology  and  re¬ 
ligion. 

•  Onetime  press  intelligence  ana¬ 
lyst  for  U.S.  govt,  abroad  (I  yr.) 

•  Exceptional  linguist:  English, 
French^  German.  Italian,  Russian, 
Ukrainian,  Spanish,  Polish,  Arabic, 
Latin. 

•  34,  married,  no  children,  excellent 
health 

•  Canadian  citizen 

•  Good  photographer,  sober,  af¬ 
fable 

•  University  courses:  philosophy, 
economics,  languages 

•  Presently  employed;  will  submit 
bylined  clippings  and  references. 

Please  write: 

Bex  776,  Adelaide  St.  P.O. 
Toreata,  Oat.,  Canada 
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have  agreed  to  run  regular  edi¬ 
torial  columns  above  and  ad¬ 
jacent  to  the  six-column  inser¬ 
tion,  or  variations  thereof,  ac¬ 
cording  to  Mr.  Klein.  These  in¬ 
clude  the  Bakersfield  Califor¬ 
nian,  Fresno  Bee,  Oakland  Trib¬ 
une,  San  Francisco  Examiner, 
San  Francisco  News-Call  Bulle¬ 
tin,  San  Jose  Merniry-News, 
Monterey  Peninsula  Herald,  San 
Mateo  Times  &  News  Leader, 
San  Rafael  Independent  Jour¬ 
nal,  and  Santa  Rosa  Press  Dem¬ 
ocrat. 

“We  believe  that  the  recep¬ 
tivity  of  newspapers  to  new,  if 
unusual,  methods  of  presenting 
liquor  advertising  is  crucial  to 
the  continued  effectiveness  of 
the  medium,”  he  said. 

The  new’  campaign  launches 
a  three-stage  promotional  pro¬ 
gram  for  the  Pepper  brand.  In 
the  initial  phase,  the  five  sepa¬ 
rate  ads  will  run  as  a  six-column 
unit  in  the  San  Francisco  Ex¬ 
aminer,  San  Francisco  News- 
Call  Bulletin  and  Oakland  Trib¬ 
une.  At  the  same  time,  varying 
combinations  of  the  individual 
ads  will  run  in  all  other  news¬ 
papers  on  the  schedule.  One  com¬ 
bination  w’ill  have  the  two-col¬ 
umn  ad  flanked  by  a  single  ad 
on  each  side;  another  variation 
will  be  one  single-column  ad, 
joining  the  two-column  unit,  and 
so  on. 

In  the  second  stage,  the  cam¬ 
paign  will  continue  in  the  same 
papers  (others  to  be  added 
later)  with  individual  segments 
making  up  a  schedule  of  smaller- 
size  insertions.  With  each  seg¬ 
ment  a  self-contained  ad,  the 
agency  will  have  considerable 
flexibility  in  planning  the  fol¬ 
low-up  campaign  in  California. 

For  the  third  and  final  stage, 
the  process  will  be  repeated  in 
other  markets  throughout  the 
country. 

A  *  * 

TASSETTE  .4DS  PULL 

With  the  experience  of  four 
successful  market  tests  behind 


it,  Tassette,  Inc.,  hsis  lunched 
its  new  product,  Tassett.-,  a  com¬ 
pletely  new  way  of  female  sani¬ 
tary  protection,  in  the  New  York 
market,  as  a  prelude  to  full- 
scale  national  distribution  later 
this  year. 

The  new  product,  feather- 
light  and  made  of  soft,  pliable 
rubber,  is  being  sold  througji 
nearly  2,000  outlets  in  the  metro¬ 
politan  area. 

Powered  by  a  proposed  $200,- 
000  advertising  campaign,  (via 
Weiss  &  Geller,  Inc.)  mostly  in 
newspapers  and  including  r^io, 
initial  sales  results  are  most 
gratifying,  said  Robert  P.  Greek, 
president  of  Tassette,  Inc. 

Among  the  newspapers  carry¬ 
ing  1200  and  1000  line  in.sertions 
listing  the  nEimes  of  stores 
carrying  the  product,  are  the 
New  York  Times,  the  Ncic  York 
Herald  Tribune,  the  Daily  Nem, 
Newsday,  the  Macy  chain  of 
eight  Westchester  newspapers 
and  the  Bergen  Record  of  Hack¬ 
ensack,  New  Jersey. 

The  saturation  radio  cam¬ 
paign  is  a  “sound  barrier” 
break-through  from  an  advertis¬ 
ing  and  marketing  standpoint, 
for  it  is  the  first  acceptance  by 
that  medium  of  copy  on  a  wom¬ 
an’s  menstruation  control  prod¬ 
uct.  New  York  stations  carry¬ 
ing  Tassette  radio  spots  include 
WMGM,  WMCA  and  WNTA. 

The  results  of  this  advertising 
have  been  most  encouraging,  ac¬ 
cording  to  Robert  Greek.  The 
first  New  York  Times  ad 
brought  in  about  2500  inquiries 
from  the  small  coupon.  The 
Daily  News  ad,  in  cooperation 
with  the  Whalen  Drug  Chain  in¬ 
sulted  in  over  2000  inquiries.  To 
date  over  8000  women  have 
made  definite  inquiries  by  mail 
as  a  result  of  the  New  York 
metropolitan  area  advertising 
campaign. 

In  addition,  after  the  first 
New  York  Times  advertisement 
several  jobbers  throughout  the 
country  called  and  ordered  Tas¬ 
sette  as  a  result  of  drug  store 
inquiry.  Gimbel’s,  in  Pittsburgh, 
had  several  requests  for  the 
product  and  they  immediately 
placed  an  order  via  telephone. 

In  the  New  York  area  drug 
store  consumer  requests  have 
added  over  300  stores  to  the  list 
of  1500  carrying  the  product 
Re-orders  have  been  received  in 
quantity  and  the  campaign  re¬ 
sult  is  far  above  expectation. 
*  *  * 

.41RE0UIPT  IN  D.4IL1ES 

With  a  flourish  of  large-spa« 
newspaper  advertising  (vis 
Sudler  &  Hennessey),  Airequipt 
Msinufacturing  Co.,  Inc.  this 
month  begins  its  second  year  of 
marketing  Superba  slide  projeO" 
tors. 

Now  well  established  in  the 
consumer  mind  as  a  maker  of 
(Continued  on  page  28) 
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for  preferred  WEEKEND  reading 
303,666  families  in  the 
total  BUFFALO  market  buy  the 

SUNDAY  COURIER- EXPRESS 


GREATEST  CIRCULATION  in  the  total  Buffalo  Market.  (Largest  in  New  York 
State  outside  New  York  City.) 


GREATEST  READER  INTEREST  with  cash  as  the  evidence. 

At  20f  per  copy  303,666  families  pay  $60,700.00  month  of  November,  i960 

each  Sunday  or  over  twice  as  much  as  is  spent 
for  the  10(^  Saturday  Evening  News  (“weekend 
edition”). 

The  Sunday  Courier-Express  is  a  bigger  newspaper  too,  with  more  than  twice  as  many  pages  on  a 
typical  weekend. 


SUNDAY  COURIER-EXPRESS 

880  PAGES 

SATURDAY  EVENING  NEWS 

410  PAGES 

GREATEST  ADVERTISING  ACCEPTANCE  month  of  November,  i960 


•  Five  times  as  much  advertising  runs  in  the  Courier- 

SUNDAY  COURIER-EXPRESS 

1,025,283  LINES 

Express  on  a  typical  weekend. 

SATURDAY  EVENING  NEWS 

206,047  LINES 

GREATEST  READERSHIP  OF  DISPLAY  ADVERTISING 

Carl  J.  Nelson  Research,  Inc.  studied  both  the 
Saturday  edition  of  the  News  and  the  Sunday 
Courier-Express.  Results  show  the  percent  read¬ 
ing  display  advertising  in  the  Buffalo  City  Zone 
to  be  the  highest  for  the  Sunday  Courier-Express 


SUNDAY  COURIER-EXPRESS 


MEN 

95% 


WOMEN 

98% 


FOR  SATURATION  in  the  total  Buffalo  Market, 


use  the  Sunday  Courier-Express. 

FOR  CONCENTRATION  among  families  with  more  dollars  to  spend, 
use  the  Morning  (Daily)  Courier-Express. 

BUFFALO  COURIER-EXPRESS 

Western  New  York's  Greatest  Newspaper 


ROP  COLOR 
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AD  AGENCIES 

7  Senior  Veeps  Fill 


JWT  Mgt. 

At  the  first  meeting  of  the 
new  Board  of  Directors  of  J. 
Walter  Thompson  Company, 
seven  senior  vicepresidents  were 
elected  to  fill  out  the  manage¬ 
ment  team  with  Norman  H. 
Strouse,  president,  who  assumed 
the  position  of  chief  executive 
officer  last  June,  it  was  an¬ 
nounced  this  week. 

Senior  vicepresidents  elected 


Team 

were  Howard  Kohl  as  secretary 
of  the  company,  Edward  G.  Wil¬ 
son  as  treasurer,  Wallace  Elton 
as  chairman  of  the  New  York 
Office  Operations  Committee, 
William  D.  Laurie,  Jr.,  as  man¬ 
ager  of  the  Detroit  office,  Arthur 
Farlow  as  vice  chairman  of  the 
Chicago  Office  Operations  Com¬ 
mittee,  and  Kennett  Hinks  and 
Dan  Seymour  as  members  of  the 


Executive  Committee. 

George  Reeves,  manager  of 
the  Chicago  Office,  was  reelected 
executive  vicepresident.  Samuel 
Meek  and  Henry  C.  Flower,  Jr., 
continue  as  directors  and  mem¬ 
bers  of  the  trustee  group  of  the 
company  employees’  Profit  Shar¬ 
ing  Trust  which  owns  the  ma¬ 
jority  of  the  voting  stock. 

«  ♦  « 

BASFORD  BILLINGS  UP 

Billings  of  G.  M.  Basford 
Company  reached  a  new  high  of 
$16,380,000  in  1960,  Fred 
Adams,  president,  reported  to 
agency  stockholders  and  em¬ 
ployees. 

In  discussing  the  12%  increase 
over  1959  billings,  Mr.  Adams 


In  the  Southeast,  Paul  Richmond 
demonstrates  the  Superiority  of 

Burgess  No-Pac  Mats 


pointed  out  that  this  growth  was 
consistent  with  the  agency’s 
steady  progress  since  the  end  of 
World  War  II,  except  for  1958 
when  agency  billing  (hcreased 
slightly.  “Although  agency  bill- 
ings  have  tripled  during  the  last 
10  years — especially  remarkable 
for  an  agency  specializing  in 
business  and  industrial  promo¬ 
tion — we  plan  to  accelei  ate  this 
rate  of  growth  even  more  in  the 
next  two  years,’’  Mr.  Adams 
said. 

“Basford  sees  great  opportun¬ 
ities  for  the  extension  of  its 
specialized  promotional  services 
in  several  areas  where  large 
consumer  agencies  now  operate. 
More  and  more  of  these  consum¬ 
er  agencies  are  recognizing  that 
it  is  impractical  and  uneconom¬ 
ical  to  establish  facilities  pro¬ 
viding  total  marketing  services 
in  the  industrial  field,  such  as 
they  now  provide  in  the  con¬ 
sumer  field.  Sales  managment 
in  many  companies  who  sell  both 
to  industry  and  to  the  general 
public  are  also  beginning  to  real¬ 
ize  that  they  ne^  the  kind  of 
specialized  promotional  services 
provided  by  agencies  like  Bas¬ 
ford.  Contributing  further  to 
this  trend  is  management’s  real¬ 
ization  that  considerable  profit 
potential  in  the  industrial  side 
of  their  business  is  being  over 
looked.” 

*  *  « 


Paul  Richmond  (right)  with  Jesse  Sharp,  Jr.,  stereotype  superintendent  of  the  Nashville  Banner-Tennessean 


Paul,  like  all  Burgess  salesmen,  is  an  experienced  stereotyper,  compe¬ 
tent  and  willing  to  help  with  any  mat  problem.  Once  you  see  a 
demonstration  of  No-Pac  Mats,  you’ll  know  why  more  and  more 
papers  are  turning  to  Burgess  for  top  quality,  and  top  technical 
assistance,  too. 


BURGESS 


CELLULOSE  COMPANY 
FREEPORT,  ILLINOIS 


API  TO  JWT 

The  American  Petroleum  In¬ 
stitute  has  appointed  the  J.  Wai¬ 
ter  Thompson  Company  as 
agency  for  a  program  of  re¬ 
search  and  advertising  to  stim¬ 
ulate  automotive  travel.  The 
new  program  is  sponsored  by  the 
Travel  Development  Committee 
of  the  Institute. 

• 

Mansfield  Daily 
Adopts  C-I-D  Plan 

The  Mansfield  (Ohio)  Nem- 
Journal  has  announced  adoption 
of  C-I-D  for  national  advertisen 
in  its  newest  rate  card  issued 
March  1  and  effective  May  1. 

Discounts  are  available  in 
standard  sizes  from  100  line*  to 
full  pages  on  the  C-I-R  frequen¬ 
cy  periods  at  discounts  from 
to  17%.  An  additional  option  of 
increased  time  to  fulfill  the  «»- 
tract  allows  2%  less  than  the 
normal  discount  if  the  contract 
period  is  doubled.  A  simple  bulk 
linage  discount  plan  was  an¬ 
nounced  also  allowing  4%  dis¬ 
count  for  5,000  lines  in  a  year 
and  8%  discount  for  25,000  lines 
in  a  year. 

The  News- Journal  also  an¬ 
nounced  availability  of  full  BOP 
color  after  August  1  and  rate 
structures  were  included  in  the 
new  card.  One  color  and  Hank 
rates  were  reduced  by  25%  from 
the  previous  rate  card. 


Manufacturers  and  Distributors  of  Burgess  Newspaper,  Commercial,  and  Supreme  Tone-Tex  Mats 
Canadian  Representative:  R.  M.  Louson  &  Co.,  Ltd.,  Kennedy  Road,  Agincourt,  Ontario 
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The  Washington  Post  with  45,390,000 
lines  of  advertising  during  1960  was  first  in 
Washington,  seventh  in  the  United  States 

and  fourth  amon^  newspapers  TOTAL  ADVERTISING  1 

O  r  r  Year  1960 

Media  Records 

.  A  *  ’  1  ^  ^  Newspapers 

in  Americas  top  ten  markets,  SSl 

:  3.  Miami  Herald  39,879,423 

4.  Chicaga  Tribune  56,385,279 

5.  Milwaukee  Jaurnal  56,142,596 

6.  Cleveland  Plain  Dealer  51,614,002  : 


7.  The  Woshington  Post 

43,390,776  ? 

8.  New  Orleons  Times*Pic. 

44,228,641  i 

9.  Washington  Star 

43,123,202  1 

10.  Phoenix  Republic 

42,697,171  1 

FIRST  IN  WASHINGTON 
IN  CIRCULATION 
IN  ADVERTISING 
IN  AWARDS 


i 


Member  Newspaper  Color  Advertising,  Inc. 

Continuity  Rotes  Apply  to  Both  Color  ond  Block  and  White. 

R^presenteil  by:  Sawytr,  Ferguson,  Wolker^N.  Y.,  Chic.,  Del.,  Atlanta,  Phila.,  Son  Fran.,  Los  Angeles;  Joshua  B.  Powers,  Ltd— London;  Senor  G.  Enriquez  Simoni— 
AAexico  City;  Allin  Assoc.— Toronto  &  AAontreol;  Hoi  Winter  Co.,  Florido  Hotel  &  Resorts,  Miami  Beach;  Tom  McGill,  New  England  Hotel  &  Resorts,  W.  Roxbury,  Moss.; 
Lou  Robbins,  N.  Y.  &  N.  J.  Hotel  &  Resorts,  1265  B'way,  N.  Y.;  Grant  Webb  Co.,  Fin.  Adv.— N.  Y.,  Chic.,  Son  Fron.,  Los  Angeles,  Seattle,  Boston,  Phila.;  C.  E.  Stork; 
Pocono  Hotel  &  Resorts,  86  E.  Beverly  Pkwy.,  Valley  Stream,  N.  Y.;  Puck,  The  Comic  Weekly. 


I 


1 


Radio  Station  Uses 
‘Plowback’  Plan 


{Continued  from  page  17) 


International  Good  Music 
Inc.,  West  Coast  radio  program! 
ming  and  automation  firm,  last 
week  unveiled  a  plan  whereby  it 
puts  a  major  share  of  its  income 
back  into  local  newspaper  ad¬ 
vertising  for  its  customers. 

IGM,  headquarters  in  Belling¬ 
ham,  Wash.,  takes  37%  of  the 
program  lease  fee  for  the  first 
three  months  of  each  new  con- 
tract,  and  spends  it  in  display 
advertising  in  the  local  newspa¬ 
pers  of  the  station  involved.  Ads 
mention  the  station’s  call  let¬ 
ters,  the  sponsors,  and  “Heri¬ 
tage  Music,”  which  is  the  pro- 
moted  name  for  IGM’s  senou» 
music  programming  for  FM  sta¬ 
tions  it  owns  in 


stores  and  for  the  local  news¬ 
papers. 

“Through  these  promotions  we 
have  made  newspaper  adver¬ 
tisers  out  of  shopping  centers 
which  never  before  have  used 
metropolitan  dailies,”  Mr.  Tre- 
scher  said. 

Explaining  that  he  considers 
a  commitment  by  the  shopping 
center  for  advertising  funds  to 
be  used  “a  crucial  part”  of  the 
SI  contract  for  a  Sports  Festi¬ 
val,  Mr.  Trescher  added,  “It’s  the 
surest  way  to  bring  new  custom¬ 
ers  into  the  shopping  centers — • 
and  that’s  what  SI  and  the 
stores  are  interested  in.” 

Like  any  alert,  smart-money, 
advertising  medium,  SI  is  inter¬ 
ested  in  speeding  up  the  sale  of 
its  advertisers’  goods  and  serv'- 
ices,  and  accordingly  employs  an 
elaborate  merchandising  pro¬ 
gram  to  help  do  the  job. 

“Merchandising,”  according 
to  Mr.  Callaway,  “is  any  way 
by  which  the  movement  of  goods 
from  producer  to  consumer  can 
be  accelerated.”  He  said  he 
doesn’t  intend  to  submit  this 
definition  as  a  candidate  for  the 
Harvard  Business  School’s  ency- 


Bellingham, 

Seattle,  Portland,  Los  Angeles 
and  San  Bernardino. 

“This  gives  each  of  our  new 
program  customers  a  good  solid 
start  in  local  promotion,  at  no 
cost  to  the  station,”  John  D. 
Tuttle,  administrative  vicepresi¬ 
dent  of  IGM,  explained  this 
week.  “By  cross-promoting  the 
newspaper  ads  with  spots  on  the 
clopedia  of  immortal  economic  otherwise  gets  friendly  with  station  we  get  several  times  the 
definitions,  but  he  feels  “it  dealers  and  retailers.  impact  we  would  get  with  either 

serves  very  well  to  speedily  “Active  sportswear,  particu-  radio  or  newspaper  alone.  It 
point  out  how  the  world  of  sport,  larly  in  the  women’s  field,  is  a  helps  the  station,  and  it  helps 
the  sportsmen  and  sportswomen  tricky  thing  for  department  the  programmer.  It’s  just  a 
who  inhabit  it,  SI  merchandis-  stores  to  sell,”  Mr.  Callaway  matter  of  using  the  money  and 
ing,  and  our  own  band  of  mer-  said.  “The  salespeople  have  to  the  facilities  in  a  properly  co- 
chandisers  themselves  help  speed  be  able  to  talk  intelligently  about  ordinated  campaign,  just  like 
up  the  sale  of  our  advertisers’  skiing,  boating,  bowling,  golf,  any  well-planned  ad  project," 
goods  and  services.”  both  to  beginners,  so  as  not  to  Mr.  Tuttle  said. 

According  to  Mr.  Callaway,  scare  them  oflF  their  new  en-  Mr.  Tuttle,  former  ad  agency 
there’s  hardly  a  product  or  serv-  thusiasm  completely,  and  to  ex-  executive  in  Seattle,  said  he  re¬ 
ice  in  the  marketplace  that  can-  perts,  so  as  to  advise  them  com-  tains  a  healthy  respect  for  print 
not  be  “tied-in”  with  sports  in  potently  and  knowledgeably  media,  even  though  he  is  now 
some  way.  “We’ve  even  spon-  about  what’s  being  worn  where,  essentially  in  the  radio  business, 
sored  a  group  of  pro  football  “But  it  isn’t  always  possible,  He  said  the  37%  ad  “plow- 
players  at  a  perfume  convention  in  such  a  fast-changing  field  as  back”  has  been  used  for  more 
and  they  were  a  smash  hit,”  sportswear  styles,  to  keep  sales-  than  two  months,  and  is  now 
he  said.  people  in  the  know.  So  recently,  “SOP  for  all  new  programming 

However,  Si’s  merchandising  Si’s  merchandising  crew  put  on  customers.” 
department  goes  beyond  that  a  series  of  before-store-opening  , 

and  visits,  writes,  calls,  and  breakfast  shows  on  how  to  talk 

- - - and  sell  skiwear  and  ski  equip-  24-Pace  Tabloid 

-----  -  sportswear  sales  per-  ^  i 

sonnel  in  30  leading  department  LiOVers  ISnclCS 
stores.”  The  Montreal  (Que.)  Gazette 

Mr.  Callaway  believes  that  recently  published  its  third  an- 
very  few  forces  today  can  nual  Brides  Section,  a  24-page 
heighten  the  salespower  of  an  tabloid  devoted  to  bridal  plan¬ 
advertising  campaigri  better  ning  and  the  bride  as  a  new 
than  can  the  force  of  sport.  He  homemaker, 
said  that  wherever  a  Sports  Fes-  As  in  previous  years,  the  see- 
tival  has  been  properly  pro-  tion  ran  with  a  self-produced 
moted  at  the  local  level,  it  has  color  front  employing  standard 
drawn  crowds;  that  wherever  blue.  This  year’s  section,  with 
stores  have  done  more  than  just  44  columns  of  advertising,  was 
passively  participate — like  ad-  eight  pages  larger  than  any 
vertise  in  the  local  newspaper —  previous  similar  sections  run  in 
they  have  done  well  saleswise;  the  paper. 


ABACUS  LINAGE  COUNT — Wallace  Brooks  (left),  advertisinq  director, 
San  Francisco  News-Call  Bulletin,  uses  Chinese  abacus  to  count  15,500 
paid  lines  of  advertising  contained  in  Chinese  New  Year  special  section 
published  by  N-CB.  Co-checkers  are  H.  K.  Wong  (center),  director, 
Chinese  Chamber  of  Commerce  and  editorial  consultant  for  the  section, 
and  Donald  Canter,  N-CB  staffer  who  edited  the  24-page  tabloid 
section. 


Nation's  6th  largest  city-8th  fast¬ 
est  growing  metropolitan  popula- 
tion-and  also  America's  most 
compact  major  market!  Half  of 
Maryland's  families  live  within  a 
15-mile  radius  from  the  heart  of 
downtown-roughly  the  ABC  City 
Zone-where  an  estimated  92% 
of  Baltimore-area  retail  sales  are 
made.  Contact  this  compact  buy¬ 
ing  potential  best  with  the  Sun- 
papers.  88%  of  our  daily  circu¬ 
lation  (over  420,000)  and  moi'e 
than  82%  of  our  Sunday  circula¬ 
tion  (over  319,000)  is  in  this  com¬ 
pact  City  Zone. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


InvMtigate  the  developmente 
that  are  taking  place  —  Irt- 
created  population,  Induatrlal 
development,  high  standard 
of  living,  and  the  mounting 
eucceseea  of  over  800  U.  S. 
eompaniee  that  are  operating 
and  have  8500,000,000  Inveeted 
in  Australia. 

Te  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


National  Representatives: 
Cresmer  &  Woodward— New  York,  San 
Francisco,  Los  Angeles;  Scolaro, 
Meeker  &  Scott— Chicago,  Detroit 
Circulation  Figures: 

ABC  Publisher's  Statement  9/30/60 


fuMUkad  /•rnUgAsir 

Anwwel  Subeeription  to  U.  S.  S8 
15  Hamilton  St.,  Sydney,  Australia 


RECOGNITION  AND  RESPONSE 
No.  4  in  a  Series 


IS  now 
usinesL 


BEST  READ  SUNDAY  MAGAZINE 

...and  the  most  resultful 


‘OVER  1,472,000  READER  RESPONSES  IN  ONE  YEAR” 


“...WAS  SO  PLEASED  TO  SEE  AMERICAN  WEEKLY’S  FRESH  PERSPECTIVE  AND  CONSTRUCTIVE 
THINKING. ..ARTICLE  WAS  READ  INTO  CONGRESSIONAL  RECORD” 

says  Senator  Alexander  WHey,  U.  S.  Senator  from  Wisconsin 


“The  Peacemakers”  appeared  in  the  May  29, 1960  issue 
of  The  American  Weekly.  Two  days  after  its  publication, 
Senator  Alexander  Wiley  spoke  to  his  colleagues  from  the 
Senate  floor: 

“On  Sunday,  The  American  Weekly  published  an  infor¬ 
mative  article  entitled  The  Peacemakers’  by  Martin 
Scott.  Reflecting  the  way  in  which  such  individuals,  in¬ 
cluding  the  distinguished  Dr.  Schweitzer— in  the  farflung 
comers  of  the  earth— are  dedicating  their  lives  to  serving 


mankind,  I  ask  unanimous  consent  to  have  the  article 
printed  in  the  Appendix  of  the  Record.” 

The  motion  carried  and  American  Weekly’s  appropriate 
Memorial  Day  message  was  read  into  the  Record. 

The  American  Weekly  gets  action  because  it  speaks  in 
terms  people  understand  about  things  that  concern  them 
most.  It  is  the  pipeline  to  the  heart  of  America— concen¬ 
trating  86/0  of  its  circulation  in  the  rich,  decision-making 
"A”  markets  and  contiguous  counties. 


OOll.  ALSCRT  SCHWCtTZC*  tV  KAMH  OF  OTTAWA 


THE  PEACEMAKERS". . .  another  dramatic  example  of  how 


The 

American  Weekly 
starts  people  talking 


Reps  Urged 
To  ‘SeU’ 
Creative  Folk 


by  November,  before  a  line  or  Preme  Sauce  for  Spaghetti,  Sea- 
minute  of  advertising  had  ap-  Perb  Canapes,  Sea-Licious  Cas- 
peared,  the  Tempest  was  a  hot  serole. 

topic.”  They’re  all  part  of  a  sea- 


MEDIAFFAIRS  by  November,  before  a  line  or  Preme  Sauce  for  Spaghetti,  Sea-  ^ 

-  minute  of  advertising  had  ap-  Perb  Canapes,  Sea-Licious  Cas-  I  ffll 

T  peared,  the  Tempest  was  a  hot  serole. 

Ur£kCyCl.  topic.”  They’re  all  part  of  a  sea-  g 

^  r-  r  1  .  ,  lightful,  consumer-oriented  ad-  l^cUU.6 

^  I  ‘Cross-Educalion  vertising  campaign  launched  in 

1  O  OCU  Mr.  Britton  concluded  that  of  the  nation’s  leading  daily  rii a 

,  11  much  of  the  success  could  be  newspapers  by  Breast  O’Chicken 

I  iTPfltlVP  POIK  attributed  to  “cross-education  of  Tuna  (via  D’Arcy  Advertising 

^ the  different  agency  techniques.”  Company).  Identical  frequency  and  bulk 

“If  creative  people  under-  The  all-newspaper  campaign  discount  schedules  are  being  of- 

Media  representatives  should  research  techniques  they  is  a  departure  from  Breast  fered  to  general  advertisers 

tell  their  stones  to  heads  of  better  tell  the  research  de-  O’Chicken’s  usual  ad  efforts,  the  Charleston,  Columbia  and 
agency  creative  departments  as  p^rtment  what  they  want  to  Previously  the  canning  company  Greenville,  South  Carolina  daily 
well  as  to  media,  Robert  E.  Brit-  creative  direction,”  spent  the  majority  of  its  dol-  newspapers, 

ton,  vicepresident  and  executive  lars  in  national  magazine  ad-  J.  M.  Blalock,  president  and 

director  of  marketing,  media  jg  compiled  and  ana-  vertising.  Newspaper  insertions  publisher  of  the  State  and  Co- 

and  research,  MacManus,  John  ly^g^,  they  can  better  use  the  played  only  a  minor  role  in  the  lumbia  Record,  Columbia,  S.  C.; 

&  Adams,  Inc.,  told  the  last  conclusions  we  give  Past.  and  J.  Kelly  Sisk,  president  and 

meeting  of  the  New  York  Radio  ^^em.  A  recent  reappraisal  of  the  general  manager  of  the  Green- 


topic.”  They’re  all  part  of  a  sea- 

.  ,  lightful,  consumer-oriented  ad- 

’Cross-Eduratiun  vertising  campaign  launched  in 

Mr.  Britton  concluded  that  '^8  of  the  nation’s  leading  daily 
much  of  the  success  could  be  newspapers  by  Breast  O’Chicken 
attributed  to  “cross-education  of  Tuna  (via  D’Arcy  Advertising 
the  different  agency  techniques.”  Company ) . 

“If  creative  people  under-  The  all-newspaper  campaign 


and  TV  Executives  Society. 


em.  A  recent  reappraisal  of  the  general  manager  of  the  Green^ 

“The  better  they  know  the  company’s  advertising  effective  ville  News  and  Greenville  Pied- 


“The  media  man  who  brings  media,  the  better  they  know  the  n®ss  per  dollar  spent  resulted  in  mont,  Greenville,  S.  C.  have  an¬ 
us  ideas  and  information  to  help  audience  they’re  writing  to.  We  the  decision  to  broaden  its  sales  nounced  that  the  new  discount 
our  creative  people  prepare  bet-  always  include  creative  depart-  potential  through  a  market-by-  schedules  will  be  effective  in 
ter  ads  and  commercials  is  just  ment  people  in  presentations  to  market  approach.  Newspaper  their  cities  April  1,  1961.  The 
as  welcome  as  the  guy  who  us  by  media.”  advertising  was  chosen  as  the  effective  date  for  the  News  and 

most  effective  medium  to  reach  Courier  and  the  Charleston  Eve- 


bringrs  data  on  markets  and 
audiences,”  Mr.  Britton  said. 
“Reps  should  keep  creative  di¬ 
rectors,  copy  chiefs  and  even 
art  directors  well  informed  on 
their  media.  Call  on  them,  dis¬ 
cuss  their  campaigns,  know 


Campaigns 

{Continued  from  page  22) 


the  chosen  markets. 


ning  Post  will  be  June  1,  ac- 


types  of  ads  being  inserted  in 

cuss  their  c^paigns,  know  quality  slide  projectors  as  well  ..u:  motion  of  South  Carolina’s  ad- 

what  they’re  trying  to  accom-  ^  Airenuint  Full-page,  four-color  hi-fi  vantages  to  general  advertisers, 

plish.”  f"  kfcktorXSt  if  eXS  on  continuous  the  Charleston,  Columbia  and 

‘R  J  H  I'  r  to  be  its  biecest  vear  with  1  -  high-quality  newspaper  Greenville  markets  will  be  iden- 

‘Red  Hot’  Caninaien  m  oe  irs  oiggest  year  wim  i,  v,»it  tr.  o  o  r,« 


Sixty-eight  major  marketing  cording  to  Peter  Manigault, 
areas  in  all  are  included  in  the  president  and  publisher  of  the 
year-long  campaign  with  two  Charleston  newspapers, 
types  of  ads  being  inserted  in  For  the  purpose  of  joint  pro- 


"»•’  ‘■■““P-wn  MoTlnrne^^rijs"^  ‘l5  in  bulk  to  tlBod  an  •'Tho  Big  3  in  S.  C.> 

Mr.  Britton  described  the  sue-  key  markets.  The  15  newspapers  newspaper  plants  for  insertion  Each  of  the  newspaper  combi- 
ss  of  advertising  placed  for  f-nrrvincr  the  kirk-off  ad  will  ®  issues  are  a  high-  nations  will  maintain  its  indi- 


- —  - J,  r -  —  carrying  the  kick-off  ad  will  •  au  •  mi-  ■  - 

Pontiac’s  new  compact  car,  reach  over  30,000,000  people  in  the  campaign.  These  in-  vidual  rate  structure  and  will 

Tempest,  in  newspapers,  maga-  New  York,  Boston,  Philadelphia,  ^^ture  nine  re-  contract  individually  with  ad- 

.  i  '  r  7  /*mAC  Tr\  KY»IO*nT£kri  I  -Art r An  a*  _ 1? J--  Xl _ 


Tempest,  in  newspapers,  maga¬ 
zines,  TV  and  radio.  He  em- 


zines,  IV  and  radio.  He  em-  Washington,  D.  C.,  Pittsburgh, 

phasized  that  marketing,  re-  Cleveland,  D  e  t  r  o  i  t,  Chicago,  o  o  v,  d  i 

search,  media  and  copy  can  and  Minneapolis,  St.  Louis,  Atlanta,  oon  liof  twLoio^  i  nna 


sertions  will  leature  nine  re-  contract  individually  with  ad- 
cipes  chosen  to  brighten  Lenten  vertisers,  according  to  the  man¬ 


agement  executives. 

Discounts  to  be  offered  range 


should  team  up  “to  execute  and  Miami,  Dallks,  Fort  Worth,  San  Hue  allH  600  W  hKck  d  frequency  sched- 

measure  a  red  hot  advertising  Francisco  and  Los  Angeles  black  and  white  ules  and  up  to  15%  for  bulk 

campaign.”  *  ♦  *  *  ^  ^*1®  ^hl  appear  throughout  the  schedules  within  a  12-montli 

“In  a  very  slow  car  year,  the  ADMIRAL  CO-OP  ADS  ^  period.  Discount  schedules  for 

Tempest  has  managed  to  capture  „  original  recipe,  appropriate  to  frequency  are  described  as  a 

almost  seven  percent  of  the  com-  .  ^  *  *  *  liberalization  of  the  Continuity- 

pact  car  market,”  Mr.  Britton  .  ^  newspaper  adyertis-  ♦  *  *  Impact-Discount  (CID)  plan, 

said,  “and  this  in  spite  of  the  program,  plus  national  mag-  Advertisers  who  use  “The  Big 

fact  that  we  spotted  all  the  well-  ^  .NUTRAMEM”  TO  BO^  3  in  S.  C.”  will  get  total  mom- 

known  competition  a  month’s  ,^''P”  Promote  «Nutrament,”  a  new  liquid  evening  circulation  of 

headstart.  Duplex  side-by-side  re-  .  .  ’  announced  819,000,  which  is  53%  coverage 

,.m  ,  1  frigerator-freezer  (via  Henri,  .  i  u  ajt  j  t  u  p  of  South  Carolina’s  600,000 

Tempest  has  also  been  con-  Hurst  &  McDonald,  Inc.,  Chi-  Johnson  &  ^  g^^olds.  The  Columbia  and 

sistantly  out-selling  Its  two  com-  cago).  The  campaign  will  break  ‘^“P^  Kenyon  &  ^ - - - - - — 


ADMIRAL  CO-OP  ADS  ^riinai  “ 
Chicago  the  season. 

A  co-op  newspaper  advertis¬ 
ing  program,  plus  national  mag¬ 
azine  ads  will  be  used  by  Ad-  ‘.NUTRft 
miral  Sales  Corp.,  to  promote  , 


‘.NUTRAMEM”  TO  BOtX 


petitors  in  sister  General  Motors 
divisions  of  Oldsmobile  and 
Buick  without  —  and  this  is  im- 


with  a  black  and  white  page  in 
the  March  18  issue  of  the  Satur¬ 
day  Evening  Post  and  will  in- 


Buick  without  —  and  this  is  im-  , lay  Evening  Post  and  will  in-  York,  Pittsburg  and  other  north-  newspapers  will  offer  Sun- 
portant  —  cutting  significantly  dude  additional  ads  in  Li/c  and  eastern  and  central  markets  day  and  evening  combination, 
into  toe  normal  market  for  the  Post  and  the  June  issue  of  Nutranient  is  not  a  dietary  ^  j  gynjav  circulation  offered 
full-sized  Pontiac  line.”  McCall’s.  Admiral  dealers  will  P^-edact,  but  a  fast  nourishing  ^e  more  than  290,000. 


Lllia  wcrcfk  UV  xUCilU  tiUJlllSUll  Oc  ,  1,1  mi  1  ,  •  J 

Co.  Ad  copy  (via  Kenyon  &  househo  ds.  The  Columbia  and 
Eckhardt)  will  break  in  April  Greenville  newspapers  each  will 
in  Sunday  supplements  in  New  advertisers  Sunday 

York,  Pittsburg  and  other  north-  leverage  as  a  unit.  The  Charles- 
eastern  and  central  markets.  ^^n  newspapers  will  offer  Sun- 
is  nnt  n  day  aiid  evening  combination. 


Theme  of  the  ads  was  “The  be  included  in  the  newspaper  ^^^1  for  those  too  busy  to  take 
Hot  Topic  is  the  new  Tempest.”  co-op  ads.  time  out  for  even  a  sandwich. 


National  representatives  of 


Print  ads  and  TV  commercials 
obtained  the  “highest  scores  we 
have  seen  to  date  for  any  ads 
or  commercials,”  Mr.  Britton 
said.  'The  Tempest  was  an¬ 
nounced  in  November.  Buick 


ADS  IN  200  P.4PERS 


time  out  for  even  a  sandwich.  ^ 

Initial  ad  budget  is  expected  J®  newspaper  coinbinations  a« 

to  be  less  than  the  multi-million  J^^n  Budd  Company  fo 

.I^iinrt  . lo,.-  ^ho  Charloston  nowspapors,  the 


A  new  campaign  (Fletcher  way  for  MJ’s  “Metrecal. 
Richards,  Calkins  and  Holden)  , 

in  newspapers  for  Hill  and  Hill 


dollar  program  currently  under- 

way  for  MJ’s  “Metrecal.”  Branham  Company  for  the  ^ 

lumbia  newspapers  and  tne 


and  Oldsmobile  were  out  in  Oc-  K^entucky  whiskey  has  been  an-  Agency  Goes  Abroad 


tober  with  their  compacts. 

“How  could  we  overcome  this 
lateness?”  Mr.  Britton  asked. 
“The  client  shrewdly  began  pub¬ 
licity  on  the  car  —  a  most  suc¬ 
cessful  campaign.  The  car  made 
great  copy  for  newspapers  and 
automobile  fan  magazines  and 


nounced  by  National  Distillers. 
Schedules  call  for  about  200 
new'spapers  with  1,800  line  size 
as  an  opener,  w'ith  follow-up  ads 
of  1,000  lines  in  full  color. 


Pittsburgh 
Reuter  &  Bragdon,  Inc.,  a 
Pittsburgh  -  based  advertising. 


Ward-Griffith  Company  for  the 
Greenville  newspapers. 

Increasing  Ad  Rates 

The  Williamsport  (Pa.)  Sun- 


public  relations  and  marketing  Gazette  has  announced  its  first 
agency,  has  announced  plans  advertising  rate  increase  in  five 


ALL-NEWSPAPER  EFFORT  opening  offices  in  Paris,  years  The  increase,  eff^ti« 

France,  and  Dusseldorf,  Ger-  May  1,  will  hold  to  retail  ana 
Sea-Sational  Avocados,  Sea-  many.  classified  as  well  as  general. 

EDITOR  ac  PUBLISHER  for  March  11,  1961 


'/tc.  FI 


ayftcucut:  ^ 


First  in  population,  first  in  retail  sales,  first 
in  industrial  payrolls,  first  in  growth  rate  — 
first  in  Illinois,  outside  Chicago,  in  virtually 
every  important  category,  and,  first  in 
Illinois  including  Chicago  in  Retail  ROP 
color  linage  .  .  .  that’s  Rockford!  Now,  the 


Inland  Daily  Press  award  means  another 
first  for  Rockford  —  typographical  excel¬ 
lence.  Put  all  these  firsts  together,  and  you 
come  up  with  a  natural  first  choice  for 
newspaper  advertising  .  .  .  the  colorful, 
award-winning,  result-getting  pages  of  the . . . 


MORNING  STAR  €  Hrgisfrr-ltrpttbttr 


INLAND  DAILY  PRESS  AWARD  WINNER-1ST  IN  ILLINOIS  IN  RETAIL  ROP  COLOR 


Canadian  Editors  Say 
Interpretation  Vital 


Niagara  Falls,  Ont. 

Interpretative  news  demands 
more  newspaper  space  because 
of  the  complexity  of  modem  so¬ 
ciety,  Beland  Honderich,  editor- 
in-chief  of  the  Toronto  (Ont.) 
Star,  told  the  Canadian  Manag¬ 
ing  Editors  Conference  here  re¬ 
cently. 

The  editor  maintained  that 
newspapers  should  allow  report¬ 
ers  who  have  become  specialists 
in  certain  fields  to  interpret 
news  in  a  manner  which,  while 
attempting  to  remain  unbiased, 
will  tell  a  more  complete  story. 
He  said  major  news  stories  often 
leave  many  questions  unanswer¬ 
ed  in  the  minds  of  readers. 
When  such  questions  cannot  be 
answered  directly  by  the  news 
source,  he  said  interpretative 
articles  are  needed. 

Information  Needed 

“The  newspaper’s  primary 
responsibility  is  to  inform  the 
public — not  merely  to  entertain 
its  readers,”  he  asserted.  “If  we 
fail  in  that  responsibility,  public 
opinion  will  not  be  informed  and 
democratic  government  will  not 
function  as  it  should.” 

Walter  O’Heam,  managing 
editor,  Montreal,  (Que.)  Star, 
outlined  development,  begun  in 
1941,  of  the  page  opposite  the 
Star’s  editorial  page  for  pre¬ 
sentation  of  interpretative  ar¬ 
ticles. 

There  is  need  for  continued 
striving  for  excellence,  Larry 
N.  Smith,  St.  Catharines  (Ont.) 
Standard,  retiring  president  of 
the  CMEC,  told  the  65  editors 
present.  Emery  LeBlanc,  Monc¬ 
ton  (N.  B.)  U Evangeline,  was 
elected  president  at  the  confer¬ 
ence’s  close. 

Education  News 

Kurt  R.  Swinton,  chairman  of 
the  National  Committee  of  the 
Canadian  Conference  on  Edu¬ 
cation,  took  Canada’s  daily 
newspapers  to  task  for  playing 
up  criticism  of  the  country’s 
educational  system  and  for 
playing  down  serious  news  on 
education. 

“The  truth  is  that  the  gradu¬ 
ates  of  our  schools  today  are 
better  educated  than  our  par¬ 
ents  were  and  as  well  educated 
as  graduates  of  any  other  land,” 
asserted  Mr.  Swinton. 

Mr.  Swinton  attributed  the 
alleged  poor  reporting  of  educa¬ 
tion  to  the  fact  that  only  seven 
papers  in  Canada  have  fulltime 
editors  or  reporters  covering  the 
held. 


The  editors  were  somewhat 
jolted  by  a  teen-age  panelist, 
Peter  Maddaugh,  St.  Catharines 
Collegiate  Institute,  when  he 
said  most  young  people  get  their 
world  news  from  weekly  news 
magazines  rather  than  daily 
newspapers. 

DittcuMMiun  N«“c«l»“d 

“We  don’t  like  the  way  news¬ 
papers  just  put  down  facts,”  he 
said.  “We  want  more  discussion 
and  that’s  probably  why  weekly 
news  magazines  are  more  popu¬ 
lar.” 

He  agreed  with  Robert  Owen, 
Kingston  (Ont.)  Whig-Stand¬ 
ard,  that  weekly  news  maga¬ 
zines  present  news  in  a  slanted 
and  opinionated  way.  However, 
he  at  least  credited  them  with 
provoking  discussion. 

Another  panelist,  Louis  Vic- 
ary,  Niagara  Falls  (Ont.)  Col¬ 
legiate,  said  she  hnds  teen-agers 
get  the  bare  facts  from  TV  or 
radio  but  read  newspapers  to 
help  form  opinions. 

Charles  Dubin,  Toronto  law¬ 
yer,  addressed  the  editors  on 
libel  and  contempt. 

“The  administration  of  jus¬ 
tice  in  Canada  is  the  envy  of 
freedom-loving  people  every¬ 
where,”  he  said.  “This  is  due  to 
the  integrity  of  the  legal  pro¬ 
fession  and  to  the  vigilance  and 
basic  fairness  of  the  press, 
whose  sole  desire  is  to  see  that 
justice  is  done  between  man  and 
man.” 

Overall  Excellence 

Boston 

The  first  special  “Lulu”  ever 
presented  by  the  American  In¬ 
stitute  of  Men’s  and  Boy’s  Wear 
and  the  National  Association  of 
Retail  Clothiers  and  Furnishers 
went  to  Ruth  Mugglebee,  fashion 
editor  of  the  Boston  Record- 
American  -  Sunday  Advertiser. 
The  award  was  for  “overall  ex¬ 
cellence,  consistent  and  distin¬ 
guished  performance  in  covering 
the  male  apparel  field.” 

• 

Persuasive  Writing 

Milwaukee 

Marquette  University’s  1961 
Andrew  Hamilton  awards  of  $1,- 
000  each  have  been  granted  to 
James  P.  Gannon,  journalism 
senior  from  Tucson,  Ariz.,  and 
Warren  G.  Bovee,  Milwaukee, 
associate  professor  of  journal¬ 
ism.  Beginning  in  June,  Mr. 
Bovee  will  tutor  Mr.  Gannon  for 
eight  weeks  on  a  project  in  the 
area  of  persuasive  writing. 


I  By  Roy  H.  Coppenid 

I  Double  Possesaives 

The  attentive  writer  is  conscious  of  redundancy  in 
such  expressions  as  a  property  of  the  Joneses’,  a  friend 
of  my  uncle’s,  an  opinion  of  the  teacher's.  Why  the 
possessive  (indicated  by  the  apostrophe)  he  will  wonder, 
when  ownership  has  already  been  shown  by  of? 

Such  constructions  are  avoidable,  often  by  simply 
changing  the  form  of  the  possessive  noun.  A  friend  of 
my  uncle  sounds  neater  and  more  logical  to  many  (in¬ 
cluding  me)  than  a  friend  of  my  uncle’s,  which  is  known 
among  grammarians  as  a  double  genitive  or  double 
possessive.  If  the  context  leaves  an  opinion  of  the  teacher 
ambiguous,  the  idea  can  be  conveyed  by  one  of  the 
teacher's  opinions.  If  a  property  of  the  Joneses  is  un¬ 
satisfactory,  it  can  be  changed  to  a  property  belonging 
to  the  Joneses. 

Double  genitives,  however  they  may  oflFend  some  ears, 
are  not  considered  wrong;  they  are  long-established 
literary  idioms.  There  is  no  rea.son  to  avoid  them,  apart 
from  personal  preference.  But  some  critics  feel  the 
double  genitive  may  raise  a  question  in  the  reader’s 
mind:  a  friend  of  my  uncle’s  what? 

The  construction  in  which  a  double  genitive  follows 
the  relative  pronoun  that  is  unquestionably  repellent: 
“Their  idea  is  the  .same  as  that  of  the  tariff  commis¬ 
sion’s”;  “The  footprint  is  fully  as  long  as  that  of  a 
large  gorilla’s.”  In  such  instances  surgrery  is  indicated. 
It  does  not  matter  whether  the  possessive  or  that  of  is 
cut  away:  “Their  idea  is  the  same  as  that  of  the  tariff 
commission”  or  “the  same  as  the  tariff  commission’s”; 
“as  long  as  that  of  a  large  gorilla”  or  “as  long  as  a 
large  gorilla’s.”  Ending  with  the  possessive  is  conver¬ 
sational,  and  not  unsuitable  for  informal  writing. 

When  the  possessive  is  a  pronoun  instead  of  a  noun, 
the  double  genitive  causes  no  annoyance,  somehow:  a 
friend  of  mine,  some  books  of  yours,  a  hat  of  his,  though 
such  expressions  are  structurally  identical  to  a  friend  of 
my  uncle’s.  The  reason  may  be  that  the  alternative  o 
friend  of  my  uncle  is  acceptable,  but  the  corresponding 
i  form  n  friend  of  me  defies  idiom. 


Wayward  Words 


%  Loot,  in  its  standard  sense  as  both  noun  and  verb, 

1  refers  to  ill-gotten  gains.  Its  slang  use  to  mean  a  large 
1  sum  of  money  or  valuables  in  general  is  disturbing  be- 
I  cause  of  conflict  in  sense  and  possible  aspersion. 

J  Reference  to  an  actor’s  income  as  loot,  for  example, 
g  carries  a  suggestion  of  misappropriation  of  funds.  While 

j  this  may  be  true  as  a  species  of  dramatic  criticism,  the 

a  writer  should  be  sure  it  is  the  meaning  he  intends,  and, 

1  if  so,  convey  it  in  some  unambiguous  way. 

I  “He  will  pay  roughly  a  million  and  a  quarter  for  the 
1  mansion,  which  contains  that  much  loot  in  the  form  of 

1  tapestries  and  paintings.”  The  writer  meant  simply 

S  value;  the  owner  of  the  place  is  entitled  to  take  offense, 

1  if  not  legal  action,  at  the  suggestion,  though  unintended, 

I  that  his  tapestries  and  paintings  were  stolen  goods. 

M  *  ♦  ♦ 

1  Kudos  (from  the  Greek  kydos,  meaning  glory)  is  one 
m  of  the  rare  words  unearthed  and  popularized  by  Time 
1  magazine  in  its  early  efforts  to  attract  attention.  Kudos 

1  is  not  a  plural  any  more  than  pathos  (from  the  Greek 

1  penthos,  grief) ;  thus  one  can  no  more  speak  of  a  kudo 

m  than  of  a  patho.  Nevertheless,  not  long  ago  the  AP  Log 

1  conferred  upon  a  correspondent  the  dubious  distinction 
I  of  “a  Congo  kudo”  for  his  work  in  that  country. 
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News  ON  TEXACO  PROGRESS 


Charter  member  of  the  “globe-spanners 


YESTERDAY— Texaco  began  serving  aviation,  long  before  air  travel  was  a  way  of  life.  Captain  Frank 
Hawks,  famed  early  flier,  was  Texaco’s  aviation  specialist  for  many  years.  In  1930  he  spanned  the 
continent  in  Texaco  No.  13.  Time:  12  hours,  25  minutes,  3  seconds! 


TODAY— Airline  jets  span  the  United  States  in  less  than  five  hours... many  flying  on  Texaco  fuels  and 
lubricants.  In  fact,  since  the  beginning  of  commercial  aviation,  millions  of  scheduled  airline  miles  have 
been  flown  on  Texaco  aviation  products. 


TEXACO 


BOOKS  ES  REVIEW 

The  Very  Human  Side 
Of  White  House  Life 

By  Roscoe  Ellard 


MY  THIRTY  YEARS  BACKSTAIRS 
AT  THE  WHITE  HOUSE.  By  Lillian 
Rogers  Parks.  In  collaboration  with 
Frances  Spatz  Leighton.  New  York: 
Fleet  Publishing  Co.  346  pp.  $4.9S. 

When  Mrs.  Parks  was  a  little 
girl,  she  met  her  first  President, 
in  his  bedroom  at  the  White 
House.  Her  mother,  Maggie 
Rogers,  the  top-hand  maid  at 
1600  Pennsylvania  Avenue,  was 
afraid  to  leave  little  Lillian 
alone  in  their  house  of  gas¬ 
lights  and  coal  stove,  when  she 
went  back  to  turn  down  the 
President’s  bed  every  evening. 
So  she  took  Lillian  with  her. 

One  twilight,  after  arranging 
the  pillows  and  sheets,  Maggie 
left  Lillian  in  the  illustrious 
bedroom  while  she  turned  on  the 
new-fangled  electric  lights  in 
the  other  family  rooms. 

“I’ll  be  right  back,”  Maggie 
said.  “Don’t  touch  the  bed,  and 
don’t  go  anywhere.” 

Scarcely  had  she  gone,  when 
a  “very  stout  man”  walked  in 
and  chuckled: 

“Well,  well,  what  have  we 
here?  Are  you  the  little  ghost 
of  the  White  House  I’ve  been 
hearing  about?” 

“No,  I’m  not  a  ghost,”  Lillian 
assured  him.  “I’m  Maggie’s  little 
girl,  and  I’m  not  supposed  to 
be  here.” 

“Well  then,”  suggested  Presi¬ 
dent  Taft  genially,  “let’s  just 
pretend  you’re  not  here.” 

“All  right,”  Lillian  said,  re¬ 
lieved.  “Just  don’t  tell  Mama 
you  saw  me. 

“So  he  didn’t,  and  I  didn’t, 
and  that  was  my  first  meeting 
with  any  President.” 

The  White  House  is  a  home 
— ^not  merely  a  GHQ  and  fabu¬ 
lous  barracks  for  the  President, 
his  family,  their  celebrated 
guests,  and  the  janizaries. 

Through  Needle’s  Eye 

Through  the  observant  eye  of 
her  official  seamstress’s  needle, 
Mrs.  Parks,  the  sensitive  maid 
and  “sewing  lady”  for  30  years 
at  1600  Pennsylvania  Avenue, 
lets  us  see  the  White  House  as 
a  big  home  of  the  domestic 
stresses  and  foibles,  the  chuck¬ 
les  and  the  tragedy  of  very 
human  beings. 

It  may  be  the  last  of  the 
backstair  memoirs  from  that 
possibly  most  important  resi¬ 
dence  in  the  world.  News  from 
Washington  is  that  all  domestic 
employees  of  the  White  House 


have  signed  agreements  not  to 
write  recollections — sauteed  or 
hemstitched,  butled  or  broomed. 

Lillian  Parks  combines  her 
recollections  with  those  of  her 
mother  who  served  at  the  White 
House  for  twenty  years  before 
Lillian  joined  her  backstairs. 
These  recollections  are  kindly 
and  vivid,  thoroughly  delightful. 

Mrs.  Parks  collaborates  with 
Frances  Spatz  Leighton,  Wash¬ 
ington  correspondent  for  the 
American  Weekly.  Obviously 
original  reporting  in  the  mem¬ 
oirs  is  admirable  for  its  crafts¬ 
manship  and  enlightening  for 
its  humanizing  of  pomp  and  cir¬ 
cumstance  and  protocol.  Mrs. 
Parks  sizes  up  the  Presidents 
and  their  first  ladies  from  the 
Tafts  through  the  Eisenhowers, 
and  several  foreign  entourages. 

When  the  first  Mrs.  Wilson 
died  in  the  White  House,  the 
President  stood  by  her  bed, 
poignantly  fondling  the  lace  of 
her  gown.  Then  he  murmured  a 
few  words  and  walked  slowly 
from  the  room.  Outside,  he  said 
that  Mrs.  Wilson’s  last  sentences 
had  been  about  the  poor  of 
Washington,  hoping  more  could 
be  done  to  help  them. 

Maid  in  Disgrace 

There  came  a  day,  Mrs.  Parks 
recalls,  when  thoughts  of  Mrs. 
Wilson  were  in  the  minds  of 
everyone.  That  was  when  Miss 
Jessie  came  back  to  her  White 
House  home  with  her  husband 
to  spend  her  first  Christmas 
since  the  death  of  her  mother. 
And  there  her  first  baby  was 
bom,  Francis  B.  Sayre,  Jr. 

“Mama  was  called  to  the 
Small  Rose  Room  where  the 
birth  had  taken  place.  Dr.  Cary 
Grayson  handed  the  new  baby 
to  Maggie  and  said  ‘Take  him 
to  the  fireplace  in  the  Large 
Rose  Room  and  keep  him  warm.’ 

“Mama  was  walking  out  with 
the  baby  when  the  President  ar¬ 
rived.  He  looked  at  the  baby 
and  then  away,  as  if  into  the 
past,  and  tears  filled  his  eyes. 
He  didn’t  say  anything.  It  was 
a  moment  he  could  not  share.” 

When  President  Wilson  went 
to  France,  Mrs.  Parks  recalls, 
one  amusing  incident  occurred. 
When  they  were  staying  at 
Buckingham  Palace,  Queen  Mary 
asked  a  White  House  maid  on 
the  trip,  “Are  your  quarters 
satisfactory?” 


“In  spite  of  all  the  prior 
coaching  she  had  received,  the 
maid  replied  with  great  enthusi¬ 
asm,  “  ‘They  sure  are.  Queen! 
You  bet!’  She  came  back  in  dis¬ 
grace,  and  was  transferred  out 
of  the  White  House  to  another 
job.” 

Of  President  Truman,  the 
author  observed: 

“I  never  saw  President  Tru¬ 
man  more  excited  than  when 
Blair  House  called  him  to  tell 
him  Bess  was  ill  .  .  .  He  would 
rush  out  of  the  Executive  Office 
and  across  the  street  before  the 
secret  service  men  discovered 
where  he  had  gone.  Nothing 
could  upset  him  more  than  a 
crisis  or  a  setback  that  con¬ 
cerned  his  womenfolk.” 

Mrs.  Parks  writes  that  she 
used  to  wonder  where  Truman 
picked  up  his  cocky  ways.  The 
answer  she  was  told  was,  “from 
his  mother,  of  course.” 

One  day  at  the  table  Mother 
Truman  demanded  to  know 
whether  a  certain  person  was  a 
Yankee.  Her  son  assured  her 
that  there  were  good  Yankees 
as  well  as  bad  Yankees,  and  she 
tartly  replied: 

“Well,  I  haven’t  found  any 
good  ones  yet.” 

Martha  Ellen  Truman  wasn’t 
going  to  let  any  President 
change  her  mind  at  that  late 
date.  She  was  then  92.  Harry 
Truman  knew  he  had  met  his 
match.  He  called  her  “the  Old 
Rebel.” 

2  Detectives  Collect 
For  Libel  in  Caption 

St,  Louis 

Two  St.  Louis  detectives  were 
each  awarded  $1,000  by  a  cir¬ 
cuit  court  jury  recently  in  a 
libel  suit  against  the  Globe- 
Democrat.  The  officers,  Robert 
Richter  and  Bernard  Mack,  had 
asked  for  $250,000  each  in  dam¬ 
ages  for  a  photograph  printed 
Jan.  4,  1959,  showing  them  com¬ 
ing  out  of  an  alleged  gambling 
establishment.  The  officers  al¬ 
leged  libel  in  the  wording  of  a 
caption  and  testified  they  had 
been  at  the  place  in  an  investi¬ 
gation  ordered  by  their  superior 
officer. 

The  judge  sustained  a  defense 
motion  to  dismiss  a  count  seek¬ 
ing  punitive  damages  of  $200,- 
000  for  each  officer  on  the  ground 
the  plaintiffs  failed  to  show  ma¬ 
licious  intent.  Jurors  were 
quoted  as  saying  they  awarded 
each  detective  $100  to  pay  for 
court  costs  and  legal  fees.  Vote 
on  the  verdict  was  9  to  3. 

Orion  J.  Litzinger,  former  St. 
Louis  County  sheriff,  has  filed 
a  $225,000  libel  suit  against  the 
Post  -  Dispatch,  claiming  his 
reputation  was  damaged  by  an 
editorial  concerning  his  ac^in- 
istration  of  the  county  jail. 
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JFK,  Cabinet 
Will  Address 
ASNE  Parley 

The  New  Frontier  goes  on 
parade  for  inspection  by  the 
American  Society  of  Newspaper 
Editors  at  the  annual  ASNE 
convention  at  the  Statler  Hilton 
Hotel,  Washington,  April  19-22, 

President  John  F.  Kennedy 
will  address  the  luncheon  meet¬ 
ing  April  20.  Secretary  of  the 
Treasury  Dillon  will  speak  at  the 
April  21  luncheon  and  Secretary 
of  Labor  Goldberg  and  Secretary 
of  Commerce  Hodges  are  the 
luncheon  speakers  for  April  22. 
The  banquet  speaker  April  22 
will  be  Secretary  of  State  Rusk. 

Other  Cabinet  members  and 
high  officials  will  be  heard,  it  is 
expected.  The  morning  session 
April  21  will  be  devoted  to  for¬ 
eign  affairs,  with  experts  in  that 
field  from  the  White  House, 
State  Department  and  Pentagon 
forming  a  panel.  Robert  C. 
Weaver,  head  of  the  Housing 
and  Home  Finance  Agency,  will 
be  key  speaker  at  a  panel  on 
urban  problems. 

For  a  change  of  pace,  there 
will  be  a  panel  on  the  press  and 
the  arts,  with  specialists  speak¬ 
ing  about  painting,  music  and 
the  theater. 

There  will  be  a  pre-convention 
session  April  19  on  science. 
Speakers  include  Harlow  Shap- 
ley.  Harvard’s  astronomer  emer¬ 
itus;  Dr.  Francis  O.  Schmitt 
MIT  bio-physicist;  Dr.  Wamn 
Weaver,  vicepresident  of  the 
Alfred  P.  Sloan  Foundation: 
Prof,  Frank  Press,  California 
Tech ;  Dr.  Frank  A.  Brown,  pro¬ 
fessor  of  biology.  Northwestern 
University. 

The  registration  desk  opens  at 
noon  April  18  on  the  mezzanine 
floor  of  the  hotel. 

Turner  Catledge,  managing 
editor.  New  York  Times,  is 
president  of  ASNE.  The  pro¬ 
gram  chairman  is  Alfred  Friod- 
ly,  Washington  (D.  C.)  Post. 

Nominees  for  the  Board  of 
Directors  are:  Barry  Bingham 
Louisville  (Ky.)  Courier-Jost- 
nal  and  Louisville  Times;  Alfreo 
Friendly,  Washington  (D.  W 
Post;  Grover  C.  Hall,  Montgwr 
ery  (Ala.)  Advertiser;  John  P 
Harris,  Hutchinson  (Ka&) 
News;  Wallace  Lomoe,  Milw*- 
kee  (Wis.)  Journal;  Robert  C 
Notson,  Portland  (Ore.)  Off- 
gonian;  Michael  J.  Ogden, 
dence  (R.  I.)  Journal  and  Bsi 
letin;  Alicia  Patterson,  Nevsim 
(Long  Island) ;  Eugene  S.  Pm" 
liam,  Indianapolis  (Ind.) 

Miles  H.  Wolff,  Greensbert 
(N.  C.)  Daily  News. 
BLISHER  lot  March  11,  19^* 
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slash  handling  costs... 
improve  customer  service 


SMART  MODERN  •DISPATCH 
DEPARTMENT  It  on*  of  th* 
major  improvements  just  com¬ 
pleted  by  the  Saginaw  News, 
Saginaw,  Michigan,  HamiHon- 
equipped,  it  brings  new  effi¬ 
ciency  to  advertising  production 
in  this  progressive  newspaper. 


ADVERTISING  DEPT 


DISPATCH 

"CONTROL  CENTER" 


ADVERTISER 


COMPOSING  ROOM 


A  well-organized  and  equipped 
DISPATCH  “CONTROL  CENTER"  la  the  HEART  of 
economical,  profitable,  and  customer-satisfying 
newspaper  advertising  production. 
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Young  Columnist  Spurns 
Handouts,  Reaps  Beats 

By  Dorothy  Staley 

Santa  Monica,  Calif,  during  Sinatra’s  rendition  of 
At  the  height  of  the  Inaugural  “The  House  I  Live  In”  (“What 
Week  festivities  in  Washington,  America  Means  to  Me”)  at  the 
21-year-old  Dave  Sheehan,  fea-  Gala. 


ture  columnist  for  the  Santa 


quick  pencil 


Monica  Evening  Outlook  and  what  was  probably  the  only 

United  Western  Newspapers  complete  transcript  of  Presi- 

Inc.,  delayed  President  Ken-  dent  Kennedy’s  off-the-cuff  post- 
nedy’s  debut  into  the  social  whirl  Gala  remarks  which  praised  Sin- 
some  6  to  7  minutes  as  he  stop-  atra  and  the  show, 
ped  him  for  a  chat  at  the  under-  He  was  also  one  of  few  to 

ground  auto  entrance  to  the  report  on  the  Sinatra  run-in 


Statler  Hilton  Hotel 


with  a  reporter  outside 


While  Mr.  Kennedy  reminisced  Georgetown  home  of  President 
about  Santa  Monica  as  my  Kennedy’s  sister  when  the  singer 


favorite  spot”  and  answered  arrived  with  Mrs.  Nat  Cole  and 
Dave  s  questions  about  the  oft  asked,  “Is  that  your  date 

criticized  involvement  of  the  tonight,  Frankie?’’ 

Hollywood  stars  in  the  Inaugur¬ 
ation,”  some  700  members  of  Siory  from  Finch  Juror 
Washington  officialdom  and  high  y.,  ^  , 

society  waited  upstairs  for  the  .  only  involvec 

President’s  first  visit  to  a  pri-  f  f  ^he  recent 

decision  by  the  Academy  of  Mo 


Siory  from  Finch  Juror 

Dave  was  not  only  involved 


in  various  scoops  on  the  recent  and  “So  .  ,  .  I’ll  be  sheehan  ya” 
decision  by  the  Academy  of  Mo-  tag-line  have  become  household 


from  the  column,  and  tno.st  re¬ 
warding,  from  his  percentage  of 
the  restaurant -nightclub -hotel 

advertising  which  he  also  .sells, 
designs,  places  and  .sen  ices  for 
papers  of  the  United  Western 
Newspapers  Inc.  The  chain  in¬ 
cludes  weekly  and  bi-weekly 
newspapers  in  the  suburban 
West  Los  Angeles-Santa  Monica 
Bay’  Area. 

PmhIuccs  Advertising,  r<Mi 

He  says  the  handicap  of  pro¬ 
ducing  a  weekly  average  of  two 
pages  of  advertising  for  some 
120  accounts,  plus  the  column, 
“is  tremendous  training  in  the 
budgeting  of  time  and  gives  an 
overall  perspective  of  the  news¬ 
paper  business.” 

Dave  was  boni  and  raised  in 
Columbus.  Ohio,  where  he 
worked  during  high  school  and 
college  on  the  Columbus  Dis¬ 
patch,  the  Columbus  Citizen  and 
at  WTVN-TV  and  WLWC-TV. 
Dave  Sheehan  While  at  Notre  Dame  he  worked 

TT-  i.  •  »  u  u  j  Jit  WNDU-TV  in  South  Bend, 

His  “Sheehanigans  sub-head  t_ 

id  “So  .  .  .  I’ll  be  Sheehan  ya”  ^  . 


His  20-year-old  wife,  Carole, 


vate  Inauguration  Week  party.  tag-lme  have  become  housenom  hi 

Mr.  Kennedy  topped  off  the  Arts  and  Sciences  ^ords  in  the  Santa  Monica  Bay  ^  ThI?  live  now  J 

personal  interview,  with  “good  Academy  Awards  Area.  TJiey  Ine  now  a  Pacifc 

to  see  a  young  reporter  out  here.  Monica  CJivic  Auditor-  Already  Dave  Sheehan  has  Palisades  home,  complete  with 

But  you  must  be  new.  Most  of  '“"i  its  traditional  Holly-  parlayed  his  meager  beginnings  pool,  with  their  two-month-old 

my  statements  are  made  through  wooii  locale;  he  also  had  a  great  jnto  a  $20,000  yearly  income  daughter.  Shannon  Lee. 

mv  Dress  secretary  vou  know”  erupting  a  full  scale  _ _ _ 

my  press  secretary,  you  know.  - 

Disregards  Protocol  plosion  imminent)  between  the  1321  -I-  13avw 

two  towns.  ' 

His  close  association  with 


This  brash  disregard  for  pro-  „•  i  ... 

tocol  is  one  particular  facet  of  ,  association  with 

Dave  Sheehan’s  ambition  which  bandleader  LaYence  Welk  gave 


has  reaped  several  scoops  of  na- 

tional  consequence,  in  his  two-  ^  w  lu  f  IT  the  band, 
farm  av^armnca  aofkar-  ^clk  at  firSt  gaVe  him  a 


Airline  Pilot  Keeps  Pen 
On  Course  As  Cartoonist 


. .  Mr.  Welk  at  first  gave  him  a  HorsTON 

™>aase  outlini^ng  how  he  .k  commercial  airlines  pilot 
He  started  the  column  in  his  ’wanted  the  parting  announced,  and  cartoonist.  What  a  parlay! 
Snlor  veTr  at  UCLTaiLr  a  'o’ 

.  -  .  *  ...  Tni*  Q  rkOT'C/ATiul  irkfowtriAwr  wrhirtH  i  ,  hTfi'H'i/'H* . 


bright  5-year  television  direct-  ^  Personal  interview  which  Chromcle. 
ing  career,  which  caused  him  to  uncovered  animosity  and  violent  The  ma 
transfer  from  the  University  of  that  Mr.  Welk’s  wages 


uncovered  animosity  and  violent  The  man  with  those  talents  is 
charges  that  Mr.  Welk’s  wages  a  30-year-old  bachelor  named 
and  ways  of  treating  his  per-  Tony  Couch. 


Notre  Dame,  had  lost  its  glitter.  , 

pi^"*Cf,ir»nTr  n'’.Sn  -d  publmhed  both  sides  of  Ihc  month  has  been  drawing  car- 
K,r  u  _ *  story  in  detail.  toons  for  the  Chronicle  sports 


by  his  Pacific  Coast  beachfront 
neighbor,  Peter  Lavford  (the 


ory  in  detail.  toons  for  the  Chronicle  sports 

Along  his  Beverlv  Hills-Hol-  P^ges  since  December,  1959, 


President’s  brot,her-in-iawL  The  lywood  -  Santa  Monica  -  Malibu  when  he  came  to  Houston  from 
actor  wangled  the  young  column-  celebrity  and  saloon  beat,  Dave  Delta  s  engineering  school  in  At- 

ist’s  entrance  to  many  high  level  bas  garnere<l  countless  other  r  n,  r-u  •  i  Couch 

functions  of  Inauguration  Week,  stories  of  national  interest  and  ... 

What  Lawford  couldn’t  wangle  innumerable  items  of  great  local  ^ukes  him  about  eight  hours  way  through  the  L  niversi^  of 
A  _ _ 1  imnortjince  if  it  has  faces  in  it,  Tampa  as  an  artist  on  the  Tam- 


Sheehan  crashed.  A  personal  in¬ 
terview  with  Frank  Sinatra  and 


importance. 

He  nearly  blew  the  lid  off 


chats  with  most  all  of  the  32  the  Finch  murder  trial  when,  ,  J  ♦  u 

participating  stars,  the  biggest  after  the  first  hung  jury,  he  en-  ^  poo  go  y. 

names  in  show  business,  countered  the  holdout  juror,  Ed-  Dick  Peebles,  Chronicle  t 
brightened  the  series.  die  Lindsey,  in  a  Santa  Monica  utiye  sports  editor,  gives  1 


if  it  has  faces  in  it,  Tampa  as  an  artist  on  the  Tam- 

“Faces  are  what  take  time,”  /hi  Tribune.  After  graduation  in 
he  said,  “especially  when  you  1951,  he  joined  the  Navy  and 


said,  “especially  when  you  1951,  he  joined  the  Navy  and 
■ve  a  bum  photo  to  go  by.”  was  an  artist  for  the  San  Diego 
Dick  Peebles,  Chronicle  exec-  base  newspaper  and  a  sports 


‘Inside’  Quote 


die  Lindsey,  in  a  Santa  Monica  ^tive  sports  editor,  gives  Tony 
iazz  joint  and  got  a  report  on  ^  rough  idea  of  what  is  wanted, 
the  activities  inside  the  jur\’-  supplies  the  facts  and  from  there 

Tony’s  on  his  own. 


He  also  got  the  first  quotable  room 
inside  information  that  Sammy 
Davis  Jr.  and  Dean  Martin  had 
been  cut  from  the  show  to  pre-  Th 


cartoonist  for  the  San  Diego 
Union. 

He  even  cartooned  during  » 
two-year  tour  flying  P2V  Nep- 


^  ^  ^  Tony  worked  in  New  York  as  tunes  in  the  Mediterranean. 

‘I  II  Be  .Sheehan  Ya'  ajj  artist  for  an  advertising  mat  “J  drew  a  weekly  comic  strip 

The  columnist  is  further  dis-  service  and  later  for  Associated  called  ‘Eaglebeak’  for  the  Navy 


serve  “the  dignity  of  a  Presi-  tinguished  as  having  covered  t’ress  Newsfeatures. 


dential  presentation.” 


the  “bistro  n’  grog”  saloon  beat  Reared  in  Tampa,  Fla., 


Times,”  he  recalls.  “It  was  about 
he  an  Indian  Navy  pilot  doing 


From  all  indications,  he  was  for  well  over  a  year  before  he  started  drawing  airplanes  in  roughly  the  same  things  I  wa* 
the  only  newsman  to  spot  the  had  even  reached  the  legal  childhood  because  of  his  dream  doing — only  he  would  always  get 


President’s  wife  dabbing  tears  drinking  age  (21). 


to  become  a  pilot.  He  worked  his  away  with  it.” 
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NOT  FROM  OWNING  IT 

Here  are  12  good  reasons  why  it's  profitable  to 
lease  a  Scan-A-Graver® 

•  You  make  no  capital  outlay. 

•  Rental  fully  deductible  —  you  save  taxes. 

•  No  depreciation  problems. 

•  You  pay  no  insurance  premiums. 

•  Modernizing  equipment  costs  you  nothing. 

•  You  conserve  capital  for  expansion 
and  investment. 

•  You  stand  no  risk  of  obsolescence. 

•  You  pinpoint  your  operating  costs  for  easy 
budgeting. 

•  No  charge  for  preventive  maintenance. 

•  No  charge  for  parts. 

•  No  charge  for  installation. 

•  No  charge  for  operator  training. 


The  printing  industry  now  ranks  among  the 
top  ten  users  of  leased  equipment.  However 
only  Fairchild  offers  all  12  of  the  above  leasing 
advantages.  Get  the  complete  story  —  Mail  the 
coupon  today. 


ANSWERS  to  questions 
commonly  asked  about 

SCAN-A-GRAVER 


IT'/inl  i«  the  Scan-A-Graver? 

>  jIt  is  a  convenient,  easy-to-use 
machine  that  quickly  and 
automatically  produces  high 
quality,  low-cost  halftone 
engravings  ready  for  printing  — 
directly  from  original  copy. 

la  it  easy  to  operate? 

Sure,  it’s  easy.  Anyone  can  leam 
to  operate  a  Scan-A-Graver 
in  a  few  hours.  Fairchild  Customer 
Engineers  train  your  operators 
right  on  your  premises  at  no 
cost  to  you. 

Can  I  make  good  quality  engravinga 
—  every  time? 

Of  course.  Thousands  of  newspapers, 
large  and  small  in  this  country 
and  throughout  the  world,  have 
been  doing  it  for  years.  They  know 
Scan-A-Graver  gives  them  good 
engravings  —  when  they  ne^  them. 

la  there  a  Scan-A-Graver  model  for 
a  newapaper  my  aize? 

There  is  a  full  line  of  Fairchild 
electronic  engravers  to  choose  from, 
not  just  one.  Select  the  model 
that  best  fits  your  needs.  And  as 
you  grow,  Fairchild’s  lease  makes 
it  easy  —  and  profitable  —  for  you 
to  upgrade  your  model  to  one  that 
meets  your  requirements. 

What  about  service? 

Around  the  clock.  Every 
Scan-A-Graver  is  built  for  rugged, 
dependable  operation.  In  addition, 
only  Fairchild  is  staffed,  coast  to 
coast,  by  experts  in  electronic 
engraving  and  printing  applications. 
Their  only  job  is  to  serve  Fairchild 
customers  preventive  maintenance 
and  parts  all  included  in  your  • 
lease  agreement. 

Can  I  buy  my  Scan-A-Graver? 
Certainly.  An  option  to  purchase 
is  included  in  the  Fairchild 
lease  agreement. 


Sala$  and  Sarvica  oKcadthroughout  tha  world 


Fairchild  Graphic  Equipment,  Dept.  FGE  52 
Fairchild  Drive,  Plainview,  1.  I.,  N.  Y. 

Please  send  me  full  information  about  Scan-A-Graver  ond  the 
Foirchild  lease. 


*  V 

[weve  tapped  a  new  source  to  boost 


! 

li 

t 
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productivity 

,^3=: _ ^ — i 


a  complete  plan 
of  materials  handling 
that  coordinates 
every  operation 

Sound  newspaper  growth  depends  on  planning,  and 
that  excludes  “plugging”  holes.  Hit-and-miss  buy¬ 
ing  of  new  equipment  that  solves  a  bottleneck  in 
one  department  may  create  a  bigger  problem  some¬ 
where  else ! 

That’s  why  we  at  Goss  step  back  to  view  the 
“big  picture.”  Our  engineers  (well-endowed  by 
years  of  experience  in  all  phases  of  operation) 
apply  the  concepts  and  methods  of  systems  analy¬ 
sis  ..  .  study  the  entire  newspaper  production 
operation  , . .  and  develop  a  coordinated  materials 
handling  system. 

Equipment  to  do  the  entire  job  is  available  at 
Goss,  too.  And  implementation  can  be  done  in 
planned  steps,  starting  at  the  area  of  greatest  need. 

Come  to  Goss,  where  you’ll  find  the  abilities,  the 
experience  and  the  equipment.  See,  without  obli¬ 
gation,  how  a  completely  planned  materials  hand¬ 
ling  system  will  increase  efficiency  and  productivity 


Good  example  of  advanced  materials  handling  equipment  is 
the  Goss-Torstar  Mailroom  System  that  brings  new  speed  and 
simplification  to  stacking,  conveying  and  bundling. 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


CHICAGO  50,  ILLINOIS 
Spec/atists  in  newspaper,  magazine  and  row  presses 

A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 

The  leader  in  graphic  arts . . .  engineering,  service  |  | 

and  manufacturing. ..industry-wide and  world-wide  ** 


FAIRCHILD 


news 


Otis  Cliandler  Heads 
Newspaper  Division 


Herman  Shaps,  textile  editor,  and 
Harry  Jefferis,  man-made  fibers  and 
fabrics  editor,  of  DA1L\ 
RECORD  will  cover  the  convention 
of  the  American  Cotton  Manufactur¬ 
ers  Institute,  at  the  Fountainbleau 
Hotel,  Miami  Beach.  Fla.,  Mar. 
23-25. 


Fatrick  Carroll  has  been  named 
news  correspondent  for  HOME 
FLRM.SHLNCS  DAILY,  ELEC¬ 
TRONIC  NEWS  and  METAL¬ 
WORKING  NEWS  in  Louisville. 
Ky.  ( present  correspondent  there. 
Leonard  Lefkow,  will  concentrate  on 
•■overage  for  WOMEN’S  WEAR 
DAILY,  DAILY  NEWS  RECORD, 
SUPERMARKET  NEWS  and 
FOOTWEAR  NEWS.) 


Los  Angeles 

The  Times-Mirror  Comitany’s 
board  of  directors  has  elected 
two  new  corporate-level  vicepres¬ 
idents.  They  are: 

Otis  Chandler,  33,  publisher  of 
the  Time»,  and  Robert  M.  Allan 
Jr.,  40,  who  previously  held  the 
title  of  assistant  to  the  presi¬ 
dent. 

Otis  Chandler  becomes  vice- 
president  -  Newspaper  Division 
which  includes  the  Times  and 
the  Mirror.  Mr.  Allan  becomes 
vicepresident-acquisitions  with 
responsibility  for  the  company’s 
continuing  diversification  and 
expansion. 


personal 


New  Job  for  Mapel 


father  owned  and  editi-d  the 
Buchanan  (Mich.)  Record  and 
her  grandfather,  Daniel  Bower, 
owned  a  newspaper  in  Wil¬ 
liamsport,  Pa.  before  the  Civil 
J;  War. 


Fairchild’s  weekly  ELECTRONIC 
NEWS  once  again  will  publish  daily 
during  the  international  convention 
of  the  Institute  of  Radio  Engineers 
in  New  York  Mar.  20-23.  The  open¬ 
ing  day  regular  issue  on  Mar.  20 
will  be  followed  by  three  dailies  on 
Mar.  21,  22,  23.  To  keep  visitors  to 
the  convention  abreast  of  daily 
events,  16.000  copies  of  ELEC¬ 
TRONIC  NEWS  will  be  distributed 
at  the  New  York  Coliseum  and  32 
key  hotels,  in  addition  to  the  44,000 
copies  mailed  each  day  to  the 
paper’s  paid  subscribers. 


William  Mapel,  retired  presi¬ 
dent  of  the  Publishers’  Associa¬ 
tion  of  New  York  City,  has  be¬ 
come  administrative  vicepresi¬ 
dent  of  the  American  Society 
for  the  Prevention  of  Cruelty  to 
Animals,  in  New  York. 


SAYING  CHEESE  for  the  photog¬ 
rapher,  Mr.  and  Mrs.  Victor  I. 
Minahan  of  Wisconsin  look  pleasant 
as  they  sail  aboard  the  Santa  Paula 
for  a  13-day  Caribbean  cruise.  Mr. 
Minahan  is  president  of  the  Apple- 
ton  Post-Crescent. 


Stanley  Rose  Retires 

Stanley  B.  Rose,  longtime 
New  York  City  newspaperman 
who  went  into  government  serv'- 
j  ice  in  1937,  is  retiring  April  18 
I  from  the  position  of  assistant  to 
the  Borough  President  of  Man- 
,  hattan. 


Movie  Critic  Retires 


Roy  M.  Green  has  been  appointed 
Circulation  Promotion  Manager  of 
all  the  Fairchild  publications  ex¬ 
cept  SUPERMARKET  NEWS.  Mr. 
Green  formerly  beld  the  same  posi¬ 
tion  at  Chain  Store  Age.  Miss  Carol 
Silverberg,  Circulation  Promotion 
Manager  of  SUPERMARKET 
NEWS,  will  also  handle  circulation 
promotion  for  the  new  weekly  drug 
paper,  scheduled  to  be  launched 
later  this  year. 


WE  BELIEVE 


the  great  little  front-page  feature 


TODAY’S  CWICKLE 


For  the  first  time,  this  year  SUPER¬ 
MARKET  NEWS  will  have  a  hospi¬ 
tality  suite  at  the  National-American 
Wholesale  Grocers’  Association  con¬ 
vention  at  the  Palmer  House,  Chi¬ 
cago,  Mur.  12-14.  Julian  Handler, 
editor  of  the  paper,  will  be  on  hand 
with  members  of  the  Chicago  bureau 
news  staff  to  cover  the  event. 


IS  USED  BY 

MORE  NEWSPAPERS 

WITH 

MORE  CIRCULATION 


Vivian  Infantine,  fashion  editor  of 
FOOTWEAR  NEWS,  leaves  Mar. 
12  to  spend  a  week  in  St.  Louis, 
where  she  will  survey  the  footwear 
fashion  market.  / 


than  any  other  newspaper  feature 

IN  HISTORY 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  Niw  York.  N.  Y. 


Yes,  there  is  a  reason 

...READERSHIP!! 


Is  your  territory  open?  If  so,  ask  for  rates. 


Mlltlnn  •! 


Dally  N.wt  RKerd,  Wenwn'i  WMr  Doily, 
Hoom  Fumlihings  Daily,  Sup.rinark.1  Nmn, 
Mnt't  WMr,  FootwMr  Ntw>,  OiractorlM, 
M.lalwerking  N.w$,  EUcIrenic  N.w>,  Beokt. 


GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  York  17,  N.  Y.  YUkon  6-7625 


Barbara  Ashford,  rcjmrter, 
Buffalo  (N.  Y.)  Evening  .Veto* 
—  to  Philadelphia  (Pa.)  Bulle¬ 
tin  editorial  staff. 


Richard  M.  Woodworth,  for¬ 
mer  reporter,  Syracuse  (N.  Y.) 
Post -Standard,  Jamestown 
(N.  Y.)  Post-Journal  and  Ge¬ 
nt  ro  (N.  Y.)  Times  —  to  Ro¬ 
chester  (N.  Y.)  Times-Union 
as  reporter. 


Norman  Rawlinson  —  to 
Buffalo  (N.  Y.)  Evening  Sew$ 
copy  desk  from  the  Niagara 
Falls  (N.  Y.)  Gazette. 


Detroit,  Mich. 

Helen  Bower,  movie  critic  of 
the  Detroit  Free  Press,  has  re¬ 
tired  after  47  years  with  the 
newspaper.  A  third-generation 
journalist,  she  joined  the  Free 
Press  as  a  reporter  in  1914.  Her 


James  H.  York,  survdvor  of 
Bataan  death  march  who  re¬ 
cently  completed  20  years  in 
Army  and  Air  Force  —  to  Utica 
(N.  Y.)  Daily  Press  as  reporter- 
photographer  in  newly  opened 
Oneida  bureau.  He  had  served 
part-time  in  Rome,  N.  Y.,  bu¬ 
reau  of  Utica  newspapers  in 
1957-58  w’hile  stationed  at  near¬ 
by  Air  Force  base. 


Clarence  C.  Anmjrson,  for¬ 
merly  with  the  Holyoke  (Mass.) 
Transcript-Tele  grata  as  assist¬ 
ant  suburban  editor  —  to  Ed- 
wardsville  (Ill.)  Intelligencer  as 
assistant  to  the  publisher.  The 
Intelligencer  w’as  purchased  last 
August  by  the  Transcript-Tele¬ 
gram  Publishing  Co.  of  which 
former  ANPA  President  Wil¬ 
liam  Dwight  Sr.  is  president. 


Vinton  I.  MAOtst  —  to  Long 
Beach  (Calif.)  Press-Telegram 
rewrite  desk  from  Beverly  Hills 
(Calif.)  Citizen,  replacing  Paix 
Wallace,  now  on  rewrite  for 
Los  Angeles  (Calif.)  Mirror, 
Jennie  Stuart  —  retiring  after 
20  years  as  Press-Telegram 
news  room  receptionist,  suc¬ 
ceeded  by  Grace  Hasbrook. 


Bill  Douglass,  general  as¬ 
signment  reporter  and  former 
city  hall  reporter,  W  i  chit  a 
(Kans.)  Beacon  —  replaces 
Larry  Heil  as  city  hall  re¬ 
porter  for  Topeka  (Kans.) 
Capital- Journal. 


Tony  Horwarth  —  from 
copyeditor  to  wire  editor,  In¬ 
dianapolis  (Ind.)  Times. 


n 


Fred  T.  Gilley,  former 
church  editor  and  general  re- 
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mention 


■  porter,  Dumfries  (Va.)  Poto- 
’  mae  Sues  —  to  farm  and  vi¬ 
cinity  news  editor,  Lockport 
(N.  Y.)  Union-Sun  &  Journal. 

*  *  * 

Bob  Jones  —  to  advertising 
manager,  Kalispell  (Mont.) 
Uaily  Inter  Lake,  replacing  Ted 
R.  Becher,  transferred  to  the 
advertis'ng  staff,  Santa  Maria 
(Calif.)  Times,  a  member  of  the 
Scripps  League,  as  is  the  Inter 
Lake. 


Geeaij)  B.  Rankin,  associate  Reichler  of 

editor,  Stanford  (CaliL)  Dady,  A„ociated  Pre»,  sport 

student  paper  of  Stanford  Uni-  SoUy  Hemus,  mana 

versity  —  winner  in  the  Janu-  the  St.  Louis  Cardinals, 
ar>’  Editorial  Writing  Competi-  interview  at  Tampa,  FI 

tion  of  the  William  Randolph 

H,.m  Foundatbn  Jounjalism  p„b|igl,er  l8  Haile.l 
Awards  r  r  o  g  r  a  m.  He  was 

awarded  a  $100  fellowship  and  As  ‘Man  of  Peace’ 
a  foundation  .scroll.  PsocAfr* 


Holsiiiger  Appointed 
M.E.  of  Enquirer 

Cincinnati 
Ralph  Holsinger,  politics  edi- 
tor  of  the  Cincinnati  Enquirer 
since  February,  1960,  has  been 
made  managing  editor.  Kenneth 
Doris,  acting  m.e.,  becomes  as¬ 
sistant  to  Brady  Black,  execu¬ 
tive  editor.  Don  E.  Beatty  goes 
from  executive  news  editor  to 
assistant  managing  editor.  Mr. 
Doris,  with  the  paper  44  years, 
replaced  Charles  Bennett  who 
was  named  managing  editor  of 
the  Oklohoma  City  newspapers 
in  December,  19.59. 

Mr.  Holsinger,  a  Phi  Beta 

HIS  INNING  -  Joe  Reichler  of  faduate  of  Ohio  Wes- 

the  A«ocieted  Pre,,  sports  staff  University,  majoring  in 

catches  Solly  Hemus,  mana9er  of  Political  science  and  economics, 
the  St.  Louis  Cardinals,  for  an  is  a  former  Washington  cor- 
interview  at  Tampa,  Fla.  respondent  of  the  Dayton  (0.) 

Journal- Herald. 

iblisher  l8  Hailed 

editor,  assistant  managing 
I  .Man  of  Peace  editor,  night  managing  editor 

Passaic  N  T  ^od  assistant  editorial  page  edi- 


Robrut  Smith  und  Paul  L,  f^rossman  (1914-19)  and  pub-  aii^no^o  Aiianu 

Albihght,  formerly  on  staff,  Usher  and  chairman  of  the  board  University  and  Mt.  Union  Col- 
Denver  (Colo.)  Rocky  Moun-  of  the  Passaic-Clifton  Herald-  Enquirer 

lain  Sews,  and  William  Power  Sews,  was  saluted  on  his  89th  November,  1959,  from  the 
—  to  rejiorting  staff,  Paterson  birthday  by  the  Pica  Club,  or-  (O.)  Times-Gazette  of 

(N.  J.)  E eeninq  Sews.  Robeiit  ganization  of  Northern  New  which  he  had  been  editor. 
Lorenzi  —  resigned  from  Eve-  Jersey  newspapermen.  * 

ning  News  for  graduate  w’ork  Another  former  congressman.  Marine  Writer  Heads 
at  Seton  Hall  University.  Gordon  Canfield,  described  Mr.  Detroit  Press  Club 

•  *  *  Drukker  as  a  “man  of  peace.” 

Art  Gatts,  Hobbs  (N.  M.)  The  club  presented  an  en-  Detroit 

Flare  —  to  sports  editor,  Pasco  graved  plaque  to  Charles  A.  Stoddard  White,  rewriteman 
(Wash.)  Columbia  Basin  Sews.  Winans,  club  secretary.  marine  writer  for  the  De- 


PasSAIC,  N.  J. 
Dow  H.  Drukker,  former  con- 


Mr.  Beatty  attended  Miami 


ning  News  for  graduate  w’ork 
at  Seton  Hall  University. 


Jack  MohU':r  —  from  staff  Roving  from  Mexico 
writer  to  assistant  city  editor,  ,  ,  , 

Houston  (Tex.)  Press,  succeed-  has  narned  om 


The  club  presented  an  en-  Detroit 

aved  plaque  to  Charles  A.  Stoddard  White,  rewriteman 
inans,  club  secretary.  and  marine  writer  for  the  De- 

•  troit  Sews,  has  been  elected 

ovinfi  from  Mexico  president  of  the  Detroit  Press 
oving  irom  .wexico  succeeding  Ken  McCor- 

Sewsweek  has  named  one  of  mick,  reporter  for  the  Detroit 


Ernest  Bailey,  who  asked  Harold  Lavine,  to  Free  Press 


Other  new  officers  are  Tom 
Kleene,  Free  Press,  v’icepresi- 


for  reassignment  ^  roving  role  as  Other  new  officers  are  Tom 

^  ^  ^  chief  Latin  American  correspon-  Kleene,  Free  Press,  v’icepresi- 

T  r>  X*  rv«  1*1  ^^at.  A  senior  editor,  political  dent;  Allan  Blanchard,  News, 

JOHN  L.  MCI^NALD,  poldical  reporter  and  a  former  editor  of  secretary;  and  William  Trepag- 
wTi  er  or  e  .  inneapolis  Tri  -  National  Affairs  depart-  nier,  .Mofor  New.s,  treasurer. 

IJ."*.  ^  presi  en  of  the  ^j.  Lavine  will  make  his  The  club,  founded  in  Novem- 

of^Si  ' ^  ap  er  headquarters  in  Mexico  City,  ber,  19.58,  has  850  members,  with 


The  club,  founded  in  Novem¬ 
ber,  19.58,  has  850  members,  with 


John  Canaday.  art  news  edi-  rombat  correspondent  in  World 
tor  of  the  Sew  York  Times  —  War  II. 
recipient  of  the  Distinguished 

•Achievement  Award  of  the  Uni-  _ 

versity  of  Texas  Ex-Students’ 

•Association  of  New  York. 


Mr.  Lavine  joined  Newsweek  in  more  than  400  as  active  mem- 
1946.  after  having  served  as  a  l>ers  and  the  rest  associates. 


(Continued  on  jHige  40) 


Claude  H.  Wolff,  Cincinnati 
correspondent  of  the  Associated  Sfyy  simple,  b 

Pl’ess  —  retired  after  40  years 
with  the  news  service.  He  began  c  JSJL-wJjri'wh 
vork  on  the  Indianapolis  Star.  s*wi. 

Harold  B.  Harrison,  a  member  ,* _ 

of  the  Cincinnati  staff  for  12  ceuutry. 
years,  succeeds  him.  ^  „ 

*  ♦  *  ore  the  Buffalo  Ei 

Jack  Pease  -  from  news  edi-  '****' 
k>r  of  Coos  Bay  (Ore.)  World 
to  editor  of  the  Roseville  (Calif.) 

Ooi/y  Press-Tribune  at  26.  He  THE  RE( 

had  previously  worked  on  the  Dei  Moines 
Idaho  State  Journal  at  Pocatello 
snd  the  Des  Moines  Tribune. 
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Ckiing  Up? 


SEW  SIMPLE,  by  Euoiee  Former,  is  qoinq  up  fent;  H's  o  real  winner. 

SEW  SIMPLE  is  tke  smart,  new  column  of  questions  and  answers 
(onee-o-week)  wkiek  brinqs  tlm  professional  touek  to  ony  woman  wko 
sews. 

It  comes  direct  from  one  of  tke  most  successful  sewinq  sckools  in  tke 
country. 

About  7S  top  newspapers  use  it  now,  and  omonq  the  newest  clients 
are  tke  Buffalo  Eveninq  News,  St.  Petenburq  Times,  Waskinqton  Doily 
News,  Roanoke  Times,  and  the  Waterbury  American. 

Hay  we  send  samples? 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines  488  Madison  Ave.,  N.Y.C. 


Thorn  McBride 
takes  your  readers 
to  the  eerie  world 
beneath  the  surface 
of  the  sea. 

Join  the  millions 
who  avidly  follow 
“McBride's” 
sea  adventures  daily. 
For  information, 
wire  The  Copley 
News  Service, 
940  Third  Avenue, 
San  Diego  12, 
California. 


EXPLORE 

THE 

DEEP 

BLUE 

SEA 

WITH 

THORN 

McBRIDE! 
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Carl  Saunders  Retires; 
Spendlove  Named  Editor 


GONE  FISHIN*— Cari  M.  Saun¬ 
ders  drives  away  from  the  Jackson 
(Mich.)  Citizen  Patriot  office  after 
retiring  as  editor.  He  headed  for 
his  country  home. 

Takes  State  Job 

Harrisbi  rg,  Pa. 

John  H.  Baer,  state  capitol 
correspondent  for  the  Harrin- 
Imrg  Patriot  since  1942,  has  re¬ 
signed  that  post  to  become  public 
relations  director  for  the  Penn¬ 
sylvania  Department  of  Public 
Welfare.  He  will  be  succeeded  in 
the  Capitol  News  Room  by  Car¬ 
men  Brutto,  of  the  Harrisburg 
E veiling  News. 

*  «  * 

Jeanne  D’Arc  Martel  —  to 

the  Boston  (Mass.)  Record- 
American  as  assistant  on  the 
TV  De.sk.  She  was  formerly 
with  the  Manchester  (N.  H.) 
Union  Leader  Women’s  Desk. 

*  *  * 

Lydia  Wells,  former  com¬ 

mentator  and  copywriter  for 
WNAB-Radio  —  named  “Dining 
Out”  columnist  on  the  Bridge¬ 
port  (Conn.)  Sunday  Herald, 
succeeding  the  late  Mrs.  Estelle 
Goldman. 


MORE 


NEWSPAPERS  USE 


METRO 


NEWSPAPER  SERVICE 

THAN  ALL  OTHER 
SIMILAR  SERVICES 


BECAUSE 


.  .  .  Metro  does  MORE 
to  help  newspapers 
sell  MORE  advertising. 


»ryQ/\  80  Madison  Ave. 
IflE  I  KU  New  York,  N.  Y. 


Jackson,  Mich. 

Carl  M.  Saunders,  editor  of 
the  Citizen  Patriot  for  nearly  27 
years,  announced  his  retirement 
March  1. 

John  A.  McDonald,  president 
of  Booth  Newspapers  Inc.,  an¬ 
nounced  the  appointment  of  Her¬ 
bert  W.  Spendlove  as  Mr. 
Saunders’  successor.  Mr.  Spend¬ 
love  has  been  city  editor  of  the 
Saginaw  (Mich.)  News. 

Mr.  Spendlove,  41,  has  been  a 
member  of  the  staff  of  the  Sag¬ 
inaw  News  since  his  graduation 
from  Alma  college  in  1941  ex¬ 
cept  for  ser\’ice  during  World 
War  II  in  the  Air  Force.  He 
was  discharged  with  the  rank 
of  captain. 

Mr.  Saunders  came  to  the  Cit¬ 
izen  Patriot  in  April,  1934.  He 
had  been  employed  in  editorial 
and  executive  capacities  on  the 
Grand  Rapids  News,  Kalamazoo 
Telegraph-Press,  Detroit  Times, 
Detroit  Free  Press  and  Grand 
Rapids  Herald.  While  assistant 
to  the  late  Sen.  Arthur  H.  Van- 
denberg,  publisher  of  the  Grand 
Rapids  Herald,  Mr.  Saunders 
conducted  a  weekly  page  devoted 
to  fishing,  hunting  and  outdoor 
news  under  the  nom  de  plume. 
Max  Sandy. 

Among  the  honors  won  by  Mr. 
Saunders  while  editor  of  the  Cit¬ 
izen  Patriot  were  a  Pulitzer 
Prize  for  editorial  writing  and 
a  University  of  Minnesota  medal 
for  “distinguished  service  in 
journalism.” 

Mr.  Saunders,  70  last  October, 
said  he  plans  to  fish,  garden, 
and  work  around  Craigie  Brae 
farm,  his  home. 


UPI  Appointments 
In  New  York  Bureau 

Six  appointments  in  the  New 
York  bureau  of  United  Press 
International  were  announced 
this  week  by  Roger  Tatarian, 
managing  editor. 

Eugene  S.  Haggerty,  local  ra¬ 
dio  manager,  was  named  New 
York  bureau  manager. 

James  Hudson,  of  Brownsville, 

;  Tenn.,  was  appointed  New  York 
night  bureau  manager. 

H.  L.  Stevenson,  formerly 
:  news  manager  at  the  Richmond, 
Va.  bureau,  becomes  assistant 
news  editor. 

Albert  W.  McCollough,  a  na¬ 
tive  of  Wyoming,  and  Charles 
Ohl,  of  Grand  Junction,  Neb., 
were  named  assistant  bureau 
managers. 

Thomas  D.  Zumbo  of  the  New 
\  York  local  desk  becomes  radio 
I  bureau  manager. 


He  Can  Eat  Column 

Evansvii.le,  Ind. 
Courier  Sports  Editor  Dan 
Seism  was  honored  on  liis  60th 
birthday  by  the  Evansville  Press 
Club.  He  has  been  a  sport  swriter 
with  the  Courier  since  1924. 
Jack  McLean,  club  i)r('sident, 
presented  a  cake  bearing  a  rep¬ 
lica  of  Mr.  Seism’s  column  head¬ 
ing,  “Sew  It  Seams,”  and  also 
a  plaque  recognizing  his  long 
service  as  a  sportswriter. 

6  Are  Promoted 
On  Dallas  Paper 

Dallas,  Tex. 
Six  promotions  in  the  news 
department  of  the  Dallas  Timet 
Herald  have  been  announced  by 
Felix  R.  McKnight,  executive 
editor. 

Hal  S.  Lewis  has  been  named 
managing  editor.  He  held  the 
position  of  assistant  managing, 
editor  for  several  years.  He 
joined  the  Times  Herald  in  1945. 

Charles  Dameron,  city  editor 
for  the  past  five  years,  has  been 
named  news  editor.  He  joined 
the  Times  Herald  in  1946. 

Named  assistant  managing 
editor  and  editor  of  SUNDAY 
Magazine  is  Bert  Holmes  who 
formerly  served  as  news  editor 
and  city  editor. 

Political  writer  Robert  Hol¬ 
lingsworth  has  been  named  city 
editor.  Kenneth  Smart  has  be«J 
named  assistant  city  editor. 

Executive  sports  editor 
Blackie  Sherrod  has  also  been 
named  assistant  managing  edi¬ 
tor.  He  will  continue  as  sport* 
columnist. 

• 

Editor  Wins  Grant 
To  Travel  in  Russia 

Nashville,  Tenn. 
Eugene  G.  Wyatt,  35-year-okI 
Sunday  editor  of  the  Nashvilk 
Tennessean,  has  been  awarded 
a  grant  for  six  weeks  of  travel 
in  Russia  by  Southern  Associa^ 
tion  of  Nieman  Fellows  Inc. 

Mr.  Wyatt  who  has  been  on 
staff  of  the  Tennessean  since  he 
was  a  copy  boy,  will  start  the 
tour  later  this  year.  He  is  a 
lawyer  and  has  done  reporting 
on  legal  aspects  of  race  rela¬ 
tions.  He  has  done  two  yean 
of  study  in  Russian  history  and 
language. 

Covers  Ball  Club 

Cleveland 
Bob  Dolgan  of  the  sports  staff 
of  the  Cleveland  Plain  Dealer 
has  been  assigned  to  cover  the 
Cleveland  Indians.  He  replaces 
Harry  Jones,  who  has  left  to 
work  in  radio  and  television. 

EDITOR  &  PUBLISHER  for  March  11,  1961 


EDITOR — Herbert  W.  Spendlove, 
formerly  city  editor  of  the  Sag¬ 
inaw  News,  is  now  editor  of  the 
Jackson  Citizen  Patriot. 


Hoffmann  Promoted 
By  Paddock  Papers 

Arlington  Heights,  Ill. 

Staff  promotions  and  changes 
for  Paddock  Publications  were 
announced  this  week  by  William 
L.  Dulaney,  managing  editor  of 
the  14  suburban  newspapers 
northwest  of  Chicago. 

Richard  C.  Hoffmann  was  pro¬ 
moted  from  news  editor  to  asso¬ 
ciate  editor.  Before  joining  Pad- 
dock  Publications  in  1959  he  was 
feature  w-riter  for  the  Davenport 
(la.)  Daily  Times. 

Evelyn  Melcher  was  changed 
from  news  editor  of  the  Hoffman 
Herald  to  news  editor  of  the 
Elk  Grove  Herald. 

Helene  Bristol  was  promoted 
from  news  editor  of  the  Rolling 
Meadows  Herald  to  education 
editor  for  the  chain.  Four  news 
editors  were  added  to  the  staff: 

Joy  Roberts  Coolidge,  former¬ 
ly  with  the  Little  Rock  (Ar¬ 
kansas)  Gazette; 

Tom  Edwards,  formerly  with 
the  Ypsilanti  (Mich.)  Daily 
Press  and  Davenport  (la.) 
Daily  Times. 

Melda  Lynn,  formerly  with 
Waukesha  (Wis.)  Daily  Free¬ 
man. 

John  W.  Reddy,  formerly  with 
Sterling  (Ill.)  Daily  Gazette. 

• 

A  Correction 

Through  inadv'ertence,  retire¬ 
ment  of  Walter  W.  Anderson, 
Asociated  Press  correspondent  at 
Jacksonville,  Fla.,  was  an¬ 
nounced  recently  in  E&P  as  due 
to  ill  health.  Mr.  Anderson  de¬ 
cided  to  take  optional  early  re¬ 
tirement  under  the  AP  pension 
plan  for  other  personal  reasons, 
AP  now  advises. 
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HEIPING  AMERIGA  GROW 


A  growing  savings  and  loan  business  helps  make  your  community  a  better  place  in  which  to  live, 
work  and  raise  a  family.  Your  savings  and  those  of  your  neighbors . . .  which  now  total  $60  billion 
in  Insured  Savings  and  Loan  Associations  . . .  provide  money  to  build  homes  in  your  community. 
This,  in  turn,  creates  jobs  for  construction  workers,  income  for  suppliers  of  materials,  orders  for 
factories,  revenue  for  retail  stores  and  other  local  businesses. 

There  is  scarcely  a  person  who  does  not  benefit,  directly  or  indirectly,  from  your  savings.  So 
the  money  you  place  in  your  Insured  Savings  and  Loan  Association  helps  America  grow. 

INSURED  SAVINGS  AND  LOAN  ASSOCIATIONS  HELP  AMERICA  GROW 


OPERATINtl^ 


"  The  Fotosetter  method  of  setting  display  advertising  benefits 
advertisers  and  The  Post”—  Harry  Eybers 


FOTOSETTERS 


As  the  advertising  linage  for  The  Washington  Post  moved  rapidly  and  steadily  up  (from 
37,352,0(K)  lines  in  1955  to  45,390,000  lines  and  7th  place  among  all  U.  S.  papers  in  1960),  the 
newspaper  installed  its  first  Fotosetter  machine.  That  was  4  years  ago.  Since  that  time, 

_  The  Post  has  added  5  more  machines  to  help  produce  its  ever-increasing 

amount  of  advertising  linage,  and  to  produce  its  recently  added  features, 
TV  Channels  and  local  Sunday  Roto  Magazine. 

When  the  sixth  machine  was  recently  installed,  Harry  Eybers,  production 
manager  of  The  Washington  Post,  stated,  “We  helped  pioneer  the  use  of  photocomposition 
because  we  felt  it  had  merit.  The  fact  that  we  now  have  six  of  these  Fotosetters  for  the 
production  of  much  of  our  regular  advertising  and  for  our  special  Sunday  TV  Channels  booklet 
and  Potomac  Roto  Picture  Magazine  is  real  testimony  to  their  great  success.  In  our  modem 
and  expanded  plant,  we  have  made  the  Fotosetter  machines  an  integral  part  of  our  new 
overall  typesetting  system.”  •  Now  is  the  time  for  you  to  modernize  with  Fotosetter . . .  the 
overwhelming  choice  in  photocomposition. 


INTERTYPE  COMPANY  364  Furman  Street,  Brooklyn  1,  New  York 


A  Division  of  Harris- Intertype  Corporation 


reHnHw  •  •  miulefeN  tra^tanrii. 


$•(  m  fetwWer  hrtwrts  otti  CMMwry  idmlkttk. 


ONCE  A  MONTH  E&P  REPORTS 
ON  TRENDS  AND  DEVELOPMENTS 


Los  Angeles 

One  of  the  54  men,  whose 
work  includes  a  variety  of  items 
involving:  Times-Mirror’s  com¬ 
plex  machine  world,  is  Alex 
Watkins. 

Alex  shares  an  office  with 
Wilbur  Vincent,  machine  shop 
supervisor,  who  succeeded  Paul 
Schmiedeberg  when  he  retired 
recently. 

A  machinist,  Alex’s  mechani¬ 
cal  experience  goes  back  46 
years.  His  work  revolves  around 
two  centers:  his  desk  backed  up 
by  files  of  machinery  informa¬ 
tion  and  records,  and  a  drafting 
l)oard. 

Money-Saving  Ideas 

Many  times  a  meeting  of 
minds  and  ideas  has  resulted  in 
Alex  being  able  to  work  up  a 
drawing  of  a  machine  part 
which  has  saved  the  company 
money,  or  fulfilled  a  special 
need. 

The  machine  shop  will  de¬ 
sign  or  adapt  and  build  parts 
or  a  piece  of  equipment  when 
it  is  not  obtainable  from  outside 
sources,  or  when  it  is  more  eco¬ 
nomical  to  produce  it  right  here 
in  the  plant. 

Device  for  Camera 

Some  time  ago  Paul  Calvert, 

T-M  chief  photographer,  needed 
a  device  to  raise  and  lower  the 
camera  used  for  identification 
photos  to  compensate  for  the 
difference  in  employees’  heights. 

Alex  made  up  drawings  of  the 
needed  mechanism  and  it  was 
built  in  the  machine  shop. 

The  shop  is  making  every  bit  Republic. 
of  equipment  for  a  stereotype  San  Diego  Union  and  Tribune. 
mat  conveyor,  with  the  excep-  Kalamazoo  Gazette. 
tion  of  the  motor  drive.  Redwood  City  (Calif.)  Trib- 

Alex  designed  a  board  which  une. 
at  a  glance  shows  which  men  Allentown  (Pa.)  Call-Chroni- 
are  working  the  day,  swing  or  cle. 

night  shifts,  the  days  they  have  Pomona  (Calif.)  Progress 
off  and  other  pertinent  informa-  Bulletin. 

tion.  He  also  checks  time  sheets.  Rapine  (Wis.)  Journal  Times. 
keeps  vacation  charts  and  other  Riverside  Press  Enterprise, 
personnel  records  of  the  depart-  San  Francisco  Chronicle. 
ment.  San  Gabriel  Valley  Newspa- 

Alex  has  collected  well  over  pers. 

$500  in  suggestion  awards.  Providence  Journal. 


FOTO-SKALER  is  a  grid  of  ace- 
tata,  10  by  15  inches,  which  makes 
it  easy  to  scale  photos  or  art  for 
size  of  reduction  or  enlargement 
and  is  useful  as  cropping  guide. 
$4.95.  Elizabeth  Edge  Studios, 
Dept.  29,  Pittsford,  N.  Y. 


CITY  DESK  EQUIPMENT — Remote  control  console  and  microphone  are 
handy  to  city  desk  personnel  at  the  St.  Petersburg  (Fla.)  Times. 


Rockford  Star. 

New  York  News. 

Scranton  Times. 

Little  Rock  Arkansas  Gazette. 
Johnson  City  (Tenn.)  Press. 
Minneapolis  Star  and  Tribune. 
Ft.  Huron  (Mich.)  Times- 
Herald. 

Gulford  (Miss.)  Herald. 

How  are  these  papers  using 
2-way  radio  to  advantage? 
“Radio  keeps  us  up  with  all 
{Continued  on  page  44) 


INSTANT  LEHERING  is  a  new  de¬ 
vice  in  this  country  which  may 
prove  to  be  useful  in  cold-type 
operations.  A  font  of  letters  in 
opaque  or  white  may  be  trans¬ 
ferred  from  plastic  sheet  onto  any 
surface  with  just  a  light  pressure. 
$1.50  per  sheet.  (Arthur  Brown  & 
Bro.  Inc.,  2  W.  45th  St.,  New  York 


FROM  HIS  CAR,  Photographer 
Harold  Spicer  speaks  over  tran¬ 
sistorized  private-line  radio  to  .  .  . 


CITY  EDITOR  Edward  Ballard,  of 
the  Baltimore  News-Post  and  Sun¬ 
day  American,  who  talks  back  with 
instructions  on  coverage  of  a  story. 


Two-Way  Radio 

(Continued  from  page  43) 


the  important  stories  in  our  ,  v. 

area,”  said  Charlie  Sick,  second  ‘When  the  dispatcher  hears  a 
in  command  of  the  12-man  San  ^^e  monitors  he 

Diego  Union  and  Tribune  pho- 

tography  staff.  “Without  radio,  ^a.d  Mr.  Mashek.  Sometimes 
we  wouldn’t  be  able  to  cover  20  the  mobile  is  closer  than  the 
percent  of  what  we  do.”  closest  police  unit  and  the  ph^ 

“In  the  case  of  a  canyon  fire,  to^pher  gets  to  the  scene  first, 
we  had  a  photographer  out  in  Wjiat’s  more  we  get  some  ter- 
the  area  on  a  routine  assign-  pictur^  that  way. 

ment,”  Mr.  Sick  said.  “He  saw  Bf^o^e  the  system  w^  in- 
the  smoke  and  radioed  the  lab.  stalled,  ph^gisphers  check^ 

I  was  sitting  in  at  the  master  to  the  office  in  person  or  by 
radio  control  point  in  place  of  P^one  every  hour  or  so.  But 
our  chief  photographer,  Stanley  }t  always  seemed  there  was  no- 
Griffin.  The  rest  is  history.  You  body  on  call  when  the  big  ston^ 
can  read  about  it  and  see  the  along,  Mr.  Mashek  said, 

photos  in  our  papers.”  Police  Reporters 

In  5  Cars  for  Photogs  Two  of  the  papers’  police  re- 

The  Union-Tribune  Publish-  porters  have  radios  in  their  care 
ing  Company  has  had  mobile  ^  ^t  stories  m  before  dead- 
radios  installed  in  five  cars  used  hues.  m- 

by  the  photography  department.  Bt.  Petersburg,  the  Times 

When  a  photographer  goes  out  "^^s  its  radio  system  to  rever 
to  get  a  “routine”  shot,  he  signs  tropical  storms,  when  telephone 

out,  griving  the  location  and  car  do^. 

number.  While  out,  if  he  sees  radios  cany  the  load 

something  that  might  be  a  good  on  fair  weather  stones  as  well, 
story,  he  radios  the  office.  His 

message  is  heard  in  both  the  Bt.  Petersburg  Times 

Union  and  Tribune  city  rooms  "sed  Motorola  two-way  re- 
and  in  the  photo  lab.  dm  for  five  years,”  he  said.  “As 

The  system  is  used  mainly  for  editor,  I  wonder  how  we 

rerouting  photographers  already  o^ra^  efficiently  without 

out  on  assignments,  said  Mr.  't.  It  has  become  so  important 
Griffin.  Each  day  a  schedule  of  to  our  operations  that  r^io  is 
the  needed  photos  is  posted.  The  ii^cluded  in  the  planning  of 
assigmnents  usually  come  from  major  assignment, 

the  city  desk  through  the  picture  Advantages  Listed 

editor.  Each  photographer  gets 

his  assignment  or  assignments.  According  to  Mr.  Witwer, 
takes  a  car  and  is  on  his  way.  these  are  the  advantages  of 
While  he’s  gone,  additional  linking  a  city  desk  with  its  re- 
jobs  come  in.  The  dispatcher  porters  and  photographers: 
radios  the  new  orders  to  the  1.  Staff  members  can  be  dis- 
photographer  nearest  them.  patched  to  the  scene  of  a  major 
“It’s  been  a  godsend,”  com-  news  break  in  a  matter  of  min- 
mented  Ivan  Mashek,  chief  pho-  utes; 

tographer  for  Phoenix  Newspa-  2.  The  editor  can  give  con- 
pere,  Inc.,  which  publishes  the  stant  direction  to  his  staff  at 
Arizona  Republic  and  the  Phoe-  the  scene; 
nix  Gazette.  3.  Deadlines  can  be  met  by 

Three  receivers  in  the  news-  dictating  stories  to  rewrite  men 
paper  office  monitor  city  police,  from  remote  areas  where  other 


PAI  I  Dependable,  Experienced 

linLL  MACHINISTS  -  ERECTORS  -  MOVERS 
yii  I  Dedicated  exclusively  to 
nALL  your  business  -  newspapers, 
ED  1-0115  presses,  printing  plants 
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NOLAN  FULL-PAGE  SUPERCASTER 

For  efficient,  continuous  costing,  faster  cool¬ 
ing,  superior  pit-free  surfaces.  Features  1000 
lb.  gas  or  electricolly  heated  metal  pot, 
optional  water  cooled  top  platen  and/or 
vacuum  equipped  bottom  platen.  Truly  supe¬ 
rior —  both  in  design  and  performance! 
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CHIEF  PHOTOGRAPHER  Stanley  H.  Griffin  of  San  Diego  Union-Tribune 
talks  to  photographer  out  on  assignment  from  main  control  of  radiophone 
system  in  the  photo  department. 


cult  to  operate? 

A.  Operating  a  two-way  mo¬ 
bile  radio  is  very  simple.  There 
is  an  on-ofF  suitch  and  a  vol¬ 
ume  control  just  as  in  an  ordi¬ 
nary  automobile  radio.  One 
other  control  is  called  the 
squelch.  This  is  a  simple  knob 
that  is  rotated  until  background 
noise  is  eliminated.  One  last 
control  is  a  push-to-talk  button 
on  the  microphone.  The  user 
presses  this  button  when  he  is 
speaking  into  the  mike.  It  is 
(Continued  on  page  46) 


hei^t  of  the  base  station  an¬ 
tenna. 

Q.  How  high  is  the  base  sta¬ 
tion  antenna  normally  mounted? 

A.  It  is  difficult  to  provide  an 
average  for  base  station  antenna 
heists.  On  flat  land,  one  can 
safely  say  that  most  antennas 
are  mounted  on  a  60  to  150  foot 
tower.  There  are  several  cases 
however  where  the  antenna  has 
been  mounted  on  towers  more 
than  1,000  feet  high. 

Q.  What  is  the  normal  power 
output  of  a  base  station? 

A.  The  normal  power  output 
is  60-watts.  Some  companies  use 
100-watt  base  stations  while 
others  use  25-watt  stations. 
There  are  also  250-watt  stations 
available. 

Q.  What  does  an  ordinary 
mobile  installation  consist  of: 

A.  Most  mobile  installations 
in  automobiles  or  small  trucks 
are  set  up  with  a  compact  trans¬ 
mitter-receiver  unit  mounted  in 
the  trunk  or  under  the  seat. 
This  unit  is  connected  by  cables 
to  the  vehicle’s  battery  and  to 
a  dash-mounted  control  head 
and  loud  speaker.  The 
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NOLAN  MATRIX  DRYER 

Permits  quick,  thorough  drying,  per- 
^ctly  flattened  mots  every  time  I  Uni¬ 
form  heat  distribution  over  entire 
drying  surfoce  from  single  point 
control.  "Floating"  cover  feohme  for 
pre-shrinking  mats. 


NOLAN  MORTISER 

Drills,  outlines,  cuts  inside  mortises  in  one 
quick,  easy  operation!  Mokes  perfectly 
vertical  cuts,  clean,  smooth  plates. 


Here's  a  new  member  of  the  ever 
popular  Ludlow  Tempo  family,  in 
line  with  the  current  trend  for  an 
"extended"  face.  It  is  excellent 
for  dense,  black  display.  Note  its 
force  in  this  small  ad.  Available  in 
12,14, 18,  24,  30,  36  and  48  pt. 
in  caps  and  lower-case. 


WRITE  TODAY  for  full  information  on 
these  quality  NOIAN  products. 


_  _  micro¬ 

phone  is  connected  to  the  con¬ 
trol  head.  In  other  installations, 
the  control  head  is  part  of  the 
transmitter-receiver  unit.  The 
single  piece  radio  is  mounted 
under  the  dash. 

Q-  Are  the  mobile  units  diffi- 
EDITOR  fli  PUBLISHER  for  March  11, 
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Ludlow  Typograph  Company 

2032  Clybourn  Ava.,  Chicago  14 


Two-Way  Radio  ^ 


(Continued  from  page  45) 


Albany,  Ore. 
“The  art  and  science  of  su¬ 
pervision  has  been  shamefully 
neglected  by  most  of  tlie  news¬ 
paper  industry,”  E.  C.  Newton, 
production  manager  of  tlie  Van¬ 
couver  (Wash.)  Columbian,  told 
the  first  meeting  of  the  new 
Foremen’s  Departmental  of  Ore¬ 
gon  Newspaper  Publishers  Asso¬ 
ciation. 

The  program  included  talks  on 
production  tips,  personnel  rela¬ 
tions  and  production  methods. 
The  52  foremen  and  other  news¬ 
paper  representatives  attending 
voted  to  hold  two  regular  clinics 
each  year. 

The  next  meeting  will  be  July 
William  W.  Henderson,  vice-  15  at  Pendleton, 
president — press  sales,  R.  Hoe  &  “The  common  fault  of  top 
Co.,  has  announced  the  installa-  management  has  been  in  forget- 
tion  of  a  Hoe  Monarch  II  Mat  ting  the  importance  of  the  di- 
Roller,  equipped  with  the  recent-  rect  supervisor — the  foreman 
ly  introduced  Variable  Speed  and  his  assistants,”  Mr.  Newton 

Management  has,  in  fact. 
Research  Laboratory  at  Easton,  in  this  industry,  actually  stifled 
Pa.  The  equipment  is  scheduled  production  by  neglecting  to 
to  undergo  intensive  testing  on  properly  select  and  train  good 
both  conventional  and  No-Pak  supervisors.” 
mats  of  varying  thickness  and  He  suggested  that  the  direct- 
moisture  content.  ing  heads  of  the  new  depart- 

The  Hoe  Variable  Speed  Mat  mental  appoint  a  committee  to 
Roller  Kit  permits  users  of  Hoe  study  the  problem  of  supe^ 

■ -  “  vision. 

“In  the  past,”  he  said,  “su¬ 
pervisory  personnel  problems 
have  been  taboo  at  mechanical 
conferences.  The  reason,  of 
course,  was  because  of  an  un¬ 
founded  fear  of  controversy 
over  union  relationship.  This  is 

space  depth  retention  changing.” 

Frank  Miller,  foreman  at  the 
Pendleton  East  Oregonian,  was 
elected  as  first  chairman  of  the 
group.  He  described  the  system 
at  the  factory  for  $1,950.  The  his  paper  uses  to  prepare  for 
;  will  also  be  available  for  printing  via  offset. 

Don  Foelker,  Hillsboro  (Ore.) 
Argus,  was  named  as  vicechair 
man.  Harry  Damant,  Albattf 
Democrat-Herald,  was  chairman 
of  the  first  session. 


NEAT  AND  HANDY  are  the  adjectives  that  best  describe  the  ad  mat 
file  in  the  dispatch  room  of  the  Galesburg  (III.)  Register  Mail's  new 
building. 


This  cost  includes  depreciation,  local  ser\'ice  stations  affiliated 
maintenance  and  operating  ex-  with  the  equipment  manufac- 
penses.  turer. 

Q.  How  can  one  finance  a  two-  Q.  How  many  persons  are  re¬ 
way  radio  system?  quired  to  operate  a  radio  sys- 

A.  Most  major  manufactur-  tern? 
ers  offer  a  variety  of  financing  A.  A  single  dispatcher  can 
plans,  including  several  types  control  the  oi^erations  of  a  radio 
of  leases,  conditional  sales  con-  network.  This  person  could  be 

tracts  and  bank  plans.  charged  with  the  duties  of  re-  „  xr-x  •  x,  x  xTtxx  .  -j 

Q.  What  about  radio  mainte-  laying  assignments  to  photog-  Roller  Kit,  m  the  ANPA  said, 

nance?  raphers,  taking  down  messages 

A.  Two-way  radios  are  pre-  from  them  for  the  photo  and 
cision  electronic  instruments,  editorial  departments.  Control 
For  best  performance  they  re-  points  can  also  be  established 
quire  a  preventive  maintenance  at  the  photo  desk  or  rewrite 
program.  What  is  more,  the  desk  or  both  for  speeding  up 

FCC  requires  semiannual  checks  service.  Reporters  can  radio  in  The  Hoe  Variable  Speed  Mat 

of  the  equipment.  If  you  hold  fast-breaking  stories ;  photog-  L  .  -  -  .  - - 

an  FCC  Second  Class  Radiotele-  raphers  can  relay  descriptions  Monarch  II  Mat  Rollers  to  regu- 
phone  license  you  can  maintain  of  shots  so  the  photo  editor  can  late  the  speed  of  bed  travel  in 
your  own  two-way  radio  equip-  plan  his  layout;  conversely  the  increments  of  one  second  in  a 
ment.  However,  it  is  more  effi-  photo  editor  can  relay  assign-  range  between  eleven  seconds 
cient  and  most  economical  to  ments  directly  from  his  desk,  and  two  minutes.  The  tests  at 
contract  radio  maintenance  with  Q.  What  are  the  rules  on  li-  the  ANPA  Laboratory  will  ex- 
the  equipment  manufacturer,  censing?  amine  the  relationship  between 

Actual  work  is  contracted  to  A.  The  Federal  Communica-  speed,  pressure,  molded  depth  re- 

-  -  I  tions  Commission  has  estab-  tention,  ,  _ 

I  lished  the  Relay  Press  Radio  and  mat  compression. 

~  .'T*  Service  for  use  by  newspapers.  The  Variable  Speed  Kit  can 

B  B  fl  A  WkM  At  II  I  Al  I  I  -  ** 


CAPCO  IMPROVED  PORTABLE 

INK  FOUNTAIN 

•  SAVES  TIME  OF  PRESSMEN— NO  COSTLY 
INSTALLATIONS 

•  CAN  BE  USED  ON  NEW  OR  OLDER  EQUIP¬ 
MENT 

•  EASILY  OPERATED  AND  EASILY  MAIN¬ 
TAINED 


TIm  Bast  Katwil  CHASES 
la  TIM  Graphic  Arts  Inhastry. 

Tha  Bast  Yea  Caa  Bar! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Choice  in 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Faatnres 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strencth  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contKt 
points  •  All  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  City  1,  N.  Y. 

Over  300  leading  dealere,  coast-to-coast, 
handle  AMSCO  products. 


-A-  Installation  on  late 
model  Goss  Headliner 


4  Installation  on  Du¬ 
plex 


Let  us  tell  you  about  the  many  other  features! 
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TAKE  A  LOOK  AT  SEVEN 
OF  THE  REASONS  WHY 
THE  STAR  SELECTRO-MATIC 
QUADDER  LEADS  THE  FIELD 


San  Francisco 

Vince  Pampanin,  California 
Ink  Co.,  has  been  named  ex¬ 
hibits  chairman  of  the  Pacific 
Newspaper  Mechanical  Confer¬ 
ence,  announces  Harry  David¬ 
son,  San  Francisco  News-Call 
Bulletin  and  Conference  presi¬ 
dent. 

Howard  Fitzsimmons,  Mon¬ 
terey  (Calif.)  Peninsula  Herald 
was  appointed  Mr.  Davidson’s 
chief  assistant  for  the  Sept. 
8-10  meetinjf  here.  Jack  Bates, 
Richmond  (Calif.)  Independent, 
is  directing  the  program  with 
Edward  Maggi,  PVO,  in  charge 
of  reservations  and  Worron 
Wert,  Wall  Street  Journal, 
treasurer.  Claude  Hall,  N-CB,  is 
in  charge  of  publicity. 


Denver,  Colo. 
The  Rocky  Mountain  News 
has  lM‘gun  daily  operation  of  a 
J54,997  Wood  Tensionplate  Su- 
permatic  stereotype  machine. 

David  McGraw,  stereo  super¬ 
intendent,  said  the  machine  dou¬ 
bles  the  potential  output  of  the 
News’  presses. 

“Our  average  now  runs  about 
42,000  copies  per  hour,”  he  ex¬ 
plained.  He  said  the  new  unit 
will  make  possible  the  use  of 
two  presses  instead  of  one  and 
jump  the  output  to  84,000  copies 
per  hour.  The  News  is  a  tabloid. 

"The  new  unit  also  will  allow 
faster  page  changes  and  give  us 
better  coverage  on  late-breaking 
developments  in  stories,”  Mr. 
McGraw  said.  “The  Wood  Su- 
permatic  is  the  latest  improve¬ 
ment  in  stereotype  plate  cast¬ 
ers,”  he  said,  “and  this  is  the 
sixth  installed  in  the  United 
States.” 

There  are  30  of  the  new  ma¬ 
chines  on  order  by  other  papers 
in  the  country. 

The  unit,  with  a  speed  po¬ 
tential  of  3%  plates  per  minute, 
replaced  two  older  News  units 
with  a  combined  output  of  only 
two  plates  per  minute.  The  in¬ 
tricate,  15-hour  installation  of 
the  Supermatic  was  begun  at 
9  p.m.  on  Sunday,  Feb.  5,  and 
completed  in  time  for  the  early 
editions  the  following  night.  It 
was  used  intermittently  in  its 
automatic  operation  while  ad¬ 
justments  were  made,  and  has 
been  in  use  with  its  completely 
automatic  cycle  several  weeks. 

In  operation,  a  counter  is  pre¬ 
set  for  the  desired  number  of 
plates.  A  mat  —  automatically 
stripped  by  the  machine  —  is 
inserted  in  its  casting  box,  and 
the  machine  takes  over.  It  casts 
the  correct  number  of  plates, 
shaves  the  surplus  tail,  ejects  it 
and  propels  the  finished  plate 
from  the  shaving  arch  to  the 
cooling  stand  and  milling  sta¬ 
tion.  The  finished  plate  then  is 
automatically  rolled  onto  a  con¬ 
veyor  system  and  sent  to  the 
press  room  three  floors  below. 
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AUTOMATIC  stereo  casting  equipment  at  the  plant  of  the  Rocky 
Mountain  News  in  Denver  is  given  an  inspection  run  by  Stereo  Super¬ 
intendent  David  McGraw  and  a  member  of  his  crew,  Ned  Cook. 
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Memory  circuit  provides  continuous  operation 

Push  button  selector  controls 

Simple,  proven  Hydraulic  Actuation 

Short  line  device  quads  “widows”  automatically 

Operates  automatically  from  tape  signals  when  required 

8-hour  installation 

Interchangeable  between  all  30  pica  Linotype  and 
Intertype  machines.  When  either  one  is  replaced 
by  the  other,  the  Star  Quadder  can  be  transferred, 
saving  the  original  investment. 


Quadder  by  writing  for  this 
brochure  today. 
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Bright  in  Indiana 

Star  Parts  has  announced  the 
appointment  of  Ralph  Bright  as 
sales  representative  for  Indiana 
and  most  of  Illinois.  Harry  Wil¬ 
son,  who  formerly  covered  this 
f«fritory,  has  taken  a  situation 
in  Massillon,  Ohio,  after  22 
years  of  traveling  in  the  Great 
Lakes  area. 
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^  SOUTH  HACKENSACK.  N.  J. 

BMNCN:  1327  BROADWAY,  KANSAS  CITY,  MO.  ABENCIES:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGHES  •  DENVER 
SO.  ACTON,  MASS.  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  acents  ovebscas 


Three  new  products,  specifi¬ 
cally  for  phototypesetting  op¬ 
erations,  have  been  announc^ 
by  Eastman  Kodak  Company. 
They  form  a  phototypesetting 
"family”  of  film,  paper,  and  de¬ 
veloper. 

Kodak  Phototypesetting  Film, 
so  designated  after  extensive 
testing  as  a  special  order  prod¬ 
uct  (SO-286  Film),  is  a  hi^- 
contrast,  ortho-sensitive  film  in¬ 
tended  especially  for  use  in 
Photon  machines.  It  produces 
characters  of  peak  photome¬ 
chanical  quality  —  sharp,  hi^- 
density  images  on  a  clear  back¬ 
ground.  The  making  of  correc- 

color  ink  to  another,  where  you  tubes  which  slide  into  each  with  double-faced  adhesive  tape  tions  is  simplified  by  the  film’s 

have  to  change  your  units,  it  is  other.  to  the  rotary  press  plates  for  5-mil  acetate  base  which  facili- 

easy  for  one  compensating  roller  “It’s  a  lot  easier  than  having  direct  printing.  His  press  work  tates  the  separation  of  images 
to  get  out  of  line.  to  mark  the  press  as  we  used  to  in  three  colors  and  black  has  by  scoring  and  bending. 

“The  hook  on  one  end  goes  do.”  won  many  national  awards.  Handling  of  the  exposed  film 

on  the  shaft  of  the  roller  that  Among  his  most  widely  publi-  He  is  being  succeeded  as  press  is  simplified,  too.  It  can  be  ex- 
you  are  setting  and  the  hook  on  cized  ideas  was  that  of  adding  foreman  of  the  Herald  and  News  amined  under  a  Series  1  Safe- 
the  other  end  attaches  to  any-  silicone  to  colored  printing  ink  by  Elmer  S.  (Buster)  Bramlett  light  Filter  during  development 

thing  that  is  stationary.  The  to  eliminate  strike-through.  who  is  next  in  length  of  service  when  recommended  practices  are 

tube  or  pipe  can  be  six  inches  Earlier,  he  assisted  in  the  de-  in  the  department  and  has  followed. 

in  length  and  the  steel  slide  rod  velopment  of  a  “wringer”  to  served  as  assistant  foreman.  The  new  film  is  supplied  in 

any  length  desired.  Or,  the  gadg-  curve  full  page  or  smaller  en-  Mr.  Denton  plans  to  offer  eight  roll  sizes:  155mm  by  50 

et  can  be  made  of  two  aluminum  gravings  so  they  could  be  stuck  technical  assistance  to  small  feet,  180mm  by  50  feet,  205mm 

newspapers.  fiy  feet,  205mm  by  100  feet, 

“Probably  more  than  a  hun-  254mm  by  50  feet,  4  inches  by 

dred  pressmen  have  come  to  the  50  feet,  6  inches  by  50  feet,  and 

shop  here  to  see  how  I  worked  0  inches  by  50  f^t.  All  these 

out  our  system  of  portable  color  sizes  are  Specification  809,  emul- 

fountains  on  the  old  Duplex  sion  side  in  on  a  two-inch  in- 

press,”  he  said.  “When  E&P  side  diameter  paperboard  core, 

ran  stories  about  my  use  of  sili-  perforated  one  ^ge  only,  for 

cone,  I  had  letters  from  every  Photon  machine, 
major  printing  ink  company  in  Kodak  Phototypesetting  Pa- 
the  country  and  some  paint  com-  P®J»  previously  designated  m 
panies  as  well.  Kind  1511  Paper,  has  a  hi^- 

“There  was  almost  as  big  a  contrast,  ortho-sensitive  emd- 
flood  of  mail  when  E&P  ran  my  comparable  to  that  of  the 

Hhii  (  )  iirBI  picture,  wearing  a  painter’s  yields  excellent  ropy 

I  mask  to  screen  out  ink  mist.”  reproduction,  with  clear, 

V  \\  black  characters  on  bright. 


GENE  DENTON,  ingenious  press  foreman  of  the  Klamath  Falls  (Ore.) 
Herald  and  News  who  has  retired,  shows  his  newest  gadget — a  com¬ 
pensator  for  color  rollers  when  changing  from  one  color  to  another. 


underside  lockup... 

...on  the  Hoe  Colormatic*  holds  plate  and  cylinder  in 
perfect  union.  The  plate  is  held  to  the  cylinder  under 
positive  lockup  tension  -  even  at  70,000  PPH.  Thus, 
you  print  at  higher  speeds  with  Colormatic.  Plates  last 
longer.  And  you  get  maximum  fidelity  in  printing  black- 
and-white,  POP  spot,  or  process  color.  Hoe  underside 
lockup  includes  precise  lateral  and  circumferential 
plate  adjustment  to  ±  Yis”. 

*Trademark  ncVConk^Tn'v.  H  O  E 


MOBILE  equipment,  the  Funditor 
spaceband  cleaner  now  being 
marketed  in  England  will  remove 
metal  deposits  from  a  set  of  30 
spacebands  at  the  rate  of  one  per 
second.  Funditor  Limited,  3  Wood- 
bridge  St.,  London  E.C.  I. 


Larger  Page  Capacity 
Spurs  Offset  Decision 

Milton,  Pa. 
Conversion  to  offset  produc¬ 
tion  has  been  announced  for  late 
Spring  by  the  Standard  Print¬ 
ing  Company,  publishers  of  the 
Milton  Evening  Standard  and 
weekly  Union  County  Standard- 
Journal. 

The  publisher,  William  P. 
Hastings,  said  the  change  was 
decided  upon  primarily  by  the 
need  for  larger  page  capacity 
than  that  afford^  by  a  Goss 
flatbed  Cox-O-Type. 

The  Standard  will  use  a  3- 
unit  Web  Fed  Goss  Suburban 
Press  with  a  capacity  of  12 
broadsheet  pages  at  12,000  iph. 

The  publisher  said  it  has 
meant  a  great  amount  of  time 
shopping  among  the  graphic  arts 
suppliers  for  suitable  offset 
equipment,  but  reasons  affecting 
the  decision  were  the  scarcity,  in 
non-metropolitan  regions,  of  the 
specialized  skills  required  for 
letterpress  printing  and  mini¬ 
mum  wage  requirements  that  - 
make  in-plant  training  costly. 

• 

Redesigned  M.A.N. 
Multopress  Installed 

Los  Angeles 
Times-Mirror  Company  has  I 
installed  the  first  of  the  new  I 
design  M.A.N.  Multopress.  | 
The  hydraulic  molding  press, 
l>®ilt  by  Maschinenfabrik  Augs- 
burg-Nurnberg  in  West  Ger- 
®any,  is  distributed  by  R.  Hoe 
4  Co.,  Inc.  in  the  United  States  j 
and  Canada  and  is  available  in 
800  ton  and  1000  ton  models.  ' 
The  Multopress,  completely  re¬ 
designed,  will  now  exceed  its 
rated  production  capacity  by  at 
least  10%. 


4  So.  American 
Papers  Buying 
Goss  Equipment 

Chicago 

Orders  for  new  press  equip¬ 
ment  for  four  newspapers  in 
South  America  have  been  booked 
recently  by  Goss  International 
S.A.,  a  subsidiary  of  MGD 
(Miehle-Goss-Dexter,  Inc.). 

La  Razon,  large  afternoon  pa¬ 
per  in  Buenos  Aires,  Argentina, 
has  ordered  a  9-unit  Goss  Head¬ 
liner  Mark  II  press,  three  fold¬ 
ers,  six  single  color  cylinders. 
Tension  Lock-up,  and  Reel  Ten¬ 
sion  Paster  units,  with  the  op¬ 
tion  of  increasing  up  to  12  units. 
According  to  Ricardo  Peralta 
Ramos,  Director  of  La  Razon, 
this  press  will  supplement 
rather  than  replace  the  9-unit 
Goss  press  installed  in  1938. 

The  Mark  II  press  will  be  in¬ 
stalled  in  a  new  building  under 
construction  on  the  outskirts  of 
Buenos  Aires.  La  Razon  will 
continue  to  operate  their  pres¬ 
ent  press  line  in  their  existing 
building  in  the  heart  of  the  city. 

In  Sao  Paulo,  Brazil,  two  Goss 
Headliner  Press  units,  complete 
with  RTP  and  paster  pilots,  a 
color  cylinder  and  a  new  folder 
have  been  ordered  for  Folha  Da 
1  Manila.  This  newspaper,  which 
>  is  under  the  direction  of  C.  M. 

’  Queiroga,  publishes  both  a 
!  morning  and  an  afternoon  edi¬ 
tion. 

Clarin,  a  tabloid  daily  of 
I  Buenos  Aires,  has  ordered  12 
I  Goss  Headliner  press  units.  Ten¬ 
sion  Lock-up,  two  folders,  color 
!  cylinders.  Reel  Tension  Pasters 

5  and  Paster  Pilots.  Four  units 
5  and  a  folder  have  already  been 
t  shipped.  The  remaining  8  units 
r  will  follow.  Dr.  Roberto  Noble 
1  is  president  of  Clarin. 

i  A  16-page  Goss  Universal 
r  press  has  been  ordered  for  a 


new  plant  in  San  Juan  Argen¬ 
tina.  Two  papers.  La  Tribuna, 
of  which  Alberto  Luis  Grafflgna 
is  director,  and  Diario  De  Cuyo, 
of  which  Francisco  Montes  is 
director,  will  be  printed  on  this 
new  press  when  it  is  installed. 

During  recent  months  Goss 
has  installed  new  presses  in 
Panorama  of  Mariacaibo,  Vene¬ 
zuela,  El  Commercio  of  Quito, 
Ecuador  and  is  now  installing 
a  new  Headliner  at  El  Tiempo 
of  Bogota,  Colombia. 

• 

Reversible  Color 
Couple  Purchased 

One  of  the  recently  introduced 
fully  reversible  Hoe  color  cou¬ 
ples  has  been  purchased  by  the 
Lancaster  (Pa.)  New  Era,  In¬ 
telligencer  Journal  and  Sunday 
News. 

The  couple,  which  can  be 
plated  from  fioor  level  and  lends 
itself  to  maximum  R.O.P.  color 
flexibility,  was  jointly  developed 
by  R.  Hoe  &  Co.,  and  Richard 
Powers,  assistant  to  the  produc¬ 
tion  manager  of  the  Philadel¬ 
phia  Bulletin. 

The  couple,  added  to  Lan¬ 
caster  Newspapers’  8-unit  color- 
convertible  press,  will  permit  the 
choice  of  printing  spot  color  on 
any  group  of  four  of  24  pages. 


All-Church  Press 
President  Named 

Fort  Worth,  Tex. 

Two  top  administrative 
changes  were  announced  by  All- 
Church  Press,  Inc. 

Douglas  Tomlinson,  president 
since  the  firm’s  founding  46 
years  ago,  has  been  named 
chairman  of  the  board.  His  37 
year  old  son,  Lambuth,  was 
named  president. 

All-Church  Press  publishes 
newspapers  for  330  churches. 
Total  circulation  is  more  than 
200,000.  The  firm  also  prints  16 
state  or  regional  denominational 
newspapers  and  63  church  bulle¬ 
tins. 

• 

8  Wood  Reel  Systems 
In  Los  Angeles  Plant 

Los  Angeles 

Increased  efficiency  in  the 
reelroom  is  the  objective  of  the 
Times-Mirror  and,  to  accomplish 
this  result,  eight  complete  wood 
systems  are  being  installed. 

The  installation  will  include 
standard  reels  for  40-inch  diame¬ 
ter  newsprint  rolls,  four-belt, 
pneumatically-controlled  station¬ 
ary  strap  tensions  and  Electro¬ 
tab  Autopasters  with  automatic 
devices. 


^LomiL 

Topurap 


TAFT  installations  now  in  progress: 

86  Goss  units  at  the  Chicago  Sun-Times ...  8  Goss  units  at  the  Chicago 
Tribune  ...  5  new  Hoe  Colormatic  units  at  the  Watertown,  New  York 
Daily  Times  ...  4  used  Goss  units  moved  from  Salt  Lake  City,  Utah  and 
installed  at  Galesburg,  Illinois. 


FOR 

THE 

BEST 

IN 

THE 

CRAFT, 

USE 


TAFT'S  ready-to-run  "complete  package 
installation”  can  make  your  next  press 
moving  or  erection  job  quicker,  more 
economical.  No  extras  —  guaranteed  firm 
prices,  always.  Call  a  TAFT  field  engineer 
for  full  details. 


|.  ^11 

and  Undermap 


’a  :■  :  T  GENERAL  STRAPPING  COMPANY 

capacity  by  at  ±\ 

least  10%.  new  york  n,  n.  y. 
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Ad  Copy  Control 
System  Provides 
Earlier  Startup 


The  approximate  cost  of 
equipment  for  the  Advertising 
Dispatch  and  Control  system  at 
the  Newark  (0.) Advocate  was 
$6,000  and  it  is  operated  by 
three  girls,  whose  days  and 
hours  are  staggered. 

The  paper  runs  about  840,000 
lines  of  advertising  per  month, 
including  five  or  six  color  pages 
per  week. 

These  facts  highlighted  a  re¬ 
port  by  Raymond  L.  Burdine,  of 
the  Newark  Advocate,  at  the 
Gi’eat  Lakes  Mechanical  Confer¬ 
ence.  How  was  the  system  set 
up  and  what  has  it  accom¬ 
plished?  Read  on: 

When  you  consider  that  three 
years  ago  we  were  going  to  press 
anywhere  from  2:45  to  3:15  or 
later,  and  that  a  gradual  im¬ 
provement  has  been  noted,  until 
today  the  average  starting  time 
is  2:10,  it  can  be  readily  under¬ 
stood  that  something  has  been 
accomplished. 

Naturally,  there  are  other  fac¬ 
tors  involved  here  such  as  better 
attention  to  deadlines,  both  in 
advertising  and  the  news  room. 


You  can  count  on  it... 


MORE  READERS... 
MORE  REVENUE 


S'dealA 


NEWSPAPER 

ROLLERS 


Th«M  soft  synthetic  rollers  work  instant 
magi€..*in  app«aranc«,  in  pulling 
pow«r...in  pride  your  community 
takes  in  its  newspoper. 

Type  comet  up  cleor,  readable,  Invit* 
ing.  Halftones  sporkle.  Ads  look  better, 
pull  better  •  .  .  and  are  easier  to  sell. 
Want  ods  come  cleon  and  clear . .  •  win 
new  readers,  bring  new  buyers. 

DX  brings  your  r>ewtpaper  up  to  high 
quality  standards.  And  cut  composing 
room  costs.  Whatever  the  weather, 
they  run  fost  ond  cool  I  Why  wait? 


Cut  down  cost  - 
step  up  quality’ 


Grinding  facilities 
at  all  four  plants. 


IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


Incidentally,  also  we  have  hap¬ 
pier  advertisers  and  subscribers 
because  of  our  advanced  press 
time. 

In  the  old  “non-control”  days 
the  ad  salesman  handled  all 
mats,  took  care  of  the  servMces, 
ran  the  proofs.  In  fact,  he  was 
more  of  an  errand  boy  than  a 
salesman. 

However,  his  time  today  is 
profit  time  —  he  is  selling. 

Through  a  filing  and  envelope 
system  we  now  have  an  absolute 
check  on  all  store  mats,  zincs, 
sigs,  and  other  material. 

The  department  is  adjacent  to 
the  Advertising  Department  and 
is  a  separate  operation  to  expe¬ 
dite  and  control  advertising  from 
the  Advertising  Department  to 
the  composing  room,  through 
stereo,  and  back. 

Large  steel  filing  cabinets  are 
used.  Drawers  and  compart¬ 
ments  are  properly  labeled.  In 
these  are  kept  in  chronological 
order  the  various  mat  services, 
national  advertising  mats,  etc. 

A  numbered  tray  system  is 
used  to  take  care  of  all  zincs, 
signature  cuts,  casts,  etc.  of 
each  individual  advertiser.  Each 
advertiser  has  a  designated  num¬ 
ber  which  is  carried  through  on 
all  control  forms,  envelopes, 
trays  in  composing. 


Piwessed  at  Once 


New  .  .  . 


STA-HI 
AUTO-VAC 
Mat  Pre-Dryer 


...  for  precision  pra-shrink!nf  and 
pro-drying  of  hi-shrink  and  packlau 
starao  mats. 


.  .  .  foahiras  axclusivo  now  Mat-Trol 
Dial.  You  sot  dial  indicator  for  tho 
amount  of  pra-shrinka^a  dosirad  and 
ttia  Auto-Vac  automatically  procassas 
aach  mat  uniformly. 


Write  for  litaratura  giving  datailad 
information  and  spacifications. 


CORPORATION 
23S  W.  Washington  llvd. 
Whittier,  California 


formation  is  again  noted,  thus 
giving  a  triple  check. 

The  newspaper  is  dummied 
from  the  control  sheet  in  adver¬ 
tising.  Make-up  checks  the  ads 
in  the  dummy  with  the  control 
sheet  kept  by  mark-up.  With  this 
method  any  missing  ads  or  er¬ 
rors  in  scheduling  can  be  imme¬ 
diately  traced  back  through  the 
various  departments  and  subse¬ 
quently  straightened  out. 

All  ads  are  time  stamped  by 
the  salesman  when  submitted  to 
Dispatch  so  that  an  accurate 
check  can  be  made  on  late  ads 
and  copy,  and  the  salesman  re¬ 
sponsible  for  not  meeting  the 
deadline. 

Dispatch  then  gets  any  mats 
necessary  out  of  service,  and 
after  properly  marking  them 
with  the  advertiser,  number  and 
day  to  run,  inserts  them  into  a 
reinforced  envelope  upon  which 
the  advertiser’s  number  is  writ¬ 
ten,  the  date  to  run,  number  of 
casts  to  be  made,  etc. 


Handling  Dummy 


When  Dispatch  receives  the  ad 
and  any  accompanying  mats 
from  advertising,  it  is  imme¬ 
diately  processed.  By  this  we 
mean  Dispatch  personnel  enters 
the  name  of  the  advertiser  on  the 
control  sheet  for  the  specific  day 
the  ad  is  to  run.  The  proper  num¬ 
ber  is  also  noted,  the  size  of  the 
ad,  when  the  proof  must  be  up, 
and  whether  it  goes  to  the  ad¬ 
vertiser  or  salesman. 

It  should  be  noted  that  when 
Adv’ertising  turns  an  ad  over  to 
Dispatch,  the  name  of  the  ad¬ 
vertiser,  the  date  to  run,  and  the 
size  of  the  ad,  is  written  on  a 
control  form  similar  to  the  form 
used  in  Dispatch.  When  mark¬ 
up  receives  the  ad,  this  same  in¬ 


zincs,  sigs,  and  other  material. 

When  the  press  starts  rolling, 
Dispatch  receives  their  copies  of 
the  day’s  issue  and  work  the  tear 
sheets  from  a  master  li.st,  filing 
what  should  be  filed. 

Those  to  be  delivered  to  ad¬ 
vertisers  are  inserted  in  attrac¬ 
tive  printed  envelopes,  and  along 
with  any  proofs  ready,  delivered 
the  day  of  publication. 

Before  the  press  starts  to  roll 
Dispatch  submits  to  the  foreman 
a  list  of  hold  and  repeat  ads. 
This  is  in  addition  to  the  list  of 
“if”  ads  already  in  make-up’s 
possession. 


The  dummy  of  the  ad  is  proc¬ 
essed  in  Dispatch,  noting  width 
and  depth  of  illustrations,  sigs, 
etc.  Also  a  note  is  made  of  any 
missing  material. 

A  system  of  rubber  stamps  is 
used  to  designate  “MIS”  (mat 
in  stereo);  zinc,  cast,  repeat  ad, 
etc. 

The  ad  and  copy  is  then  de¬ 
livered  to  the  mark-up  desk,  and 
the  envelope  containing  the 
mats,  to  stereo.  Any  zincs,  sig¬ 
natures,  etc.  are  deposited  in  the 
correspondingly  numbered  tray 
in  composing. 

The  only  mats  handled  by 
mark-up  are  the  large  chain 
food  stores,  and  Classified  Dis¬ 
play,  the  latter  being  brought  to 
mark-up  by  Dispatch. 

Envelopes  containing  the  mats 
are  delivered  to  stereo.  After 
processing,  the  mats  are  put 
back  into  the  proper  envelope 
along  with  the  casts  and  deliv¬ 
ered  to  composing  when  the  en¬ 
velope  and  contents  are  placed 
in  a  handy  receptacle  beside  the 
numbered  tray  rack. 

In  the  meantime,  the  ad  has 
passed  through  mark-up,  the  ad 
machines,  and  type  is  now  in  its 
proper  tray. 

The  fioorman  takes  the  ad 
from  the  hook,  gets  his  type,  etc. 
from  the  corresponding  num¬ 
bered  tray,  his  casts  from  the 
envelope  with  the  same  number. 
Now  having  all  the  conponents 
of  the  ad  before  him,  he  is  ready 
to  impose  the  ad. 

At  the  end  of  the  day  all  en¬ 
velopes  and  mats,  sigs,  zincs, 
etc.  are  returned  to  Dispatch  and 
properly  filed. 

Through  the  filing  and  enve¬ 
lope  system  we  now  have  an  ab¬ 
solute  check  on  all  store  mats. 


Ludlow  Appoints 
Buckley  as  VP 

Frederick  Secord,  president  of 
Ludlow  Typograph  Company, 
has  announced  the  appointment 
of  two  new  vicepresidents.  Rob¬ 
ert  W.  Buckley,  general  sales 
manager,  was  named  vicepresi¬ 
dent  for  domestic  sales  and  ad¬ 
vertising,  and  Lawrence  Helm- 
ick,  export  manager,  vicepresi¬ 
dent  for  export  sales.  R.  Hunter 
Middleton,  director  of  tjqTeface 
design,  was  elected  to  the  board 
of  directors. 

Mr.  Buckley,  a  graduate  of 
Brown  University  and  Harvard 
Graduate  School  of  Business  Ad¬ 
ministration,  had  extensive  ex¬ 
perience  in  the  investment  busi¬ 
ness  and  advertising  before 
joining  the  Ludlow  Company. 
Formerly  media  director  for 
Dancer-Fitzgerald-Sample  and 
business  manager  of  radio  and 
television  for  Benton  and  Bowles 
advertising  agency,  he  joined  the 
Ludlow  Company  in  1950. 


Paterson  Gall  Hires 
Merslich  as  CBS 


Paterson,  N.  J. 

John  A.  Merslich  has  been 
named  composing  room  superin¬ 
tendent  of  the  Paterson  Morning 
Call,  succeeding  Della  Rocca, 
mechanical  superintendent.  Mr. 
Merslich,  who  is  32  years,  served 
as  assistant  superintendent  with 
the  Trentonian  in  Trenton, 
N.  J. ;  after  that  with  the  Senti¬ 
nel,  Spokesman  and  Recorder 
Newspaper  Publishing  Co.,  New 
Brunswick,  N.  J. 


Heads  Ink  Group 


Sun  Chemical  Corporation  has 
announced  the  appointment  of 
Weldon  R.  Coate  as  acting  gen¬ 
eral  manager  of  the  corpora¬ 
tion’s  Graphic  Arts  Group,  re¬ 
sponsible  for  operations  of  the 
General  Printing  Ink,  Geo.  H. 
Morrill,  Rutherford,  and  Choni- 
cal  Coatings  divisions.  He  had 
been  general  manager  of  Sun’s 
midwestem  printing  ink  opera¬ 
tions.  He  succeeds  Vice  Presi¬ 
dent  J.  S.  Thome,  who  resigned. 
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Detroit  News  Scholar 
Program  Opened  to  40 


Detroit 

An  increase  from  30  to  40 
in  the  number  of  its  carrier 
scholarships  awarded  annually 
has  been  announced  by  the  De¬ 
troit  News. 

To  be  eligible  for  a  scholar¬ 
ship,  a  News  carrier  or  station 
captain  must  have  served  con¬ 
tinuously  for  one  year  as  of 
March  1  of  the  year  he  applies. 

Former  Detroit  Times  car¬ 
riers  now  with  the  News  are 
eligible  provided  their  combined 
Times-News  service  meets  the 
one-year  requirement. 

The  News’  carrier  organiza¬ 
tion,  largest  in  the  nation,  in¬ 
cludes  more  than  14,000  carriers 
and  station  captains. 


Manager  Hayden  T.  Davis  for 
saving  the  life  of  a  seven-year- 
old  girl.  Bruce  went  into  seven 
feet  of  water  to  rescue  the 
young  girl.  An  account  of  the 
rescue  was  read  into  the  Con¬ 
gressional  Record. 

Receiving  an  award  from  Cir¬ 
culation  Manager  Raymond  G. 
Schroll  of  the  Hartford  (Conn.) 
Courant  was  15-year-old  Noel 
Wosczyna  whose  quick  action  in 
summoning  firemen  was  credited 
with  saving  a  22-year-old  woman 
from  a  burning  building. 

A  third  award  was  presented 
by  Circulation  Manager  George 
Jagolinzer  of  the  Meriden  Rec¬ 


ord  for  his  fast  thinking  wh4*h 
saved  the  life  of  a  three-year- 
old  boy. 

Keith  Woodtke,  while  making 
collections  on  his  route,  spotted 
the  boy  floating  face  down  in  a 
small  pond.  Keith  notified  the 
boy’s  father  and  summoned  a 
doctor  to  the  scene.  Artificial 
respiration  by  the  father  and 
emergency  treatment  by  the 
doctor  prevented  a  tragedy. 

• 

Former  Carrier  Boy 
Is  Recording  Star 

Toronto 

Johnny  Cymbal,  16,  former 
carrier  boy  with  the  Toronto 
Globe  and  Mail,  is  Metro  Gold- 
wyn  Mayer’s  newest  recording 
star.  Johnny  took  over  his  first 
paper  route  when  his  family 
moved  from  Sudbury  to  Guelph 
where  he  delivered  the  morning 
paper  to  70  customers  for  over 
two  years.  His  family  then 


moved  to  Goderich  where  Johnny 
again  managed  a  Globe  and  Mail 
route  until  last  year  when  his 
family  moved  to  Cleveland,  Ohio. 

Johnny’s  first  record  “Always, 
Always”  (which  he  wrote  and 
composed  himself)  has  done  so 
well  in  the  United  States  that 
MGM  has  released  it  in  Canada. 
• 

Circulator^ s  Wife 
To  Tell  Her  Story 

Chicago 

“Twenty-seven  Years  on  the 
Sidelines,”  is  the  topic  assigned 
to  Mrs.  Ethel  Keefe,  wife  of  Ed 
Keefe,  circulation  manager  of 
the  LaCrosse  (Wis.)  Tribune, 
when  she  addresses  members  of 
the  Central  States  CMA  here  at 
the  Pick  Congress  Hotel,  March 
13. 

Mrs.  Keefe  will  be  the  guest 
speaker  at  the  Monday  luncheon 
of  the  two-day  Spring  conven¬ 
tion. 


RIVER  FOREST.  ILLINOIS 


$20,(M)0  a  Year 

The  announcement  marked 
the  10th  anniversary  of  the  pro- 
jrnim.  Each  scholarship  is  worth 
$500.  The  total  annual  grant  to 
winning  carriers  will  be  $20,- 


Applicants  are  judged  on 
school  grades,  results  of  a 
scholarship  test  conducted  by 
the  Student  Aid  Foundation  of 
Michigan,  their  carrier  or  cap¬ 
tain  records  and  their  citizen¬ 
ship  qualities.  There  are  no 
grade  restrictions,  but  the  appli¬ 
cant  must  be  at  least  12  years 


BETTER  WAY 
TO  BUILD 
CIRCULATION... 


A  boy  may  win  as  many  as 
four  scholarships,  one  for  each 
year  of  a  standard  college  course 
of  studies.  Five  boys  have  won 
three  scholarships  and  31  have 
received  two  awards. 

Including  this  year,  the  News 
has  deposited  $92,500  in  a  spe¬ 
cial  fund  administered  by  the 
Student  Aid  Foundation.  Of  this 
amount,  $46,750  has  been  dis¬ 
bursed  to  scholarship  winners. 

The  foundation,  which  deter¬ 
mines  who  shall  receive  the 
scholarships,  holds  the  funds  for 
the  winners  until  they  have 
registered  in  school. 


Just  like  23-Skicloo  and  celluloid  collars,  old-fashioned 
whip-cracking  methods  of  pushing  circulation  sales  have 
disappeared  from  the  American  newspaper  scene.  Securing 
a  greater  share  of  your  home-delivered  market  demands 
consummate  skill  embracing  the  best  of  vigorous  promotion, 
worthwhile  incentives  and  thorough  planning.  Whitlock 
services  consistently  help  sales  curves  climb  happily  up¬ 
ward  on  more  and  more  newspapers.  Want  the  quick  facts 
on  how  to  put  more  "snap”  in  your  sales  picture?  Easy 
does  it . . .  simply  drop  us  a  line. 


3  YOUNG  HEROES 
The  New  England  Associa¬ 
tion  of  Circulation  Managers 
named  two  Connecticut  newspa- 
perboys  and  one  from  Maine  as 
winners  of  Heroism  Awards  for 
1960.  V 

Selected  annually  for  acts  of  \ 

bravery  and  alertness,  the  three  ' 

were  presented  plaques  by  the 
circulation  mangers  of  their  pa¬ 
pers. 

Bruce  Simpson,  11,  a  carrier 
for  the  Portland  Sunday  Tele¬ 
gram,  was  cited  by  Circulation 
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PROMOTION 

2  Papers  Talk  Back 
To  Magazine  Articles 

By  George  Wilt 


Two  newspapers  tunied  to 
vigorous  promotion  to  refute 
negative  articles  about  their 
markets  appearing  in  a  national 
magazine,  forthrightly  present¬ 
ing  the  other  side  of  the  coin. 

When  the  Saturday  Evening 
Post  published  a  lead  story, 
“Michigan:  The  Problem  State,” 
the  Lansing  (Mich.)  State  Jour¬ 
nal  lost  little  time  in  replying 
to  the  article  with  a  full-page 
promotion  ad  in  color  in  the 
Sunday  issue  of  February  26. 
But  that  was  only  the  begin¬ 
ning. 

By  midweek,  the  State  Jour¬ 
nal  was  flooded  with  requests 
for  reprints  to  the  tune  of 
30,000  copies.  Requests  came 
from  the  governor  of  Michigan, 
mayor  of  Detroit,  state  legis¬ 
lators  and  Congressmen,  as 
well  as  the  state  Chamber  of 
Commerce,  the  Michigan  Press 
Association,  and  the  Economic 
Development  Commission.  The 
weekly  trade  paper  of  the 
Michigan  Retail  Food  Dealers 
Association  not  only  reprinted 
the  ad,  but  urged  grocers  to 
display  the  copy  in  their  store 
windows. 

The  ad,  prepared  by  promo¬ 
tion  manager  Harold  Fildey,  re¬ 
peats  the  Post’s  headline  and 
then  asserts: 

“To  the  editors  of  this  maga¬ 
zine — as  well  as  to  the  count¬ 
less  others  who  have  heard  only 
the  negative  side  of  the  story — 
we  freely  admit  that  we  DO 
HAVE  A  PROBLEM! 


ON  WISCONSIN!  —  Fred  W. 
Schweikher,  above,  formerly  with 
the  Sioux  Falls  (S.D.)  Argus- 
Leader,  is  new  promotion  manager 
of  the  Applc^n  (Wis.)  Post- 
Crescent,  succeeding  Marshall 
Granros  moved  to  retail. 


“What  is  it? 

“It’s  the  problem  of  getting 
accross  the  POSITIVE  message 
about  Michigan ...” 

Copy  continues  by  presenting 
the  positiv'e  side  of  the  state’s 
story,  quoting  facts  and  figures 
concerning  Michigan’s  standing 
as  an  industrial  and  agricultur¬ 
al  producer.  After  presenting 
an  impressive  list  of  statistics 
on  bank  deposits,  population, 
income  and  retail  sales,  the  ad 
concludes: 

“These  are  Problems?  More 
States  Should  Have  Them!” 

Reprints  of  the  black-and- 
green  page  promotion  ad  were 
mailed  with  a  letter  from  State 
Journal  publisher  Paul  A  Mar¬ 
tin. 

Terre  Haute  and  Sin 

The  Post  succeeded  in  stir¬ 
ring  another  newspaper  into 
action  when  it  published  an 
article,  “Indiana’s  Delinquent 
City”  in  the  February  11th 
issue. 

The  Terre  Haute  (Ind.)  Trib¬ 
une-Star  came  right  back  with 
a  four-page  folder  designed,  as 
national  advertising  manager 
Wood  H.  Gageby  says,  “to  set 
the  record  straight.” 

In  his  letter  on  the  cover  of 
the  folder  sent  to  advertisers 
and  agencies  throughout  the 
nation,  he  states: 

“'There  is  no  point  in  pictur¬ 
ing  Terre  Haute  as  a  highly 
sanctimonious  city.  We’re  no 
different  from  most  cities.  'This 
point  has  been  ably  expressed 
by  John  Ackelmire,  columnist 
for  the  Indianapolis  News. 

“The  worst  offense  about  the 
Post  article  is  that  it  fails  to 
say  anything  good  about  the 
city;  our  industrial  growth,  our 
churches,  our  fine  schools  and 
colleges,  progressive  retail  mer¬ 
chants,  large  wholesale  estab¬ 
lishments,  the  nation’s  finest 
boys’  club,  outstanding  girl  and 
boy  scout  organizations,  active 
community  theatre,  etc.,  and 
above  all,  over  35,000  typical 
American  families  with  above 
average  incomes.” 

Market  Facts  Displayed 

'The  back  of  the  folder  offered 
a  concise  display  of  the  mar¬ 
ket’s  more  positive  aspects,  in¬ 
cluding  population,  retail  sales, 
industrial  growth,  civic  devel¬ 
opment,  labor-management  re¬ 


lations,  and  national  recogrti-^ 
tion. 

The  inside  spread  reproduced 
John  Ackelmire’s  Indianapolis 
News  column,  headed: 

“How’s  Sin  in  Terre  Haute? 
Oh,  About  Like  Anyplace.” 

In  whimsical  prose  the  colum¬ 
nist  proceeded  to  poke  holes  in 
the  Post  feature  with  rapier¬ 
like  satire. 

Positive  Acrentiialed 

It  didn’t  take  a  pot-shooting 
magazine  article  to  get  the 
Stockton  (Calif.)  Record  to  run 
a  full-page  color  promotion  ad 
featuring  “Facts  About  Busi¬ 
ness  Conditions.” 

'The  copy  was  published  be¬ 
cause  of  concern  with  a  current 
flood  of  negative  thinking  ema¬ 
nating  from  national  and  state 
sources,  advised  Leo  C.  D’Or, 
advertising  manager. 

“If  this  present  trend  toward 
generalization  continues,  this 
thought  cancer  could  become 
catastrophic  and  we  could  very- 
well  talk  our  way  into  a  de¬ 
pression,”  Mr.  D’Or  added. 

In  pointing  up  local  condi¬ 
tions,  the  copy  showed  employ¬ 
ment  up  11,658  to  101,596  in 
six  years;  population  up  22,089 
to  249,989  in  five  years;  spend¬ 
able  income  up  33.7%  and  retail 
sales  up  30.8%  in  five  years. 
Advertisers  were  urged  to  make 
a  bid  for  the  $6590  per  family 
spending  power. 

“Certainly  there  can  be  no 
objection  to  talking  positively 
rather  than  negatively  and 
still  stating  the  correct  facts 
such  as  these,”  observed  Mr. 
D’Or  in  commenting  on  the 
promotion  copy. 

*  *  * 

Promotion  Mailbag 

TOLEDO — 'The  publication  of 
a  new  market  data  booklet, 
“Toledo  Market — at  a  glance,” 
has  been  announced  by  the 
Toledo  (Ohio)  Blade.  The  bro¬ 
chure  includes  complete  statis¬ 
tics  on  the  Toledo  ABC  retail 
trading  zone,  plus  population 
characteristics;  Blade  and 
Times  daily  and  Sunday  cover¬ 
age  of  cities  and  towns,  plus 
comparisons  of  newspapers  and 
magazine  coverage,  television 
and  radio,  and  out-of-to\^Ti 
newspaper  impact  on  the  Toledo 
market. 

*  *  * 

RESORT — An  unusual  little 
folder  (with  some  very  clever 
folds)  from  the  New  York  Mir¬ 
ror  announces  the  dates  of 
four  seasonal  resort  business 
issues,  and  points  out  that  the 
Mirror  now  ranks  13th  nation¬ 
ally  in  resort  linage. 

*  «  « 

MEN’S  WEAR  —  A  Chicago 
(Ill.)  Tribune  promotion  piece 
calls  attention  to  the  Simday 
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TEXAN  NOW— Arthur  J.  Keenty. 
formerly  of  Evansville,  Ind.  and 
Canton,  Ohio,  is  new  promotion 
manager  of  the  Houston  Post.  Ha 
is  a  native  of  Akron;  earned  de¬ 
grees  at  Albion  College  and 
Northwestern  University. 

Tribune  Magazine  and  Men’s 
Wear  Previews  issues  as  a  me¬ 
dium  for  men’s  wear  advertis¬ 
ing.  Included  are  rate  compari¬ 
sons  with  the  Trib  Magazine 
and  Sports  Illustrated,  Playboy, 
and  Esquire.  Merchandising, 
editorial  content  promotion  and 
tie-in  opportunities  are  outlined. 

«  *  • 

Special  Events 

SPORT  DEMO— George  W. 
Carson,  public  relations  director 
and  outdoor  editor  of  the  St 
Louis  (Mo.)  Globe  -  Demoemt 
consulted  with  hundreds  of 
hunting  and  fishing  enthusiasts 
at  the  Globe-Democrat’s  bootii 
in  the  Midwest  Sport  Boat- 
Travel  Show  at  the  St.  Louis 
Arena.  Mr.  Carson  gave  accu¬ 
racy  demonstrations  of  bait 
casting,  fly  casting  and  sixn- 
ning  as  part  of  the  big  stage 

and  tank  show. 

«  * 

OPERATION  ABOLITION- 
Under  the  sponsorship  of  the 
Atigusta  (Ga.)  Chronicle-Htr- 
aid,  the  film  “Operation  Aboli¬ 
tion”  has  been  shown  to  over 
30  organizations,  with  an  at¬ 
tendance  of  more  than  10,000 
people  since  January  26. 

The  film  is  a  documentary 
report  on  communist  efforts  to 
disrupt  the  hearings  into  Red 
activities  conducted  in  Saa 
Francisco  by  the  House  Un- 
American  Activities  Committee 
last  May. 

*  *  * 

BOWLING  DINNER  —  An 
annual  industrial  bowling  din¬ 
ner  continues  as  a  major  pro¬ 
motion  for  Newsday,  Long  !*• 
land  (N.Y.)  daily.  Nearly  ^ 
men,  half  of  them  representing 
business  and  industry,  attended 
what  has  become  Long  Islands 
largest  sports  banquet. 
BLISHER  for  March  11,  196» 
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Our  Newspapers — 
Freedom  *s  Guardian 


Since  the  earliest  days  of  our  Republic,  our  newspapers  have  been  recurrently 
subjected  to  attacks  by  self-serving  interests  who  would  restrain  the  Constitutional 
guarantees  of  a  free  press.  These  have  taken  many  forms. 

Vindictive  malcontents  often  have  sought  purely  punitive  legislation.  Self-appointed 
censors  have  attempted  to  erect  news  barriers.  Tax-makers  have  assumed  licensing 
powers  that  don’t  belong  to  them.  Countless  other  harassments  have  been  tried. 

But  time  and  again,  our  newspapers  have  been  victorious  because  public  opinion 
staunchly  backs  the  freedom  of  the  press. 

In  years  past,  trading  stamps  have  likewise  been  subjected  to  attacks  by  those  who 
do  not  believe  in  the  basic  American  concept  of  free  private  enterprise.  That 
includes  the  right  of  any  business  to  use  any  legitimate  promotional  tool  that  will 
promote  sales  and  good  will. 

Time  and  again,  S&H  has  won  its  battles  for  freedom  in  courts  and  legislatures. 
Consistently,  S&H  has  received  the  staunch  support  of  our  free  Press,  which 
recognizes  that  —  WHERE  ONE  FREEDOM  FALLS,  ALL  OTHERS  ARE 
ENDANGERED. 


CR.EEN 

STAMPS 


Americans  No.  1  Stamp  Plan  Since  1896 


The  Sperry  and  Hutchinson  Company 
114  Fifth  Avenue,  New  York  11,  New  York 


The  Weekly  Editor 


By  Rick  Friedman 


ROLLING  ALONG 


An  unusual  advertising  staff 
has  been  making  linage  climb 
for  the  Hillsboro  (Ore.)  Argus, 
a  5,500  circulation  twice-weekly, 
17  miles  from  Portland. 

Don  Wenzl,  32-year-old  ad 
manager,  operates  from  a 
wheelchair.  His  only  assistant, 
Mrs.  Helen  Standish,  came  on 
the  job  a  year  ago,  at  the  age 
of  50,  and  with  no  previous  ex¬ 
perience  in  advertising. 

The  Argus  made  no  conces¬ 
sion  to  Mr.  Wenzl  when  it  hired 
him  in  October,  1959.  Rather, 
it  simultaneously  launched  an 
extended  run  of  over  12,000  free 
distribution  bonus  editions  to 
new  homes  not  covered  by  its 
circulation,  thus  adding  a  third 
ad  deadline  to  the  already  hectic 
schedule  of  the  twice-weekly 
paper. 

And  the  second  week  after 
Mrs.  Standish  joined  him,  she 
slipped  on  ice  while  on  a  tear- 
sheet  delivery,  which  put  her 
broken  arm  in  a  cast  for  six 
weeks.  Despite  this,  she  learned 
not  only  ad  sales  but  ad  layout 
under  Mr.  Wenzl’s  direction,  and 
missed  only  two  hours  of  work. 


Planning  .Session 


Heavy  use  is  made  of  the 
telephone,  made  possible,  Mr. 
Wenzl  says,  “because  we  sell 
the  advertisers  on  the  idea 
we  know  copy  and  layout,  and 
in  many  cases  we  are  allowed 
to  use  our  own  judgment  on 
ad  size.” 

The  mat  service  is  also  used 
heavily,  and  they  try  to  get 
mats  into  every  ad,  even  the 
one-by-twos. 

“It  calls  for  some  tight  plan¬ 
ning  to  get  the  most  out  of  your 
time  when  you’re  printing  a 
paper  on  Monday,  bonus  edition 
on  Tuesday  and  another  paper 
on  Thursday,”  he  relates. 

“It’s  a  lot  of  fun — and  it’s 
hectic!” 


The  pair  start  work  each 
morning  with  a  moment  of  si¬ 
lent  prayer,  followed  by  a  plan¬ 
ning  session  in  which  the  day’s 
activities  are  written  down  on 
a  list,  to  be  checked  off  as  they 
are  completed.  Both  contend 
that  working  without  such  a  list 
would  be  “like  flying  blind  in 
pea  soup.” 

While  the  Thursday  paper  is 
being  printed,  they  are  working 
on  the  following  Monday’s  paper 
and  the  next  week’s  bonus  edi¬ 
tion,  which  have  almost  identi¬ 
cal  deadlines — the  former  at  5 
p.m.,  Friday,  and  the  latter  at 
noon  Saturday. 

As  much  of  the  standing  ad 
list  and  national  advertising  as 
possible,  along  with  changes  of 
copy  (grocery,  etc)  are  run  in 
the  Monday  paper.  On  the  day 
of  publication,  tearsheets  are  de¬ 
livered,  co-op  tearsheets  are 
pulled,  and  measurements 
marked  in  grease  pencil  and 
filed  in  the  accounts  folder. 
(This  makes  for  a  faster  run¬ 
down  at  the  end  of  the  month 
when  co-op  billing  time  arrives, 
Mr.  Wenzl  contends.) 

Monday’s  edition  is  usually  12 
pages.  The  Tuesday  bonus  edi¬ 
tion  runs  6  to  8  pages.  Thurs¬ 
day’s  Argus  runs  22  to  24  pages 
(Advertising  deadline  for  this 
edition  is  Tuesday). 


‘Be  Insulting— Sometimes’ 


Mr.  Wenzl  has  some  definite 
ideas  on  newspaper  ad  selling. 

“We  don’t  sell  advertising — 
we  don’t  even  try  to — but 
rather  let  the  merchant  know 
that  all  we’re  interested  in  is 
helping  him  sell  his  merchan¬ 
dise.  One  point  about  selling 
which  took  me  almost  five  years 
to  learn  is  this — when  tact, 
kindness  and  service  fail,  be  in¬ 
sulting.  You  have  nothing  to 
lose  but  the  business  you  aren’t 
getting  anyway.  Most  mer¬ 
chants  feel  the  adman  is  the 
one  salesman  they  can  vent  their 
frustrations  on.  He  has  to  be 
nice,  he  has  to  come  back  every 
week  even  if  he  isn’t  getting  the 
business.  When  you  start  talk¬ 
ing  back  (in  good  taste,  al¬ 
ways),  you  find  some  of  them 
saying  ‘yes’  a  lot  more  often.” 

And:  “We  avoid  the  cute  and 
clever,  the  special  edition  (we 
don’t  have  that  kind  of  time), 
and  emphasize  consistent  adver¬ 
tising  on  a  contract.  It  takes 
just  as  much  selling  effort  to 
sell  one,  two  or  three  ads  as  it 
does  to  sign  a  man  on  a  con¬ 
tract  for  13,  26,  or  52  weeks. 
When  you  have  that  man  on 
contract  he  stays  with  you,  be¬ 
cause  he’s  bought  something  he’s 
proud  of,  and  you  do  a  better 
job  of  service.  The  account  is 
already  sold  and  does  not  have 
to  be  resold  as  are  so  many 
spasmodic  in-and-out  advertis- 


chair  as  you  might  guess,”  Mr. 
Wenzl  says,  adding  that  his 
wheelchair  doesn’t  pose  too 
many  mobility  problems.  He 
drives  his  own  car  and  makes 
most  of  his  calls  in  person. 
Both  he  and  Mrs.  Standish  do 
all  their  own  office  work  and 
proof  travelling. 

Mr.  Wenzl  credits  his  success 
in  newspaper  advertising  to  a 
number  of  people:  Dean  Gordon 
A.  Sabine,  of  Michigan  State 
University,  under  whom  he 
.studied  at  Oregon;  Bill  Berger 
and  Otha  Grisham,  two  Texas 
publishers  who  gave  him  the 
chance  to  become  a  display  ad¬ 
vertising  salesman;  and  Verne 
and  Walt  McKinney,  publishers 
of  the  Argus,  who,  he  says, 
“were  willing  to  give  me  an 
even  larger  challenge  in  adver¬ 
tising.” 

-\long  the  way,  Mr.  Wenzl’s 
score  adds  up  to  this:  Second 
in  the  nation  in  feature  writing 
from  NEA  for  papers  over  2500 
circulation;  an  NEA  honorable 
mention  for  his  newspaper  pro¬ 
motion;  first  place  in  Texas  for 
the  best  retail  advertising  cam¬ 
paign;  the  only  weekly  adman 
whose  work  finished  in  the  top 
five  of  the  Oregon  Ad  Club 
Contest  in  February  of  1960; 
and  most  important  for  the 
Argus,  a  33,000  display  ad  lin¬ 
age  gain  in  the  first  eight 
months  he  was  their  ad  man¬ 
ager. 


THDRSDATA 


Or:  “You  make  a  lot  more 
money  out  of  the  4  or  5-inch 
ad  that  runs  every  week  of  the 
year  than  you  do  from  the  full 
page  or  big  blast  that  only  runs 
a  couple  of  times  a  year.  The 
former  does  a  better  job  for 
the  advertiser,  too.” 

“It  isn’t  as  hard  to  sell  dis¬ 
play  advertising  in  a  wheel- 


publication  temporarily,  it  has 
been  announced  by  N.  Norman 
Gravill  Jr.,  editor.  The  uspen- 
sion  is  a  result  of  auto  ;iccident 
last  December  in  which  Mr. 
Gravill  was  seriously  injured. 


NAME  CHANGE— The  Haw¬ 
thorne  (Nev.)  Mineral  County 
Democrat  carried  a  Page  One 
box  on  Feb.  9  announcing  the 
name  has  been  change<i  to  the 
Mineral  County  Forum.  Reason: 
“Many  people  attach  iwlitical 
connotations  to  the  name  ‘Demo¬ 
crat.’  ” 


OFFSET  TREND  —  Russell 
M.  Skinner,  publisher  of  the 
Vale  (Ore.)  Malheur  Enter¬ 
prise,  has  announced  that  his 
weekly  has  switched  to  the  off¬ 
set  method  of  printing. 


WORK  LOAD  —  A  new  four- 
unit  web-fed  offset  press  at 
Hillsboro,  Ore.,  is  now  printing 
five  new.spapers  and  some  shop¬ 
pers  for  its  area.  Owned  by 
Tualatin- Yamhill  Press  Inc.,  it 
is  putting  out  the  weekly  Hills¬ 
boro  Argus,  Forest  Grove  News- 
Times,  McMinnvile  News-Regis¬ 
ter,  Beaverton  Valley  News,  Ti¬ 
gard  Times,  and  the  Tillamook 
Shopping  Smiles,  among  the 
shoppers. 


TOP  WINNER  —  The  4,500- 
circulation  Suffolk  County 
News  carried  off  the  most 
awards  for  weekly  newspapers 
in  the  1960  Annual  Newspaper 
Contest  of  the  New  York  Press 
Association.  It  racked  up  570 
points  (140  more  than  its  near¬ 
est  competitor)  in  the  competi¬ 
tion,  and  won  the  Sweepstakes 
Award  (based  on  the  most  cita¬ 
tions  in  17  categories),  two 
plaques  (first  prize  in  feature 
Picture  Photography  and  Spe¬ 
cial  Edition),  and  six  other 
certificates  (second  place  in 
Editorial  Excellence,  best  use 
of  pictures  and  promotion;  third 
place  in  General  Excellence  for 
newspaper  with  circulation  over 
3,500,  Single  Editorial  and  Ad¬ 
vertising  Excellence).  The  Mar¬ 
athon  Independent  was  judged 
best  for  General  Excellence  in 
the  under-2,000  circulation 
class;  the  Clinton  Courier  in  the 
2,000-3,500  class;  and  Massena 
Observer  in  the  3,500-and-over 
category. 


JOIN  FORCES  —  Five  metnh 
politan  Denver,  Colo.,  weeklies 
have  contracted  to  purchase  a 
3-unit  Hoe  rotary  press  from 
the  Muncie  (Ind.)  Press.  They 
hope  to  install  it  in  the  suburban 
Denver  area  by  July,  1961.  John 
Jameson,  editor  and  publisher, 
of  the  Englewood  Herald, 
spokesman  for  the  group,  said 
the  cooperative  arrangement  be¬ 
tween  the  newspapers  will  pro¬ 
vide  added  facilities  for  press 
runs,  most  of  which  are  running 
at  125  percent  of  capacity  now. 
The  five  are  the  Golden  Tran¬ 
script,  Aurora  Star,  Arvada 
Enterprise,  Westminster  Jour¬ 
nal  and  the  Herald.  They  plan 
to  build  a  new  plant  or  pur¬ 
chase  a  building  adequate  to 
house  the  press.  After  they 
work  out  their  schedules  for 
chargfes  and  press  use  they  ex¬ 
pect  to  hire  a  pressman  to  han¬ 
dle  the  presswork  for  all  the 
newspapers  in  the  plan. 


SUSPENDS  OPERATIONS— 
The  Southeast  Press,  in  subur¬ 
ban  Cleveland,  has  suspended 


EXPANSION  —  The  Ship- 
pensburg  (Pa.)  News-Chronielt 
has  completed  a  $100,000  expan¬ 
sion  program,  which  included 
purchase  of  the  present  building 
and  installation  of  a  three  unit 
24-page  Duplex  tubular  press. 
A  two-night  open  house  was 
held  recently  with  some  1,000 
persons  in  attendance.  The  33rd 
anniversary  of  the  merger  of 
two  weeklies  was  also  observed. 


I 


EDITOR  ac  PUBLISHER  for  March  11,  1961 


I 


.  26th  ^*^*^****^  \ 

"'"'““'m  poBUsneR  \ 
otr  promotion  \ 

NeNA/SP^P^petlTlON 

Oead''R®  <°'' 

I  ntr  Pron»ot««"  _ - 

\  .k  the  Nattofol  J''  ^ - - 

\  a  in  cooperation  - - 

\  Spon*o^**^  - - - 


For  26  years  newspaper  promotion,  public  re¬ 
lations  and  research  directors  have  submitted 
their  outstanding  eflForts  in  EDITOR  &  PUB¬ 
LISHER’S  annual  awards  competition.  Over  the 
years,  the  contest  has  grown  both  in  voliune  and 
stature,  with  presentation  of  the  awards  enhanc¬ 
ing  the  prestige  and  stature  of  the  promotion 
manager  within  his  own  organization,  and 
throughout  the  entire  newspaper  industry. 

This  year’s  competition  promises  to  be  the  most 
comprehensive  yet,  with  judging  by  a  distin¬ 
guished  panel  of  the  nation’s  leading  authorities 
on  advertising,  public  relations  and  research, 
held  in  New  Yor^  City.  Awards  will  be  pre¬ 


sented  at  the  NNPA  annual  conference.  May 
21-24,  at  the  Waldorf-Astoria,  New  York.  Dead¬ 
line  for  entries  is  March  30. 

A  total  of  18  first  prize  plaques  and  36  Certifi¬ 
cates  of  Merit  will  be  awarded  in  nine  classifica¬ 
tions  and  two  circulation  groups. 

Start  searching  your  files  now  for  tearsheets, 
mailing  pieces,  posters,  chppings,  presentations, 
booklets,  reprints  and  other  material.  Complete 
rules,  classifications  and  other  information  fol¬ 
lows.  Don’t  wait  imtil  the  last  minute,  as  no 
extensions  beyond  the  deadline  can  be  made. 


CUSSIFICATIONS 
A  Rnf  Prize  plaque  and  two  Merit 
Award  Certificates  will  be  presented 
♦o  newspapers  with  over- 1 00,000  cir- 
celetion,  and  newspapers  with  circu- 
l*tiofl  under- 1 00,000  in  the  following 
Mtegories: 

I.  National  Advertising  Promo- 
*•••  -Trade  Papers.  Entries  to  con¬ 
sist  of  a  series  of  six  or  more  adver- 
t'lements,  published  during  the  calen- 
year  I960,  in  one  or  more  trade 
or  business  publications,  and  submit- 
in  scrapbook  or  portfolio  form. 
^  National  Advertising  Promo- 
^sos—Oirect  Mail.  Entries  to  consist 
of  <  single  direct  mail  piece  or  a 
complete  direct  mail  campaign  pre- 
Pored  during  I960. 

^National  Advertising  Promo- 
^•►^resentatlons.  Errtries  to  con- 
*01  of  a  single  presentation  designed 
I  *0  obtain  general  advertising,  either 
pnerel  presentation,  or  presentation 
'O'  •  single  classification  or  account. 


4.  Retail  Promotions:  Entries  to 
include  any  effort  during  I960  to  ob- 
■Sin  retail  advertising,  including  ads, 
direct  mail,  or  any  other  media. 

5.  Retail  Presentations — Entries  to 
consist  of  a  single  presentation  de¬ 
signed  to  obtain  retail  advertising, 
either  for  the  entire  classification,  an 
individual  account,  or  group  of  ac¬ 
counts. 

6.  Classified  Promotioi^— Entries  to 
consist  of  a  campaign  designed  to 
obtain  classified  advertising  during 
I960,  consisting  of  advertisements  in 
your  own  newspaper  or  other  local 
media,  direct  mail,  or  presentations. 

7.  CIrcHlatiee  Premotioii— -Entries 
to  consist  of  any  form  of  printed  pro¬ 
motion  used  to  obtain  circulation,  in¬ 
cluding  any  or  all  media,  and  directed 
at  either  the  newspaper  reader,  or 
through  the  carrier  or  sales  organiza¬ 
tion. 


8.  Public  Relations  Promotion  — 

Awards  for  the  most  outstanding  sin¬ 
gle  public  relations  activity  sponsored 
by  a  newspaper  during  I960.  Submit 
in  scrapbook  form. 

9.  Research — Awards  for  the  out¬ 
standing  research  project  performed 
by  or  for  a  newspaper  during  I960. 

GENERAL  RULES 

Entries  must  consist  of  pronsotion 
prepared  by  a  newspaper  or  news¬ 
paper  representative  during  the  cal¬ 
endar  year  I960. 

Elaborate,  expensive  or  hand-lettered 
and  decorated  entries  are  discour¬ 
aged.  Keep  entries  simple,  and  neat. 
Where  pouible,  document  entries 
with  summary  of  purpose  of  the  entry, 
results,  and  any  other  pertinent  infor¬ 
mation  for  the  judges. 

Cofttinuing  themes  or  programs  will 
not  be  eligible  if  they  have  won  first 
awards  in  the  past  three  competitions. 
All  entries  must  be  labeled  as  to 
classification,  name  of  newspaper,  and 


circulation  division.  Make  as  many 
entries  as  you  like.  But  each  entry 
must  be  labeled. 

Each  entry  must  clearly  indicate  the 
cieeulation  group  (over  or  under  100,- 
000)  in  which  it  is  submitted.  Non- 
conforming  entries  will  be  disquali¬ 
fied. 

Entries  are  to  be  submitted  addressed 
as  follows:  NNPA-Editor  &  Publisher 
Proneotion  Contest,  c/o  Contest  Edi¬ 
tor,  Room  1708,  1475  Broadway,  New 
York  36,  N.  Y. 

Ship  all  entries  post  or  express  paid. 
No  collect  packages  will  be  accepted. 
No  entries  will  be  returned  by  the 
awards  committee.  Entrants  may  make 
their  own  arrangements  for  return  of 
entry  at  the  NNPA  Convention.  Alt 
award-winning  entries  will  be  kept  for 
exhibit  during  1961. 

The  decisions  of  the  judges  are  final. 
Entries  must  be  shipped  so  as  to  ar¬ 
rive  at  New  York  City  no  later  than 
March  30.  I960. 


1 


PHOTOGRAPHY 


Flying  Photog  Also 
Works  As  Reporter 


By  Bob  W arner 

Recently  we  wi*ote  about  a 
newsman  in  Illinois  who  travel¬ 
ed  a  long  road  from  staff  photo¬ 
grapher  to  city  editor  of  a  daily 
newspaper  (E&P,  Jan.  14).  An¬ 
other  photojoumalist  to  make 
the  breakthrough  from  pictures 
to  words  is  Max  Keister,  a  34- 
year-old  staff  photographer  for 
the  Chattanooga  (Tenn.)  Times, 
who  has  been  writing  feature 
articles  to  accompany  some  of 
his  own  picture  stories. 

Mr.  Keister  is  primarily  a 
general  assignment  photograph¬ 
er  but  his  specialty  is  aviation. 
An  ex-naval  aviation  electrician 
during  World  War  II,  in  the 
past  four  or  five  years  as  a 
newspaper  photographer  he  has 
flown  50,000  miles  in  military 
jets,  about  50  hours  in  helicop¬ 
ters,  1100  hours  as  a  pilot  (he 
owns  a  single-engine  plane) 
and  untold  hours  and  miles  in 
conventional  aircraft. 

Last  March,  he  broke  into 
print  in  the  Times  with  a  short 
article  describing  how  a  Tenn¬ 
essee  mountain  looked  from  the 
air  after  a  severe  ice  storm. 
Utilizing  a  point  of  view  and 
vocabulary  one  might  expect 
from  a  photographer,  Mr.  Kei¬ 
ster  offered  a  vivid  description 
of  what  he  saw  from  the  air: 

Ice  Prism 

“Facing  into  the  sun,”  Mr. 
Keister  wrote,  “the  backlight¬ 
ing  of  the  ice  acted  as  a  prism, 
breaking  up  the  light,  refract¬ 
ing  and  reflecting  all  the  colors 
of  the  spectrum.  Red,  Orange, 
yellow,  green,  blue,  indigo  and 
violet  flashed  before  our  eyes 
. . .  When  we  went  higher  up¬ 
stairs,  trees  looked  like  so  many 
twisted  toothpicks  against  the 
white  icing.  .  .  .  Overall  the 
mountain  had  the  appearance  of 
a  spooky  ghost  town.” 

In  October  1960,  Mr.  Keister 
produced  the  first  of  three  or 
four  word  and  picture  articles 
about  military  aviation.  The 
dramatic  opener  was  his  de¬ 
scription  of  a  five-minute  flight 
from  Knoxville  to  Chattanooga 
in  an  Air  Force  F-104  Star- 
fighter  flying  at  Mach  2 — twice 
the  speed  of  sound. 

Mr.  Keister  wrote  that  after 
the  takeoff  “in  less  than  60 
seconds  we  broke  out  on  top  of 
a  sea  of  white  into  the  sun¬ 
light.  Another  60  seconds  and 
the  Starfighter  leveled  off  at 


35,000  feet  and  went  into  full 
afterburner  for  a  speed  run. 

Fast  Trip 

“The  needle-nosed  fighter 
flashed  southward,  nibbling  at 
the  Mach.  At  Mach  .96,  on  the 
threshold  of  supersonic  flight, 
the  airspeed  and  altimeter  hesi¬ 
tated,  then  both  jumped  at 
once.  That  is  the  only  indication 
you  have  of  becoming  faster 
than  the  speed  of  sound,  just  a 
slight  quiver  of  the  instruments, 
if  you  happen  to  be  watching 
them. 

“ _ Still  in  afterburner,  the 

speed  picked  up  to  1.5  then  to 
Mach  2,  twice  the  speed  of 
sound — almost  1,500  miles  per 
hour!  Still  no  sensation  of 
speed.  With  the  layer  of  clouds 
below,  it  seems  as  if  you  are 
suspended  motionless.  There  is 
little  indication  that  a  few 
inches  away  there  is  a  slip¬ 
stream  more  terrible  than  a 
dozen  tornadoes.  The  70-degree 
below-zero  air,  thin  as  it  is  at 
this  altitude,  is  creating  enough 
friction  to  bum  the  painted  in¬ 
signia  from  the  plane.” 

After  completing  the  super¬ 
sonic  speed  run,  in  the  next 
several  months  Mr.  Keister 
produced  an  article  to  accom¬ 
pany  a  two-page  picture  spread 
on  a  tsrpical  day  at  the  U.  S. 
Air  Force  Academy  in  central 
Colorado ;  covered  a  practice 
SAC  “bombing”  refueling  run 
and  later  visited  SAC’s  under¬ 
ground  nerve  center  in  Nebras¬ 
ka. 

Some  of  his  upcoming  fea¬ 
tures  will  include  the  first 
manned  flight  of  Project  Mer¬ 
cury,  a  “cat  shot”  from  an  air¬ 
craft  carrier  and  a  separate 
feature  on  the  carrier  and  its 
aircraft.  This  fall  he  plans  to 
make  another  trip  to  the  Air 
Academy. 

Jet  Flight 

Mr.  Keister  has  been  a  photo¬ 
grapher  for  13  years,  10  of 
them  at  the  Times.  He  became 
interested  in  aviation  stories 
when  a  friend  of  his,  who  is  the 
commander  of  a  National  Guard 
squadron,  invited  the  photog¬ 
rapher  to  a  Guard  summer  en¬ 
campment  in  1955.  “This  friend 
flew  me  out  to  Oklahoma  in  a 
jet,”  Mr.  Keister  recalled.  “This 
rejilly  got  into  my  blood  and 


around  the  country.  The  ice 
around  the  tank  had  to  be  blast¬ 
ed  before  the  machine  could  be 
pulled  out.  Another  photo  show¬ 
ed  a  San  Francisco  .\rmy 
nurse  preparing  breakfast  — 
eggs  frozen  so  hard  she  could 
lift  them  on  edge  before  placing 
them  intact  in  the  frj'ing  pan. 
It  took  the  eggs  1  minute  30 
seconds  to  freeze  solid  after  the 
photographer  broke  them  be¬ 
fore  posing  the  picture. 

Veteran  arctic  hands  told  Mr. 
Morris  that  cameras  should  be 
kept  either  wai-rn  or  cold— oil 
having  been  removed  in  either 
case.  Tbe  photographer  tried 
both.  He  kept  a  35mm  camera 
inside  his  undershirt.  “It  was 
quite  a  trick  to  get  it  out  to  take 
a  picture,”  Mr.  Morris  said. 
“Even  trickier  to  sleep  with  it 


I’ve  been  at  it  ever  since.”  a  picture,  Mr.  Mon 

His  aviation  background  “Even  trickier  to  sleep 
dates  back  to  1942  when  he  in  a  GI  sleeping  bag.” 
started  flying  at  the  age  of  16.  *  ♦  ♦ 

He  could  fly  an  airplane  before  „  prow 

he  could  drive  an  automobile. 

A  year  later  he  entered  the  A  Denver  (Colo.)  P 


A  year  later  he  entered  the  A  Denver  (Colo.)  Post  pho- 
Na\'y,  where  he  spent  three  tographer.  Jack  Riddle,  ended 
years  in  the  aviation  branch.  up  in  a  Denver  hospital  from 
After  his  Navy  hitch,  Mr.  the  effects  of  too  much  Old 
Keister  was  a  photo-finisher  Crow.  Not  the  bottle  variety, 
and  free-lance  photographer  be-  however,  but  a  bucking  bronco 
fore  he  joined  the  Times’  staff  of  the  same  name.  Mr.  Riddle 
in  1951.  He  often  flies  his  own  was  covering  the  National 
aircraft  when  making  aerial  Western  Stock  Rodeo  when  he 
photographs  for  the  paper.  was  hit  by  the  horse.  He  suffer- 
His  coverage  of  Air  Force  ed  four  broken  ribs,  a  broken 
stories  resulted  in  his  getting  hand,  cuts  and  bruises.  It  was 
a  flight  gear  outfit,  including  a  case  of  one  “shot”  too  many, 
jet  helmet,  flight  suit,  Mae  *  *  • 


West,  an  oxygen  mask  and 
other  equipment.  To  qualify  for 
further  flights,  twice  a  year  Mr. 


GOOD  ADVICE 
A  news  photographer  had 


Keister  must  travel  to  an  Air  assignments  in  St.  Joseph, 

Force  or  Naval  base  to  renew  recently.  Tbe  first  one  was 

his  “PT”  certificate.  This  proves  g^.  Joseph-St  Paul  junior 

his  familiarity  with  high-alti-  college  basketball  game.  The 
tude  flights,  oxygen  equipment,  photographer  sent  a  note  to  the 
emergency  procedures,  ejection  g^.  coach: 
seats,  etc.  “Use  a  full  court  press  so  I 

“My  civil  flying  is  nothing  action  shots  and 


out  of  the  ordinary,”  Mr.  Kei-  gg^  0^.  of  here 


ster  related.  “I  am  limited  to 
single-engine  aircraft,  but  usu- 


'The  coach  obliged.  The  photo¬ 
grapher  grabbed  his  picturw 


ally  fly  myself  when  doing  hurriedly  departed  for  his 

aerial  photography.  This  makes  ^e^t  assignment.  St.  Joseph 
it  much  simpler  to  position  the  grabbed  a  23-6  lead  and  went 
camera,  and,  since  the  airplane  on  to  win  77-51. 
is  not  like  an  auto,  it  usually  * 

doesn’t  run  something  down  if 

you  take  your  eyes  “off  the  CX)LOR  SURVEY 

road”  for  a^  second.”  ^  months  ago  Eastman- 

FROZEN  CAMERA  phkt^n^colo'i^Sp^ration  pS 

A  San  Francisco  Examiner  from  Kodak  color  negati« 
photographer,  Ray  Morris,  says  films.  The  company  includsd 
cameras  and  arctic  weather  just  with  the  new  pamphlet  a  ques- 
don’t  go  together.  Mr.  Morris  tionnaire  regarding  use  of 
recently  completed  an  assign-  newspaper  editorial  ROP  col« 
ment  to  cover  the  Army’s  from  which  they  have  received 
Alaska  winter  maneuvers  dub-  a  45  percent  reply, 
bed,  “Willow  Freeze.”  Kodak  has  released  a  sum- 

“Everything  froze,”  the  pho-  mary  of  the  answers  from  752 
tographer  said.  “Film,  shutter,  daily  newspapers  who  filled 
fingers.  I  should  have  stayed  the  questionnaire,  which,  whik 
indoors.”  Mr.  Morris’  photo-  not  100  per  cent  complete  do* 
graph  of  an  Army  tank  which  cover  a  very  high  percentage  « 
broke  through  the  ice  was  pick-  those  who  are  printing  BO* 
ed  up  by  UPI  and  published  color.  The  tabulations  belo*i 

EDITOR  ac  PUBLISHER  for  March  11,  1951 


ue  bast'll  entirely  on  the  752 
newspapi  rs  that  replied. 

Of  the  752  papers,  239  or  32 


14  PRIZES  TO  STAFF 


CLASSIFIED  CLINIC 


Want  Ads  Make  News 
As  Well  As  Profit 

Of  the  papers  which  produced  l.  Deneai,  who  took  first  place  M. 

their  ow  n  CO  or  (  ),  >  per  jxirtfolio  category.  He  .  •  w 

cent  sai^  ey  us  co  or  nega-  ^  prize  in  the  pic-  ®y  Daniel  L.  Lionel 

nves:  ..  pei-cent  use  color  torial  division,  and  two  second  CAM,  New  York  Herald  Tribune 

transparencies  and  16  percent  _ a _ 

^  -u  t  1  prizes,  a  third  prize  and  an 

use  a  one-s  o  co  or  camera.  honorable  mention  in  other  cate-  With  National  Want  Ad  Week  “agony  columns”  as  public  no- 
Separution  at  Home  gories.  in  the  offing  (March  12-18),  it  tices  are  kept  in  England.  In 

Other  first  prizes  were  won  is  fitting  to  take  time  out  to  let  true  life  the  police  and  FBI 
As  to  where  color  separation  by  James  R.  Kilpatrick,  sports;  all  and  sundry  know  about  the  occasionally  turn  to  the  same 
work  is  generally  done,  51  per-  Robert  Q.  Jacobs,  news  picture  versatility  of  those  solid  little  source  for  assistance.  A  recent 
cent  of  the  752  papers  said  the  story,  and  Edwin  C.  Lombardo,  lines  of  type  at  the  back  of  the  ad  in  the  M inneapolia  (Minn.) 
work  was  turned  out  in  their  general  news.  newspaper.  Here  are  a  few  re-  Star  &  Tribune,  for  example 

photo  departments;  24  percent  Second  and  third  prizes  also  cent  examples:  read  as  follows: 

replied  they  used  a  color  labo-  were  awarded  to  Jacobs  and  A  top  notch  human  interest  “ANYONE  having  any  infor- 


color  locally.  award  went  to  Alan 

()f  (  papers  w  ic  pr  uc  Deneau,  who  took  first  place 

the.r  own  color  (145)  76  per  i^rtfolio  category  He 

cCTt  oy  us  CO  or  nega-  ^  prize  in  the  pic- 


tives;  77  percent  use  color 
transparencies  and  16  percent 
use  a  one-shot  color  camera. 

.Srparution  at  Home 


torial  division,  and  two  second 
prizes,  a  third  prize  and  an 
honorable  mention  in  other  cate- 


work  was  turned  out  in  their  general  news. 


photo  departments;  24  percent 
replied  they  used  a  color  labo- 


Second  and  third  prizes  also  cent  examples: 
were  awarded  to  Jacobs  and  A  top  notch  human  interest 


ratory  and  25  percent  do  the  Vincent  Kish,  sports;  William  yam  based  on  a  want  ad  success  mation  whatever  concerning  the 

I  work  in  the  engra\'ing  depart-  L.  Seiter,  second  place  in  the  story  graced  the  lead  spot  on  recent  murder  of  one  Jake  Rez- 

ment.  feature  picture  story  category,  the  split  page  of  the  Harrisburg  nick  in  Golden  Valley  is  urged 


The  survey  found  that  most  and  Jerry  Sullivan,  third  place 
newspaper  photoengraving  in  the  pictorial  division, 
plants  prefer  to  make  their  ♦  *  * 

halftone  plates  from  reflection  PERSONAL  MENTION 
copy  (Resisto  paper  prints)  ,  ,,  ^ . 

rather  than  from  transparent  Luigi  Mendicino,  C /la cogr o 


1 /-I  t  •  turned  by  a  News  reader. 

Luigi  Mendicino,  C/n CO  fir  o 


(Pa.)  Patriot  News  last  week,  to  contact  the  sheriff  either  by 
Pictured  was  7  year  old  Cynthia  writing  box  SV'-767  Star  and 
Hake  whose  eye  glasses  had  Tribune  or  by  calling  FE-2-2566. 
been  lost  in  the  snow  and  re-  Any  and  all  information  will  be 
turned  by  a  News  reader.  treated  with  the  strictest  con- 
Below  the  picture  was  a  fidence.” 
scrawled  note  from  Cynthia  While  the  murdered  man  in 


copy  (film  or  glass  positives),  e^ted  presided  scrav,\ed  note  from  Cynthia 

P.~„.  ow,  fiQ  of  the  Chicago  Press  Photogra-  _ ... 


Paper  prints  are  used  by  83  per 


cent  of  the  papers  who  filled  out  Association. 


the  questionnaire  while  17  per 
cent  use  transparent  positives. 

*  •  ♦ 

SIX  HONORED 

Six  photographers  have  been 


C.  H.  (Herb)  Schwartz,  Des  ^ 
Moines  (la.)  Register  &  Trib-  ° 

une  since  1921,  has  retired.  papers 


thanking  the  Patriot  News  “for  this  case  w’as  the  apparent  vic- 
the  help  you  did  finding  my  lost  tim  of  a  brush  with  the  under- 


named  iwipients^*of  Syrac^  Mauntz,  Davit!  Buy  public  service  record  when  a  sified  columns. 

University’s  Newhouse  Citation  2  Arizona  Weeklies  'itility  worker  found  the  glasses  And  if  off  copy  ^em 

Ca,  hi  the  snow  w’here  Cynthia  had  think  that  classified  stymies 

1  til.  fioiir  f  .•  1  Casa  Grande,  Ariz.  dropped  them  on  her  way  to  them  because  of  the  limitations 

•ionw”  Thlv '  Pnn  Jheodore  A.  Mauntz  and  Rich-  school.  He  brought  them  to  the  of  typography,  the  following 

vprw  /.Viiof  nhnfnfrw,.,!....  fn,.  have  purchased  newspaper  office.  An  ad  in  the  ads  placed  by  Ted  Womer  of 


glasses.”  world  and  there  is  no  indication 

One  of  a  growing  list  of  news-  as  yet  that  the  ad  produced  the 
papers  which  offers  free  found  killer,  the  Star  &  Tribune  used 
ads  to  readers,  the  Evening  the  occasion  for  editorial  com- 
New's  added  another  notch  to  its  ment  on  versatility  of  the  das- 
public  service  record  when  a  sified  columns, 
utility  worker  found  the  glasses  And  if  off  beat  copy  writers 


_  * ■■■.I _ 1 ^ . —  - -  “ - -  Jlt;w^U4*un  uiiicc*  nii  au  m  wiic  cavils  v* 

th#  ^\f  Buckeye  Valley  News  and  News  broujcht  the  little  girl’s  Ted  Womer  Associates  in  the 

Krt  Kanf.  fw-r  1-inr  •  At+i.  ’  Bend  Herald,  weeklies  grandmother  who  said  the  kind  New  York  Times  should  quickly 

published  at  Buckeye.  ^ct  had  saved  the  family  $30  dispel  the  idea: 

director  of  jjr.  Mauntz  has  been  city  edi-  to  $35.  "Bis  East  7Bth  st.-You  Can  Buy  a  Jag 

Magazine ,  Ctordon  Parks,  tor,  Mr.  David  a  printer  and  in  a  recent  nrofile  of  an  Iowa  ""  ^ 

Life;  Alexander  Liberman,  of  comnositor  with  the  Casa  o  ^  recent  pronie  ol  an  lo  a  pr^ty  but  what  a  pei^naht^ 
Vn/»,p  Von-..,:...,  A..1..AI.1  ^uiuposiior  witn  tne  cosa  Business  personality,  the  Des  3Vi  moms.  »160.  Completely  moderniiad 

^  ^  Arnold  Grande  Dispatch.  The  latter  Moines  {Iowa)  Sunday  Register 


formerly  owned  the  Eldon  focused  on  Paul  Wilderson, 


spacious  rooms,  closets,  etc.  See  Supt. 


(Iowa)  Forum. 


president  of  a  Sioux  City  fur 


tiUtiRT'  rrki'Ruire  (Iowa)  Forum.  president  of  a  Sioux  City  fur 

sHtIKT  COLRhES  \f,.  M-inntr  fnrtnerlv  wnrWeH  _*•  v.-  walking  up- 

.nr.  .nauniz,  lormeriy  worxea  company.  Starting  his  career  as  stairs  is  just  as  good  for  you  as  nine 

The  12th  Annual  Southern  gh  the  New  York  Evening  a  collector  for  a  threshing  ma-  holes  of  golf— and  not  nwiy  as  expen- 

Sliort  Course  for  Press  Photog-  Graphic,  New  York  Journal,  chine  company  in  1915,  Mr.  exercise  and  rrasonable  rent^^u*  must 

raphy  will  be  held  May  4-6  at  •New  York  Times,  New  York  Wilderson  felt  that  there  was  ***.  i*;®  remaining  (we’re  60%  sui^ 

^  Holiday  Inn  in  Durham,  York  Post,  New  a  definite  limit  to  the  progress  J^i*ThoughrbiT)?Thrmhi’  apartSTenu 

N.  C.  Kenneth  Cooke,  Raleigh  Evening  Worlds  City  News  he  could  make  in  this  held.  Ac-  at  6i5  East  76th  St..  3  rooms,  from 

(N.  C.)  News  and  Observer,  is  Association,  and  the  Newark  cordingly,  he  watched  the  want  down. 


Airman. 

The  20th  Annual  Kent  State 
University  Short  Course  in 
Photojournalism  will  be  held  on 


(N.  J.)  Star-Ledger. 


Weekly  Purchases 


the  university  campus  June  13-  Competing  Paper 


IS-  The  program  chairman  is 
Wvard  L.  Cliney,  communica- 


ads  and  answered  one  calling  “^o’s  east — This  is  NOT  for  you  if  you 

want  a  swimminjf  pool  on  the  roofl  If 
lor  help  in  a  tannery.  want  wall-to-wall  carp^ins  in  the 

The  tannery,  operated  by  the  bathroomi  if  you  want  a  tmy  mch.  m 
_  .  TA  ^  ,  i  ,  ®  luxury  building!  If  you  own  three 

Cowme  Fur  Co.,  expanded  and  minksi  if  you  are  a  cardiac  easel  If 
ultimately  bought  out  Williges,  J®"  Park  Avenuel  If  you 

,.  ®  have  lots  of  folding  stuff! 


Bloomington,  Minn,  the  Sioux  City  fur  company 
The  Bloomington  Suburbanite,  which  had  pioneered  in  estab-  T*?'®  J®  tor  you^  if  you  don’t  mind  a 

Li-  x  j  X  o  AA  T-.  ij  o; _ _  r*:...  _ -  slightly  beat-up  street!  If  you  can  walk 


hons  associate  at  Meade  Corp.  published  by  Scott  Donaldson,  lishing  Sioux  City  as  a  fur  mar-  a‘OTul)’ie*^‘'bi^7r^h”A^.!“lf’’^u 
*  has  purcha^  its  weekly  com-  ket  for  trappers  and  fur  traders  i>ke  »  chaming,  spacious  apartment! 

GIRL  W.4TCHERS  petition  in  Minneapolis'  largest  of  the  plains  states  and  the  up-  are’^a*  divit-yo^rseif  *d^rator!  if  ^u 

Judges  of  NPPA’s  beauty  suburb.  per  Missouri  River  Valley.  Mr.  have  an  Anemic  Budget!" 

twtest  June  19-23  at  Wichita  Peter  J.  Donaghue,  co-pub-  Wilderson  was  named  general  He  says  the  apartments  are 
J^l  be  guided  in  their  selection  Usher  with  Ray  Wallentine,  of  manager  in  Sioux  City,  In  1949,  all  rented,  thank  you. 
ty  a  booklet  written  by  Vincent  the  Bloomington  Sun,  said  his  Mr.  Wilderson  bought  out  the  Jerry  P.  McLaughlin,  CAM, 
Trotta,  “Tips  For  Girl  Watch-  company  would  receive  $150,000  Sioux  City  operation  and  be-  Toledo  Newspapers,  chairman  of 
Replete  with  charts,  draw-  plus  cash  on  hand  in  the  trans-  came  its  president.  ANCAM's  National  Want  Ad 


d  1'?^’  ^Hd  explanations,  action. 


ANCAM's  National  Want  Ad 


booklet  shows  the  judges 
*uat  to  look  for  and  how  to 
tliminate  certain  beauties. 


Sherlock  Holmes,  as  is  well  Week  Committee, 


editor  a:  PUBLISHER  for  March  11,  1961 


The  Sun  was  founded  in  1954.  known  among  devotees  of  the  newspapers  will  be  sporting  the 
The  new  weekly  will  be  called  Baker  Street  sleuth’s  activities,  symbol  of  classified.  Mighty 
the  Sun-Suburbanite.  had  frequent  recourse  to  the  Midget,  March  12-18. 


SYNDICATES 

New  Type 
Column  Is 

By  Ray  Erwin 

Answers  to  intimate  person¬ 
al-business  questions  are  pro¬ 
vided  in  a  new  column,  “Mind¬ 
ing  Your  Business,”  by  Cyrus 
Barrett  Jr.,  Chicago  advertising 
agency  executive. 

National  Newspaper  Syndi¬ 
cate,  Chicago,  will  distribute  the 
question-answer  short  column 
five  times  a  week.  The  feature 
is  designed  for  run-of-paper. 


Business 

Planned 


Avoid  In  Small  Business  Man¬ 
agement,”  “The  Taxe.s  We  Pay," 
“What’s  Ahead  For  Civil  Sen- 
ice?”  “How  To  S-T-R-E-T-C-H 
Your  Money.” 

Robert  C.  Dille,  president  of 
National  Newspaper  Syndicate, 
said  the  tentative  first  releaae 
date  is  April  17. 

*  *  « 

HOIXYW’OOD’S  DECLINE 
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The  pro  to  whom 
the  pros  come— 

Each  winter,  at  Dunedin,  Florida,  golf  professionals 
from  all  parts  of  the  country  gather  for  the  annual 
clinic  on  golf  instruction.  They  attend  for  the  express 
purpose  of  interchanging  ideas  and  listening  to  the 
best  advice  available  on  how  to  teach  golf  effectively. 

Prominent  on  the  list  of  this  year’s  instructors  to 
these  pros  was  the  “Silver  Scot” — Tommy  Armour — 
who  has  no  equal  in  his  ability  to  play,  teach, 
and  write  good  golf. 

As  was  expected.  Tommy’s  advice  to  the  teaching 
pros  at  Dunedin  stressed  the  positive  approach  to  golf 
instruction — getting  the  pupil  to  concentrate  on  doing 
a  few  things  right,  rather  than  fretting  about  what  ' 

he  may  do  wrong. 

And  that,  of  course,  has  always 
been  the  essence  of  Armour’s  writing, 
as  well  as  of  his  teaching.  That’s  I 
what  he  continually  emphasizes  in  his 
thrice-weekly  column,  “Play  Better 

A  new  series,  for  the  new  season, 
starts  the  week  of  April  3.  Write  or 
wire  today  for  proofs  and  prices. 


Chicago  Trihune~New  York  News 

ftirnmnsiSMsm  -VeivM  Bulittlna*  .V<>ir  York 

^gnUECUmV9  Trtbuno  Toirer,  CHieaao 


Ansvrer  Formula 

Cy  Barrett’s  formula  for  an- 
•swering  questions  is:  Sound 
facts  plus  keen  business  per¬ 
ception  divided  by  logic  and 
multiplied  by  horse  sense  equals 
answer.  He  believes  no  man  can 
know  all  the  answers  but  can 
develop  a  sixth  sense  on  where 
to  find  them.  He  has  done  this 
and  now  brings  15  years  of  ex¬ 
perience  in  focus  on  readers’ 
needs. 

Business  questions  in  the 
realm  of  personal  life  dealt  with 
pension  plans,  social  security, 
in  “Minding  Your  Business”  will 
include  installment  buying,  car 
payments,  medical  expenses, 
insurance,  college,  loans. 

Personal  questions  in  the 
realm  of  business  life  will  in¬ 
clude  attitudes,  adjustment, 
raises,  office  love,  decisions,  au¬ 
thority,  office  politics,  pilferage. 

Several  Consultants 

In  his  column,  Mr.  Barrett 
will  be  counseled  by  a  board  of 
directors  made  up  of  a  banker, 
a  retailer,  a  researcher,  a  law¬ 
yer,  a  negotiator,  a  family  re¬ 
lations  counselor  and  a  service 
specialist. 

Pamphlets  are  available  to 
supplement  the  column  with 
more  complete  material  in  areas 
of  broad  concern  and  worry. 

Pamphlets  Available 

Mr.  Barrett  has  written  such 
pamphlets  as  “How  You  Can 
Win  At  Office  Politics,”  “Don’t 
Get  Gouged  On  Home  Repairs,” 
“There’s  A  Right  'Time  To 
Switch  Jobs,”  and  “If  You  Bor¬ 
row  Money  .  .  .  Keep  This 
Handy.”  These  are  supplement¬ 
ed  by  specially  selected  govern¬ 
ment  pamphlets,  such  as  “Pick¬ 
ing  An  Auditor  For  Your  Firm,” 
“Buying  A  Small  Going  Con¬ 
cern,”  “Turning  Customer  Com¬ 
plaints  Into  Profit,”  “Managing 
For  Better  Morale,”  “Traps  To 

EDITOR  8C  PI 


Page  One  Syndicate  has  a^ 
quired  newspaper  serialiiatk* 
rights  to  the  newly  published 
Simon  &  Schuster  book,  “The 
Fifty-Year  Decline  and  Fall  of 
Hollywood,”  by  Ezra  Goodman. 

The  book  has  been  cut  into 
17  installments,  averaging  1,000 
words  each.  Initial  release  date 
has  been  set  for  March  26.  Au¬ 
thor  Goodman  was  for  many 
years  movie  critic  of  the  Lot 
Angeles  (Calif.)  Daily  Nem,i 
press  agent  for  Warner  Broth¬ 
ers,  and  Hollywood  corresprad 
ent  for  Time  magazine.  The  book 
has  been  well  received  by  the 
press. 

H.  R.  Wishengrad  cut  the 
book  himself  for  his  syndicate. 

• 

Halligan  Talks 
To  50  Schools 

Dan  Halligan,  whose  advice 
and  personal  opinion  newspaper 
feature  for  teen-agers  and  chil¬ 
dren,  “Under  21,”  is  published 
throughout  the  United  States 
and  Canada,  will  speak  to  thou¬ 
sands  of  high  school  students 
during  the  next  several  weeb 
in  a  50-city  visit.  The  newspa¬ 
pers  are  sponsoring  the  colunn- 
ist’s  visit  to  the  individual  cities. 

“Under  21,”  in  its  fonrtfc 
newspaper  year,  is  published  ir 
100  dailies  in  North  America  aw 
as  a  separate  and  independat 
feature  once  and  twice  a  wed 
in  more  than  200  weekly  puUi- 
cations. 

Mr.  Halligan  recently  inau¬ 
gurated  “Under  21”  as  a  dailj 
taped  radio  program  of  fi” 
minutes  per  day. 

Mr.  Halligan  also  produces  ai 
advice  program  for  adults. 
“Over  21.”  The  former  newspa¬ 
perman  and  father  of  a  ^ 
ager  serves  as  his  o-wn  syndkat* 
for  all  four  of  his  features. 
(Box  66,  Kalispell,  Mont) 

IBLISHER  for  March  11, 
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SYNDKATES 


Mrs.  Roesch 
To  Continue 
CareerAdvice 


o  yndwot< 
^  entences 


1  FaUof 
jocxiinas. 
cut  into 
;in^  1,000 
ease  date 
h  26.  Au- 
'or  many 
the  Lot 
I  New$,  a 
er  Broth- 
irrespond 
The  book 
id  by  the 

cut  the 
yndicate. 


mtly  in»“' 
as  a  daily 
m  of 


Robei  ta  Fleming  Roesch,  who 
has  found  time  to  be  a  writer, 
teacher,  lecturer,  and  editor  as 
well  as  rear  three  children  and 
be  a  homemaker,  has  been 
signed  by  King  Features  Syndi¬ 
cate  to  continue  its  Opportuni¬ 
ties  Unlimited  feature,  created 
by  the  late  Anne  Heywood.  It 
starts  March  20. 

The  six-times-a-week  column, 
which  gives  career  advice  and 
guidance  to  women,  is  expected 
to  be  enhanced  by  Mrs.  Roesch’s 
store  of  practical  anecdotes 
gathered  from  interviews  with 
successful  women. 

“There’s  really  nothing  impos¬ 
sible  for  us  to  achieve  if  we 
want  it  badly  enough,”  she  ex¬ 
plained,  “but  I  often  find  that 
many  people  don’t  quite  know 
how  to  get  started.” 

As  the  writer  of  articles  for 
magazines  she  has  collected  the 
experiences  of  hundreds  of 
people. 

“What  I  try  to  do,”  she  said, 
“is  to  supply  my  readers  with 
practical  examples  that  they 
themselves  can  adapt  to  their 
own  situation.” 

Mrs.  Roesch  does  most  of  her 
work  at  her  two-story,  white 
frame  home  in  Westwood,  N.  J. 
so  that  she  can  keep  an  eye  on 
her  three  children,  Jeffrey, 
Brenda,  and  Meredith.  Her  hus¬ 
band  works  as  a  biologpst  in 
pharmaceutical  laboratory  in 
New  York  City. 

When  not  writing  articles, 
Mrs.  Roesch  is  performing  in 
another  role  as  the  executive 
editor  of  a  nationally  known 
yiting  school,  or  else  is  lectur¬ 
ing  to  women’s  groups  on  any¬ 
thing  from  how  to  write  to 
proper  grooming  for  business 
women. 

Mrs.  Roesch  was  bom  in 
Hackettstown,  N.  J.  and  at¬ 
tended  high  school  there  as  well 
as  Centenary  College  where  she 
®ajored  in  journalism.  After 
graduation  she  went  to  work 
for  the  New  Jersey  Fish  and 
Commission,  starting  as 
a  secretary  but  eventually  writ¬ 
ing  speeches,  and  pamphlets. 

Her  first  published  writing, 
outside  of  what  she  had  done 
for  rollege  and  high  school  pub¬ 
lications,  was  titled  fittingly 
enough,  “I  Want  to  be  a  Writer” 
®nd  it  was  bought  by  a  writer’s 
®^ine.  The  pay?  Four 
hooks  on  how  to  be  a  writer. 

editor  at  PUBLISHER 


— It’s  the  theory  of  Gene 
Nichols,  Dateline  Features, 
which  .syndicates  fillers,  that 
more  smaller  dailies  around  the 
country  are  replating  for  break¬ 
ing  national  and  international 
news  than  in  the  past,  when 
two  editions  a  day  was  maxi¬ 
mum  for  most  such  papers.  Mr. 
Nichols  writes:  “At  the  begin¬ 
ning,  better  than  50%  of  our 
customers  were  in  the  100,000- 
and-iip  circulation  bracket.  This 
is  what  we  expected,  figuring 
the  real  need  for  fillers  was 
among  papers  that  constantly 
are  replating  and  have  to  plug 
up  holes  in  a  hurry.  However, 
in  the  last  month  or  so,  we’ve 
added  a  flock  of  very  small 
papers.  Small  papers  must  be 
taking  on  new  production  prob¬ 
lems.  And  this  would  mean  re¬ 
plates.  Noteworthy,  too,  is  the 
fact  that  the  majority  of  our 
new,  small  customers  are  situ¬ 
ated  fairly  close  to  big  cities. 
Maybe  they  have  to  replate  in 
order  to  compete  with  their 
metropolitan  daily  neighbors.  Is 
there  some  sort  of  trend  a’brew- 
ing  here?” 

*  *  « 

— Martin  Branner,  award-win¬ 
ning  cartoonist,  and  his  aide. 
Max  VanBibber,  turn  out  “Win¬ 
nie  Winkle”  at  Mr.  Branner’s 
home  (for  33  years)  on  the 
banks  of  the  Niantic  River  at 
Oswegatchie,  Conn.  “Winnie”  is 
now  40,  but  does  not  look  it, 
of  course.  Back  in  1958,  when 
the  cartoonist  invited  readers  to 
submit  dress  designs,  the  Chi¬ 
cago  Tribune-New  York  News 
Syndicate  was  swamped  with 
150,000  letters.  Incidentally, 
Martin  Branner  was  on  the 
vaudeville  stage  as  a  dancer  and 
carried  a  sketch  pad  a»  a  hobby 
as  a  young  man.  He  went  into 
cartooning  without  formal  train¬ 
ing. 


Garden,  Home 
Series  for  Spring 

Two  series  of  articles,  avail¬ 
able  for  spring  publication  from 
Dorothy  H.  Jenkins  News  Serv-  i 
ice,  Inc.,  (Box  908,  Norwalk, 
Conn.)  emphasized  suburban 
readers’  spring  occupations  — 
gardening  and  making  their 
homes  more  attractive.  A  group 
of  twelve  Garden  articles  and 
another  group  of  nine  Home 
articles  have  been  planned  for 
special  sections  or  week-to-week 
reading. 

Evaluation  of  .Seeds 

All  Garden  articles  are  writ¬ 
ten  by  Dorothy  H.  Jenkins,  who 
was  garden  editor  of  the  New 
York  Times  for  13  years.  This 
group  is  headed  again  this 
spring  by  two  articles  that 
evaluate  the  great  number  of 
new  varieties  of  seeds  and 
plants  introduced  for  1961  plant¬ 
ing.  The  recommendations  are 
based  on  advance  testing  of 
seeds,  roses,  bulbs  and  some 
shrubs  in  Miss  Jenkins’  Con¬ 
necticut  garden  as  well  as  visits 
to  official  trial  gardens  through¬ 
out  the  country  in  summer.  The 
other  10  articles  cover  various 
aspects  of  spring  planting  and 
garden  care  (copy  500  words; 
photos) . 

Each  of  the  nine  articles  in 
the  Home  series  (400  words, 
photos)  has  a  timely  suggestion 
for  comfort  and  enjoyment  in 
the  months  ahead.  Ann  Jermyn 
and  George  Adams,  who  share 
the  writing  of  the  vreekly  Home 
column,  have  produced  this 
series  too. 

Gardens  for  Kids 

CLEV'ELAND 

A  new  column  on  gardening 
for  young  readers  has  been 
started  by  the  Cleveland  Plain 
I  Dealer  in  the  Sunday  editions. 
The  writer  is  Thomas  Gaetano, 
a  horticulture  teacher. 


CORRECTION 

An  error  appears  in  the  advertisement  for  The  Bell 
Syndicate,  on  page  11  of  the  new  1961  Editor  &  Pub¬ 
lisher  Year  Book,  published  this  week. 

The  names  under  two  photographs  are  transposed.  Dr. 
Benjamin  Fine's  picture  is  captioned  Raymond  Moley, 
and  vice  versa.  We  regret  this  error. 

THESE  FEATURES  ARE  AVAILABLE  PROM 

THE  BELL  SYNDICATE 

229  W.  43rd  St..  New  York  36.  N.  Y. 
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SURE-FIRE 
LAUGHTER- 
EVERY  DAY! 


by 

Ernie  Bushmiller 


FEATURE  SYNDICATE 

220  EAST  42*  STREET,  NEW  YORK  i;:  Kt 
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Vital  news  for  every  taxpayer! 


National  Road  Test 
demonstrates  superiority 
of  concrete 

for  the  tremendous 
road-building  job  ahead! 

Sponsored  by  AASHO  (American  Associa¬ 
tion  of  State  Highway  Officials),  the  National 
Road  Test  was  developed  to  answer  today’s 
big  questions  on  highway  design  and  finan¬ 
cing.  To  assure  complete  impartiality,  the 
entire  project  was  administered  and  directed 
by  the  Highway  Research  Board  of  the 
National  Academy  of  Sciences  —  National 
Research  Council. 

Near  Ottawa,  Illinois,  a  pavement  proving 
ground  8  miles  long  was  created  and  staffed 
with  engineering  and  technical  specialists. 

Army  Transportation  Corps  drivers  manned 
the  fleet  of  trucks.  836  separate  pavement 
sections  were  laid  in  6  loops,  concrete  on  one 
side,  asphalt  on  the  other.  Total  cost  of  the 
project:  27  million  dollars. 

For  2  full  years,  November,  1958  to  Decem¬ 
ber  1,  1960,  test  traffic  circled  the  pave¬ 
ments  day  and  night  until  17  million  miles 
of  travel,  1,113,762  load  applications,  millions 
of  scientific  readings  were  recorded.  The  final 
result  is  a  storehouse  of  vital  engineering  data 
needed  by  every  engineer  and  official  to  plan 
and  build  the  most  practical,  efficient  road 


system  possible.  How  the  two  pavements 
measured  up  should  be  clear  for  all  to  see. 
Here  is  conclusive  proof  of  concrete’s  extra 
value  and  riding  superiority  for  streets,  roads 
and  Interstate  highways. 

National  RoadTest  supplies  the  evidence 

1.  Concrete  is  more  durable!  A  count  of  pave¬ 
ment  sections  still  surviving  after  2  years  of 
test  traffic  showed  concrete  outlasted  as¬ 
phalt  3  to  1.  A  dramatic  demonstration  that  tax 
money  can  go  farther  when  paving  engineers 
choose  concrete. 

2.  Concrete  rides  easier.  In  ratings  of  how 
pavements  retained  the  ’*rideability”  they 
started  with,  concrete  beat  asphalt  by  a  wide 
margin.  This  confirms  again  that  only  concrete 
gives  the  smooth-riding  enjoyment  the  public 
expects  from  modem  pavements. 

The  National  Road  Test  has  been  the  most 
significant  pavement  test  in  transportation 
history.  Its  findings  will  influence  highway  de¬ 
sign  and  benefit  taxpayers  in  the  years  ahead 
as  America  meets  the  challenge  of  providing 
for  an  automobile  population  that  is  growing 
by  more  than  2  million  cars  every  year. 
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Job  Seekers 

(Continued  from  page  12) 

people  for  the  paper  under  the 
plan,  although  he  added  that 
he  never  sees  “as  many  top- 
noteh  people  as  I  would  like  to.” 

With  one  or  two  exceptions 
the  editors  and  personnel  direc¬ 
tors  interviewing  applicants 
similarly  assessed  the  quality  of 
today’s  aspirants. 

Newsday  among  those  ques¬ 
tioned  was  the  only  paper  that 
gives  a  test  to  ascertain  the 
writing  ability  and  thought 
processes  of  those  applying  for 
work. 

“We  cannot  tell  from  the  re¬ 
sults  whether  or  not  those  who 
pass  will  make  good  reporters,” 
William  J.  Woestendiek,  edi¬ 
torial  director,  said. 

William  Mcllwain,  city  edi¬ 
tor,  who  administers  the  tests, 
estimated  that  one  in  10  taking 
it  proves  to  be  good.  The  test 
is  divided  into  three  parts  and 
requires  an  average  of  three 
hours  to  complete. 

Constantly  Supervised 

Speaking  on  the  basis  of  opin¬ 
ion  only,  Sam  Day,  managing 
editor,  Netv  York  Journal  Amer¬ 
ican,  who  has  been  interview¬ 
ing  applicants  as  M.E.  since 
1942  (he  has  been  with  the 
Hearst  paper  since  1928)  de¬ 
clared  : 

“I  am  constantly  surprised  at 
how  good  those  looking  for  jobs 
are  today.  They  are  much  better 
equipped  than  when  I  started.” 

Suburbs  also  get  a  high  class 
of  applicant.  Edward  J.  Hughes, 
editorial  director  of  the  West¬ 
chester  Newspapers,  inter¬ 
viewed  a  Dartmouth  cum  laude 
graduate  last  week. 

One  city  editor,  on  the  other 
hand,  gruffly  maintained  that 
the  old  dedicated  newspaperman 
was  a  thing  of  the  past.  He 
said  all  they  think  about  is 
working  the  prescribed  number 
of  hours  and  getting  home  to 
the  wife  and  babies. 

There  was  no  method  of  on- 
the-job  training  in  New  York 
or  the  suburbs  on  the  papers 
surveyed.  Closest  to  it  is  a  trial 
period  as  reporters  provided  its 
copy  boys  and  girls  by  the  New 
York  Post,  an  informal  arrange¬ 
ment  the  News  has  of  permit¬ 
ting  copy  boys  and  girls  to  earn 
extra  money  as  substitutes,  and 
a  “training  mill”  started  by 
Norman  Newhouse  after  World 
War  II  on  the  Jamaica  Long 
Island  Press. 

Under  the  Newhouse  plan, 
journalism  students  at  Hofstra 
College  are  given  a  chance  to 
work  Saturdays  and  during  va¬ 
cations.  On  graduation  they  be¬ 
come  editorial  assistants.  Next 


they  are  given  a  reportorial 
beat.  By  three  years  they  are 
considered  full-fledged  newsmen. 
David  Starr,  associate  editor, 
who  now  interviews  applicants, 
went  through  this  mill. 

Quite  a  few  students  at  the 
Graduate  School  of  Journalism, 
Columbia  University,  get  jobs 
on  the  New  York  Times.  No 
formal  system  is  involved,  how¬ 
ever,  according  to  Richard  D. 
Burritt,  assistant  to  the  man¬ 
aging  editor. 

Screening  Process 

Turner  Catledge,  managing 
editor,  named  Mr.  Burritt  to 
screen  all  applicants  12  years 
ago  in  an  effort  to  step  up  the 
quality  of  those  hired.  Although 
department  editors  make  selec¬ 
tions,  all  but  those  engaged  by 
the  Sunday  editor,  must  pass 
through  Mr.  Burritt  and  be  con¬ 
firmed  by  Mr.  Catledge  before 
they  are  put  on  the  payroll. 

Turnover  on  the  Times  today 
is  faster  than  it  used  to  be,  ac¬ 
cording  to  Mr.  Burritt.  He  said 
this  was  due  to  the  fact  that 
the  paper  had  an  aging  staff 
and  to  the  policy  of  promotion 
from  within. 

While  there  is  no  apprentice 
system  as  far  as  copy  lx)ys  are 
concerned,  there  is  what  Mr. 
Burritt  termed  a  weeding  out 
process.  There  are  not  enough 
openings  on  the  staff  to  advance 
all  the  boys,  so  some  are  advised 
after  a  number  of  years  and 
helped  to  get  jobs  elsewhere. 

Copy  boys  when  engaged  are 
of  very  high  quality,  Mr.  Bur¬ 
ritt  said.  They  may  be  up  to 
25  years  old.  Most  of  them  are 
college  graduates,  and  have 
worked  on  college  papers.  Some 
have  worked  on  regular  news¬ 
papers  during  summers. 

Training  Copyreaders 

An  effort  is  made  to  train 
copyreaders.  They  are  engaged 
on  a  trial  basis  under  a  special 
contract  with  the  Guild.  In  ad¬ 
dition  to  copyreaders  that  are 
in  constant  demand,  the  Times 
most  often  has  to  go  outside  to 
engage  specialists  for  the  vari¬ 
ous  departments.  Mr.  Burritt 
has  a  card  index  file  of  some  300 
applications  he  keeps  up  to  date. 

The  Herald  Tribune  has  no 
one  man  screening  applicants. 
Department  editors  do  their  own 
hiring.  Richard  West,  city  edi¬ 
tor,  hires  reporters  and  rewrite 
men.  The  head  of  the  copy  desk 
engages  copyreaders.  An  assist¬ 
ant  to  the  managing  editor  is 
in  charge  of  copy  boys. 

Mr.  West  said  applicants  have 
been  averaging  four  to  five  a 
week.  He  also  receives  several 
letters  asking  for  jobs  each 
week.  During  the  past  two  years 
12  reporters  have  been  selected 
from  all  who  have  applied.  All 


but  two  were  college  graduates. 
Nine  were  under  30;  one  in  his 
30’s;  one  in  his  40’s;  and  one  in 


WT&S.  He  started  long  ago 
the  old  evening  Telegram,  left 
to  go  into  publicity,  and  finally 
decided  he’d  like  to  get  hack  on 
a  newspaper. 

A  particularly  intense  and 
eager  type  of  copy  boy  applies 
for  work  on  the  New  York  Post, 
according  to  Jesse  Simons,  per¬ 
sonnel  manager.  They  are  at¬ 
tracted,  he  said  he  believes,  by 
the  militant  liberalism  of  James 
Wechsler,  editor.  Most  are  col¬ 
lege  graduates,  although  some 
are  in  high  school.  They  range 
in  age  from  17  to  26.  Under  the 


his  early  50’s.  Nine  averaged  ^ 

from  three  to  six  years  previous  ^hey  are  given  a 

experience.  Two  of  the  12  were  thj.ee  month’s  trial  as  reporter, 
from  New  York,  five  from  New  without  definite  promise  of  a 
Jersey  suburbs,  the  balance  afterwards.  There  is  very 


from  other  parts  of  the  coun-  ijttle  turn 
try.  Mr.  West  said  he  was  im-  staff 

pressed  by  the  high  quality  of  employees, 
the  applicants. 

While  department  editors  of  10  Api 
the  News  also  do  their  own  hir- 
ing,  all  getting  jobs  on  the  pa-  r  rank  h 


little  turnover  in  the  Post’s 
news  staff  of  170  out  of  1300 


While  department  editors  of  10  Applications  a  Week 
the  News  also  do  their  own  hir- 

ing,  all  getting  jobs  on  the  pa-  ^rank  McNeil,  personnel  di- 
per  eventually  are  seen  by  Ed-  [^‘^tor,  Joumab American,  said 
ward  Quinn,  assistant  manager  receives  about  10  applia- 
of  personnel  relations.  Turn-  t'ons  a  w^k  for  editorial 
over,  he  said,  is  greatest  among  the  i^t  year  besides 

the  55  copy  boys.  “P  the  n^l  compli¬ 

ment  of  16  copy  boys,  the  J-A 
Up  from  Copy  Boy  engaged  a  total  of  28  for  its 

news  staff  of  260  out  of  2,000 


While  News  copy  boys  get  no  employes.  They  were  nine  tobu- 
formal  training,  many  stick  it  lators,  seven  reporters,  four  re- 
out  and  become  valued  members  write  men,  seven  copyreaders 
of  the  tabloid’s  staff.  Mr.  Quinn  ^jjg  artist. 


himself  started  as  a  copy  boy. 
So  did  Charles  McHarry  re¬ 


Other  than  among  copy  boys, 
there  is  little  turnover  on  the 


cently  named  a  Broadway  col-  Mirror.  Within  the  past  few 
umnist,  Dom  Usino,  suburban  weeks  a  graduate  of  the  Uni¬ 
editor,  Howard  Knapp,  picture  versity  of  Louisville  was  en- 
editor,  and  Charles  Hoerter,  gaged  to  start  on  the  bottom 
sports  editor.  Harry  Nichols,  of  the  Mirror’s  ladder, 

city  editor,  who  bosses  the  copy  Glenn  Neville,  editor,  gives  copy 
boys,  however,  never  held  that  boys  a  chance  to  write  “bottom- 

job.  He  went  to  the  city  desk  of-the-page”  editorials.  He  pays 

from  manager  of  the  old  P&A  $io  for  each  for  those  accepted 

Photos.  and  published. 

The  World-Telegram  &  Sun  Many  New  York  editors  sug- 
boasts  that  a  large  number  of  ggsted  their  ideal  reporter 
its  copy  boys  and  girls  who  work  should  be  a  native  New  Yorker, 
under  Joe  Janoff,  administra-  guch  a  one  is  Frank  Lynn,  32, 
tive  assistant  on  the  city  editor,  jjqw  writing  politics  for  the 
have  graduated  into  good  city  WT&S.  As  long  as  he  can  re¬ 
room  jobs.  Mr.  Janoff,  however,  member  he  has  wanted  to  be  i 
is  thinking  of  engaging  older  newspaperman.  While  in  hijdi 
men  for  this  starting  position,  school  he  started  working  for 
His  most  reliable  copy  boy  at  the  old  Brooklyn  Eagle.  Best 
present  he  said,  is  David  Daly,  job  he  could  get  was  in  the 
over  70.  classified  advertising  depart- 

At  least  21  WT&S  reporters  ment.  But  that  got  his  foot  in 
began  as  copy  boys  or  girls,  the  door.  He  worked  in  that  de- 
Marie  Torre,  now  TV  columnist  partment  all  through  high  school 
on  the  Herald  Tribune,  began  and  Fordham  University,  from 
that  way,  as  did  Myron  Rosen-  which  he  was  graduated  in  1951- 
berg,  assistant  financial  editor.  After  college  he  started  on 
and  Bob  Deasy,  assistant  real  the  Eagle  as  copy  boy  at  $26 » 


estate  editor. 


No  .Age  Barrier 


week.  Then  moved  to  editoriil 
clerk,  assisting  the  city  editor. 
In  March  1953  he  became  a  ro¬ 


under  New  York  state  law  porter.  He  was  writing  a  polib- 
it  is  illegal  to  discriminate  in  cal  column  for  the  Eagle  whet 
giving  jobs  on  account  of  age.  that  paper  folded,  in  1955  and 
Mr.  Burritt  of  the  Times  said  got  a  job  immediately  on  the 
age  is  no  barrier  if  the  appli-  Brooklj-n  section  of  the  WT4S. 
cant  has  real  ability.  Jim  How-  Now  he  earns  over  Guild  seal* 
ard,  a  veteran  was  recently  en-  for  reporters,  and  thorou^ 
gaged  as  a  rewrite  man  on  the  enjoys  his  job  as  political  writ*- 
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jlirror  Building 

(Continued  from  page  11) 


Four  lines  will  be  supplied  by 
the  Goss  Printinff  Press  Com- 
pgjy — two  are  already  in  use 
ind  one  more  is  in  course  of 
erection — and  the  fifth  will  come 
from  R-  Hoe  &  Crabtree.  All 
yill  be  erected  by  1963. 

The  Press  Hall  has  a  total 
height  of  35  feet. 

Each  of  the  two  Goss  lines 
consist  of  16  double- width  82" 
printing  units,  capable  of  print¬ 
ing  a  maximum  web  width  of 
66";  4  double  folders,  4  vertical 
late  news  and  seal  units,  and  16 
automatic  Witton- James  three 
armed  reelstands  and  auto¬ 
pasters. 

Each  octuple  press  will  pro¬ 
duce  a  32-j)age  tabloid  Daily 
Mirror  or  Sunday  Pictorial  from 
each  single  fold.  Facilities  are 
provided  to  make  it  possible  to 
run  decuple  or  double  sextuple 
combinations. 

The  presses  have  been  de¬ 
signed  to  allow  for  the  addition 
of  colour  decks  and  are  also 
adaptable  for  the  insertion  of 
pre-printed  pages. 

Although  the  presses  are  each 
capable  of  printing  50,000  copies 
per  hour  it  is  intended  to  oper¬ 
ate  them  at  40,000  copies  an  hour 
during  normal  production. 

The  fudge  and  seal  arrange¬ 
ments  allows  for  printing  a  solid 
panel,  some  4"  deep,  across  the 
head  of  the  paper  on  both  the 
front  and  back  pages. 

A  special  feature,  used  for  the 
first  time  in  England,  is  the 
Goss-tension  lock-up  method  of 
attaching  stereo  plates  to  press 
cylinders. 

Nearby  are  storage  facilities 
for  50  tons  of  black  news  ink 
and  1,000  tons  of  paper. 

Gonveyor  System 

For  getting  the  printed  copies 
to  the  publishing  room  on  the 
ground  floor  Igranic  conveyors 
have  been  installed  over  dis¬ 
tances  ranging  from  30  to  130 
feet.  The  parallel  endless  coiled 
steel  wire  belts,  running  over 
grooved  rollers,  make  it  almost 
impossible  for  the  copies  to  drop 
out 

Each  conveyor  incorporates 
counting  devices  which  contin¬ 
uously  record  the  number  of  pa¬ 
pers  delivered.  Separate  totals 
from  each  conveyor  and  totals 
from  all  conveyors  are  continu¬ 
ously  recorded  in  a  Tote  room. 
The  publishing  room  itself 
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are  slid  over  the  window  boards 
out  to  the  vans.  At  any  one  time 
26  vans  can  be  loaded.  They 
stand  on  an  internal  roadway. 

At  the  moment,  16  delivery 
heads  arranged  in  two  lines 
bring  the  papers  up  from  the 
press  folders  in  the  basement 
onto  the  main  conveyor,  ar¬ 
ranged  in  the  form  of  an  en¬ 
close  l(X)p,  incorporating  12  di¬ 
verter  mechanisms. 

The  drive  to  each  section  of 
the  main  loop  is  reversible  and 
the  operation  is  completely  auto¬ 
matic  once  the  conveyor  controls 
are  set. 

The  bundles  are  automatically 
wrapped  and  tied  and  then  auto¬ 
matically  ejected  on  to  the  win¬ 
dow  boards  ready  for  the  wait¬ 
ing  vans.  Each  of  the  string 
units  can  tie  18  bundles  per 
minute. 

In  the  Foundry 

The  lower  foundry  is  on  the 
third  basement.  Matrices  come 
down  an  88-foot  chute  from  the 
upper  foundry  on  the  second 
floor. 

Six  casting  machines  can  pro¬ 
duce  24  plates  a  minute.  The 
plates  are  automatically  trans¬ 
ferred  to  the  presses  by  con¬ 
veyors.  The  destinations  of  each 
plate  is  controlled  automatically 
from  the  foundry. 

Newsprint  is  unloaded  from 
lorries  onto  three  Reel  Lower- 
ators.  Two  Lowerators  deliver 
reels  direct  to  the  fourth  base¬ 
ment  and  the  other  takes  them 
also  to  the  second  basement. 

At  the  fourth  floor  basement 
the  reels  are  ejected,  automati¬ 
cally,  onto  slat  conveyors  run¬ 
ning  flush  with  the  floor. 

There  are  45  typesetting  ma¬ 
chines  in  the  second  floor  com¬ 
posing  room.  Fourteen  are  new, 
11  of  these  being  Linotype  Model 
78s  and  the  rest  Ludlows. 

One  Linotype  machine  is  fitted 
with  an  attachment  for  the 
alignment  of  characters,  such  as 
Greek  or  Amharic,  where  the 
alphabet  may  be  on  two  align¬ 
ments.  This  automatic  duplex 
shift  is  time-saving  for  italic  or 
bold  in  English  and  other  lan¬ 
guages. 

Also  on  the  same  floor  six  new 
Rotary  Hand  Mitring  machines 
and  four  new  Saw  Trimmers 
have  been  installed. 

Copy  is  received  from  the 
third  floor  newsroom  via  tubes, 
part  of  8,500  feet  of  document 
tubes  throughout  the  building. 

Among  the  equipment  in  the 
engraving  department  are  two 
‘Dirats’  powderless  etching  ma- 


The  main  feature  is  the  cord¬ 
less  automatic  telephone  system 
of  98  exchange  lines,  13  private 
wires  and  800  extensions  with 
expansion  facilities  of  up  to  200 
exchange  lines  and  1,800  exten¬ 
sions. 

In  the  elaborate  telephoto  unit 
are  four  Muirhead  D-700  picture 
receiving  units  and  three  Muir¬ 
head  D628  picture  transmitters 
each  handling  a  picture  size  of 
10"xl0"  with  a  possible  trans¬ 
mission  and  receipt  time  of  8 
minutes  per  picture. 

In  the  Wire  Room  are  8  per¬ 
forators  (type  7)  for  converting 
the  words  to  punched  tape,  10 
transmitters  (type  6S5)  for 
converting  punched  tape  to  elec¬ 
trical  impulses  and  actual  trans¬ 
mission  and  10  receivers  (Type 
.54)  for  incoming  messages.  All 
are  made  by  the  Creed  com¬ 
pany. 

The  building  design  was  a 
joint  venture  between  Sir  Owen 
Williams  &  Partners  and 
Messrs.  Anderson,  Forster  & 
Wilcox  with  Hulme  Chadwick  as 
the  design  consultant. 

The  main  building  contract 
alone  cost  £4V*  million — $12,- 
000,000 — and  the  total  floor  area 
is  10 acres.  The  building  rises 
169  feet  above  ground  level  and 
35,000  square  feet  of  glass  in¬ 
cluding  4,000  square  feet  of  ‘A" 
armor-clad  glass  were  used  in 
glazing  the  building. 

There  are  330  stainless  steel 


wall  panels  in  the  press  hall  and 
foundry  for  durability  and  ease 
of  cleaning. 

There  are  six  automatic  pas¬ 
senger  lifts,  6  goods  lifts  and 
one  lift,  with  a  special  lock,  for 
use  by  senior  executives.  The 
l)oard  room  is  on  the  ninth  floor. 
Only  the  directors’  doors  lock 
from  the  inside.  In  the  chair¬ 
man’s  office  there’s  a  fireplace. 

A  large  staff  canteen  is  lo¬ 
cated  on  the  first  floor  and  a 
well-equipped  first  aid  center  on 
the  second  floor. 

Most  eye-catching  part  is  the 
entrance  hall  which  is  designed 
also  as  an  exhibition  hall.  An 
open  area  has  been  designed  for 
the  public. 

It’s  taken  a  long  time  a-build- 
ing.  Cecil  C.  King  turned  the 
first  spade  of  earth  in  April, 
1956. 

• 

Wall  Street  Journal 
Plans  Eighth  Plant 

Plans  for  construction  of  a 
Wall  Street  Journal  publishing 
plant  in  Southern  California 
were  announced  this  week  by 
Bernard  Kilgore,  president. 

The  new  center  will  be  in 
Riverside,  Calif.,  60  miles  east 
of  Los  Angeles.  A  tract  of  ap¬ 
proximately  22  acres  has  been 
purchased. 

This  will  be  the  eighth  Wall 
Street  Journal  printing  center 
and  the  second  in  California. 


- - „  — . . —  chines.  A  totally  enclosed  Plane- 

snows  the  greatest  advance  yet  tary  movement  ensures  perfect 
in  the  use^  of  mechanization  in  four-way  etching  without  the 
ntain.  Wherever  possible  me-  necessity  of  manual  adjustment, 
cnanical  and  automatic  devices  One  of  the  features  of  the 
•mve  been  used  throughout  the  building  where  3,000  persons 
in  wrapping  and  ty-  work  is  the  advanced  design  of 
*n?  the  newspapers  before  they  the  communications  department. 
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MiAiiiiKC  YUliii  mum 

By  Cyrus  Barrett,  Jr. 

the  &  A  column  that  answers  personal  business 
questions  .  .  .  times  weekly. 

■  . 

(N’  Barren,  Jr.,  Kucressful  Chicago  ad¬ 
vertising  executive,  writes  authoritative 
answers  to  rour  readers'  questions,  creat¬ 
ing  a  feature  which  is  sure  to  boost  your 
readership  and  circulation. 

Mimilllli  VOIIK  BUSINESS 

appeals  to  people  of  every  a^e  and  income  .  .  .  asking 
questions  aluiut  areas  of  broatl  interest  and  applica¬ 
tion,  such  as: 

How  Much  Medical  Insurance  Should  We  Have? 
Can  I  Turn  My  Hobby  Into  A  Business? 

Should  I  Lend  Money  To  My  In-Laws? 

Can  My  Son  Attend  College  On  My  Income? 

Additionally,  MINDING  YOUR  BUSINESS  includes 
a  complete  reader  mail  service,  offering  l)ooklets  on 
key  personal  business  subjects  ...  at  no  cost  or 
trouble  to  you.  Write  or  wire  collect  today  for 
samples  and  quote. 

National  Newspaper  Syndicate 

Inc.,  of  .4merica  1^ 

326  W.  MADISON  ST.  •  CHICAGO  6 

STote  2-1393  •  ROBERT  C.  DILLE,  President 
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DAILIES  OFFERING  BLXK.  C-I-D  OR  OTHER  FREQUENCY  DISCOUNTS  ON  NATIONAL  ADS 


Frequency 

Circulation  Bulk  C-I-D  Other  Representative 


Indiana: 


Bloomington  Herald- 
Telephone  . 

14,339 

X 

X 

IDN 

Gary  Post-Tribune . 

60,702 

Xi 

X 

X 

BK&M 

Evansville  Courier  &  Press 

103.738 

— 

X 

— 

S-H 

Indianapolis  Star  &  News  . 

379,031 

X 

X 

X 

K-S 

Lafayette-West  Lafayette 
Journal  &  Courier . 

41,316 

X 

X 

S-F-W 

Marion  Chronicle, 

Leader-Tribune . 

24.021 

X 

X 

S-F-W 

South  Bend  Tribune . 

1  1  1,779 

X 

X 

X 

SB&F 

Terre  Haute  Tribune-Star  . 

57,973 

— 

X 

— 

WW 

Iowa: 

Clinton  Herald  . 

22,870 

X 

A-K 

Davenport  Times-Democrat 

54,355 

— 

— 

X 

J&K 

Des  Moines  Register 

Tribune . 

352,623 

X 

_ 

X 

SM&S 

Kansas: 


Kenfucky: 

Bowling  Green 


Park  City  News  . 

1 1,454 

_ 

X 

_ 

WW 

Hopkinsville  Kentucky 

New  Era  . 

9,583 

X, 

WW 

Louisville  Courier-Journal 
and  Times  . 

391,326 

X 

B 

Mayfield  Messenger  . 

7,019 

— 

X 

— 

GAS 

Louisiana: 

Alexandria  Town  Talk  .... 

24,966 

X 

X 

J.B. 

Baton  Rouge  Advocate, 
State-Times  . 

75,790 

X 

X 

J.B. 

New  Orleans  Times- 

Picayune,  States  &  Item 

353,943 

X 

— 

X 

J&K 

Maine: 

Maryland: 

Baltimore  News-Post 

American  . 

230,204 

X 

HAS 

Cumberland  News  Times  .  . 

33,821 

X 

— 

X 

SB&F 

MassacbuseHs: 


Beverly  Times  . 

8.006 

X 

— 

— 

Direct 

Boston  Globe  . 

335,941 

X 

— 

— 

MMN 

Boston  Herald-Traveler  .  . 

346,888 

X 

— 

X 

S-F-W 

Boston  Record-American  .  . 

537,156 

X 

— 

X 

HAS 

Lowell  Sun  . 

43,185 

X 

— 

— 

SB&F 

No.  Attleboro  Chronicle  . 

3,903 

X 

— 

— 

Mulliqan 

Quincy  Patriot-Ledger  .  . . 

46. 1 64 

X 

— 

— 

W-G 

Worcester  Telegram- 
Gazette  . 

150,643 

X 

X 

— 

MR&S 

Michigan: 

Bad  Axe  Tribune  . 

3,930 

X 

Scheerer 

Battle  Creek  Enquirer 
&  News  . 

38,126 

X 

X 

S-F-W 

Detroit  Free  Press  . 

501,1 15 

X 

— 

— 

SB&F 

East  Tawas-Tawas-Oscoda 
Huron  Shore  News-Press 

4,367 

X 

Scheerer 

Escanaba  Press  . 

9,947 

X 

— 

— 

Scheerer 

Holland  Sentinel  . 

13,493 

X 

— 

— 

Scheerer 

Iron  Mountain  News  .  .  . 

9,759 

X 

— 

— 

Scheerer 

Lansing  State  Journal  .  . 

66,493 

X 

— 

X 

S-F-W 

Marquette  Mining  Journal 

14,680 

X 

— 

— 

Scheerer 

Midland  News  . 

1 1,578 

X 

— 

— 

Scheerer 

Owosso  Argus- Press  .  . 

13,580 

X 

— 

— 

Scheerer 

Pontiac  Press  . 

60,238 

X 

— 

X 

SM&S 

Port  Huron  Times  Herald 

3 1 .703 

X 

— 

X 

W-G 

Minnesota: 

Duluth  News  Tribune, 

Herald  . 

80,468 

X 

R-J 

Mankato-No.  Mankato 

Free  Press  . 

21,190 

X 

W-G 

Minneapolis  Star  Tribune  . 

527,414 

X 

— 

X 

SM&S 

St.  Paul  Pioneer  Press, 
Dispatch . 

219,144 

X 

_ 

_ 

R-J 

Winona  News . 

21,625 

— 

— 

X 

J&K 

64 


Circulation 


Mississippi: 

Clarksdale  Press  Register  .  4,753 

Corinth  Corinthian  .  4.630 

Greenville  Delta 

Democrat-Times  .  13,828 

Jackson  Clarion-Ledger, 

News  .  92,329 

Missouri: 

Poplar  Bluff  American 

Republic  .  13,319 

St.  Louis  Globe-Democrat  339,129 

St.  Louis  Post-Dispatch  .  ,  385.639 

Sikeston  Standard  .  4  843 

Springfeld  News,  Leader 
&  Press .  65,473 

Montana: 

Great  Falls  Tribune  Leader  43,061 

Nebraska: 

Omaha  World-Herald  ....  250,330 

Nevada: 

Elko  Free  Press  .  2,900 

Las  Vegas  Review-Journal  25,781 

Reno  Nevada  State 
Journal  Gazette  .  35.113 


New  Hampshire: 


New  Jersey: 

Bayonne  Times  .  14,581 

Elizabeth  Journal  .  52.917 

Hackensack  Record  .  98,806 

Long  Branch  Record  .  10,490 

Morristown  Record  .  16,021 

Newark  News  .  273,705 

Newark  Star-Ledger  .  235.336 

Passaic-Clifton 

Herald-News .  69,727 

Paterson  Call  .  30,988 

Paterson  News  .  52,145 


Frequency 

Bulk  C-I-D  Other  Representetivt 


— 

X 

— 

WW 

— 

X 

— 

WW 

— 

X 

— 

WW 

X 

X 

— 

Katz 

— 

X 

— 

WW 

X 

X 

— 

MR&S 

X 

— 

— 

MMN 

— 

X 

— 

WW 

— 

X 

— 

B 

X 

— 

X 

Katz 

X 

— 

X 

O&O 

X 

,x. 

W-H 

— 

— 

X 

A-K 

X 

_ 

X 

W-H 

X 

_ 

X 

B&M 

X 

— 

— 

SB&F 

X 

— 

X 

W-G 

X 

— 

— 

W-G 

X 

— 

— 

BK&M 

X 

— 

— 

O&O 

X 

— 

— 

MR&S 

X 

X 

J.  J.  Todd 

X 

_ 

_ 

BK&M 

X 

— 

SB&F 

Or* 

3«n 

Eug 

La 

Ve 

?orl 

Pori 

Pea 

A'le 

ei« 

Erie 

Sal 

Hai 

Ho( 

Lan 

J 

Lab 

Lav 

T 

Oil 

h 

Phil 

Phil 

Phil 

Pitt 

s 

Pitt 

Scr 

s 

Uni 

s 

kkt 

Soa 

Chi 

( 

Co 

Sn 

On 

[ 

Sfx 

J 

Sjn 

Uni 


New  Mexico: 


Sot 

Sio 


New  York: 

Amsterdam  Recorder  .... 

13,783 

— 

X, 

— 

Direct 

N.  Y.  Herald  Tribune  .... 

336,647 

X 

— 

X 

SM&S 

N.  Y.  News  . 

2,021,395 

X 

— 

— 

FA 

N.  Y.  Times  . 

N.  Y.  World-Telegram 

644,175 

X 

— 

— 

S-F-W 

&  Sun  . 

448.828 

X 

— 

X 

S-H 

Schenectady  Gazette  .... 
Syracuse  Herald-Journal 

47,136 

X 

X, 

— 

Katz 

Herald-American  . 

229,900 

X 

— 

— 

MR&S 

North  Carolina: 

Fayetteville  Observer  .... 

28,000 

X 

— 

X 

W-G 

Goldsboro  News-Argus  .  . 

12,605 

— 

X 

— 

GAS 

Greensboro  News  Record 

1 18.667 

X 

— 

X 

J&K 

Kinston  Free  Press  . 

10,336 

X 

— 

X 

Mulligan 

Morganton  News-Herald  . 

6.000 

— 

X 

— 

GAS 

Sallsbury-Spencer  Post  .  . 

North  Dakota: 

19,21 1 

X 

X 

W-G 

Ohio: 

Canton  Repository  . 

71,221 

— 

— 

X 

SB&F 

Cincinnati  Enquirer . 

Cincinnati  Post  & 

217,449 

X 

— 

,x 

MR&S 

Times-Star  . 

274,874 

X 

— 

— 

S-H 

Cleveland  Plain  Dealer  .  . 

319,662 

— 

— 

X 

c&w 

Lima  Citizen  . 

24,753 

— 

X 

Shannon 

Lima  News  . 

25,083 

X 

X 

— . 

Katz 

Mansfield  News-Journal  . . 

33,673 

X 

X 

— 

Shannon 

Niles  Times  . 

7,104 

X 

— 

— 

B-K 

Toledo  Times  Blade . 

Oklahoma: 

216,749 

X 

X 

MR&S 

(  Continued 

on  next  page) 
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DAILIES  OFFERING  DISCOUNTS 

Frequency 


Circulation 

Bulk 

C-l-D  Other 

Representative 

Oregoa; 

lend  Bulletin  . 

5.824 

X 

X 

W-H 

c.igana  Reqister-Guard  . . 

39,614 

X 

X 

— 

S-F-W 

La  Grande  Observer - 

3,576 

— 

— 

X 

W-H 

Bedford  Mail  Tribune  ... 

17,502 

— 

— 

X 

W-H 

JorHand  Oregon  Journal  . . 

143,593 

— 

— 

X 

O&O 

’oftland  Oregonian  . 

200,116 

X 

— 

X 

MR&S 

ftnnyirania: 

Allentown  Call-Chronicle  . . 

104,089 

,x 

SB&F 

EHwood  City  Ledger - 

6,037 

X 

— 

— 

B-K 

Erie  Times-News  . 

79.668 

— 

X 

— • 

Katz 

Gettysburg  Times  . 

7,130 

X 

— 

— 

B-K 

Harrisburg  Patriot-News  . . 

1 17.344 

X 

X 

— 

MR&S 

Homestead  Messenger  .  . . 

8,724 

X 

— 

— 

G-DeL 

Lancaster  Intelligencer 
Journal,  New  Era.  News 

82,167 

X 

_ 

Direct 

Lebanon  News  . 

23,690 

X 

— 

X 

SB&F 

Levittown-Bristol 

TImes-Courier . 

35,690 

X 

B-K 

Oil  City  Derrick, 

News-Herald . 

22,352 

X 

X 

Shannon 

Philadelphia  Bulletin  . 

705,599 

X 

— 

— 

MMN 

Philadelphia  Inquirer  .... 

618.912 

X 

X 

— 

FA 

Philadelphia  News . 

270,746 

X 

— 

— 

Direct 

Pittsburgh  Post-Gazette 
Sun-Telegraph . 

310,176 

X 

. 

X 

MR&S 

Pittsburgh  Press  . 

368.437 

X 

— 

— 

S-H 

Scranton  Tribune, 

Scrantonlan  . 

35.200 

X 

X 

W-G 

Unlontown  Herald 

Standard  .  .  . . 

26,177 

— 

X 

— 

B-K 

Rkodt  Island: 

Saiih  Carolina: 

Charleston  News  & 

Courier,  Post  . 

97,215 

X 

X 

JB 

Columbia  State  Record  .  . 

1  17,630 

X 

— 

X 

6 

Greenville  News  Piedmont 

105,737 

X 

— 

X 

W-G 

Orangeburg  Times  & 
Democrat . 

7,977 

X 

GAS 

Spartanburg  Herald- 
Journal  . 

45,963 

X 

GAS 

Sjmter  Item  . 

9,255 

— 

X 

— 

GAS 

Union  Times  . 

5,317 

— 

X 

— 

GAS 

Soetk  Dakofa: 

Sioux  Falls  Argus-Leader  . 

49,758 

_ 

X 

_ 

B 

Tesnesset: 

Bristol  Herald  Courier 
Virginia-Tennessean  .... 

28,61 1 

X 

GAS 

Cleveland  Banner  . 

7,190 

_ 

X 

_ 

GAS 

Columbia  Herald  . 

10,136 

— 

X 

_ 

WW 

Elzabethon  Star  . 

5,849 

_ 

X 

_ 

GAS 

Johnson  City 

Press-Chronicle  . 

21,193 

X 

X 

JB 

Maryville-Alcoa  Times  .  . . 

10,252 

_ 

X 

_ 

GAS 

Memphis  Commercial 
Appeal,  Press-Scimitar  . 

362,779 

X 

S-H 

Nashville  Banner  . 

232,715 

_ 

X 

_ 

B 

Shelbyville  TImes-Gazette  . 

4.548 

— 

X 

— 

WW 

feios; 

Corpus  Christ!  Caller-Times 

9 1 , 1 24 

X 

X 

Tex.  H-H 

Edinburgh  Review  . 

4,696 

X 

_ 

_ 

C.  W.  Hurley 

Houston  Chronicle  . 

205,824 

X 

_ 

X 

B 

Houston  Post 

218,013 

X. 

_ 

X 

MR&S 

Houston  Press  .  . 

102,517 

X 

_ 

X 

S-H 

San  Antonio  Light  . 

1 10,070 

X 

_ 

X 

HAS 

Wichita  Falls 

Record-News.  Times  .  . . 

47,124 

X 

X 

_ 

Katz 

Utah: 

Vermont; 

Burlington  Free  Press . 

32,549 

X 

X 

JKG&  S 

^iyinia: 

C  fton  Forge  Review  . . . 

2,850 

X 

Direct 

Newport  News  Press 
Times-Herald 

71,244 

X 

,x 

S-F-W 

Norfolk  Virginian-Pilot 
Ledger-Dispatch . 

208,479 

X 

X 

JB 
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Discount  Rate 
For  Agency  Ads 

Philadelphia 

A  special  rate  for  advertising 
agency  promotion  has  been  es¬ 
tablished  by  the  Philadelphia  In¬ 
quirer.  The  rate  of  $1.25  per 
line  daily  represents  a  discount 
of  22%  from  the  national  flat 
rate  of  $1.60.  It  is  non-commis- 
sionable. 

The  rate  applies  to  advertis¬ 
ing  clearly  designed  to  promote 
agency  values  and  services.  Ac¬ 
count  and  brand  names  may  be 
used  in  copy  only  to  illustrate 
client  acceptance. 

Upon  request,  the  Inquirer 
will  try  to  position  agency  ad¬ 
vertising  with  the  advertising 
column  published  every  Monday. 


KEY  TO  REPRESENTATIVES 

WW— Wallace  Witmer  Co. 

(fAS — General  Advertising  Service. 

JB — John  Budd  Co. 

W-H— West-Holliday  Co. 

B — Branham  Co. 

()&0 — (VMara  &  Ormsbee.  Inc. 

MR&S — Moloney.  Kegan  &  Schmitt. 
CAW — Cresmer  A  Woodward,  Inc. 
SMAS — Scolaro.  Meeker  A  Scott,  Inc. 
R-J — Ridder-Johns.  Inc. 

S-H — Scripps-Howard  Newspapers. 
SBAF — Story,  Brooks  A  F'inley,  Inc, 
W-G-Ward-Griffith  Co. 

S«F'-W — Sawyer«F'erguson>Walker  Co. 
MMN — Million  Market  Newspapers.  Inc. 
Katz — Katz  Agency.  Inc. 

IDN — Inland  l>aily  Newspapers. 

BKAM — Burke,  Kulpers  A  Mahoney, 
Inc. 

K*S — Kelly«Smith  Co. 

A-K — Allen*Klapp  Co. 

JAK — Jann  A  Kelley,  Inc. 

HAS — Hearst  Advertising  Service  Inc. 
BAM — Bogner  A  Martin. 

F'A — F'itzpatrick  Associates. 

B>K — Bottinelli'Kimball,  Inc. 

G-DeL — GaIlagher«I)e  Lisser.  Inc. 

Tex,  H-H — Texas  Harte-Hanks  News¬ 
papers. 

JKGAS — Johnson,  Kent.  Gavin  A  Sind- 
ing,  Inc. 


Suggests  P.O. 
Air  Service 
For  2nd  Class 

Chicago 

A  proposal  to  establish  a 
second  class  air  mail  category 
for  newspapers  or  “time  value” 
mail  has  been  made  to  postal 
authorities  by  Henry  Zwimer, 
Midwest  director  of  Fairchild 
Publications. 

Mr.  Zwimer  said  he  has  can¬ 
vassed  many  publishers  of  con¬ 
sumer  and  business  newspapers 
who  have  expressed  an  urgent 
need  for  such  stepped-up  de¬ 
livery  serv’ice. 

ReaMtnable  Premium 

“All  of  these  publishers  have 
expressed  the  willingness  to  pay 
a  reasonable  premium  over 
existing  surface  rates  for  such 
optional  deliverj*  by  air  to  dis¬ 
tant  readers,”  wrote  Mr.  Zwir- 
ner  to  Postmaster  General  J. 
F^dward  Day. 

Mr.  Zwimer  estimates  it  would 
cost  about  25%  more  to  move 
■second  class  newspapers  by  air 
through  the  space  available 
method.  “If  publishers  were 
charged  a  premium  of  50%  or 
more  for  the  air  service,  it  is 
obvious  that  the  Post  Office 
would  he  farther  ahead  finan¬ 
cially,”  he  said. 

Mr.  Zwimer  .said  he  was  con¬ 
fident  that  newspapers  with  far- 
flung  distribution  would  be  in¬ 
terested  in  his  proposal. 


Circulation 


Pulaski  Southwest  Times  ..  4,671 

Radford  News-Journal  ....  3,496 

Richmond  TImes-Dispatch, 

New  Leader  .  252,606 

Woihington; 

Bremerton  Sun  & 

News  Searchlight .  21.400 

Bellingham  Herald  .  20.358 

Centralla  Chehalls 

Chronicle .  1.0,326 

Everett  Herald  .  29,945 

Longview  News .  18,518 

Seattle 

Post-Intelligencer  .  213.231 

Seattle  Times  .  223,264 

Vancouver  Columbian  ....  23,358 

Wenatchee  World .  18,297 

IVesf  Virginia: 

Beckley  Post-Herald 

Raleigh  Register  .  28.260 

Charleston  Gazette. 

Gazette-Mall .  121.353' 

Wisconsin: 

Eau  Claire  Leader  Telegram  27,279 

Kenosha  News .  23.853 

La  Crosse  Tribune .  32.377i 

Milwaukee  Journal .  370.989 

Sheybogan  Press  .  27,044 

Wis.  Rapids  Tribune .  9,537 


Wyoming: 


Frequency 

Bulk  C-l-D  Other  Representative 


— 

X 

_ 

GAS 

— 

X 

— 

GAS 

_ 

_ 

X 

S-F-W 

X 

— 

X 

W-H 

,x 

— 

X 

W-H 

X 

_ 

X 

W-H 

X 

— 

— , 

W-H 

X 

— 

X 

W-H 

X 

X 

HAS 

X 

— 

X 

O&O 

X 

— 

X 

W-G 

X 

— 

X 

W-H 

X 

— 

— 

W-G 

X 

— 

— 

JKG&S 

_ 

X 

Shannon 

X 

— 

— 

J  &  K 

X 

— 

X 

J  &  K 

X 

— 

— 

MMN 

X 

— 

X 

W-G 

— 

X 

X. 

Scheerer 

65 


Fliers  ’  Parley 

(Continued  from  page  13) 


ington  representatives  if  there 
was  an  advance  copy  of  the 
fliers’  statement  which  was  ac¬ 
cessible  to  Drew  Pearson  and 
from  which  he  wrote  the  “fore¬ 
cast”  which  appeared  several 
hours  before  the  conference  be¬ 
gan.  At  first  the  Washington 
representatives  denied  the  exist¬ 
ence  of  an  earlier  statement. 
But  later  a  Washington  source 
who  declined  to  be  identified 
said  an  earlier  version  of  tbe 
statement  had  been  checked  and 
approved  in  Washington  Mon¬ 
day  and  was  hand-carried  back 
to  Forbes  and  that  Captains 
McKone  and  Olmstead  had  gone 
over  it  to  make  it  “simpler  and 
more  readable.”  This  source  con¬ 
jectured  that  Mr.  Pearson’s 
story  was  written  on  the  basis 
of  what  information  could  be 
passed  on  to  him  by  some  one 
who  had  an  opportunity  to  give 
it  a  quick  glance  in  the  proc¬ 
essing. 

It  also  became  known  in 
Washington  later  that  the  Air 
Force  fliers  would  be  exempted 
from  the  Defense  Department 
rule  which  forbids  military  of¬ 
ficers  to  sell  stories  about  their 
service  experiences.  The  two 
RB47  fliers  have  already  signed 
a  publishing  agreement. 


Ruby  Evans 

(Continued  from  page  7) 


Mrs.  V.  was  importing  the  en¬ 
tire  cast  of  a  Broadway  musical 
and  had  a  theatre  constructed 
on  the  grounds  of  the  estate 
to  house  the  production.  Of 
course,  reporters  were  unwel¬ 
come,  armed  guards  having  spe¬ 
cial  orders  to  give  the  press  the 
strong  arm  should  they  try  to 
crash  the  three-day  party. 

“You  can  be  sure  Mrs.  V.  was 
properly  puzzled  and  not  a  little 
irk^  to  find  that  all  the  New 
York  papers  devoted  columns  of 
type  to  a  detailed  report  of  the 
entire  affair.  She  never  did  find 
out  who  the  reporter  was  nor 
how  the  reporter  had  crashed.” 

Now  it  can  be  told.  That 
blonde  in  the  second  chorus  line 
— the  one  who  nev’er  opened  her 
mouth  during  the  singing — that 
was  Ruby. 

Today,  on  Long  Island’s 
North  Shore  where  she  lives 
and  works.  Ruby  has  become  as 
celebrated  as  tbe  people  she  has 
known  and  written  about. 


3*€i/tA  jn. 


NEWSPAPER  SALES. 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Appraisals 


YOUR  CONFIDENCE 
RESPECTED 


TEmple  3-3018 


RALEIGH.  N.  C. 

1807  McDonald  lane 


NATION-WIDE  DERSONAl  SERVICE. 


$6  Million 

(Continued  from  page  10) 


1,350  on  Payroll 


Though  Ruby  has  been  on  the 
receiving  end  of  editorial  brick¬ 
bats  once  or  twice  during  her 
63  years  as  a  reporter,  she  has 
received  mostly  kudos. 

“I  remember  scooping  all  the 
reporters  in  the  country.”  Ruby 
recalls.  “I  was  free-lancing  in 
New  York  when  Mrs.  Cornelius 
Vanderbilt  threw  one  of  her 
wing-dings  at  Newport  in  honor 
of  the  Duchess  of  Marlborough. 


Chi.  Papers 
Do  Fast  Job 
On  Tornado 


to  hospitals  to  inter\iew  the 
injured. 

Likewise,  the  Sun-Times  dis¬ 
patched  six  reporters  and  four 
photographers  to  the  affected 
area,  fanning  out  their  staffers 
when  it  become  apparent  that 
other  areas  were  involved  in 
that  \'icinity. 

Tom  Kinahan,  American  cam- 


Chicago  newsmen  took  the  erainan  was  on  his  way  home 
‘high  wind”  that  proved  to  be  the  South  Side  when  he  en- 


a  tornado  on  the  South  Side,  ^-ountered  some  of  the  wreckage 


laying  waste  to  an  area  of  833  ^ po^r 


square  blocks,  in  stride  March  immedi^ely  began 

4  as  thpv  tbp  taking  pictures.  Two  other 


Total  emplo>Tnent  is  up  to  1,- 
350  full-time  (as  against  800) 
and  several  hundred  part-time 
(mostly  mail  inserters). 

It’ll  soon  have  75  classified 
ad  jKisitions  (up  from  30  in 
’50). 

Sev-en  Goss  presses  with  56 
units  soon  will  be  able  to  run 
112-page  papers  with  eight  full- 
color  spots  and  eight  spot-color 
spots  at  a  rate  of  50,000  copies 
per  hour.  (Old  equipment:  two 
presses  with  16  units). 

Six  Fotosetters  (the  Post  says 
it’s  one  more  than  the  Govern¬ 
ment  Printing  Office  has  and 
more  than  any  other  U.  S. 
daily). 

A  Klischograph  machine  (only 
one  owned  by  a  newspaper) 
which  reproduces  both  color  and 
black  -  and  -  white  photographic 
plates) . 

Seven  Cutler-H  ammer  auto¬ 
matic  stackers  (new). 

49  Linotypes,  virtually  all  of 
which  are  replacements  for 
original  machines. 

"Three  eight-head  Sheridan 
automatic  inserting  machines. 

Seven  feeder  lines  will  lead 
from  the  presses  to  chutes  “very 
nearly  automatically”  to  replace 
two  earlier  ones  where  hand 
labor  was  used  heavily. 

Production  Manager  Harry 
Eybers  (who  came  to  the  Post 
in  1951  from  the  Salt  Lake  Trib¬ 
une)  proudly  says: 

“We  have  in  each  department 
gone  to  as  much  automation  as 
possible  and  many  of  our  fea¬ 
tures  are  first  in  the  industry.” 


4  as  thev  reported  the  destruc-  picture.-,.  omer 

tive  results  in  the  Sunday  photographers  were 


g  dispatched  to  the  disaster  area 

.  '  ,  ,  and  a  half  dozen  reporters  be- 

As  reporters,  photographers  getting  eye  witness  stories, 


and  rewritemen  pulled  together  identified  the  storm  as  a 

the  many-sid^  story  of  the  dis-  tornado,  although  the  weather 


aster,  their  biggest  problem  was  bureau  was  slow  in  confirming 
to  get  the  weather  bureau  to  that  it  was. 


confinn  that  it  was  a  tornado 
and  not  just  high  wind  and 
heavy-  rain  which  did  an  esti- 


What  had  been  a  major  story 
for  the  Saturday  afternoon 
papers  of  the  $100,000  fire  at 


mated  dainage  of  $5  million,  the  Pick  Congress  hotel  found 
including  3,000  badly  wrecked  jtg  ^y^y  to  the  inside  pages  of 


homes  and  buildings,  with  one  the  Sunday  papers  as  the  full 


person  dead  and  nearly  100  in 
jured. 


impact  of  the  tornado  story  be¬ 
came  apparent. 


Slow  in  Confirming  • 

Official  word  from  the  weather  RBatlers  Arc  Curioili 
bureau  came  on  Sunday  after-  About  SS  Accounts 
noon,  nearly  24  hours  after  the  m  .  i- 

wind-driven  rain  was  finally  Two  Newhouse  dailies  on  I/mg 


designated  as  a  tornado,  the  Long  Island  Prm 

first  to  hit  Chicago  since  1958.  ^he  Long  Island  Star-Jour- 
T,.  ^  .  nal,  offered  to  help  readers  find 

First  ^  calls  began  reaching  ^ut  how  much  money  they  had 


Chicago  s  newspapers  and  City  the  Social  Security  bank.  The  . 
News  Bureau  shortly  after  5:16  volunteered  to  forward  ” 

p.m.,  when  people  on  the  South  gs  cards  which  would,  when 
Side,  where  the  twister  hit,  to  the  main  office  in  Bal-  ^ 

phoned  to  the  AT/icrtcan,  Swn-  timore,  bring  a  statement  of  the 
Times  and  Tribune,  whose  staffs  ^^^^unt  of  money  credited  to  the 
were  getting  out  Sunday  edi-  reader’s  account. 

To  get  the  card,  readers  had 
In  the  case  of  the  CNB,  Selma  to  send  a  self-addressed,  stamped 
Friend,  a  former  wartime  girl  envelope  to  the  papers’  trouble 


reporter  for  the  Bureau,  tele-  shooter,  ‘Mr.  Fixit,’  then  fill  out 
phoned  her  alma  mater  to  break  the  card  and  mail  it  to  Haiti- 
the  news.  CNB  immediately  dis-  more.  Total  cost:  11c.  I 

patched  a  half  dozen  reporters  The  announcement  of  the  sen- 1 
to  the  scene  and  manned  the  ice  was  made  twice, 
i-ewrite  desk  with  extra  help.  Then  came  the  deluge.  Nearly 

20,000  requests— approximately 


i-ewrite  desk  with  extra  help.  Then  came  the  deluge.  Nearly 

T-  I  o  11  II-  20,000  requests — approximately 

Termed  Routine  Handling  g  ’percent  of  the  circulatioD- 

All  three  Sunday  papers  took  landed  on  Mr.  Fixit’s  desk.  Aad 
the  disaster  story  in  stride,  do-  more  than  5,000  of  these  were 
ing  what  editors  described  as  a  asking  for  more  than  one  card- 
routine  coverage  job,  but  pre-  some  wanting  dozens, 
senting  a  complete  account  as  Some  six  weeks  after  the  ai- 


Some  six  weeks  after  the  ai- 


the  story  unfolded  at  the  hos-  nouncement  requests  for  the 


pitals,  and  from  eye  witness  ac¬ 
counts  on  the  scene. 

At  the  moment  the  tornado 
struck,  Howato  James,  Tribune 
reporter,  was  on  the  phone, 
talking  with  Joe  R.  Fulks,  chief 
meteorologist  of  the  Chicago 


cards  were  coming  in  at  the  rate  I 


of  about  25  a  day. 


Board  Acts  Promptly 


San  Francisco 

The  California  Board  of  Edu-  ^ 


Weather  Bureau,  to  inquire  cation  halted  the  destruction  rf 
about  reports  from  residents  of  new  textbooks  a  week  after  ute 


the  affected  areas  about  a  sud-  San  Francisco  News-Call  Built- 
den  inci*ease  in  temperature,  tin  reported  185,000  books  hao 


which  preceded  the  tornado.  The  been  burned.  The  disclosure  I 


Tribune  sent  seven  photogra-  made  by  Francis  (Spud)  agi 
phers  and  five  reporters  to  the  ilton,  education  editor.  (E^  hoc 


scene.  Two  reporters  were  sent  March  4,  page  49.)  int 
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Israt^l  Awaits 

(Continued  from  page  9) 


ton  semce  will  be  in  operation 
over  the  i-e^lar  postal  network. 

Another  possibility  to  get  the 
news  out  will  be  the  use  of  telex 
conununications.  Six  public  telex 
booths  will  be  installed  at  the 
EichmaTin  press  center.  Two  of 
the  telex-printers  will  be  di¬ 
rectly  connected  with  Berne  and 
Paris,  and  the  other  four  will 
be  linke<i  via  RTI  Tel- Aviv  with 
the  telex  centers  in  Vienna  and 
Rome.  If  there  should  be  a  de¬ 
mand  for  telex  calls  to  the 
United  States,  Vienna  could 


Only  a  team  of  two  official  cized  for  givinfj  what  mi^rht  ap- 


photoprraphers  will  be  allowed 
into  the  courtroom  itself.  Their 
pictures  will  be  developed  im¬ 
mediately  and  made  available  to 
all  who  want  them. 


pear  to  be  a  monopoly  to  a  pri¬ 
vate  firm,  but  speakinff  for  the 
Government,  David  Landor,  the 
Director  of  the  Press  Office,  said 
the  arrangements  made  were 


The  Israel  Government  Press  the  fairest  possible  under  the 
Office  has  been  sharply  criti-  given  circumstances. 


classific^section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

Netogpaper  Broker* 


ANNOUNCEMENTS 

Nevotpapert  For  Sale 


A^^OUNCEME^TS 

Newspapers  Wanted 

DAILY — Ohart  Area  9  up  to  $1  Million. 
Exp.  Pub.  client  has  nee.  cash.  Coni. 
Riftby  Owen.  Box  1170,  Conroe,  Tex. 

DAILY  NEWSPAPER  in  10-35M  cir¬ 
culation  class  wanted — in  Midwest  or 
West.  Send  details.  All  replies  strictly 
confidential.  Box  1042,  Editor  &  Pub¬ 
lisher. 

EDITOR  WANTS  small  California, 
Oregon  or  Florida  daily  which  reason¬ 
able  down  payment  will  handle.  Will 
accept  minority  partner  or  investor. 
Box  1028,  Editor  &  Publisher, 

NEWSMAN  has  $3,000  to  invest  as 
non-active  partner  in  newspaper  or 
radio  station  within  150  miles  of  Phila¬ 
delphia.  Box  989,  Editor  &  Publisher. 

Fuhlieations  Wanted 


.......  uiAL.  .  .  .  418  South  Burdick  Street,  Western  weeklies  and  dailies  every-  viunn 

switch  any  incoming  calls  over  Kalamazoo  8,  Mich.  Fireside  2-6922  where.  JACK  L.  STOLL  &  ASSOCI-  f,h!o 

..  /M.  tew  PP  A  “  A tn<wr,ea’«  M/w  1  »  ATF<«  .<Sllit<w  Ann.Rni  Ritgl  HollwiwnnH  ''Oni. 


WANTED  TO  BUY:  Publications,  Na¬ 
tional  or  Midwest — Trade  or  Consumer. 
Flanagan  Co.,  214  Oak  St.,  Columbus, 


to  Mackay,  or  Rome  to  RCA, 
thus  providing  a  direct  Israel- 


“America’s  No.  1  Newspaper  Broker. 


ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  27,  California. 


tnus  proviuiiig  a  uirect,  zsraci-  SALES-PURCHASES-FINANCING  - 

USA  telex  contact  without  de-  handled  with  discretion.  Publishers  BEFORE  YOU  BUY  OR  SELL  THAT 
I  ..  Aelwonoew  nf  tbo  Service,  Box  3132,  Greensboro,  N.  C.  Newspaper,  let  me  tell  you  what  it 

lay.  Advance  perforation  Ot  the  -  is  really  worth.  Nationally  recognized: 

respective  telex  messages  by  ★  TOP  PRICE!  FAST  ACTION!  ★  _  . 

noctal  officials  will  ba  made  nos-  _  ..  H.  K.  Simon  Company  R  I^REHBIEL.  Appraiser 


Business  Opportunities 


CALIFORNIA  RURAL 
EXCLUSIVE  WEEKLY 


1  you  what  it  SPECIALIZED 

ally  recognized:  AGENCY 

EL.  Appraiser  Well-known  specialized  news  agency  in 

Norton,  Kansas  N,  Y.,  ideal  for  news  man  wanting 

-  own  business.  Net  income  at  least  $1SG 

RURAL  to  owner-manager:  greater  potential. 

'EEKLY  Full  investigation  invited.  Price  $10,000 


newspaper,  exceptionally  fine  plant,  down,  $20. 000  iiayout.  Box  987,  Editor 
steady  growth,  isolation  from  competi-  &  Publisher. 


i.  1  H  K  Simon  Comnanv  makiuxs  k.  nitr-nttir,!.,.  Appraiser  weii-Known  speoauzeo  news  agency  in 

postal  officials  will  be  made  pos-  Pgiham,  New  York  I  ^02  N.  2nd  Ave.  Norton,  Kansas  N.  Y..  ideal  for  news  man  wanting 

sible  against  a  small  charge.  - - ^ -  ; - own  business.  Net  income  at  least  $15G 

Big-wordagers  who  use  their  excluspve^wmk^y  ^iri^ee^tlraVnvitedh^M^Wo!^ 

own  rented  teleprinter  for  their  Vlnrlnta  newspaper,  exceptionally  fine  plant,  down,  $20,000  payout.  Box  987,  Editor 

pmate  channels  will,  however,  -  tion.  operatmg  profit  $21,000.  ifown  - 

have  to  do  their  own  punching.  confidential  information  payment  $25,000.  Jos.  a.  Snyder,  News-  Baek  Issues  For  Sale 

.  1  1.  xi.  Daily  Newspaper  Properties  paper  Broker,  2234  E.  Romneya  Dr., 

Next  to  the  six  telex-booths,  W.  H.  Glover  Co.  Ventura,  Calif.  Anaheim,  Calif.  OLD  Cleveland  Plain  Dealers  printed 

netvsmen  will  find  27  telephone  ^  7  7  '  I  wfi  1  v«5TART  kshfo  fwTTi  1934-1938  on  evenU  from  1860.  Mrs. 

k  *1,  r  -e  __llc.  B  NOT  the  down  payment  that  buys  '  WELL-ESTA.BLISHED  Central  Con-  Paul  Christian,  691  W.  Main,  Geneva, 

booths,  o  01  tnem  lor  lOcai  cans  the  newspapers— it's  the  personality  and  necticut  weekly  available  at  attractive  Ohio. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 


Ventura,  Calif.  I  Anaheim,  Calif. 


tion.  Operating  profit  $21,000.  Down 
payment  $25,000.  jos.  A.  Snyder.  News¬ 
paper  Broker,  2234  E.  Romneya  Dr., 


Back  Issues  For  Sale 


OLD  Cleveland  Plain  Dealers  printed 
1934-1938  on  events  from  1860.  Mrs. 


;  on  Long 
id  Prttt 
tar-Jour- 
ders  find 
they  had 
lank.  The 
forward 
Id,  when 
■e  in  Bal- 
■nt  of  the 
ted  to  the 


only  but  the  other  22  for  inter- 
urban  and  international  calls, 
the  latter  being  made  possible 
through  radio  to  most  countries 
of  the  world.  In  the  same  way 
as  telegraph  channels,  the  num-  1 


ability  of  the  buyer.  This  is  why  we  I  P''***-  Grow  of  $50,000  within  a  town 


insist  on  personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Me.  Pleasant,  Mich. 


that’s  growing  rapidly.  Box  971,  Editor 
&  Publisher. 


_ : _ : _ -J.  OLD  ESTABUSHED  WEEKLY  and 

\TAV  RROTHFP^  M  V  Job  Shop  gTOSsing  $275,000.  letter 

„  ..  R“^  -  RR®’  N.  Y.  nresa.  off-set.  Kemilar  run  monthlv 


NEWSPAPER  SERVICES 

Features — Syndicates 


10,4“- i:  press,  off-set.  Regular  run  monthly 
EsUbhsh^  1914.  Newspawrs  bought  magazines.  $50,000  down-balance  ten 


and  sold  without  publicity. 


ter  of  phone  outlets  to  Europe  „ean  sellers  sells  Arizona  i  — 


has  also  been  increased  con-  and  southwest  newspapers.  625  E. 
la,  wneii  siderably  for  the  duration  of  the  Ariz..  c,/o  Cummins  Trust 

trial,  and  the  30  girls  hired  as  — ^ - 

!k  “extras”  for  the  Eichmann  press  ★  Serving  Tex.-Ark.  &  La.  ^ 

ted  to  the  nbonp  PVphnncrR  _  mRgt  Personal  Inspection- 20  yrs.  as  Pub. 

cmier  pnone  exenange  —  most  Qwen.  Box  ino.  Conroe,  Tex. 

of  them  students  selected  for  - 

iders  had  knowledge  of  foreign  Ian-  Florida  and  southern 
luaiie^Kave  ju,t  b«a  given 

I  a  lecture  by  a  top-notch  local  L-  Parker  likely — p.o.  Box  431 

newsmen  are  phoni  iwsVo?  ites'"  or”i-4925 
to  naiu  I  JJ0I-VOUS  and  why  speed  is  St.  Petersburg.  Florida 

j  most  essential  to  them.  The  lec-  .  .  ] 

f  the  SerV-  I  *  u  1  iu  •  ,  ★  ★  COMPETE24T  APPRAISALS  and 

l  uie  SCI  turgf  consultations:  confidential  brokerage: 


press,  off-set.  Regular  run  monthly  U/nPl  D  OM  WHPFl  ^ 

magazines.  $50,000  down— balance  ten  WUKLU  UIN  WnCtL^ 

years.  Chart  Area  2.  Box  988,  Editor  &  This  weekly  column  by  internationally 
Publisher.  known  automotive  authority,  Floyd 

- Clymer,  deals  with  every  phase  of 

CALIF.  WEEKLY  NEWSPAPERS  automobiles,  modern,  historical,  tech¬ 
nical  (in  layman’s  language).  Clymer 
$71,000  gross  in  very  choice,  growing  is  world’s  largest  publisher  automotive 


city,  $40,000  Down.  Off-set  newspapers  books  (over  200  titles,  including  five 


iders  had 
stamp(d 
troubk- 
en  fill  out 
to  Balti- 


★  Serving  Tex.-Ark.  &  La.  ir 
Personal  Inspection — 20  yrs.  as  Pub. 
Rigby  Owen,  Box  1170,  (Xrnroe,  Tex. 

FLORIDA  and  SOUTHERN 
NEWSPAPER  PROPERTIES 
Bought  •  Sold  e  Appraised 
L.  PARKER  LIKELY— P.O.  Box  431 
or  445  Fifth  Ave.  North 
Phone  7-3984  or  Res.  OR  1-4925 
St.  Petersburg.  Florida 


serving  three  suburban  communities, 
$15,000  down. 

Controlled  circulation,  one  of  the  most 
I>rofitable  in  suite. 

VERNON  V.  PAINE, 
with  L.  H.  Paine,  Broker. 

P.O.  Box  265,  Upland,  Calif. 


CHANCE  OF 


LIFETIME!  Sell. 


large  Clymer  books  published  by 
McGraw-Hill.)  His  mail  order  busi¬ 
ness  is  worldwide,  with  customers  in 
every  city  and  state,  hence  ready-ma^ 
audience  of  auto  enthusiasts.  Cash  in 
on  the  fantastic  interest  in  motor  cars 
with  Clymer’s  authoritative  column,  like 
San  Francisco  Chronicle,  Baltimore 
Sun.  Dodge  City  Globe,  Lorain  Journal 


Oiwn  nervous  and  why  speed  is  M.  Petersburg.  Ilonda  gross,  unlimited  potential.  If  financial- 

most  essential  to  them  The  lee-  ’  'v  responsible,  thoroughly  trained,  con- 

genual  to  mem.  me  leC  competent  appraisals  and  tact  DuPree  Jordan.  Jr..  JORDAN 

rarer  told  me  later  the  girls  re-  consultations:  confidential  brokerage:  enterprises  weekly  NEWSPA- 
plied  they  well  understood  that  years*  of  honest  <lealing.  ARTHUR  PERS,  Box  1C888,  Atlanta  10,  Georgia. 

1.1  •  W.  STYPES,  625  Market  St.,  San - 

journalists  must  be  nervous  in  Francisco  5.  California.  PUBLISHER'S  OPPORTUNITY!! 


lease  or  take  jiartner  for  one  of  two  and  others  are  doing.  Write  for  bro- 
growing  suburban  weeklies.  Large  chure  and  low  rates  to 


rp  NeanV  i  a.  u  .  w.  oiirr*©,  oiso  MarKei  ai.,  &an  - 

,e.  ivw  journalists  must  be  nervous  in  Francisco  5.  California.  PUBLISHER'S  OPPORTI 

•oximatay  view  of  the  amount  of  work  to  -  i  u/icm  to  “PAtiP  opp" 

cu  ation-  be  handled  Rut  thev  didn’t  o-et  WE  KNOW  CALIF.  AND  ARIZONA  ,  tAbt  urr  — 

deck  And  set  newspapers -and  they  know  us!  If  1 

deSK.  ABO  the  speed  angle.  you  want  to  buy  a  California  or  Ari-  Qualified.  Now  doing  $60.00 


hese  Wert .  t:i;_„i,„  u  Uu.  i.  zona  newspaper  property,  let  us  snow 

vnocnnl— I  ■  "'“"V,  much  thought  has  you  how  our  personal  service  operates. 
I  been  given  to  the  problems  con- 

er  the  an- 1  11!^  transmission  of  Riverside  California 

,  _  tiul  photos,  a  service  which  up 

for  UK  I  to  now  could  onlv  b*.  nrovidod  NEWSPAPER  APPRAISALS  for  all 
at  the  rate  oe  provided  purpose..  Newspaper  .Service  Co..  Inc., 

I  irom  the  Tel- Aviv  cable  head.  408  S.  Bonita  Dr.,  Panama  City,  Fla. 
I  ^^ow,  in  addition  to  the  regular  »,  ..  T  ^  “ 

1  Tel-Aviv  transmitter  for  radio  | _ 


Money  least  requirement  if  you  are 
qualified.  Now  doing  $60,000  gross- 


zona  newspaper  property,  let  us  show  much  greater  potential.  Greatest 

you  how  our  personal  service  operates.  resort  ar^  i!.?„  inci' 


"  *  ‘  GABBERrrHANCOCK  W’'' 

3709-B  Arlington  Avenue  Editor  &  Publisher. _ 

Riverside _ California  g^ALL  NO.  CALIF.  DAIL’IT.  Excep- 

NEWSPAPER  APPRAISALS  for  all  *^x“43’«.'’’san  FrUc^S^j.  “‘Jif.’ 

purposes.  Newspaper  Service  Co.,  Inc.,  — _ _ 

408  S.  Bonita  Dr.,  Panama  City,  I'la.  SOUND  SO.  WIS.  WEEKLY,  gross 


Newspaper  Consultants 


pictures,  two  more  transmitters  i  you  have  a  .  .  . 


FRAhCI^j  coQft:  so  that  from  there  two  I^preciation  Problem?  WYOMING  EXCLUSIVE  WEEKLIES  a  ui  j  g* 

rd  of  Edit  mere  two  ^  Management  Problem?  One  at  $30M.  one  at  $i5M.  Bailey-  n0()  Ross  Ave.  -  1316  Ashland  St. 

nfl  pictures  can  go  on  the  air  |  5.  Partnership  Dispute?  Krehbiel,  Box  88,  Norton,  Kansas.  Dallas  2.  Texas  Riverside  1-6363 

^  '  SMALL  DAILY  WAKTED  -  „  A.  ^  ^  190. 

hooks  h***!  ®  send  radio  photos  over  (ra-  $25,000  for  a  North  Dakota  client  I  $250M.  Experienced  daily  publisher  Serving  the  South  and  S.W.  since  1900. 

1  diol  _i.__ _ $20,000  for  a  Missouri  client  !  client  has  up  to  $75M  cash.  Bert  C.  _ _ _ 

;loSUre  )  telephone  channels  at  $40.000  for  a  Pennsylvania  client  !  Carlyle,  Box  425,  Fairbury,  Neb. 

Dud)  Has-  agreed  periods  which  can  he  $30.000  for  a  South  Dakota  client - NEWSPAPER  ERECTORS.  INC. 

A  IFIP  JvatJa  j  •  1  ,  .  Nationally  recognized:  fair,  realistic  ULIENT  HAS  $300,000  FOR  Erecting-Planning-Repair 

tor.  It**  woited  m  advance  at  the  usual  fees.  Brochure— no  obligation.  WEEKLY  OR  DAILY.  CHART  AREA  P.O.  Box  124,  Islip.  New  York 

mternatir.no I  folonVAnnA.  nn.AAo  MARION  R.  KREHBIEL.  Consultont  j  #2.  MUST  SHOW  GOOD  PROFITS.  Juniper  1-8074 

tlOnal  telephone  rates.  |  502  n.  2nd  Ave.  Norton.  Kansas  1  H.  K.  Simon  Compcuiy,  Pelham,  N.  Y.  Erecting  by  Paul  F.  Bird,  Gen  1.  Mgr. 
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$2TM — nets  about  half:  new-like  equip¬ 
ment:  also  qualified  buyers  can  get 
major  market  Co.  seat  paper  with 
low  down  payment.  H.  Quirt,  Agt., 
Stoughton.  Wis. 

WYOMING  EXCLUSIVE  WEEKLIES 


FLOYD  CLYMER 
MOTOR  SYNDICATE 
Los  Angeles  6,  Calif. 

Press  Engineers 

UPECO,  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N.J. — Phone  GEneva  8-3744 

Newspaper  Precs  Installations 
MOVING— REPAIRIN&-TRUCKING 
Blxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 

BArclay  7-9776 _ 

Newspaper  Pressee  and  (Jonveyora 


THE  EDWARDS  TRANSFER 
CO..  INC. 


One  at  $30M.  one  at  $75M.  Bailey-  1100  Rosa  Ave.  -  1316  Ashland  St. 
Krehbiel.  Box  88.  Norton.  Kansas.  1  Dallas  2,  Texas  Riverside  1-6368 


$20,000  for  a  Missouri  client 
$40,000  for  a  Pennsylvania  client 
$30,000  for  a  South  Dakota  client 
Nationally  recognized :  fair,  realistic 
fees.  Brochure — no  obligation. 


Krehbiel.  Box  88,  Norton,  Kansas.  Dallas  2,  Texas  Riverside  1-6368 

Newsoaaers  Wanted  ERECTING.  DISMANTLING, 

newspapers  w  ansea _  TRUCKING.  REPAIRING, 

SMALL  DAILY  WANTED  —  up  to  .  ,900 

$250M.  Experienced  daily  publisher  Serving  the  South  and  S.W.  since  1900. 
client  has  up  to  $75M  ca^.  Bert  C. _ 


!  Carlyle,  Box  425,  Fairbury,  Neb. 


CLIENT  HAS  $300,000  FOR 
WEEKLY  OR  DAILY.  CHART  AREA 


NEWSPAPER  ERECTORS.  INC. 
Erecting-Planning-Repair 
P.O.  Box  124,  Islip.  Now  York 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


J 


Auction  Sale 


This  Ad  Will  Not  Appear  Again  | 

MORTGAGE  SALE  AT  ; 
PUBLIC  AUCTION  j 

Ke:  World  Wide  Press  Syndicate  Inc. 

TUESDAY  I 

MARCH  21st -10:30  A.M. 

NEWSPAPER  PLANT 

at:  763  Saw  Mill  River  Road 
Yonkers,  New  York 

ALL  A.C.  MOTORS 

GOSS  UNIVERSAL  4-Unit  2.PIate 
Wide  NEWSPAPER  PRESS  with  »4 
Folder,  etc.  This  press  is  9  years  old. 
excellently  maintained  and  is  like 
new. 

LATE  STEREOTYPE  EQUIP,  includ¬ 
ing  Goss  Model  45W  Dry  Mat  Roller. 
Sta-Hi  Master  Vac.  Dry  Mat  Former. 
Wood  Pony  Autoplate.  Richards  En¬ 
closed  Plate  Router.  Goss  8-col.  Flat 
Plate  Caster.  Saw  &  Monorail  Trim¬ 
mer.  Scorcher,  Shaver,  etc.  Kemp 
10.000  lb.  electric  immersion  Stereo 
Metal  Pot.  Lino  Metal  pots.  etc. 

50.000  lbs.  Stereo  &  Linotype  Metal 
TYPESETTING  DEPT,  includes  Latest 
Electric  Pot  Intertypes  —  Model  G4 
Ser.  4lt23974  &  G4-48m  Ser  Jt22821; 
Linotype  Comets  w.  TTS  keyboards. 
Model  31-4  Ser  it64934.  Models  8  &  21 
machines.  Extra  mags  &  racks  for 
Linos  &  Intertypes.  87-Fonts  Lino  & 
Inter.  Mats.  LUDLOW  DEPT,  with 
2-Late  Elect.  Pot  Typecasters.  Sui>er- 
surfacer.  Universal  &  Standard  Mat 
Cabs.  78-Fonts  Large  Size  Ludlow 
Mats.  Sticks,  etc.  ELROD  Model  F 
Ser  Jt2972  with  elect,  pot. 
LETTERPRESS  DEPT,  inch  Kelly  No. 
3  &  C  Presses.  V-50  Miehle  Verticals. 
10x1.5"  Heidelberg  Press  Unit. 
BINDERY  incl.  I^te  44"  C&P  Pai>er 
Cutter  with  steel  side  tables.  Chal¬ 
lenge  EKH  Hydraulic  Paper  Drill. 
Roshack  .30"  Rotary  Power  Perforator, 
Boston  Stitcher.  Baum  25x38"  Folder 
w.  Cont.  feeder,  17x22"  &  14x20" 
folders. 

Pollard — Ailing  Addressing  &  Mailing 
Equip. 

LARGE  COMPOSING  ROOM  with  No. 
325G  Vandercook  Proof  Press,  Ham¬ 
mond  G4B  Glider  Trim-O-Saws.  News¬ 
paper  Turtles  and  Tables,  etc. 

PLUS  Very  large  qty.  miscellaneous  in 
all  departments  and  very  fine  offices. 


Composing  Room 


l — Model  14  Linotype,  Serial  No.  50129 
with  Auxiliary  72-90 

Top  Magazine — 72  channel 
i — Bottom  Magazines — 90  channel 
3 — Auxiliary  Magazines 

Linotype  Self-Quadder 
Miller  Slugotype  Saw 
Electric  Pot 

Molds:  12,  14,  24,  and  36  Point 
Price  $2,500.00  fob  Pontiac 
Contact : 

Mr.  Dwight  Thompson 
THE  PONTIAC  PRESS 
P.O.  Box  9 
Pontiac.  Michigan 


UNIVERSAL  STRIP  CASTER 
Electric.  Elxcellent  condition. 
Write  Box  892  Eiditor  &  Publisher 


VARITYPERS  sold,  bought,  repaired 
and  traded.  Distorted  fonts  repaired. 
Elarl’s,  446  N.  State.  Chicago  10,  HI. 


LINO-INTER  FONTS 

Over  600  l)eautifuMy  contrasted  j 
Fonts.  Free  of  hairlines,  ^ood  com-  ! 
binations  ears  and  toes.  Money  | 
back  ^?uaranlee  with  each  Font.  ' 
List  sent  on  request,  proofs  and 
prices  sent  on  Fonts  desired. 

MATRIX,  INC. 

I(i2  Forest  Street,  N.  E., 
Warren,  Ohio 


THE  NATION  S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaiwr 
Turtles — $84.50  to  $97.50.  fob  Elkin. 
Write  for  literature.  L  &  B  SALES 
COMPANY.  113  West  Market  Street. 
Elkin,  North  Carolina. 


Mail  Room 


CHESHIRE  Model  E  Lalieling  Machine. 
Saxmayer  Tying  Machine  and  Model 
800  Headliner.  Harry  Turner  &  Asso¬ 
ciates.  1801  Gage,  Topeka.  Kansas. 


Office  Equipment 


SALE!  NUMBERING  MACHINES 
$10  guar,  rebuilt.  Wetters  or  Roberts. 
Repairs  $3  ea.  Rentals.  Atlas  Numb 
Mach..  270  Lafayette,  N.  Y.  C. 


Press  Room 


PRICED  TO  SELL 
WILL  FINANCE 

8  UNIT  METROPOLITAN 
DUPLEX  N  PRESS 

Delivery  in  fall,  now  running,  prints 
color  daily.  23-9/16"  cut-off,  60"  web. 
36.000  per  hour, 

2  Independent  control  boards,  may  be 
split  into  3,  4,  or  5  units — 2  pair 
folders,  with  upper  formers  and  angle 
bars  over  each  unit — reels  and  tension 
— 35  HP  motors.  DC  drives,  25  KW 
Selenium  rectifiers,  2  MG  sets,  some 
'  stereo  and  conveyor  equipment,  port¬ 
able  color  fountains. 

! 

j  Completely  rebuilt  and  maintained. 

1  Goss  knows  performance  records. 

'  Minimum  removal  costs,  long-term 
'  payments  possible.  Brokers  invited. 

1 

;  MADISON  NEWSPAPERS,  INC. 

Contact:  E.  G.  Lockwood  or  Martin 
Wolman,  Phone  Alpine  6-3111. 

115  So.  Carroll  St.,  Madison,  Wis. 


TWO 

3  Unit  Hoe  Presses 

WITH  FOLDERS 
END  FEED— 23-9/16  CUTOFF 

1  WITH  AC  DRIVE  AND 
CUTLER-HAMMER  CONTROL 

1  WITH  AC  DRIVE  AND 
GENERAL  ELECTRIC  CONTROL 

CUTI.ER-HAMMER  CONVEYOR 

PRINTED  48.000  DAILY 
UNTIL  JAN.  31.  1961. 

SCHENECTADY 

GAZETTE 

332  STATE  STREET 
.SCHENECTADY,  N.  Y. 


Press  Room 


PRESSES 

6  UNIT  SCOTT  23-9/16" 

Steel  Cylinder,  Roller  Bearing;  2  doubis 
Folders;  A.C.  Drives;  Knoxville  Joun 
nal. 

SCOTT  MULTI-UNIT  22%» 

4  Unit  Press  with  a  Reversible  Unit 
and  extra  Color  Cylinder ;  3  to  2  Heavy 
Duty  Double  Folders;  3- Arm  Keels  with 
Jones  Tensions;  C-H  Conveyors.  R,. 
maining  Press  located  at  Boston  Her¬ 
ald-Traveler.  Attractive  Terms  for  im- 
mediate  Removal. 

DUPLEX  METROPOLITAN  23-9/U' 
Any  Combination  of  Units  and  Folden; 
21  total  Units.  5  Folders  with  Balloon 
Formers;  5  extra  color  Cylinders;  5 
Drives  and  Controls ;  3-arm  Heels  t 
Tensions  End  Feed  or  on  substnicturs. 
Available  at  once  due  to  Mechanical 
Plant  Merger  of  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

3-UNIT  HOE  22<y," 

End  Feed;  .\.C.  Drive.  Located  Greens- 
burg.  Pa.  Available  at  once. 

.3-UNIT  HOE  22%" 

Has  extra  Color  Cylinder;  end  Feed; 
A.C.  Drive:  Locateil  Lebanon,  Pa. 

GOSS  COMET 

Located  Knoxville,  Tenn.  Elxcellent 
Condition.  Available  immediately. 

MODEL  AB  DUPLEX 
FLATBEDS 
Salt  Lake  City,  Utah. 

• 

STEREOTYPE 

Goss  Twin  Screw  E'lat  Shavers  srith 
Shell  Plate  Hold  Down  Device:  extri 
Knife;  A.C.  Motor. 

Wood  Jr..  Autoplates  with  Vacuum 
Backs.  A.C.  Motors. 

Wood  Standard  Autoshavers 
Wood  Pre-Register  Machine 

Kemp  Goss  Metal  E’urnaces  complete 
with  Controls:  8  and  10  ton  capacity. 

Jampol  Plate  Conveyor — 250' 

Jampol  Raiserl  Plate  Return — 16' 


Inspection:  Day  Previous  to  Sale 

MORRIS  SCHWARTZ  rC0.~  Auctrs. 

37  Warren  St.,  New  York  7,  N.Y. 


Press  Room 

HOE 


DUPLEX  4-page,  standard  tubular  | 
deck,  2  to  1  mcdel,  long  side  frames,  j 

DUPLEX  8-page,  standard  tubular 
deck,  2  to  1  model,  long  side  frames. 


COMPOSING 

PROOF  PRESSES 

Vandercook  Electric  Powered  Modeli 
22,  23.  325 


Phone:  WOrHi  4-1370 
Compttsing  Room  i 

SURPLUS  DUE  TO  MERGER 

48-Page  Production  Board 
Misc.  trucks  for  curved  plates, 
metal,  newspapers,  etc. 

Portable  Press  ink  fountains 

Illustrated  list  available.  ! 

Midwest  Matrix  &  Machinery,  Inc.  I 

633  Plymouth  Court.  Chicago  5,  III.  | 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT? 
USE  E&P 

MACHINERY  COLUMNS 


5 — Units  roller  bearing 
2 — Folders  22%",  80  pages 
Newspaper  conveyors 
Alternationg  current  motors 
Pony  Autoplate  Machine 

TUBULAR 

16-Page  Duplex  Standard  2/1  Color 
and  '/2  &  'A  Page  Folders  AC  Motor 
Drive,  Vacuum  Casting  Box 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  1 7,  N.Y. 
Murray  Hill  5-4774 


GOSS  MODEL  E  8-pag;e  flat  bed  press ; 
Serial  1640  built  in  1950;  servic^  by 
Goss;  in  daily  operation  until  April 
17  when  will  he  replaced  by  rotary. 
Dale  Stafford,  Daily  News,  Greenville, 
Michigan. 


DUPLEX  16-page,  standard  tubular, 
2  to  1  model,  stereo-mat  roller,  30  H.P. 
AC,  drive. 

GOSS  2-units,  arch  tyrpe.  double  folder. 
22%"  End  Fed,  stereo-mat  roller,  50 
H.P.  AC,  drive. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector” 

11164  Saticoy  St.  Sun  Valley,  Calif. 
Popular  5-0610  TRiangle  7-3871 


GOSS 

6-GOSS  HEADLINER  UNITS 
23-9/16"  Cut-Off.  AC  motors. 


DUPLEX  TUBULARS.  16  and 
20-page.  All  Stereotyrpe. 

GFORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


FOR  SALE:  Harris  offset.  41 U,  x  52, 
2-color,  with  Dexter  folder.  Eight  or 
16  pages.  A  good  buy.  Lansing  Labor 
News,  Lansing,  Mich. 

EDITOR  ac  PI 


Model  F  4-4  Intertype  Mixer,  Na 
15851  ;  6  Molds,  Blower.  Quadder,  Ssw, 
A.C.  Motor. 

MODEL  32  LINOTYPE 
2/90—1/72—2/34:  No.  52810:  Sb 

Molds.  Electric  Pot.  F'eeder:  A.C. 
Motor. 

• 

MAILROOM 

JAMPOL  AUTOMATIC  BUNDLB 
PUSHERS 

TELESCOPIC  BUNDLE  LOADEBS 
BELT  CONVEYORS 
FOR  LOADING  DOCK 

BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 
Oxford  7-4590 

BLISHER  for  March  11,  19“ 
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|IA(91NERY  and  SUPPUES 


qOSS  flatbed.  Completely  torn 
jgtrn.  rel'oilt  30  months  ago  at  time 
of  movini;  into  new  buildinK.  Stroke 
l(ggthene<i  to  21"  printed  surface. 
Doinic  h^’  it>b  it  has  ever  done.  Goss 
Co.  maintenance.  Can  lie  seen  in  op¬ 
eration  until  May  15.  First  floor;  wide 
ijoor  makes  easy  removal.  Complete 
ajoipliment  rollers,  chases,  etc.  Goinft 
louiry.  Contact  F.  O.  Wellnitz.  Call- 
Ceoder.  KIwood.  Ind. 

fronted  to  Buy 

"newspaper  equipment 

NEWSPAPER  PRESSES 

typesetting  machines 
teletypesetter  equipment 

Ludlows — Elrods— Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER  ' 
MACHINERY  CORP. 

(formerly  Inland  Newspaper  Supply  Co.) 
1720  Cherry  St.  Kansas  City  8,  Mo. 

newspaper  chases  14*^  X  20% 
16%  X  22 

30*  bilth  makeup  tables  or  cabinets 
Eiterinit  machine;  adjustable  heiitht 
turtle;  full-patre  hand-proof  press.  Box 
934.  ^itor  &  Publisher. 

WANTED:  S-page  Duplex  or  Goss  flat¬ 
bed.  Advise  serial  No.  and  when  avail¬ 
able.  NORTHERN  MACHINE  WORKS. 
823  No.  4th  St.,  Philadelphia  6.  Pa. 


EMPLOYMENT  OPPORTUNITIES 

A  nafionai  guide  to  positions  in  publishing  and  related  fields. 


Administrative 

EXECUTIVE 
SALES  MANAGER 

FOR  PRINTING  PLANT 

A  complete  letterpress  printing  plant 
specializing  in  publication  and  job 
work,  recently  relocated  in  Florida, 
needs  thoroughly  experienced  sales 
manager. 

Applicants  must  have  comi>arable  ex¬ 
perience,  offset  background  helpful. 
Sales  contacts  and  following  in  trade 
equally  helpful.  Air-conditioned  shop. 
Top  salary,  incentives  and  contract  to 
the  right  man.  Send  full  details  to: 
Mrs.  C.  Klefos 
Indiantown  Printing.  Inc. 
Indiantown.  Florida 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

W  East  42nd  St.  N.Y.  17  Oxford  7-4690 


Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
131  Church  Street.  New  York  7.  N.  Y. 

TELETYPESETTER  &  PERFORATOR 
Abne  or  on  machine.  State  what  you 
hsT*.  price,  age.  Attica  Ledger-Trib¬ 
une,  Attica,  Indiana. 


CLASSIFIED 

Advertising  Rates 

■SITUATIONS  WANTED" 

I  Payable  with  order  I 

1- tiai  _ 95c  per  lint _ 

2- tia«  _ 80c  per  lint,  per  weak 

Ftieiw  _ 70c  per  Imp,  par  week 

LtiaH  _ 55c  per  line,  per  week 

(Ceant  36  units  and/or  spaces  per  lint) 
(No  abbreviations!) 

If  a  box  number  is  desired,  add  25c 
far  tbit  consideration,  and  count  at  an 
additional  line  in  your  copy. 

Air  mail  service  also  available  to  box 
advertisers  at  $1.00  extra. 


“AU  OTHER  CLASSIFICATIONS" 

1- tiae  _ $1.45  per  line _ 

2- tiatt  _ $L30  per  line,  per  week 

Xiati  _ $L15  per  line,  per  week 

Mimai  _ $L0O  per  line,  per  weak 

SOt  box  charpa  on  all  blind  ads  except 
Ibatt  of  the  “Situationt  Wanted"  nature, 
kaxbelden'  identity  held  in  strict  can- 
idtact,  and  all  repliti  mailed  each  day. 

deadline  for  advertising 

Wadnatday,  noon 

Editor  &  Publisher 
Co.,  Inc. 

147S  Ireotfway,  New  Yorfc-3«,  N.Y. 
Talawkoon  RRyoat  9-3052 


'  GENERAL  MANAGER  “ 

'  for  growing  Florida  daily  printed  in  qv 
offset  plant.  Should  have  good  general  {q 
knowledge  of  all  phases  of  newspaiier 
operation  and  job  printing.  OptKvrtu-  ; 
nity  for  growth  in  a  comp^tive  situ-  , 

,  ation.  Box  1047,  Editor  A  Publisher, 

Classified  Advertising  I  jp 

I  IMMEDIATE  OPENING  for  experi-  ' 
j  enced  outside  classified  advertising  P 

!  salesman.  Excellent  working  condi-  I 
;  tions,  liberal  employees  benefits.  Good  ' 

I  starting  salary  (with  room  to  grow)  !  - 
'  plus  bonus  plan  and  auto  allowance.  I 
]  Prefer  college  graduate  with  three  to  I 
I  four  years  experience.  Daily  paper  in  " 

I  trading  area  of  100,000  population.  |  _ 

>  Chart  Area  6.  Send  complete  resume  I 
of  background  and  work  history.  Box  I 

990,  Elditor  A  Publisher.  * 

CLASSIFIED  MANAGER  for  booming  i  I 
Southern  California  ABC  daily.  Out-  !  I 
side  salesmen  as  well  as  phone  room. 
Must  have  exceptional  record  in  man-  i  | 


Display  Advertising 

THINK  THIS  AD 
OUT  CAREFULLY 

Due  to  fast  expanding  metrotralitan 
area  and  creation  of  large  perimeter 
shopping  centers  and  areas  we  are 
looking  for  a  man  who  has  a  good 
sales  background  and  experience  in  or-  I 
ganization  and  plana,  primarily  the  i 
advertising  activities  of  grouira  of  mer-  | 
chants,  plus  a  good  background  in  re-  | 
tail  display  advertising.  This  spot  is 
open  on  large  eastern  daily.  If  you  are  | 
the  right  man,  send  full  particulars  to  | 
Box  IMS.  Editor  A  Publisher. 

ADVERTISING  SALESMAN  to  work 
on  new  accounts,  promotions.  Write 
D.  Grandon,  The  Daily  Gazette,  Ster-  i 
ling.  III. 

Editorial 

REPORTER,  general  news-features,  for  ' 
over  26,000  Illinois  daily.  Fine  future 
for  young  man  with  writing  skill, 
common  sense,  intelligence.  Salary, 

‘  benefits,  working  facilities  are  highly 
I  attractive.  Excellent  community.  Write 
personal-professional  details,  plus  your 
views  on  newspaoering  to  Box  932.  Eld-  ^ 
'  itor  A  Publisher.  < 


Editorial 

BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E 
Madison  St.,  Chicago  2.  Illinois 
CE  6-5670. 

EDITOR  to  direct  staff  of  6  on  good 
7,000  circulation  Eastern  Penna.  Daily. 
Ebcperience  necessary  in  all  phases  of 
the  job.  Will  also  consider  "second 
man”  now  on  larger  paper.  Give  full 
background,  references,  salary  require¬ 
ments.  Box  1030,  Editor  A  Publisher. 

FEATURE  WRITER  for  top  Illinois 
daily,  14,000  claas.  Some  photo.  Send 
resume,  references,  salary  require¬ 
ments.  Box  1038,  ^itor  A  Publisher, 

GENERAL  ASSIGNMENT  reporter- 
photographers,  accent  on  reporting. 
Expanding  staff  in  fast-growing  area. 
Chart  Area  2.  Box  1034,  E^tor  A 
Publisher, 

GRADUATE  ASSISTANTSHIP— Edi¬ 
torial  assistant  in  public  affairs  office. 
Academic  year  stipend  $1600,  plus 
waiver  of  fees.  Elxcellent  opi>ortunity 
for  graduate  study.  Write  Public  Af¬ 
fairs  Office.  Kent  State  University, 
Kent,  Ohio. 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

(Count  36  units  and/or  spaces  per  line) 


insertions. 


Must  have  exceptional  record  in  man-  i  |  , 

agement,  substantiated  by  dependable  ,  I  CLASSIFICATION:, 
references.  Attractive  salary-bonus  I 
plan.  Many  company  benefits  includ-  i 

ing  retirement  program.  Send  comolete  ;  ■  v^kJrT: - 


plan.  Many  company  benefits  includ¬ 
ing  retirement  program.  Send  complete 
resume  to  Dale  L.  Rather,  DAILY 
NEWS  TRIBUNE.  E'ullerton.  Cali¬ 
fornia. 


CLASSIFIED  MANAGER-SALESMAN 
Immediate  opening  for  a  hard-working 
classified  manager  of  a  small  paper, 
or  top  staff  man  on  larger  paper. 
Good  starting  salary — liberal  company 
l)enefits — excellent  working  conditions. 
Chart  Area  6.  Give  qualifications  and 
salary  expected.  Box  1085,  Elditor  A 
Publisher. 


PHONE  ROOM  SUPERVISOR  for 
large  Metropolitan  daily  Chart  Area  2. 

A  good  opportunity  for  personable 
experienced  woman  capable  of  direct¬ 
ing  and  training  phone  crew.  High 
salary  plus  bonus,  ^x  1086,  Editor  A 
Publisher. 

WE  NEED  a  Classified  Advertising  j 
Manager  to  take  over  a  good  volume 
and  an  excellent  opportunity.  W.  P.  I 
Rohrer,  Wabash  (Ind.)  Plain  Dealer. 

Correspondents  ' 

NEWSLETTTESl  devoted  to  rent-lease 
industry  needs  correspondents  with  | 
awareness  of  business  A  industrial  af¬ 
fairs  their  localities.  Must  know  news 
values.  String  rates.  Box  1046,  Elditor  I 
A  Publisher.  ! 


It  it  not  advisable  to  send  ORIGI¬ 
NAL  clippings,  extracts  or  other 
material  to  an  advertiser.  Send  only 
copies  or  duplicates.  EDITOR  A 
PUBLISHER  cannot  assumo  ro- 
sponsibility  for  the  return  of  any 
material  tent  in  answer  to  "Help 
Wanted"  advertisements. 


I  (^  Assign  a  box  number  and  mail  my  replies  daily! 

I  NAME _ 

I  ADDRESS _ 

I  CITY,  STATE _ 

I  Authorized  BY - - 

( For  Situations  Wantod  Ads.  Kindly  anclota  romittanea  with  ordar — 
_  saa  Clauifiad  Advartising  Rata  Bos) 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Editorial 


Public  Relation* 


JOBS  FOR  EDITORS  in  both  book 
(trade  and  technical)  and  magazine 
(monthly  journal)  departments  of 
non-profit  publishing  organization.  Send 
resumes  to  Box  991,  Editor  &  Publisher. 


REPORTER,  courthouse  l>eat  and  gen¬ 
eral  assignment,  also  edit  weekly  farm 
page,  for  10,000  circ.  afternoon  and 
Sunday  daily  in  southeast  Nebr. 
Should  have  working  knowledge  of 
camera.  Fine  community,  energetic 
newspaper.  Job  open  mid-May  or 
early  June.  Send  resume,  references  to 
R.  S.  Marvin,  managing  editor,  Beat¬ 
rice  Sun,  Beatrice,  Nebr. 


CITY  EDITOR  for  50,000  eastern  sub¬ 
urban  daily.  Supervisory  exi)erience 
mandatory.  Will  key  man  in  spark¬ 
ing  product  for  circulation  growth.  Up 
to  $200  weekly  for  right  man.  Box 
1060,  Editor  &  Publisher. 


EXPERIENCED  DESKMAN  for  six- 
man  desk,  35,000  P.M.  daily,  two  edi¬ 
tions.  Need  fast,  accurate  worker. 
Forty-hour  week,  group  insurance, 
profit  sharing.  List  ex|)erience  and 
references,  state  salary  requirements. 
Personnel  Director,  Tucson  (Ariz, ) 
Daily  Citizen. 


SPORTS  EDITOR,  young,  aggressive, 
some  experience,  to  head  department 
for  competitive,  fast-growing  Western 
New  York  A.  M.  daily.  Desk  experi¬ 
ence  talent  for  lively  makeup  essen¬ 
tial;  photographic  ability  helpful  but 
not  necessary.  Write  Box  1074,  Editor 
&  Publisher. 


PUBLICITY-EDITORIAL 


I  WORKING  REPORTER  for  general 
I  assignment  lieat  in  county  seat  of 
26.000.  Chart  Area  10.  Permanent  spot 
for  man  who  can  produce.  Box  1065, 
Elditor  &  Publisher. 


Major  Chart  2  l)Ook  publishing 
firm  has  opening  in  iU  pub¬ 
licity  department  for  bright, 
creative  young  man  with  col¬ 
lege  degree  and  at  least  2 
years  reportorial  experience  on 
daily  newspaper  or  wire  serv¬ 
ice.  Future  can  include  position 
as  an  Editor.  Excellent  gro«-th 
l>otential  for  man  who  wants 
publishing  career. 


SPORTS  EDITOR-photographer  for  6- 
day  afternoon  daily.  Milton  Evening 
Standard,  Milton.  Pa. 


YOUNG  PRO.  male  or  female,  for 
aggressive  weekly  group.  Opportunity 
here.  Chart  Area  2.  Box  1044,  Elditor 
&  Publisher. 


LARGE  DAILY  in  Chart  Area  2  needs 
reporter  with  about  a  year  of  exiteri- 
ence  to  cover  two-town  leat.  Gootl 
Itenefits  and  pay.  Promotion  Oppor¬ 
tunities.  Box  1075,  Editor  &  Publisher. 


Public  Relations 


PUBLIC  RELATIONS 
(Speech-Writing  Emphasis) 


$9P-$100  a  week  to  start.  Send 
complete  resume  of  background 
and  experience  to  Box  1055, 
Editor  &  Publisher. 


DESK  MAN 


P.M.  daily  in  Chart  Area  4  needs 
alert  man  who  likes  to  do  more  than 
just  read  copy.  Would  consider  exjieri- 
enced  ilesk  man  or  reporter  who  wants 
change.  Apply  Box  1050,  Editor  & 
Publisher. 


MANAGING  EDITOR  Episcopalian 
magazine  that  has  lively,  non-churchy 
style.  Editing  exi)erience  not  essen¬ 
tial.  but  must  have  solid  writing  back¬ 
ground.  Need  not  be  an  Episcopalian, 
but  must  have  a  church  affiliation. 
Uptown  New  York  office.  $7,000.  Send 
resume.  Box  1080,  Editor  &  Publisher. 


DESKMAN-REPORTER  neecled  by  top 
quality  semi-weekly  which  also  pub¬ 
lishes  weekly  in  neighlwring  town. 
Exiierienced  man  desired  but  will  con¬ 
sider  ))eginner  with  talent.  Unusually 
fine  community  of  15,000  impulation 
in  Middle  Tenn.  Good  pay  and  working 
conditions.  Tullahoma  News,  Box  1399, 
Tullahoma,  Tenn. 


MEDICAL  WRITER  for  national  doc¬ 
tor  publication  headquartered  in  la>s 
Angeles.  Me<lical  exi)erience  desirable 
but  not  mandatory.  Give  resume,  refer¬ 
ences.  starting  salary.  Box  1084,  Mi- 
tor  &  Publisher. 


I  Can  you  think  and  write  well  on  such 
i  subjects  as  agriculture,  business,  in- 
'  dustry,  economics  and  public  atfairs? 
Have  you  planned  and  written  good 
speeches,  or  other  manuscripts  or  copy 
of  such  creative  nature  as  to  equip 
you  to  visualize,  create  and  write  ex¬ 
cellent,  meaty  yet  practical,  down-to- 
earth  talks?  Fine  permanent  career 
opportunity  in  public  relations  depart¬ 
ment  of  large  Southern  firm  is  avail¬ 
able  to  good  man  about  27-30,  well- 
rounded  and  balanced,  proven  writer 
with  good  administrative  potential, 
j  Please  write  very  fully,  including  sal¬ 
ary  desires,  to  Box  994,  Editor  &  Pub¬ 
lisher. 


FEATURE  SYNDICATE  — 


SALES  REPRESENTATIVE 


EDITOR— MAN  OR  WOMAN.  for 
good  weekly  in  Southeastern  Penna. 
50  miles  from  Phila.  or  Baltimore. 
Must  have  some  practical  exi)erience. 
Steady  job  with  growing  firm  in  fine 
community.  Write  in  detail  to  Oxford 
Press.  Oxford.  Pa.  or  phone  441. 


NEWS  EDITOR  for  prize-winning 
Central  Wisconsin  weekly;  pay  oi)en; 
hospitalization,  insurance,  paid  vaca¬ 
tion;  camera  knowledge  helpful.  No 
selling.  Pleasant,  busy  city  with  in¬ 
dustry,  good  agriculture,  lots  of  out¬ 
door  recreation.  Write:  Tribune-Ga¬ 
zette.  Clintonville,  Wis. 


WRITER  WANTED  to  prepare  product 
publicity  for  building  materials  manu¬ 
facturer  located  in  chart  area  six. 
Some  travel  involved.  Reporting  and 
photographic  experience  on  small  daily 
or  large  weekly  helpful.  Write  fully. 
Box  995,  Editor  &  Publisher. 


Major  syndicate  seeks  experienced  mu 
with  outstanding  sales  record.  Send 
complete  details  on  syndicate  experi¬ 
ence  with  information  on  specific  terri¬ 
tory  or  territories  covered,  and  per¬ 
sonal  references  in  newspaper  industry. 
Liberal  comi^ensation  based  on  experi¬ 
ence  and  sales  record.  Will  urranit 
l>ersonal  conference  for  confidentiil 
discussion.  Uur  representatives  know 
about  this  advertisement.  Box  1071, 
Editor  &  Publisher. 


INSTRUCTION 


WANTED:  Young  man  as  combination 
wire  editor  and  newsman.  Contact: 
Richard  B.  Derrick,  News  Iklitor,  The 
Herald  Press.  St.  Joseph,  Michigan. 
(Telephone  YUkon  3-2535) 


N.  Y.  TRADE  ASSOCIATION  seeks 
experienced  writer  (or  varied  PR  as¬ 
signments:  releases,  speeches,  industry 
newsletter,  etc.  Newspai)er.  wire  serv¬ 
ice  man  preferred.  $6,500  to  start. 
Box  1070,  Editor  &  Publisher. 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative 


Administrative 


Correspondents 


HERE'S  A  MAN  ...  to  handle  the 
job,  ease  your  responsibilities!  He  will 
make  you  money!  Half  million  revenue 
increase  at  low  cost  in  3  years!  Man¬ 
agement  experience  plus  integrity. 
Seeks  challenge,  responsibility,  hard 
work  with  opportunity  to  share  suc¬ 
cess.  Confidential  liaison.  Agency,  fee 
paid.  Box  1000,  Editor  &  Publisher. 


MANAGEMENT  TRAINED  newspaper 
man  seeks  i>osition  as  publisher  or 
assistant  to  publisher  of  Florida  large 
weekly  or  small  to  medium  daily. 
Strong  on  mechanical  production  prob¬ 
lems  and  ijersonnel  relations.  Prefer 
Gulf  Coast.  Box  1057,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  Chicago  feature  writer  YOUNG  WOMAN,  B.S.J..  experieneii 
seeks  job  as  correspondent — any  field,  seeks  position  as  women’s  editor.  Bax 
Box  1068,  Editor  &  Publisher.  969,  Mitor  &  Publisher. 


Display  Advertising 


MR.  PUBLISHER,  Do  You  Need  .  . 


a  man  for  your  management  team 
with  active  experience  and  ability  in 
newspaper  operation.  Strong  on  new 
development  and  methods,  personnel 
relations,  promotion  and  production 
problems;  active  in  community  rela¬ 
tions  and  civic  affairs;  recent  experi¬ 
ence  in  establishing,  equipping  and 
manning  a  daily  newspajwr  pr^uced 
entirely  with  new  processes,  including 
web  offset.  Presently  general  manager 
of  that  newspaper.  If  you  are  inter¬ 
ested,  please  contact 

H.  S.  Rand,  Jr. 

1070  N.E.  27th  Terrace 
Pompano  Beach.  Florida 


PUBLISHER’S  AIDE  —  Exceptional 
breadth  of  e.xperience.  Familiar  East, 
Calif.  44.  In  exec,  capacity  in  200,000 
circ.  city.  Mitorial  (strong),  labor, 
industry  relations.  $16,000  area.  Cor¬ 
porate,  business  knowledge.  Highly 
able  writer.  Seek  to  work  closely  with 
publisher  wanting  both  fairness,  flair. 
I  may  be  exceptional.  Box  1054,  Bkli- 
tor  &  Publisher. 


READY  TO  MOVE  to  manager's  spot. 
Eleven  years  retail  experience;  strong 
on  shopping  center  promotions,  special 
sections.  Age  36,  married.  Box  999, 
Editor  &  Publisher. 


CHART  AREA  9  or  12  managing  edi¬ 
torship  or  city  editorship  spot  sought  hr 
editor,  33.  Newsman  17  years.  Ba 
1032,  Mitor  &  Publisher. 


EDITORIAL  POSITION  WANTED  os 
small-town  paper.  B.A..  veteran,  M. 
no  experience.  Box  1043,  Editor  t 
Publisher, 


**  EDITOR  &  REPORTERS  ** 


Circulation 


National  Clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
66  W.  45  St.,  New  York,  OXford  7-6728 


CIRCULATION  MANAGER,  10  years, 
home  delivery,  street  sales,  suburban, 
canvassing,  very  strong  carrier  pro¬ 
motion.  Complete  charge.  Married,  28, 
hard  worker,  community-minded.  Box 
927,  Editor  &  Publisher. 


EDITOR-WRITER.  Features,  news, 
science,  industry,  magazines,  books. 
Ph.D.  31,  veteran.  New  York  City 
onlyl  Box  931,  Editor  &  Publisher, 


EDITORIAL  WRITER.  Mature,  vena- 
tile,  experienced.  Share  with  oth* 
alert  publishers  at  fraction  of  salary. 
Exceptional,  exclusive  daily  colinu 
national,  international,  domestic  af¬ 
fairs  supplements  your  local,  regioM 
matter.  For  fortnight's  sample 
out  obligation,  write:  Editor.  EVERT- 
DAY  EDITORIALS,  Spring  Laha 
N.  J. 


GOOD  NEWSPAPERMAN 


ADVERTISING  DIRECTOR 


with  excellent  record  and  experience 
seeks  better  opportunity.  Can  take 
complete  charge  of  your  paper.  Jour¬ 
nalism  graduate,  36,  healthy,  sober, 
married,  employ^,  conscientious,  best 
references.  Eleven  years  diversified  ex¬ 
perience  dailies  to  16,000.  Chart  Area 
9  or  10.  Write:  Newspaperman.  2450 
Sharon,  Dallas  11,  Texas. 


CIRCULATION  PROBLEMS  solved, 
plus!  Recent  Director,  one  of  the  top 
50.  See  ad  under  ‘Administrative.’  Box 
1000,  Editor  &  Publisher,  entitled — 
“Here’s  A  Man.’’ 


SUPERVISOR  or  District  Manager. 
Young,  married;  nine  years  experience. 
Strong  for  carrier  promotion.  Chart 
Area  1  or  2.  Box  997,  Editor  &  Pub¬ 
lisher. 


SPORTS  FANATIC,  27,  AB,  married. 
Now  assistant  editor  two-man  staff 
23,000  daily.  Two  years  experience. 
Seek  job  as  sports  editor  similar  size 
paper  or  slot  with  larger  staff.  Love 
features,  column,  exploiting  area 
sports.  Top  analyst.  Prefer  Chart  Area 
6,  but  will  take  right  opportunity  any¬ 
where.  Box  949.  Editor  &  Publisher. 


Young  (29),  talented,  experienced,  wr- 
satile.  Can  handle  any  beat,  any  dM*. 
news  or  sports,  anywhere!  It 
be  challenging,  offer  decent  pay  (ra 
married,  2  children)  and  a  futuia 
Box  1003,  Editor  &  Publisher, 


Classified  Advertising 


AMBITIOUS  REPORTER,  married.  24. 
1%  years  100,000  daily  experience  gen¬ 
eral  assignment,  police,  three  years 
Navy  PIO.  Can  use  camera.  Available 
May  6th.  Box  1002,  Editor  &  Publisher. 


HEALTH-WELFARE 

REPORTER 

medicine,  retirement,  aging  affairs:  • 
years  news  work,  MS  joum.  FaiM 
man.  30.  Go  anywhere  for  respond 
job  in  news.  PR.  mag  or  allied  »**• 
Box  1004,  Editor  &  ^blisher. 


EXECUTIVE  ASSISTANT  —  Person¬ 
nel  Manager  of  one  of  the  best  dailies 
seeks  challenging  growth  opportunity. 
Resume  on  request.  Replies  confiden¬ 
tial.  Write  Box  1053,  Mitor  &  Pub¬ 
lisher. 


CLASSIFIED  MANAGER,  woman.  16 
years  experience.  Southern  California 
daily.  Excellent  lineage  building  rec¬ 
ord.  Want  Southern  (California,  prefer 
beach  area,  daily  or  weekly.  Box  1061, 
Editor  &  Publisher. 


AWARD-WINNING  former  Cleveland 
news  reporter,  40,  male,  seeks  return 
to  daily;  strong  on  in-depth  report¬ 
ing,  feature  ideas,  rewrite,  city  desk. 
Box  1033,  Editor  &  Publisher. 


EDITOR  ac  PU 


HUSBAND-WIFE  TEAM 

EIxperienced  Cleveland  dailies; 
raphy,  ideas,  in-depth  reporting, 
tures,  layout.  Available  June  1"^ 
What  have  you?  Box  1036,  Editor  • 
Publisher. 
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SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Editorial  \ 

Editorial  1 

Free  Lance  1 

Photography 

journalism  grad.  33,  alert  and  ! 
^greuive  with  camera  experience  and  i 
production  know-how  (offset  and  , 
printinK)  !^eek8  place  on  house  orRan, 
nuwaiine  or  newspaper  Chart  Areas  12.  | 

11.  3.  ^  "t  N.Y.C.  Box  1102,  Studio  ' 

City,  California.  j 

51ANAG1NG  EDITOR — Award-winner,  i 
IJ  years  nil  beats,  desks  (city  edition 
17-19.000  11  years),  administration  seeks  , 
me  spot  10-20.000  PM  Chart  Area  3 
or  4,  Family,  32.  Rood  references.  Box  ' 
1005,  Editor  &  Publisher. 

PENN  STATE  CO-ED,  J-major,  seeks  ! 
juinmer  work  on  Eastern  weekly  or 
duly  with  hiRh  standards.  References. 
Box  1007,  Elditor  &  Publisher. 

PRIZEWINNER,  wants  Reneral  news 
or  womens  paRe  post  on  i>ermanent  or 
summer  liasis.  HiRhIy  qualified.  Box 
1008.  Editor  &  Publisher. 

PRIZE-WINNING  J-GRAD,  four  years 
weekly  editor,  reporter,  columnist, 
pbotoRrapher;  two  years  mayor's  as¬ 
sistant  city  of  100,000.  Seeks  editorial 
or  PR  job  West  Coast.  Present  annual 
pay  is  $6,825.  Box  1009,  Editor  & 
Publisher.  | 

race  writer,  handicapper. 

Financially  successful  study  last  five 
years  all  major  tracks.  Specialty  2 
and  3  three-year-old  classics.  Predicted 
chart  on  request  any  current  major 
net.  Member  National  Turfwriter's 
Association.  Twenty  years  all  sports 
experience.  Box  1010,  Editor  &  Pub¬ 
lisher. 

REPORTER  IN  RUT — Want  spot  as 
editor  small  daily  Chart  Areas  10,  11, 

12.  Seasoned,  reliable  newsman.  Box 
11)11,  Editor  &  Publisher. 

RESPONSIBLE  6-year  ed'tor-reporter 
seeks  spot  on  10-20,000  P.M.  daily.  Box 
1039,  Editor  &  Publisher. 

SPORTS  WRITER,  younR,  makeup, 
desk,  reportinR  experience;  seeks  chal- 
ientcinR  spot  on  Elastern  or  larRe  Mid¬ 
western  P.M.  Box  1012,  Editor  & 
Publisher. 

TIRED  SPORTS  EDITOR  wants  back  j 
on  city  desk.  Not  a  Renius,  but  used  ! 
to  lonR  hours.  Prefer  Minnesota  or 
Wisconsin,  but  will  consider  any  loca¬ 
tion.  Presently  employed  by  small 
daily.  Box  1025.  Editor  &  Publisher. 

TOP  MAN  in  present  newspaper  posi¬ 
tion  SEEKS  NEWS  JOB  with  chal- 
leofe  in  newspaper,  public  relations, 
tadio-TV.  Age  25.  journalism  Rraduate. 
four  years  experience.  Box  1013,  Edi¬ 
tor  &  Publisher. 

TOP  SPORTS  OR  TELEGRAPH  post 
sonyht  on  Eastern  P.M.  years 

nnerience.  Box  1041,  Editor  &  Pub- 
liiher. 

YOUNG  MANAGING  EDITOR  of  me- 
dnun-siied  daily  seeks  responsible  post 
on  responsible  paper.  Box  1014,  Editor 
k  Pnblisher, 

ART  CRITIC-REPORTER.  EiRht  years 
1  jonmsiistic  experience.  BA  Journalism, 

I  years  art  traininR,  military  in¬ 
formation  officer.  Box  1082,  Editor  & 
Pahlisher. 

DESKMAN.  thorouRhIy  experienced, 
fart,  accurate,  mature,  sober,  reliable : 

rim  Chart  Areas  10  or  12  pre- 
wed.  Now  metro  teleRraph  editor. 
Box  1081.  Editor  &  Publisher. 


,  _  275,  Warren, 

I  ^  — - Know  circulation,  i 

I  l^ITOR.  daily  newspaper,  trade  maRa-  Available  immediate! 
-  I  !  'I®*  experience  in  writinR,  editinR,  SinRie,  27.  and  wil 
^^plrailr  I  pr^uction.  ^x  Write  Box  1066,  Edi 

&  Publisher.  - 

iHd  werk.  ■  ITZ!  Free  La 

tea  piTOR-REPORTER.  Oil.  Atomic.  Fi-  - 

- - EnRlish-Journalism.  Law  NEWS  FROM  ABRO 

Aki  .Political-Economy  DeRrees;  Met-  your  readers  want  to 

financial  Daily;  News,  wire,  rope?  Let  experienced 

photsf-  ‘wortinR 

experience.  Wants  news  slot  to  Europe,  send  ne 
tit**"  .ijf’  f  mi orientated  daily;  South-  aimed  at  your  readers 
me  ISI*  uj^arated.  versatile,  adaptable,  am-  me,  samples  on  reque 
Editor  «  :  «^t.  Growth  opportunity.  Box  1071,  860  Wooster  Street. 
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I  WANT  A  JOB 

Journalism  major,  finished  next  year. 

1  would  like  to  lie  your  MAN  FRIDAY 
this  summer.  Any  ideas?  Box  977, 
Editor  &  Publisher. 

MANAGING  EDITOR 

Top-tliRht  metroiwlitan  news  executive 
ilesires  imsition  us  manaRinR  editor  or 
publisher’s  assistant  on  medium  or 
small  daily.  Has  directed  news  staff 
of  65  with  excellent  results.  Creative 
and  cost-conscious.  ThorouRh  knowl-  | 
edRe  of  mechanical  ilepartment.  StronR 
for  local  news  and  features.  RecoR- 
nized  expert  on  typoRraphy  and  lay-  i 
out.  ARe  40.  Superior  references.  Box 
1077,  &litor  &  Publisher.  i 

MIDWESTERN-BORN  NEWSPAPER¬ 
MAN  in  early  lO's  with  more  than  , 
20  years  of  experience  (all  phases  of  j 
new8pa|>er  work)  and  now  employeil  ; 
by  small  city  daily  (8-10,000  circula-  : 
tion)  as  news-city  e<litor  seeks  iiosi- 
tion  as  editor  or  manaRinR  editor  with  i 
opportunity  to  develop  a  Rood,  kical  I 
newspaiier  of  which  imblisher  can  lie  , 
proud.  Knows  production  problems. 
Pay  or  size  of  paper  less  important  ' 
than  opiiortunity  to  work  hard  at  I 
creatinR  outstandinR,  well-edited,  re-  ! 
s|>ected  paper.  Box  1056.  Editor  &  ' 
Publisher.  i 

NEWSMAN,  experience*!  all  beats,  fea-  I 
tures.  editorials,  copy  desk,  seeks  chal-  I 
lenRinR  spot  with  e<litor8hip  iiossihili-  i 
ties.  C7hart  Areas  10,  11  or  12.  Box  | 
4153,  Sylmar,  Calif.  I 

READY  TO  GO  RIGHT  NOW!  i 
SinRie,  male,  27,  for  Overseas  job.  | 
B.S.J.  Five  years  newswritinR,  editinR; 
know  all  phases.  Salary  up  to  you.  i 
Know  French.  Available  immediately. 
I^x  1061,  Editor  &  Publisher. 

REPORTER.  30.  four  years  news¬ 
writinR  experience  on  leadinR  New 
Jersey  daily ;  occasional  desk  work. 
VisitinR  Los  AnReles  area  April  2-15, 
desire  interview,  iilan  relocate  family. 
Box  1058,  Editor  &  Publisher. 

REPORTER,  three  years  experience 
police,  city  hall  beats — some  desk  on 
small  dailies — seeks  position  on  pm- 
Rressive  Chart  Area  1  daily,  J  School, 
veteran,  SDX.  Box  1067,  Eiditor  & 
Publisher. 

REPORTER  -  DESKMAN;  Missouri 
Rrad..  35;  now  published  maRazine 
free-lancer;  seeks  daily  spot  requirinR 
versatility,  briqht  writinR,  craftsman’s 
approach.  Experienced  weekly.  larRe 
daily,  wire  service.  Box  1069,  Editor 
&  Publisher. 

SPORTS  EDITOR 

Wants  return  to  challenRinR  WORK¬ 
ING  sports  editor’s  job  on  medium- 
larRe  daily  anywhere.  Now  stymied  in 
deadend  desk  job  on  top  met.  42.  mar¬ 
ried.  Column,  top  layout,  camera. 
StronR  local  and  features.  Best  refer¬ 
ences.  Box  1062,  Eiditor  &  Publisher. 

SPORTSWRITER  —  Sober,  hard-work- 
inR  with  60,000  ,a.m.  daily.  Seeks  spot 
with  a.m.  paper,  75,000  up.  Qualified 
layout  man.  With  present  paper. 
yrs.,  8  yrs.  writinR  experience.  Sam¬ 
ples.  top  reference.  Box  1059,  Editor 
&  Publisher. 


3RD  YEAR  JOURN-STUDENT  wishes 
summer  employment  on  a  paper.  Cap¬ 
able  and  eaRer  to  Rain  practical  ex¬ 
perience.  Box  1063,  ^itor  &  Publisher. 


WEEKLY  NEWS  EDITOR 

Central  Mass.  Weekly.  J-Rrad  with 
five  years  writinR,  editinR  experience. 
Know  circulation,  photo,  backshop. 
Available  immediately.  Salary  open. 
SinRie,  27.  and  willinR  to  relocate. 
Write  Box  1066,  EMitor  &  Publisher. 

Free  Lance 

NEWS  FROM  ABROAD  —  What  do 
your  readers  want  to  know  about  Eu¬ 
rope?  Let  experienced  reporter.  movinR 
to  Ehirope,  send  news  and  features 
aimed  at  your  readers’  interests.  Resu¬ 
me,  samples  on  request.  L.  J.  Snyder. 
860  Wooster  Street,  Los  Angeles  36. 
California. 


WRITER.  FREE  LANCE.  Experienced, 
accurate  reiwrter.  effective  writer. 
Self-sufficient,  thorouRh  on  all  field 
assiRnments.  Can  handle  pix  as  well 
ns  pad  and  pencil.  Box  1073,  Editor 
&  Publisher. 

Literary  T ran»lation» 

TRANSLATIONS 

From  Russian  and  Polish  languages 
for  all  types  of  literary  work.  Mar¬ 
garet  Jakvitz,  68  Burt  Street,  Roches¬ 
ter  9,  New  York. 


CAMERA  &  DARKROOM  KNOW- 
!  HOW  taught  on  your  premises.  Ehcperi- 
enced  photo-journalist  joins  your  staff 
I  in  work.  Improve  methods,  quality, 
I  economy.  Box  1015,  Elditor  &  Ihiblisher, 


Mechanical  j 

COMPOSING  FOREMAN,  all  around  , 
printer.  May  invest.  Newspaper,  Chart 
Area  10-12.  Small  daily  or  weekly.  | 
New  processes.  Age  46,  26  years’  ex-  ; 
perience.  Box  1016,  Eklitor  &  Publisher.  | 

MACHINIST,  14  years  experience  Goss  { 
and  Scott  presses.  Wood  stereo  and  ; 
paster  equipment.  Conscientious,  ex¬ 
cellent  references.  Box  1017,  Elditor  I 
&  Publisher, 

MAN,  COMPOSING  (SUPERINTEND-  I 
ENT)  background  seeks  job  as  assist-  i 
ant  production  manager.  Challenge.  ^ 
opportunity  important.  Box  1018,  Edi¬ 
tor  &  Publisher. 

PRESSROOM  FOREMAN.  36-year-old 
family  man  with  good  record  and  thor-  I 
ough  knowledge  of  press,  stereo,  color, 
desires  foremanship.  Box  1019,  Elditor 
&  Publisher. 

PRODUCTION  MANAGER 

OR 

COMPOSING  ROOM  FOREMAN 
Twenty-five  years  on  metropolitan 
dailies,  mostly  supervision.  Thorough 
knowledge  color,  new  processes.  Box 
1026,  Elditor  &  Publisher. 

CURRENTLY  EMPLOYED  TTS  oper¬ 
ator  desires  change.  Box  1052,  Eiditor 
&  Publisher. 

STUDENT  LlNOTYPEk-lNTERTYPE 
operator,  64,  married.  H.  S.,  t.j  to  % 
gal.  hr.  Graduate  Milo  Bennett’s 
School.  No  bad  habits.  Will  go  any¬ 
where.  Russell  Richards,  915  E.  Chest¬ 
nut,  OIney,  Illinois. 

Photography 

LIKE  MOST  over-ambitious  people.  I 
eat.  sleep,  and  even  smell  like  creative 
photography.  I  desire  offset  printing 
(or  equal),  and  a  critical  editor.  Box 
978,  ^itor  &  Publisher. 

PHOTOGRAPHER,  36.  twelve  years 
Corp,  investigator,  ambulance-chaser 
and  free-lance  photo  features.  Com¬ 
plete  photo  and  darkroom  equipment. 
Want  staff  job  on  local  daily  or  week¬ 
ly.  Sincere;  will  start  at  the  top  of 
the  handle.  P.  O.  Box  25732,  Los 
Angeles  25,  Calif. 


i  GOOD,  HARD-WORKING  news  pho¬ 
tographer  who  can  write.  Car.  cameras, 
'  family.  Box  1020.  Elditor  &  Publisher. 

PHOTOGRAPHER  —  "You  name  it 
I  and  I’ve  done  it.”  Six  years  experi¬ 
ence  with  New  York  daily,  plus  eight 
years  free  lance.  Own  equipment. 
Married.  23.  car.  Samples  ui>on  re¬ 
quest.  Box  1079,  Editor  &  Publisher. 


I  Promotion 

j  EXPERIEINCED  advertising  promotion 
I  manager  specializing  in  anniversary 
I  editions  and  special  page  features  avail- 
I  able  for  select  N.Y,  and  N.J.  weekly 
publications.  References.  Box  1021,  Eldi- 
{  tor  &  Publisher. 

j  Public  Relatiotu 

PUBLIC  RELATIONS 
I  We  have  hundreds  of  publicity,  public 
I  relations  and  employee  communications 
I  peopie  on  file.  Send  us  your  job  specs. 

We’ll  send  you  resumes  to  match.  Con- 
:  tact:  Bill  McKee.  BIRCH  PERSON¬ 
NEL,  6  E.  Madison  St.,  Chicago  2, 
j  Illinois.  CE  6-5670. 

AWARD-WINNING  wire  service  man 
covering  state  capital  wants  challeng¬ 
ing  PR  spot  with  room  for  advance¬ 
ment.  Box  1022,  Editor  &  Publisher. 

— 

PUBLIC-INDUSTRIAL 

RELATIONS 

I  Fully*trained  newsman  now  in  PR 
I  seeks  job  with  top^fliKht  firm  expand- 
inK  PR  program.  38,  colleffe,  family. 
Box  1083,  Editor  &  Publisher. 


COMMERCIAL  PILOT.  20  years  news¬ 
paper  mechanical  experience,  wants  to 
sell  pressroom  supplies  or  related 
items.  Let’s  cover  that  territory  thor- 
ou((hly  with  an  airplane.  Box  968, 
Eklitor  A  Publisher. 

I  Special  Edition* 

“WE  DON’T  SCORCH  THE  EARTH” 
Nationwide- References 
Robert  Peck  Carmean  &  Associates 
P.  O.  Box  3362,  Austin  13,  Texas 

I  CENTENNIAL  SESQUI,  PROGRESS 
:  Editions.  Ten  years’  experience.  Sin¬ 
cere;  will  produce  results.  College:  37. 
Box  1023,  Elditar  &  Publisher. 

BUSINESS  REVIEW  PAGE 
sold  to  new  and  non-regular  advertisers 
for  52  weeks — commission  basis 
LESTER  LAZARUS 
I  52  Cutler  St.,  Winthrop,  Mass. 
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Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


AN  OHIO  SURVEY 


Why  Many  Editors 
Remain  Anonymous 

By  Lyle  M.  Cri»t 

Department  of  English,  Mount  Union  College 


Alliance,  Ohio  i 

The  chances  are  against  a 
reader  of  an  Ohio  daily  newspa¬ 
per  identifying  its  editor  from 
a  perusal  of  a  given  issue.  Of 
54  newspapers  surveyed  recent¬ 
ly,  only  25  used  the  name  of  the 
editor  on  its  masthead;  29  felt 
that  the  name  was  “unimpor¬ 
tant,”  “unnecessary,”  “incon¬ 
venient”  or  that  the  paper  should 
be  “institutional”  or  “individual” 
but  not  “personal.” 

What  are  some  of  the  reasons 
behind  such  a  philosophy? 

Most  of  the  non-identified  pa¬ 
pers  cited  the  belief  that  they 
should  be  “institutional”  and  “in¬ 
dividual”  rather  than  “person¬ 
al.”  R.  L.  Hemingway  of  the 
Findlay  Republican-Courier 
pointed  out,  for  example,  that 
their  philosophy  is  to  “play  down 
the  individual  personalities  and 
emphasize  team  nature  of  the 
enterprise.”  Clarence  StefFy  of 
the  Alliance  Review  says  the  edi¬ 
tor’s  name  listed  in  the  quarterly 
statements  of  the  paper  is  suf¬ 
ficient. 

Speaks  .4s  An  Organization 

E.  J.  Steward  of  the  Geneva 
Free  Press  said,  “Our  newspaper 
speaks  (in  editorials)  as  a  unit 
or  as  an  organization;  there¬ 
fore,  there  is  no  purpose  served 
in  identifying  parts  of  the  unit 
or  members  of  the  organization.” 

Jim  Dean,  editor  of  the  Lima 
News,  said  “it  isn’t  who  says  a 
thing  —  it’s  what  is  said  that 
is  important.” 

Several  raised  the  question  of 
whether  one  editor  could  legiti¬ 
mately  sign  just  his  name  to  an 
editorial  which  resulted  from  the 
writing  of  many  others.  Gayle 
Waldrop  in  his  text  “Editor  and 
Editorial  Writer”  speaks  of  the 
Chicago  Daily  News  quip  follow¬ 
ing  introduction  of  a  bill  in  the 
Ohio  legislature  requiring  signed 
editorials.  The  Daily  News  sug¬ 
gested  an  editorial  credit  line 
might  evolve  like  this:  “Idea  by 
Smith;  doctrine  evolved  in  con¬ 
sultation  with  Jones,  Roe,  Doe 
and  Poe;  first  draft  by  Smith; 
interlineations  by  Jones;  revi¬ 
sions  by  Poe;  corrections  by 
Moe;  typographical  errors  by 
Joe;  presswork  by  Hoe;  Smith’s 
suit  by  Hart,  Schaffner  & 
Marx.” 

Of  course,  there  is  the  ques¬ 
tion  whether  identifying  editors 


on  mastheads  does  more  than  j 
merely  name  the  author  of  edi-  « 
torials.  Is  there  not  something  j 
to  be  said  for  the  fact  that  news  i 
may  be  made  elsewhere,  but  that  j 
it  is  selected,  categorized,  em¬ 
phasized,  and  clarified  on  the 
basis  of  the  editor’s  prerogative? 
Should  this  judgment  bear  ac-  ^ 
knowledgement?  , 

Complaint  Barrier  1 

< 

The  second  most  often  cited  ] 
reason  for  not  identifying  the  ■ 
editor  is  the  susceptibility  of  < 
one  man  taking  complaints  on  , 
every  story  in  a  given  issue.  i 
Says  Bernard  Hilbring  of  the 
Fairborn  Daily  Herald:  “My  ] 
working  day  is  6:30  to  9.  That’s  ; 
ample  time  for  people  to  reach  : 
me  at  the  office.  The  names  were 
formerly  carried  (and  this  is  a 
liandy  reference  for  telephone  ; 
numbers)  leading  to  too  many 
unnecessary  interruptions  in  the 
very  few  limited  hours  of  family 
life.  90  percent  of  such  calls  can 
be  held  until  those  long  office 
hours.” 

Ross  Smith  of  the  Ashtabula 
Star-Beacon  agrees  at  this  point, 
noting  that  he  used  to  list  man¬ 
agement  personnel  but  readers 
vented  feelings  on  individuals  to 
such  an  extent  that  the  listing 
was  dropped.  Mr.  Smith  adds 
“a  newspaper  has  individual 
character  ...  to  attach  a  name 
detaches  the  newspaper’s  char¬ 
acter  and  attaches  it  to  the  per¬ 
son,  in  this  case  the  editor.” 

Knight’s  Philosophy 

Of  the  respondents,  25  (46%) 
disagreed  with  this  philosophy 
and  identify  their  editors.  Per¬ 
haps  the  most  vocal  editor  is 
John  Knight  of  the  Akron  Bea¬ 
con-Journal  who  has  written  his 
signed  “Notebook”  for  some  24 
years  now.  His  reason?  “I  be¬ 
lieve  it  helps  to  personalize  the 
newspaper  and  gives  people  a 
more  intimate  contact  with  the 
editor.  I  would  like  to  see  more 
editors  do  the  same.” 

This  element  of  the  “personal 
contact”  is  prominent.  Bob  Bar¬ 
ton  of  the  Lima  Citizen  says,  “we 
believe  our  readers  appreciate 
the  personal  touch  given  by  iden- 
I  tifying  publishers  and  editors.” 

There  are  other  reasons  given. 
John  L.  Weber  of  the  Wellston 
Daily  evidently  will  get  an  ar- 
!  gument  from  other  editors  on  the 


logic,  but  his  reason  simply  is 
“we’re  proud  of  our  product.” 

Herman  Schaafsma  of  the  Re¬ 
flector  Herald  and  Bud  Harsh  of 
the  Zanesville  Times-Recorder 
will  readily  dispute  those  who 
find  editors’  names  all  right  for 
large  cities  but  inappropriate 
for  small  newspapers.  Mr. 
Schaafsma  said,  “I  believe  that 
the  public  has  the  right  to  know 
who  is  responsible  for  the  poli¬ 
cies  of  a  newspaper.”  Mr.  Harsh 
goes  beyond  this  and  says,  “per¬ 
sonal  identification  of  key  man¬ 
agement  and  editorial  personnel 
is  important,  especially  in  a 
small  city.” 

In  the  Background 

Ray  Dean  of  the  Salem  News 
disagrees.  “I  see  no  good  reason 
why  an  editor’s  name  should  ap¬ 
pear  on  the  masthead  .  .  .  the 
editor  should  participate  in  com¬ 
munity  events  to  offer  encour¬ 
agement  to  others  but  keep  him¬ 
self  in  the  background  for  better 
observation.  I  don’t  think  it  nec¬ 
essary  in  a  small  city  to  iden¬ 
tify  an  editor  or  publisher  by 
name.  On  a  larger  newspaper  it 
might  serve  a  useful  purpose  for 
obvious  reasons  .  . 

Four  out  of  every  five  editors 
feel  that  their  identities  are 
known  in  their  communities, 
whether  printed  in  the  paper  or 
not. 

Nineteen  of  the  29  papers 
which  do  not  identify  their  edi¬ 
tors  also  do  not  identify  their 
publishers  by  name.  Several 
cited  the  company  name  but  20 
of  the  29  definitely  do  not  list 
the  individual  name  of  the  pub¬ 
lisher. 

On  the  other  hand,  20  of  the 
25  newspapers  who  do  identify 
their  editors  also  identify  their 
publishers.  Therefore  it  is  read¬ 
ily  seen  that  the  identification 
policy  is  rather  clearly  defined; 
whatever  the  policy  is,  it  applies 
almost  uniformly  to  editors  and 
publishers  alike. 

The  diversity  of  philosophies 
have  much  support  from  all 
sides.  No  editor  in  this  survey. 


however,  expressed  his  point  of 
view  as  pungently  as  I).  K.  Wool- 
man  of  the  Mansfield  News  Jour¬ 
nal.  Joining  in  with  the  majoritv 
opposing  the  identification  of  edi¬ 
tors,  he  gave  this  reason:  “In 
my  own  view  it  is  more  impor¬ 
tant  that  the  newspaper  have 
character  in  the  public  mind 
than  that  the  editor  be  a  public 
character!” 

• 

Page  One  Opened  Up 

North  Adams,  Mass. 

Editor  James  A.  Hardman  Jr. 
has  given  an  “open  look”  to  the 
front  page  of  the  North  Adamn 
Transcript  by  eliminating  col¬ 
umn  rules  and  putting  three 
nonpareils  (18  points)  of  white 
space  between  columns.  This 
makes  an  eight-column  front 
page  while  inside  pages  continue 
to  be  set  nine  columns  with 
rules.  Also  the  paper’s  long¬ 
standing  Old  English  nameplate 
has  been  replaced  by  one  set  in 
Lydian  Cursive  type. 

• 

Engineering  Mill 

Vancoitver,  B.  C. 

H.  A.  Simons  Ltd.,  consulting 
engineers  specializing  in  pulp 
and  allied  projects,  have  been 
appointed  by  British  Columbia 
Forest  Products  Ltd.,  as  engi¬ 
neers  for  the  company’s  news¬ 
print  mill  to  be  erected  at  Crof- 
ton,  Vancouver  Island.  The  proj¬ 
ect  is  estimated  to  cost  $25,000,- 
000  and  completion  is  scheduled 
for  February  1964.  The  new  mill 
capacity  will  be  350  tons  of 
newsprint  per  day. 

• 

Home  on  Sunday 

Houston- 

The  Houston  Post's  new  Home 
Section  will  appear  in  Sunday 
editions,  starting  March  12.  In 
the  section  will  be  reports  on 
the  building  industry,  the  mort¬ 
gage  money  market,  develop¬ 
ments  in  the  housing  field,  arti¬ 
cles  on  home  improvement,  do- 
it-yourself  projects,  gardening 
and  diagramm^  fioor  plans. 


FOR  THE  SALE  OR  PURCHASE  OF  t 

A  DAILY  NEWSPAPER 

IN  ANY  OF  THE  FOLLOWING  STATES —  | 

NEW  YORK  •  PENNSYLVANIA  •  NEW  JERSEY  •  DELAWARE  I 
MASSACHUSETTS  •  CONNECTICUT  •  RHODE  ISLAND  I 
VERMONT  •  NEW  HAMPSHIRE  •  MAINE  | 

Call  our  Washington  Office— or  iha  Office  Nearest  You  I 

BROKERS  —  NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS  I 


WASHINGTON.  D.C.  CHICAGO 


SAN  FRANCISCO 


Ray  V.  Hamilton  Richard  A.  SN 

John  D.  Stabbins  Tribunn  Towar 

1737  DaSalat  St.,  N.W.  DE  7-2754 
EX  3-34M 


Richard  A.  Shahaan  DawiH  Landit  John  F.  Hardady 
Tribuna  Towar  Joa  A.  Otwald  III  Suttar  St. 

DE  7-2754  1511  Bryan  St.  EX  2-5471 

Rl  8-1  in  Don  Saarla— LA. 


NATIONWIDE 


NEGOTIATIONS 


EDITOR  «  PUBLISHER  for  March  11,  19tl 


WHO  is  at  work  on  a  satellite  system  for  global  telephone  and  TV  transmission? 


WHO  provides  the  communications  channels  for  America’s  missile  defenses? 


WHO  is  girdling  the  globe  with  communications  for  America’s  first  man  into  space? 


WHO  tapped  the  sun  for  electric  power  by  inventing  the  Solar  Battery? 


WHO  used  the  moon  for  two-way  conversations  across  the  country? 


WHO  made  your  pocket  radio  possible  by  inventing  the  Transistor? 


WHO  maintains  the  world’s  largest,  finest  industrial  research  facilities? 


WHO  supplies  the  most  and  the  best  telephone  service  in  the  world? 


WHO  has  the  UNIVERSAL  communications  organization? 


THERE’S  ONLY  ONE  ANSWER  TO  ALL  TEN  QUESTIONS 


Pritited  in  U.S.A. 


Pioneering  in  outer  space  to  improve  communications  on  earth 


L 


EDITOR  in  the  Public  Service 


Frank  R.  Ahlgren  of 
The  Commercial  Appeal 

The  Commercial  Appeal  under  F'rank  Ahljmen  understands 
the  people,  the  problems,  and  the  psychology  of  its 
community. 

The  paper’s  nationally  known  Plant  to  Prosper  program 
has  been  of  incalculable  help  in  raising  the  farm  income  for 
a  basiadly  agrarian  area.  One  hundred  thousand  farm  fam¬ 
ilies  participate,  and  as  the  area  i)rospers  so  does  Memphis. 

Many  of  The  Commercial  Appeal’s  achievements  ;ire 
visible.  An  out. standing  enterprise  conceived  by  The  Com¬ 
mercial  Api)eal  was  the  creation  of  the  Presidents  Island! 
Harbor  facility,  which  resulted  in  an  excellent  harbor  and; 
lake  and  is  the  talk  of  visitors  to  Memphis. 

The  paper  is  proud  of  Operation  Hootstrap.  This  was  a 
.slum  improvement  project  that  .saved  one  large  commu¬ 
nity  scheduled  to  be  demolished.  The  Commercial  Appeal! 
enabled  Xegro  police  to  serve  on  the  Memphis  police  force. 
And  Tennessee  was  near  the  bottom  in  mental  health  facd- 
ities  until  the  paper  inspired  the  governor  to  create  a 
Mental  Health  Commission. 

This  is  the  newspaper  that  won  a  Pulitzer  Prize  for  its 
editorial  attack  on  the  Ku  Klux  Klan  .  .  .  the  newspapaiP 
that  since  its  founding  in  1840  has  been  known  to  Mem¬ 
phians  and  many  generations  of  southerners  as  “Thu 
Old  Reliable.” 


THE  EDITOR  of  The  Commercial  Appeal  comes  from 
pretty  far  north.  Frank  Ahlgren  was  born  in  Superior, 
Wisconsin.  He  started  newspapering  while  in  college, 
studied  law,  then  worked  on  papers  in  Duluth  and 
Milwaukee.  In  1926  he  joined  the  staff,  and  eventually 
became  editor,  of  The  Memphis  Evening  Appeal.  In 
1935  Frank  joined  Scripps-Howard,  and  in  1936  when 
Scripps-Howard  purchas^  The  Commercial  Appeal  he 
became  its  executive  editor.  The  next  year,  at  the  age  of 
34,  he  was  appointed  editor. 
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Give  light 
and  the  people  wiN 
find  their  own  way. 
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